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5.2.5 #3
Incentive for high
efficiency. space
and water heating
equipment
5.3.2 #1
Drop the Two Deep
measure Provision
5.3.2 #3
Restructure
Incentive
5.3.2 #4
Increase incentive
cap up to max of
$5000
5.3.2 #8
Provide Additional
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5.6.2 #2
Incent builders for
fewer homes
5.6.3 #3
Assess/justify the
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5.6.4 #3
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homeowners
and/or real estate
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the sale
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[ reduce, none, increase, other]
Budget
Participation Savings

Comments

6

Synapse Report Recommendations Appendix A3/A4

7
Transcript Excerpts
Transcript Volume 8 Page 3-4
MR. LISTER: If I could add to that, Dr. Higgin,
on page 26 of the framework as well, the Board specifically notes that, in terms of
programming, item F on that page, that:
"...ensure that programs take a holistic approach and identify and target all
energy saving opportunities throughout a customer's home or business."
And that is exactly what our home energy conservation program attempts to do.
MR. O'LEARY (sic) So to cut it to the short, you'd agree with Mr. Neme, your
program is designed that way, and you do not agree with Synapse?
MR. LISTER: I think that's a fair assessment. We believe that the home energy
conservation program is properly designed to achieve holistic whole-home savings.

Transcript Volume 8 Page 5.

DR. HIGGIN: Thank you. So could we look at recommendation 3 on page -- on the
Synapse report. As it says there, basically it is suggesting that you should increase the
offering incentive cap to more than $2,000 and perhaps go up to $5,000, so what's your
response to that, and obviously in that response, indicate whether it will increase
participation and whether it will lead to more savings and, of course, probably a much
higher budget.
MS. BERTUZZI: Yes, I would agree. It's not that we're opposed to adding more
to the budget to reach more participants, but to date we haven't had a concern in
reaching participants through our program and our -- incentive and our program
structure.
MR. LISTER: As well, Dr. Higgin, we talked a lot with panel 1 about the budget
guidance that was provided by the Board. This program in particular, as I'm sure you
know, is very budget-sensitive, and that was a point you were making in your question,
so while a much higher target -- I guess to sum it up, a much higher target would result
in significant budget increase.
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Transcript Volume 8 Page 6-7
DR. HIGGIN: Oh, okay. Thank you very much.
So can you look at number 8 recommendation? So this talks about what -- sorry,
Madam Chair -- what we tend to call shallow measures, correct? Mass market shallow
measures. And they're suggesting that these should be offered either within HEC or as
a separate offering outside, rather like mass market, as you did with TAPS, for example.
So, perhaps you would like to tell us what your reaction is to this proposal and
how it would fit within the HEC program. Or would it be outside of the program as a
mass market measure?
MS. BERTUZZI: As I indicated earlier, we ended the TAPS program in 2012 and
it reached 1.2 million customers. That consisted of shower heads and aerators and
programmable thermostats.
We did data analytics at the time to determine kind of what was that real potential
left in the marketplace, and we were at approximately about 300,000 customers that we
hadn't reached through that program.
They are not necessarily cost effective, which is why we ended the program in
2012, because the free ridership rate was increasing on those measures, and also the
non-install and removal rate was between 60 and about 78 percent in the marketplace.
Does that answer?
DR. HIGGIN: Do you have an opinion whether these measures, or have you
screened some of them, would meet the TRC plus test, or would with they likely not?
MS. BERTUZZI: From our history on the program, they would likely not reach
the TRC screening test as it is today.
MR. LISTER: The bottom line is they would add considerable budget for very
few, if any, incremental savings.
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