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Canadian Manufacturers & Exporters (CME) INTERROGATORY #1 List 1

Interrogatory

Reference: Exhibit B, Tab 1, Schedule 2, page 2 of 24

Hydro One Networks Inc. ("Hydro One Networks") states that it extended its enduse
analysis to further understand its customer base, and also conducted customer surveys to
gain a better understanding of Hydro One Networks' customers' perspectives on CDM.
To this end, Hydro One Networks states that the results of these surveys provided insight
into what energy efficiency measures have already been undertaken by customers, what
measures they are planning to take in the near future, and what type of CDM programs
would be of interest to them.

a) Please produce the results of the customer surveys, including any summary
reports; and

b) Please confirm whether Hydro One Networks shared the results of the customer
surveys with Hydro One Brampton Networks Inc. ("Hydro One Brampton"). If
the results of the surveys were not shared with Hydro One Brampton, please
explain why not.

Response

a) Please see the response to Exhibit I, Tab 5, Schedule 1, part b.

b) The survey results provided in (a) were not shared with Hydro One Brampton. The
information was not shared because the survey results pertain to Hydro One Networks
and not Hydro One Brampton.
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Canadian Manufacturers & Exporters (CME) INTERROGATORY #2 List 1

Interrogatory

Reference: Exhibit B, Tab 1, Schedule 2, page 2 of 24

Hydro One Networks states that a third party consultant was retained to prepare an
analysis of CDM potential in Hydro One Networks' service territory, and that the
consultant's analysis indicated that approximately 71 % of Hydro One Networks' CDM
target can be achieved through OPA contracted programs and implementation of the
Board-approved programs. To this end:

a) Who was the consultant that conducted the analysis?

b) Was the consultant retained only by Hydro One, or was the consultant retained
jointly by Hydro One Networks and Hydro One Brampton?

c) Please provide a copy of Hydro One Networks' retainer agreement with that
consultant; and

d) Please provide a full copy of the consultant's analysis.

Response

a) Navigant Consulting was the consultant retained by Hydro One.

b) The consultant was retained only by Hydro One.

c) The retainer agreement with the consultant is not provided because it contains
commercial and proprietary information provided by the consultant as part of its

response to our Request for Proposal.

d) Please refer to Exhibit I, Tab 6, Schedule 3.
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Canadian Manufacturers & Exporters (CME) INTERROGATORY #3 List 1

Interrogatory

Reference: Exhibit B, Tab 1, Schedule 2, Figure 5

Hydro One Networks provides an overview of the four-year MW savings, MWh savings
and projected cost budgets for the Board-approved programs. According to Figure 5,
Hydro One Networks' total four-year budget will be $32M, the four-year MWh energy
savings will be 179,000, and the peak MW cumulative savings will be 49. CME
calculates that Hydro One Networks' four-year MWh energy savings of 179,000, when
divided into the total budget of $32M, represents $178.77 per MWh.

In EB-201 0-0331, Hydro One Brampton Networks Inc. ("Hydro One Brampton") has
filed similar evidence. Specifically, at Exhibit B, Tab 1, Schedule 2, page 9 of 16, Hydro
One Brampton confirms that its four-year budget will be $7.86M, its four-year MWh
energy savings will be 72,431, and its four-year MW cumulative savings will be 15.813.
In this context, CME calculates that Hydro One Brampton's four-year MWh energy
savings of 72,431, when divided into the four-year total budget of $7.86M represents
$108.52 per MWh. On the basis of these calculations, it appears that Hydro One
Networks' cost per MWh is about 64% greater than Hydro One Brampton's cost per
MWh.

Please explain why Hydro One Networks' cost per MWh of $178.77 is $70.25 more than
Hydro One Brampton's cost per MWh of $108.52.

Response

The main reason for the difference in cost per MWh between the two companies is that of
all six programs, Neighbourhood Benchmarking has the lowest $/MWh cost and
represents a relatively larger share of Brampton’s portfolio (56%) relative to that of
Hydro One’s (33%). Whereas Hydro One Networks assumed a perpetration rate of
approximately 5% for Neighbourhood Benchmarking, Hydro One Brampton with its
larger urban base assumed a penetration approximately 25%.
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Canadian Manufacturers & Exporters (CME) INTERROGATORY #4 List 1

Interrogatory
Reference: Exhibit C, Tab 1, Schedule 2, page 27 of 67

In describing initiative No.3, which is the monitoring and targeting initiative for medium
and large commercial businesses with average demand above 200 kW, Hydro One
Networks states that the initiative will ensure that customer's senior management fully
support the M& T project to establish it as a continuous improvement process. Please
provide a further explanation on exactly how the initiative will ensure "buy in" from
senior management.

Response
Please refer to Exhibit I, Tab 1, Schedule 23.
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