
500 Consumers Road 
North York ,ON  M2J 1P8 
P.O. Box 650 
Scarborough, ON  M1K 5E3 
 

Lesley Austin
Regulatory Coordinator, Regulatory Affairs 
Tel      416-495-6505 
Fax     416-495-6072 
Email:  Lesley.Austin@enbridge.com 

 
 
March 22, 2012 
 
 
VIA RESS, EMAIL and COURIER 
 
 
Ms Kirsten Walli 
Board Secretary 
Ontario Energy Board 
2300 Yonge Street, Suite 2700  
Toronto, Ontario, M4P 1E4 
 
Dear Ms Walli: 
 
Re:  Enbridge Gas Distribution Inc. (“Enbridge”)  

Interrogatory Request for Bullfrog Power Inc. 
Renewable Natural Gas Program Application  
Ontario Energy Board (“Board”) File Numbers EB-2011-0242 / EB-2011-0283  

 
Please find enclosed Enbridge and Union Gas Limited’s Interrogatories to Bullfrog Power 
in the above-noted proceeding.    
 
This submission has been filed through the Board’s Regulatory Electronic Submission 
System (“RESS”), and two hard copies will be sent to the Board via courier.  Enbridge’s 
filing for this proceeding can be found on the Enbridge website at: 
www.enbridgegas.com/ratecase.   
 
If you have any questions, please contact the undersigned. 
 
Sincerely, 
 
[Original Signed By] 
 
Lesley Austin 
Regulatory Coordinator, Regulatory Affairs 
 
 
cc: Mr. F. Cass, Aird & Berlis LLP (via email and courier) 
 All Interested Parties EB-2011-0242 (via email) 

http://www.enbridgegas.com/ratecase


     
    EB-2011-0242 EGDI 
  EB-2011-0283 Union 

 
IN THE MATTER OF the Ontario Energy Board Act, 1998, 
S.O. 1998, c.15, Schedule B; and in particular section 36 (2) 
thereof; 
 
AND IN THE MATTER OF an application by Enbridge Gas 
Distribution Inc. for an Order or Orders approving and setting 
the cost consequences associated with the purchase of 
Ontario biomethane by Enbridge Gas Distribution Inc.; 
 
AND IN THE MATTER OF an application by Union Gas 
Limited for an Order or Orders approving and setting the 
cost consequences associated with the purchase of Ontario 
biomethane by Union Gas Limited. 

 
 

INTERROGATORIES TO BULLFROG POWER INC. ON BEHALF OF 
ENBRIDGE GAS DISTRIBUTION INC. & UNION GAS LIMITED 

 
 
Reference:  Witness Statement of Tom Heintzman, Co-founder and President of 

Bullfrog Power Inc., Paragraphs 1 to 3. 
 
1. Independent of the Utilities’ proposed business model, does Bullfrog Power agree 

that a market for Renewable Natural Gas (“RNG”) would be beneficial for Ontario’s 
energy consumers?  

 
2. Please elaborate on the benefits of substituting RNG for natural gas in the Ontario 

supply mix.  
 
 

Reference:  Witness Statement of Tom Heintzman, Co-founder and President of 
Bullfrog Power Inc., Paragraph 9. 

 
3. Please elaborate on Bullfrog Power’s experience with regards to its customers’ 

willingness to pay an above-market price for green energy.  
 
 

Reference:  Witness Statement of Tom Heintzman, Co-founder and President of 
Bullfrog Power Inc., Paragraph 19. 
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4. How does Bullfrog Power envision voluntary RNG programs offered by third-party 
marketers co-existing with the RNG program proposed by the Utilities?   

 
Reference:  Witness Statement of Tom Heintzman, Co-founder and President of 

Bullfrog Power Inc., Paragraph 22. 
 

5. Bullfrog Power states that it launched its green natural gas product in March 2011. 
 

a. What are the sources of this green natural gas product?   
b. Where are they located?
c. What year did these green natural gas projects begin operation? 
d. Was Bullfrog Power involved in the development, start-up and operations 

of these projects?   
e. Did Bullfrogs’ customers’ contract demands help support the financing for 

the development of these projects? 
f. Please provide the gas quality and injection specifications for Bullfrog 

Power’s green natural gas offering. 
 
 
Reference:  Witness Statement of Tom Heintzman, Co-founder and President of 

Bullfrog Power Inc., Paragraphs 20 to 24. 
 

6. In Bullfrog Power’s opinion, what are the main barriers to the development of local 
production of RNG in Ontario?  

 
7. What does Bullfrog Power see as the role of third-party marketers in addressing the 

barriers identified in question no. 6? 
 

8. What does Bullfrog Power see as the role of the Utilities in addressing the barriers 
identified in question no. 6?  

 


