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Instruction: Write your name clearly on the space provided before you start. Please
tick or shade the correct answer to all questions. There are 20 questions in all: and a
minimum of any 15 correctly answered questions is mandatory for a certified Green
Energy Associate.
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.\ﬁ. Legislation the deals with the planning, conservation and generation of renewable
energy in Ontario is known as

(A) Feed-In-Tariff @Green Energy Act
(C) Ontario Power Authority ) Ontario Energy Act.

% 7 Low-volume consumers of electricity and natural gas have choices, with deregulation,

‘ “except

(A) the right to decide who supplies their electricity and natural gas commodities

B) determining the best price plan for their electricity and natural gas commodities
(C)/controlling their demand response to off-peak period

(D) changing from one retailer to another retailer

» Provincial Benefit Is applicable to individual consumer and cannot be transferred to a

q
retailer or any other party.
) False, and same with OPG Rebate (B) True, and same with OPG Rebate
True, but OPG Rebate is transferrable (D) None of the above

\Q/ received Royal assent in May 2010,

@ Energy Consumers Protection Act (B) Green Energy Act
(C) Ontario Energy Act (D) OEB Act Reg. 200/02

L,Q‘S./ sets the legal and policy framework that governs the energy
sector
(A) Ontario Energy Board (B) Ontario Power Authority

(C) Independent Electricity System Operator @Ministry of Energy

\ . After deregulation, the Crown Corporation, Ontario Hydro, re-organized in 1999 into
o five companies, but NOT including



. @ Ontario Power Authority
. )

Ontario Power Generation v~

(C) Ontario Electricity Financial Corporation v/
(D) Independent Electricity System Operator

'?(Z\Market deregulation does NOT affects BOTH the following, except

(A) supply and generation (B) supply and transmission
transmission and distribution (D) transmission and generation

'@/Utility customers pay new prices for natural gas commodity every

(A) 6 months (B) month @3 months (D) 5 years
%\Utility customers pay new prices for electricity commodity every
{A) 6 months (B) month @ 3 months (D) 5 years

9@ Market deregulation is covered under the

A /.:Onta?io Energy Board
C) Energy Consumers Protection

Act.

(B) Energy Competition
(D) Green Energy

\QJ/K:}EQQ__ kWh/month Is the threshold for residential RPP customers in Wi nka months

(A) 1000, summer @ 1000, winter (C) 600, winter (D) None of the above

i 2. Smart meters RPP rates helps with the following, except

(A) smooth “peak demands” v
) guarantee economic savings

?f{. Which one of the following is FALSE?

@ IESO calculates new spot market price every five (5) minutes
B) Energy price changes depend on demand-supply forces on the IESO-grid

(C) "Peak demands” create avoidable stress on the electricity system
(D) Nope of the above

[
(B) change every six months
(D) help with energy conservation

\914. Under the smart meters TOU pricing, electricity rate is lowest at period.

(A) Op-Peak (B) Mid-Peak @ Off-Peak (D) None of the above

. Final RPP Variance Settlement rate is set by every

(A) Independent Electricity System Operator (IESQ), year
(B) Ontario Energy Board (OEB), year

<1%3On1:ario Energy Board (OEB), month
(DX

/Independent Electricity System Operator (IESQ), month



@,_

‘%{G‘Which of the following is FALSE about Energhx’s Blended IGEOpower Price Plan
IPP)?

(A) BIPP retains all the privileges of the RPP
(B) BIPP offers a cheaper effective electricity rate than the RPP always «~

(C) BIPP Is technically the sum of three components, includin

g Electricity Commodity,/
§(jéz;arge, Green Energy Credit, and the IGEOpower Charge

( BIPP provides the privilege of activating the “Green Energy Credit” on customer’s
rgy bill

Q}é. One of the following is FALSE about the Code of Ethics for all Green Energy Associates.

(A) Wear and clearly display En
customer outside Energhx’s pla

0\ (B) Never emphasize the offering of “Green Energy Credit” as the main Service of Energhx
when negotiating the retailing

of electricity and/or marketing of natural gas with customer
Never make changes to the Green Energy Credit Agreement after the customer has
signed

(D) Newer sign customer'’s name on the Green Energy Credit Agreement

8. Which one of the following does NOT constitute an unfair practice?

erghx’s identification bad

ge when negotiating a contract with
ce of business

(A) Making any false, misleading or deceptive statement to the public or to any consumer
about the Terms and Conditions on the Green Energy Credit Agreement

(B) Making any false, misleading or deceptive statement to the public or to any consumer
about the quality of electricity retailing service and/or gas marketing service offered by any
Q&Ser electricity retailer or gas marketer

Making a true statement to the public or to any consumer about the financial or
eéconomic advantage of enrolling for Energhx’s “Green Energy Credit” product

(D) Making any false, misleading or deceptive statement to the public or to any consumer
about the consequences if the consumer does not enter into or reaffirm a contract with

Energh
\Q)dlien does a residential custo

mer losses the Right to Cancel any Agreement entered
into, without penalty?

(A) When the decision to cancel is within 10 days of signing the Agreement; «”
When the residential customer r

efuses to reaffirm decision to enter into the Agreement

%;_i_th_in 11-30 days of signing v
@ When the customer can present an evidence of a better offer from another retailer, even
Nhen power has started flowing under the current Agreement

(D) When no Green Energy Associate call to reaffirm; and the customer calls to cancel
withit 11-30 days of signing

0. Which one of the following is not TRUE?

reement with a different retailer/marketer after

, the current agreement becomes null and void
{B) When a customer signs another agreement with a different retailer/marketer after

“successfully enrolled by a retailer/marketer, a contest is initiated
SC) Itis the responsibility of a Green Energy Associate to find out that potential
GreenPartner is not in agreement with another retailer/marketer
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- Legislation that deals with the protectlon of consumers of el
coming into force in January 1, 2011, in Ontario is known as

ectricity and natural gas,

A) OEB Act Reg. 200/02 (B) Green Energy Act

Epergy Consumers Protection Act (D) Ontario Energy Act.
' \Q./u;w-volume consumers of electricity and natural gas have choices, with deregulation,
1 except

(A) the right to decide who supplies their electricit

) y and natural gas commodities
é) determining the best price plan for their electricity and natural gas commodities

controlling their demand response to off-peak period
) changing from one retailer to another retailer

\Q/Provincial Benefit Is applicable to individual consumer and cannot be transferred to a
retailer or any other party.

False, and same with OPG Rebate

(B) True, and same with OPG Rebate
True, but OPG Rebate is transferrable

(D) None of the above

received Royal assent in May 2009.

(A) Energy Consumers Protection Act
(C) Ontario Energy Act

o,

EON XGIS

(B) Green Energy Act
(D) OEB Act Reg. 200/02

sets the legal and policy framework that governs the energy

sector
(A) Ontario Energy Board (B) Ontario Power Authority
(C) Independent Electricity System Operator Ministry of Energy

’ Mﬂer deregulation, the Crown Cor

poration, Ontario Hydro, re-organized in 1999 into
five companies, but NOT including



Ontario Power Authority
) Ontario Power Generation

(C) Ontario Electricity Financial Corporation
(D) Independent Electricity System Operator
g2, Market deregulation does ONLY affects BOTH the following

(A) supply and generation (B) supply and transmission
transmission and distribution (D) transmission and generation

Utility customers pay new prices for electricity and natural gas commodities every __
and ____ respectively

(A) 6, 3 months (B) 1, 1 month (C) 3, 6 months 3,
5 years

%Energhx’s customers pay new prices for electricity and natural gas commodities every

and respectively
(A) 6, 3 months (B) 1, 1 month (C) 3, 6 months 3,
5 years
O} ?ﬁl Market deregulation is covered under the Act,
(A) Ontario Energy Board (B) Energy Competition
Energy Consumers Protection (D) Green Energy
\Q)/l./ kWh/month is the threshold for residential RPP customers in months.
(A) 1000, summer 1000, winter (C) 600, winter (D) None of the above

“Smart meters RPP rates helps with the following, except

V(A) smooth “peak demands” ‘/(B) change every six months
(O guarantee economic savings (D) help with energy conservation

3 " Which one of the following is FALSE?

y(A) IESO calculates new spot market price every five (5) minutes
«(B) Energy price changes depend on demand-supply forces on the IESO-grid
8 “peak demands” create avoidable stress on the electricity system

Nope of the above
\Q|4./U:er the smart meters TOU pricing, electricity rate is lowest at _____ period.
(A) On-Peak (B) Mid-Peak @Off—Peak (D) None of the above
?z‘i, Final RPP Variance Settlement rate is set by every

A) Independent Electricity System Operator (IESO), year
Ontario Energy Board (OEB), year



‘ (C) Ontario Energy Board (OEB), month
(D) Independent Electricity System Operator (1ES0), month

_ Which of the following is FALSE about Energhx’s IGEOpower Price plan (1PP)?

V() 1PP retains all the privileges of the RPP

(Bp1PP offers a cheaper effective electricity rate than the RPP always

) 1PPis technically the sum of three components, inciuding Electricity commodity Charge,
Green Energy Credit, and the IGEOpower Charge
(D) IPP provides the privilege of activating the “Green Energy Credit” on customner’s energy

bill
@J./C;ne of the following is FALSE about the Code of Ethics for all Green Energy Associates.

(A) Wear and clearly display Energhx’s identification badge when negotiating a contract with

customer outside Energhx’s place of business

(B) Never emphasize the offering of “Green Energy Credit” as the main service of Energhx
when negotiating the retailing of electricity and/or marketing of natural gas with customer
(C) Never make changes to the Green Energy Credit Agreement after the customer has
signed

(D) Never sign customer’s name on the Green Energy Credit Agreement

\%Whlch one of the following does NOT constitute an unfair practice?

. (A) Making any false, misleading of deceptive statement to the public or to any consumer
about the Terms and Conditions on the Green Energy Credit Agreement
(B) Making any false, misleading or deceptive statement to the public or to any consumer
about the quality of electricity retailing service and/or gas marketing service offered by any
other electricity retailer or gas marketer
@Making a true statement to the public or to any consumer about the financial or
economic advantage of enrolling for Energhx’s “Green Energy Credit” product
(D) Making any false, misleading or deceptive statement to the public or to any consumer
about the consequences if the consumer does not enter into or reaffirm a contract with

Energh

. When does @ residential customer losses the Right to Cance\/ény Agreement entered
into, without penalty? T e e

(A) When the decision to cancel is within 10 days of signing the Agreement; */
(B) When the residential customer refuses to reaffirm decision to enter into the Agreement

within 11-30 days of signing
when the customer can present an evidence of a better offer from another retailer, even

when power has started flowing under the current Agreement
(D) When no Green Energy Associate call to reaffirm; and the customer calls to cancel

within ¥1-30 days of signing
. Which one of the following is not TRUE?

h (A when a customer signs another agreement with a different retailer/marketer after

successfully enrolled by a retailer/marketer, the current agreement pecomes null and void

(B) When a customer signs another agreement with a different retailer/marketer after
successfully enrolled by @ retaiter/marketer, 3 contest is initiated



(C) It is the responsibility of a Green Energy Associate to find out that potential customer is

not in agreement with another retailer/marketer
(D) Any customer in active agreement with another retailer/marketer should be warned

about the possibility of paying Exit Fee to their current retailer/marketer before deciding to
buy Energhx’s “Green Energy Credit” product
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1. Legislation that deals with the protection of consumers of electricity and natural gas,
coming into force in January 1, 2011, In Ontario is known as

(A) OEB Act Reg. 200/02 (B) Green Energy Act
Energy Consumers Protection Act (D) Ontario Energy Act.

\_Q/Low-volume consumers of electricity and natural gas have choices, with deregulation,
except

. (A) the right to decide who supplies their electricity and natural gas commodities
(B) determining the best price plan for their electricity and natural gas commodities

(C) controlling their demand response to off-peak period
(D) changing from one retailer to another retailer

\_Q{Provincial Benefit is applicable to individual consumer and cannot be transferred to a
retailer or any other party.

A) False, and same with OPG Rebate (B) True, and same with OPG Rebate
True, but OPG Rebate is transferrable (D) None of the above

~

received Royal assent in May 2009.

k@

(A) Energy Consumers Protection Act Green Energy Act
(C) Ontario Energy Act (D) OEB Act Reg. 200/02

5’\

sets the legal and policy framework that governs the energy

sector

(A) Ontario Energy Board (B) Ontario Power Authority
(C) Independent Electricity System Operator @Ministry of Energy

. After deregulation, the Crown Corporation, Ontario Hydro, re-organized in 1999 into
ive companies, but NOT including

*é\



(&Y Ontario Power Authority

(B) Ontario Power Generation

(C) Ontario Electricity Financial Corporation
(D) Independent Electricity System Operator

ﬁMarket deregulation does ONLY affects BOTH the following

(A) supply and generation (B) supply and transmission
transmission and distribution (D) transmission and generation

@B/Utillty customers pay new prices for electricity and natural gas commodities every _
and respectively

6, 3 months (B) 1, 1 month (C) 3, 6 months (D) 3,
years

\,Q%E'nerghx's customers pay new prices for electricity and natural gas commodities every

and respectively
(&)Y 6, 3 months (8) 1, 1 month (C) 3, 6 months (D) 3,
5 years
Q}(f Market deregulation is covered under the Act,
(A) Ontario Energy Board (B)Energy Competition
(C) Energy Consumers Protection (D) Green Energy

. kwh/month is the threshold for residential RPP customers in months.
(A) 1000, summer 1000, winter (C) 600, winter (D) None of the above

\Q)/Z./Smart meters RPP rates helps with the following, except

(A) smooth “peak demands” (B) change every six months
@guarantee economic savings (D) help with energy conservation

" Which one of the following is FALSE?
(A) IESO calculates new spot market price every five (5) minutes
(B) Energy price changes depend on demand-supply forces on the IESO-grid
(C) “Peak demands” create avoidable stress on the electricity system
@ None of the above

'Qj/(. Under the smart meters TOU pricing, electricity rate is lowest at period.

(A) OpAPeak (B) Mid-Peak @Off-Peak (D) None of the above
. Final RPP Variance Settiement rate is set by every .

(A) Independent Electricity System Operator (IESO), year
(B) Ontario Energy Board (OEB), year




(C) Ontario Energy Board (OEB), month
Independent Electricity System Operator (IESO), month

6. Which of the following Is FALSE about Energhx’s Blended IGEOpower Price Plan
(BIPP)?

(A) BIPP retains all the privileges of the RPP

@ BIPP offers a cheaper effective electricity rate than the RPP always B
(€) BIPP is technically the sum of three components, including Electricity Commodity
Charge, Green Energy Credit, and the IGEOpower Charge

(D) BIPP provides the privilege of activating the “Green Energy Credit” on customer’s

energy bill
. . One of the following is FALSE about the Code of Ethics for ali Green Energy Associates.

(A) Wear and clearly display Energhx'’s identification badge when negotiating a contract with

customer outside Energhx’s place of business

Never emphasize the offering of “Green Energy Credit” as the main service of Energhx
when negotiating the retailing of electricity and/or marketing of natural gas with customer
(C) Never make changes to the Green Energy Credit Agreement after the customer has

signed

;}l:yever sign customer’s name on the Green Energy Credit Agreement

8. Which one of the following does NOT constitute an unfair practice?

(A) Making any false, misieading or deceptive statement to the public or to any consumer
about the Terms and Conditions on the Green Energy Credit Agreement
(B) Making any false, misleading or deceptive statement to the public or to any consumer
about the quality of electricity retailing service and/or gas marketing service offered by any
other electricity retailer or gas marketer

Making a true statement to the public or to any consumer about the financial or
economic advantage of enrolling for Energhx’s “Green Energy Credit” product
(D) Making any false, misleading or deceptive statement to the public or to any consumer
about the consequences if the consumer does not enter into or reaffirm a contract with

Energhx

QJ)9. When does a residential customer losses the Right to Cancel any Agreement entered
irffto, without penalty?

(A) When the decision to cancel is within 10 days of signing the Agreement;

{(B) When the residential customer refuses to reaffirm decision to enter into the Agreement

within 11-30 days of signing
When the customer can present an evidence of a better offer from another retailer, even

when power has started flowing under the current Agreement
(D) When no Green Energy Associate call to reaffirm; and the customer ca

within}1-30 days of signing

lls to cancel

P
C}*ﬁ Which one of the following is not TRUE?

4 When a customer signs another agreement with a different retailer/marketer after
Sticcessfully enrolied by a retailer/marketer, the current agreement becomes null and void
(B) When a customer signs another agreement with a different retailer/marketer after
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(C) It is the responsibility of a Green Energy Associate to find out that potential customer is

not in agreement with another retailer/marketer
(D) Any customer in active agreement with another retailer/marketer should be warned
about the possibility of paying Exit Fee to their current retailer/marketer before deciding to

buy Energhx’s “Green Energy Credit” product



