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B — STRATEGIC OBJECTIVES

B 1 1 Strategic Objective 1
Plan for and facilitate the development of a cost-effective, reliable and
sustainable electricity system.

B 2 1 Strategic Objective 2
Together with our partners, plan, procure and support the development
of verified conservation/energy-efficiency resources as identified in the
integrated plan and its subsequent iterations. Build capability and enable
partners to achieve targets and contribute to a culture of conservation in
Ontario.

B 3 1 Strategic Objective 3

Plan and design standardized tariff-based, competitive and bilateral Plan
and design standardized tariff-based, competitive and bilateral
procurement processes and enter into procurement contracts for
generation resources that meet the requirements identified in the
integrated plan, ministerial directives and legislation, and incorporate
world-class contracting and settlement practices that support investment
in electricity. ldentify barriers and limitations; develop and/or define
methods and solutions to deliver enhanced generation developments
through innovation, analysis, assessment and benchmarking, with a view
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to economic efficiency and environmental sustainability.

B 4 1 Strategic Objective 4

Develop and maintain organizational capacity to achieve the strategic
objectives and be recognized as a strategic partner.

B 5 1 Strategic Objective 5
Be a trusted and respected source of information in the electricity sector.

C - PERFORMANCE METRICS

C 1 1 OPA Efficiency Metrics

D — OPERATING COSTS AND REVENUE REQUIREMENT

D 1 1 2011 Revenue Requirement and Usage Fee

D 2 1 2011 Registration Fees, Operating Costs and Capital Expenditures:
Discussion of Variances on an Organizational Level

D 2 2 Variance Analyses by Strategic Objective

D 3 1 Deferral and Variance Accounts

D 3 2 2010 Forecast Variance Deferral Account

| - INTERROGATORIES

| 1 1-30 | Board Staff

I-1-15 Attachment 1 - Bi-Weekly FIT and microFIT Report

I-1-15 Attachment 2 - Response to Hydro One - Connection of CAE

I-1-15 Attachment 3 — OPA Notice CAE Project Contract Offer - System Limit
I-1-15 Attachment 4 - Hydro One Notice CAE Projects - Impacts

I-1-16 Attachment 1 - FIT and microFIT Advisory Panels and Members List

[ 2 1-27 | Green Energy Coalition (GEC)
I-2-4 Attachment 1 — Master CDM Program Agreement

| 3 1-14 | Consumers Council of Canada (CCC)

| 4 1-11 | Pollution Probe Foundation (Pollution Probe)
I-4-1 Attachment 1 - CDM Program Information
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Low-Income Energy Network (LIEN)

|-5-1 Attachment 1 — October 6, 2005 Minister’s Directive to OPA

I-5-6 Attachment 1 — INAC First Nation Housing Data

I-5-6 Attachment 2 — INAC First Nation Socio-Economic Data and Assets 2005
I-5-6 Attachment 3 — INAC List of First Nations for Ontario 2005

Ontario Sustainable Energy Association (OSEA)

1-32

Canadian Energy Efficiency Alliance (Alliance)

I-7-13 Attachment 1 - OPA Market Research Summary

I-7-13 Attachment 2 - Overcoming Barriers to Building

I-7-13 Attachment 3 - Energy Star for New Homes

I-7-13 Attachment 4 - Results of Surveys done in 2007 & 2008
I-7-13 Attachment 5 - OPA Energy Efficiency Assistance for Houses
I-7-15 Attachment 1 - Consumer Program Guide

I-7-15 Attachment 2 - Commercial and Institutional (Business and Industrial) Program
Summary Guide

I-7-31 Attachment 1 - 2009 Conservation Attitude & Behaviour

I-7-31 Attachment 2 - 2009 Triple A Consumer Program Awareness, Attitude, Action
I-7-31 Attachment 3 - Culture of Energy Conservation Q4 2009

I-7-31 Attachment 4 - Residential and Small Commercial DR Incentive

I-7-31 Attachment 5 - Business Great Refrigerator Roundup

Association of Power Producers of Ontario (APPrO)

I-8-3 Attachment 1 — OPA Response to AMPCO IR 51 (EB-2007-0707)
I-8-7 Attachment 1 — IESO Licence

I-8-7 Attachment 2 — OPA Licence

I-8-7 Attachment 3 — IESO Market Rules Chapter 1, Section 4.2

1-12

Vulnerable Energy Consumers Coalition (VECC)

HQ Energy Marketing Inc. (HQEM)

I 11

1-16

Canadian Manufacturers & Exporters (CME)

I 12

1-17

Energy Probe Research Foundation (Energy Probe)

J - UNDERTAKI

NGS

Ji1.1

UNDERTAKING No. JI1.1: TO PROVIDE A COMPLETE LIST OF
DIRECTIVES FROM THE MINISTER
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