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INTERROGATORIES FOR ENBRIDGE GAS DISTRIBUTION INC. 
 

FROM THE CONSUMERS COUNCIL OF CANADA 
 

Re:  EGD’s 2010 Demand Side Management Plan – EB-2009-0154 
 
 
 
1. Ex. B/T1/S1/p. 2 

EGD has indicated that it requires additional funding to deliver a pilot program beyond 
that prescribed by the formula.  Please explain why the pilot cannot be facilitated within 
the prescribed budget?  Please confirm that the costs of the pilot will be allocated to 
industrial customers.   
 
2. Ex. B/T1/S3/p. 3 

Please specifically identify how EGD plans to collaborate with Union Gas in 2010 
regarding evaluation. 
 
3. Ex. B/T1/S4 

With respect to the Home Performance Contractors Market Transformation Program 
please provide the following: 
 

1. A detailed explanation as to how the program has been delivered in each year 
2007-2009; 

2. The results of the program in 2007, 2008 and  2009; 
3. All comments provided by the EGD Auditor in each of those years regarding the 

program; 
4. An explanation as to how EGD determined that it should receive an SSM pay-out 

for an $80,000 program of $150,000; 
 
4. Ex. B/T1/S4 

With respect to the Home Performance Contractors Market Transformation Program 
please indicate how EGD will measure the extent to which the market for weatherization 
measure is “transformed”.   
 
5. Ex. B/T1/S4 

With respect to the Home Performance Contractors Market Transformation Program how 
will EGD assess the extent to which the uptake of weatherization measures is attributable 
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to other programs offered by the Federal Government, the Provincial Government and 
other service providers?    
 
6. Ex. B/T1/S4 

With respect to the Home Performance Contractors Market Transformation Program 
please explain how the market effects numbers were derived.    
 
7. Ex. B/T1/S4 

With respect to the Drainwater Heat Recovery System Market Transformation program 
what are the cost of the units?  How was the $400 incentive derived?  Please provide the 
results to date of the 2009 program.  Please explain why EGD should get a reward for the 
number of builders enrolled in the program if it does not mean they are actually installing 
the units in homes.   
 
8. Ex. B/T1/S4/p. 7 

With respect to the Drainwater Heat Recovery System Market Transformation program 
please explain, in detail, why EGD should get an SSM reward for simply attending trade 
shows, when in fact there may be no evidence as to “market transformation”.  With 
respect to workshops please explain why EGD’s shareholders should get rewarded for 
simply holding the workshops when in fact there may be no evidence of “market 
transformation.”   
 
9. Ex. B/T1/S4/p. 7 

With respect to the Drainwater Heat Recovery System Market Transformation program 
how did EGD decide that its shareholders should receive $350,000 if all of the scorecard 
targets are met?  Why not $50,000 or $100,000? 
 
10. Ex. B/T1 

For each year since the SSM was developed please provide EGD’s TRC target, actual 
TRC and SSM pay-out for each year.  Please include the market transformation program 
results as well.   
 
  
 


