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Executive Summary

This annual report is submitled by Newmarkel-Tay Power Distribution Ltd. (MT Powar) in accardance with the filing
requirements set out in the COM Code (Board File No. EB-2010 0215), specifically Apperdix C Annual Report
Template, as a progress repart. Accardingly, this repart autlines NT Power COM activities for the period of January 1,
2012 to December 32, 2012, It includes net peak demand and ret energy savings achieved from 2011 and 2012,
discussion of the current/future COM framewaork, COM pragram activities, successes and challenges, as well as
forecasted savings to the end of 2014,

NT Power did not apply for any Board-Approved CDM Programs during 2012; however, as noted in the CDM
puidelines, released April 26, 2012, the Ontario Energy Board (CEB) has deermed Timz-of-Use (TOU) pricing a Province-
wida Beard-Approved COM Frogram. The Ontaric Power Authority (OPA) s to pravide measurement and verification
an TOU, At the time of this regort the OPA has not released any verified results of TOL savings to NT Power.

In 2011, MT Power contracted with the Ontario Power Authority (OPA) to deliver a portfolio of OPA-Contracted
Province-Wide CDM Programs to all customer segments including rasidential, cammersial, institutioral, industrial and
low income. These programs were rolled-out by the OPA in June 2011 In 2011 Program activities were centered on
building a foundation for full program execution over the next three years of the program term, including staffing,
procurement, and program delivery.

Throughout 2012 NT Power gained oxcellent traction with pregrams such Small Business Lighting (SCL) and the
Retrofit Program whiles others such High Performance Construction anc Residential New Home Construction were
very challenging. In addition some of residential programs such as coupons and appliance retirement have seen
reductions in custamer particpation,

To cate NT Power has achieved 1.56 MW (17.8% of target) of net incremental peak demand savings and Z4.86 GWh
[75.2% of target) of net incremental enzrgy savings in 2012, A surnmary of the achievements towards the COM targets
is shown below:

Contribution to Targets
Program Program-lo-Dale: Met Program-io-Date: 2011 -

Annual Peak Demand | 2014 Net Cumulative Energy
Savings (MW in 2014 Savings (GWh)

Residential 0.52 562

Commercial & Institutional 0.86 16.61

Industrial 0.1 0.3

Home Assistance 0.00 0.18

Pre-2011 0.11 243

Previous Year Adjustment -0.05 ~ -bza

Totzl OFA Contractec 1.56 24 B

Total Target 2011- 2014 8.76 33.05

% of Target Achieved 17.8% 75.2%
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Background

On March 31, 2010, the Mirister af Energy and Infrastructure of Ontario, under tha guidance of sections 27.1 and 27.2
ol Lhe Onturio Energy Board Act, 1995, directed the Ontarlo Energy Board (DEB) to establish Conservation and
Demand Management {COM)] targets to be met by electricity distributors. Accardingly, an November 12, 2010, the
OER amended the distribution license of NT Power to require MT Power, as a condilion of its license, to achieve 33.05
Gwh of znergy savings and 8.76 MW of summer peak demand savings, over the period beginning lanuary 1, 2011
through December 31, 2014,

In accordance with the same Ministai's directive, the OEB issued the Conservation and Demand Management Code
for Electricity Distributors (the Code) on September 16, 2010, The code sets aut the obligations and reguirements with
which electricity distributars must comply in relation Lo the COM targets set out in their licenses, To comply with the
Code requirements, NT Power submitted its CDM 5trategy on November 1, 2010, and amznded on June 13, 2011,
which orovided a high level of descriplion of how NT Fower intendad to achieve its DM targets,

The Code also requires a distributar to file annual reports with the Bosrd. This is the second Annual Report by NT
Power and has been preparad in accordance with the Code requirement and covers the pericd lrom January 1, 2012
to Dacermber 31, 2012,

NT Power submitted its 2011 Annual Report on Septemiaer 30, 2012 which sumrmarized the COM activities, successes
and challznges experienced by NT Power for the January 1, 2011 to Decemnber 31, 2011 peried. The QEBs 2011 CDM
Results report identified that the delay In the full suite of COM Programs being made available by the OFA, and the
absence of same programs negatively impacted the final 2011 resulls Tor the LDCs. This issue was also highlighted in
Volurmes | & Il of the Environmental Commissioner’s Report on Ontario’s Anrual Energy Canservation Progress.

1 Conservation Framework

1.1 Current Framework

Ontario’s eurrent COM Framework is 2 key step towards creating a culturs of conservation in the Province, The
Gowernment's Directive to the OEB to establish COM targets that would be met by clactricity distributors recognizes
tha impertance of COM for both elzctricity custamers and the electricity systerm. CDM helps customers manage rising
energy costs, support the provincial integrated supply plan, as well as sddress local distribution and transmission
supply constrzints. The current framewori was intended to enable customers to benefit fram a suite of baoth Doard-
Approved and OPA Province-Wide programs and be a portfalio that would meet both broad and specific customer
needs.

Moving forward, the future CDM framework should address the challenges of the current lramework and build on its

strengths,

1.2 Future Framework

MT Fower i= very supportive of the recent government's renewed commitment for conservation and demand
management in Ontario. NT Power is committed to working with the government and other stakeholders 1o develop
the next framework for COM in Lhe Province,
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2 Board-Approved CDM Programs

2.1 Introduction

Inits Decision and Ordzr dated November 12 2010 (EB-2010-0215 & EB-2010-0216|, Lhe QOEB ordered that, {to meet
its mandatory CDM targets), “Each licensed electriclty distributor must, as a condition of its licence, deliver Board-
Approved COM Pragrams, OPA-Cantracted Pravince-Wids COM Frograms, or a combination of the twa®.

At this time, the implementation of Time-of-Use {"TOU") Pricing has been deemed as a Board-Approved Conservation
and Demand Management [(“COMY) program that is baing afferad in NT Fower's sarvice grea.

2.2 TOUPricing

2.2.1 BACKGROUND

Inits April 26, 2012 CDM Guidelines, the OEB recognizes that & portion of the aggregate elactricity demand target was
intended to be attributable to savings achieved through the implamantation of TOU Pricing. The OEB establishes TOU
prices and has made the implamantation of this pricing mechanism mandatary for distributars. On this basis, the OFRB
has determined that distributors will not have to file a Board-Approved CDM program applicalion regarding TOU
pricing. The OEB has deemed the implementation of TOU pricing to be a Board-Approved CDM program for the
purgeses of achieving the COM targets, The costs associated with the implementation of TOU pricing are recoverable
through distribution rates, and not through the Global Adjustment tMachanism ["GAM"),

In accordance with a Directive dated March 31, 2010 by the Minister of Cnergy and Infrastructure, the OFR is of the
view that any evaluations of savings from TOU pricing should be conducled by the OPA for the province, and then
allocated to distributors, MT Power will report thesa results upan receipt fram the QOPA.

At the time of preparation of this report the OPA had relzingd Lhe Brattle Group as the evaluaticn contractor and will
be working with an expert pansl convaned to provide advice on methodology, data collection, madels, ete. The initial
evaluations were conducted with 5 LDCs — Hydro One, THESL, Cttawa Hydro, Thunder Bay and Mewmarket.

Preliminary results from Lhase 5 LDCs were issued August 2013,

As of September 30, 2013, the OPA has not released verified results of TOU savings to NT Power. Therefore NT Power
is nol able Lo provide any verified savings related to LDC's TOU program at this time.

2.3 Newmarket-Tay Power Distribution’s Application with the OEB

In 2012 NT Power did not apply for any additional OEB Approved COM programs. All activities were with OPA-
Contracted-Frovincial wide programs,
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3. OPA-Contracted Province-Wide CDM Programs

3.1 Introduction

In 2011, NT Power entered into a Master Agreement with the OPA to deliver COM programs extending from January 1,
2011 to December 31, 2014, which are listed below. Program detzils are induded in Appendiz A

Efficiency: q wipment
Replacement

LEd ule C-2

Jan 26, 2011

Schedule Date schedule | Customer Class LDC In-Market
Initiative posted Date
ogram | . i |
Appliance Retlrerment Schadule B-1, Exhibit D | Jun 26,2011 Al restdential rate closses April 1,2011
Appliance Exchangs Schadule B-1, Exhibit E | fo 26, 2011 Al residentfol rate clesses April 1,201
HWAT Incantives Schedule B-1, Exhibit B | fon 26 2011 Al residentia! rafe classes April 1,2011
Conservation Instant Caupoen Schedule B-1, Exhibit A | fon 25 2013 Al residential rote classes Agrfl 1,2021
Booklet
Bi-Anrual Retailer Fyent Schedule B-1, Exhibit © | Jon 28 2011 All residential rote closses Spring & Foll
Reosidential Demand Response Schedule B-3 Aug 22, 3012 ANl general service clnsses Target 02 2014
Mew Construction Program Schedule B-2 don 26, K2 Al revidentiol rote closses September 1, 2011

All qareral Ferice olosses

Jupe 21,2051

Direct Install Lghting Schedule C-3 Jan 25, 2011 Genergl Service < 50 kW June 21,2011
Existing Building Commissioning | Schecule C-6 Feb 2011 M) general service classes | September 1,2011
Incentive
MNew Construction and Major Schedula C-4 Fab 2011 Al gereral service classes | Seprtember ,2001 |
Renavation Initiative
Energ'y' Audit Schedule C-1 Jlan 26, 2011 Al generol service closses Sepiember 12011
Commercial Demand Response | Schedule B-3 Jan 26, 2011 Torget QF 2014

p : All ganerpl service olasses
[part of the Residential program
schedule)
Demand Rasponse 3 (part of the | Schedule D-6 Moy 31, 2011 Gonorgl Sersice S0 LW & danuary 12011
Industrial pragram scheduls) abave

Fruss A teL.'pgrades

§ hedue 1

Mery 31, 7011

e b T |
Genero! Service S0 &

Juane 1,201 1
obave
Efficiency: Equipment Schedule C-2 Moy 31, 2011 Beneral Service SO HW & June 12011
Rezlacement Incentive (part of obove
the C&l program schedule)
Demand Response 3 Schedule D-6 Nelny 31, 2011 General Service 50 MW & Janesary 12001
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Horme Assislance Program Schedule E-1 Moy 5, 2011 All residentiol rate chodses dune 1,2012

In addition, results were realized towards LDC's 2011-2014 target through the following pre-2011 programs:

Electricity Retrofit Incentive

Program

Mewmarke-Tay Power Distibution Lid. 2012 COM Annual Recort



3.2 Program Descriptions

Full CPA-Contracted Frovince-Wide COM Program descriptions are available from the OPA ang additianal initiative
information can be found on the saveONenergy website at https:/fsavegnenergy.ca. The targsted custameor types,
abjactivas, and individual descriptions for ezch Program Initiativa are detailed in Appendix A

12,1 RESIDENTTAL PROGRAMS

Description: Provides residential customers with programs and tools to help them understand and manage the
armount af energy they uss thraughout their entire home and help the environmenl.

Objective: To provide incentives to bath existing homeawners and devalopers/builders to motivate the installation of
energy efficiency measures in both existing and new home canstruction.

Discussion:

The Residential 2012 Program Partfolio was pradominately a carryover of Initiatives from previous 2011 programs. It
iz mostly driven by relailers and channel partners such as contracters. Our surveys clearly indicate a high level of
awarenass of such programs as coupons and Retailer lead initiatives. Programs such upgrading to energy efficient air
conditioning equipment i mainly contractors driven and in many cases not being presented to customers in a
consistent manner.

Work to revitalize and increass the effectiveness and breadth of the Initiatives through the Residential Pregram needs

to be reviewed,

The inclusion of LED technology into the Biannual Retailers events in 2012 and the annual coupons in 2013, as well as
some LDC custom coded coupans, has had a pesitive effect on cansumer engagement.

Procgrams

3211 Appliance Retirement [nitiative (Exhibit 0)
Initiative Activities/Progress:
*  Spring Home show
¢ Newspaper advertising
+  In-bill newsletter
®  NT Power websita
o Customer S2rvice Representative training
Additional Comments:
= Due to the duration of the program, ano the revised eligicility requirements to a minimum of 20 years old, this

Initiative appears to have reached market saturation and has been under consideration for removal from the
Partfalica,

*  Results are very responsive 1o crovinge wide advertizsing. OFA provincial marketing should continue ta play a
key role,
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3212 Appliance Exchange Initintive (Exhibit E)
Initiative Activities/Progress:

& Spring Home show

& n-hill newsletter

& NT Power website

e Customer Service Representative training

Additional Comments:

+ Maotification regarding retailer participation and eligible measures continues to he a challenge. This
Initiative may benefit from the disengagement of the retailer and allowing LDCs to conduct these events,
possibly as part of a larger community engagement effort, with the backing of ARCA far appliance
removal.

1.2.1.3 HVAC Incentives Initintive (Exhibit B)
Initiative Activities Progress:

o  Spring Home shaw
# Contractor information breakfast and appreciation evenl
e Newspaper sdvertizsing
L HWAC Cantractor newsletter, follow-up site wisits
+  NTPower website
+ Customer Service Representative training
Additional Comments:

e This Initiative is contractor driven with local utility responsible for marketing efforts to customers. Increased
marketing efforts may encourage maore participating, in most cases it is an after thaught.

+ In an effort to buwild capacity, mandatory training has been instituted far all participating HYAC contractors.
This could present too much of a barrier for participation for sames contractors. It kas been noted that there
ara approximately 4500-5000 HVAC contractors in the Provinca, howsver only 1500 ara participating in
program.

3.2.1.4 Conservation Instant Coupon Initiative (Exhibit A)
Initiative Activities/Progress:

e Spring Home show
+ NT Fower caunter display in two lacations
s Cuslomer Szrvice Representative training

Additional Comments:

= Coupon booklets were not printed and malled out In 2012, As such, Coupons were not widely available to
conslumers without the ability to download and print them.
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+  Frogram evolution, including new praducts and review of incentive gricing for the coupon Initiatives, should
bz & regular activity to ensure continuead consumer interest.

3215 Bi-Annual Retniler Event Initiative (Exhibit C)
Initiative Activities/Progress:

*  Spring Home show
® NT Power counter cisplay in two locations
& Sitewvisits with local participating retailers
o NT Power website

Additional Comments:

e The Product list could be distinctive from the Conservation Instant Coupon Initiative in order ta gain more
consumer interest and uptake.

3216 Retailer Co-op
Initiative Activities/Prograss:

« NT Power did not participate in this Initiative,

3.2.1.7 New Construction Program (Schedule -2
Initiative Activities/Progress:

* In 2012 MT Powecr comizleted an 8FF process and selected Willis Energy to market, and enlist participants in
the New Construction Initiative.

Additional Commeants:

s This program has been very slow to gain any traction within our service area. Even with improved reporting
process builders showed minimal interest in participating in this program.

3218 Residentiol Demand Response Program (Schedule B-3)
Initiative Activities/Progress:

= NT Power did nol perticipate in the Residential Demand Respeonse Program dus to a significant delay if
requirad software upgrade to our smart metor AMIinfrastructure.

Additional Comments:

+ We also chose not to dse the meter "clamp on® device for in home display. Our experience in the past raised
sarme guaslions on how sustainable this ootion would be. Having a complete solution with tha smart meter
with required software application will be more user frigndly to use snd maintain.

= This is the main Initiative within the Residential portfolio that drives savings for utilities, NT Power expect to
be in market Q1 2014,
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3.22 COMMERCIAL AND INSTITUTIONAL PROGRAM

Description:  Provides commercial, institutional, agricultural and industrial argarizations with snergy-efficiency
programs to help reduce their slectrical costs while helping Ontario defer the need to build naw generation and
reduce its environmental footprint. Programs that help fund energy audits, to replace cneorgy-wasting equipment or
to pursue new construction that exceads axisting codes and standards,

Targeted Customar Type(s]: Commercial, Institutional, Agricultural, Muiti-family buildings, Industrial

Objective: Designed ta assist building owners and operators as well as tenants and occupanls in gchisving demand
and energy savings, and to facilitate a culture of conservation among these communities as well as the supply chains

which serve them,

Discusslon:

Throughout 2011 and 2012 the Commercial and Institutional [C&1) Woarking Group of which NT Power is a
member has strived to enhance the existing C&I programs. This has proven 1o be 2 challenging undertaking, normally

taking months to complete sametimes relatively minar changes due to the current changa management framewaork

Cespile these chellenges the C&I Working Group, werking in cooperation with the OFA, have managed o iron out
many of the issues.

3.2.2.1 Efficiency: Equipment Replacement Incentive [ERIT) (Schedule C-2)
Initiative Activities/Progress:

+  Engagement of channel partners {wholesalers, contractors, ete,)

»  Hiring {contract position) program//initiative delivery specialist.

= Program support material (brochures) developed

¢ One-an-one customer engagament/education/opportunity identification

Additional Comments:

® [t appaars that the marketplace largely understands the programs now snd a large cropartion of LDC savings
can be attributad to ERNL

# The centrzlized process review used for 2012 project payment has been streamlined by the OPA and
payments for projects were greatly improved - faster and more consistent compared to 2011,

= Llighting is still the most popular measure. Other market sectors are not as engaged yet, specifically the
machanical weorld, In 2012 there was minimal program partidgation from HYAC (Unitary AC) and compressed
air channel partners

¢ Prescriptive and Engineered worksheets provide a much needed simplified application process for customers.

Mewvmarket-Tay Fower Distribution Lid. 2012 CDW Anrual Report



3222 Direct Instalf Initiative (DIL) (Schedule €-3)
Initiztive Activities/Progress:

Cortinued to wark with a third party initiative delivery agent

Closely worked with Chamber of Commerce o promole and encourage member partic pation

Cevelopad and distributed a sales brochure
»  One-on-ane customer engagement/education/onporiunity identification

Direct mall to targeted gaographic arezs/oustomers

Additional Comments:

s Direct install Initiative (DIL} continues to be cne of our cest programs. Feedback from small business
customer, in particular those going an TCU rates found this program sxtramaly pasitive.

3223 Existing Building Commissioning Incentive Initiative (Schedule €-5)
Initiative Activities/Prograss:

¢ |dentify and approached a potential large customer
+ Engaged a third party facility expert to identify potential other opportunitias
Additional Comments:

#  There was minimal participation for this Initiat've, 1tis suspected that the lack of participatizn in the program
Is & result of the Initiative baing limited to space cooling and a limited window of epaortunity (cooling season)

for participation.

3224 New Construction and Major Renovation Initiative [HPNC) (Schedule C-4)
Initiative Activities/Progress:

¢ In 2012 MT Power completed an RFP process and selected Willis Energy to market and enlist
participates In the initiative.

Additional Comments

*  Up take in this program has been very poor. Builder owners, design engineers ara mainly focused an meeting
existing building code requirerments.

= Many developments are built an spec and as such developer is not pregared to pay for additional costs
required to meet program requiremeants.

3.2.25 Energy Audit Initiative
Initiative Activities/Progress:

* |dentify and approached potentlal large customers
#  Engaged a third party facility expart to identify apportunities

Additional Commaeants

Hewmarket-Tay Power Distribufion Lid. 2012 COM Annual Raparl
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*  Customers look to the LDCs to recommend awdit companies, A centralized pre-qualified list srovided by the
QOFA may be berneficial,

« Participants are limited tao one energy audit which restricts enabling and direction to the other Initiztives, This
Initiative should be evalusted for additional customer participation when presented with a naw scope of

work,

3.2.3 INDUSTRIAL PROGRAM

Description: Industrial Programs is designed to help identify and premote energy saving opportunities within larger
industrial facilities.

Targeted Customer Typels): Industrial

Objective: To provids incentives to both existing and new industrial customers to motivate the installation of encrey
efficient measures and to promote participation in demand management.

Discussion: Newmarket-Tay Power hes limited opportunity to participats in key elements of the Industrial prograrm
based on not having any custormers meeting the defined MW threshold.

For 2013, a change ta the threshold for small capital projects and 2 new smzll capital project agreement are sxpected
to improve the number of projects and savings achieved within PSUL Likewise, a decision to proceed with natural gas
lvad displacement generation projects will also increase uptake although results may not be countod towards LDC
targets due to in-service dates beyand 2014.

3.2.3.1 Process & Systems Upgrades Initiative (PSUT] (Schedule D-1)
Initiative Activities/Progress:

¢« NT Power did not participate in this nitiative,

3.2.3.2 Munitoring & Targeting Initiative {(Schedule D-2)
Initiative Activitizas/Progress:

+  NT Power did nat participate in this Initiative.

3.2.3.3 Energy Manager Initiative (Schedule D-3)
Initiative Activities/Prograss:

o NT Power does notl qualify for this Initiative,

3234 Key Account Manager (Schedule D-4)
Initiative Activities/Progress:

= NT Power did not participate in this Initiative
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3.23.5 Demand Response 3 {D-6)
Inltiative Activities/Progress:

e NT Power was part of the OPA's York Region Dermand Respanse program.

o 2012 was atransition year between the previcusly existing York Region DA program and the
new DRI initiative.

additional Comments:
«  Metering requirements can be expensive and present a barrier to smaller custamers.

3.2.4  LOW INCOME INITIATIVE (HOME ASSISTANCE PROGRAM) (Schedule E-1)

Initiative Activities/Progress:

»  Procured a third party initiative dellivery agent

o Closely warked with local Social Agencies to advertise the initiative

+ Designed a sales brochure

o One-on-one customer engagement/education/opportunity identification

Additianal Comments:

»  Awareness of the program amangst social agencies took time to develop. Benefits started to become evident
in late 2012

+  Centralized payment processes were not developed in 2011, The payment process was established in 2012,

* The process for enrolling in social housing was complicated and time consuming. This was addressed in late
2012 and is showing benefits in 2013,

3.2.5 PRE-Z011 PROGRAMS

Sawings were realized towards LDC's 2011-2014 target through pre-2011 programs. The targeted customer types,
objectives, daseriptions, and activities of those programs are detailed in Appendix B
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4 2012 LDC

4.1 Participation and Savings
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CDM Results

buton LE3L i

il ! Program Dneel Soviags Uy Trar |emsgibs |

Tabde 1. Newmriont - Tay Power D

Progran- -Jifa Vaillind Peagrrii fe Saygel
i b Ry St et P ol D i o] Pelal it Eaange Savad g vz i 20}
{rea progrum sledy moarirg wiRintia frew s e g e scdefy sl e j o o ey i g uen ety witHR thr apes A
whidin s e s e R s et A T ;:.:.:L:..
Dvani faamygs by
Lanirign A hi
Lt Loty JELN win Qi ST =1 e i k] Ly Jﬂl_ bikn) N
e
g b e Hlaboms wamil ESsr—— i ] =] o 34455 ™
Erplartargigy Apaigmm 1 £ i ] 1M F]
Haal il nr e 1™ dEing iman ol L
| & 137 i ¥ e TE J L
e ] i 10 1A T L 3
[ m ] I [ E] [
L] e 3 ] a [ [&
] i [
[ [0 ] i ] 17 L
“ Tl e SEN A,Lin A
iene it = i Tl a3

¥ irulaiighing ik 1 ¥ LE Pl |
| S [ L= O [!

[ o | C i D
C C [ ] C

L) L o i 1 o [

o [ i ] B 3

£ & Rl o A%a Lzl - AL
i P inrs Tosal [ (2] ERuATT fr R ] il ) LA
[ —_— —

e deJnrn U o mboy ity [+ 1 i 1 | u a [

Pt boihig 8 el M dn i = ] = -

e W brlpd o 3 1 [ a ) |
I i ] | ] | 7R 1 i 3154
A —— = £ ] ] a | ] F] | ) c
Lobistbal Covmarn Lol E] CH| & ] Ty
rrine Ankbane it s frenes i | | | o 1 e | | . |
o i Palistaton Progiars Tutal =S T T | | [ | wam | ] [l |
| tr oty St ol iroes e Fr g amy o a2 @ ] s 3 1
i e ke al o J =7 wia =] a-

i iy C 3 E & & [n
WA ol LParmy By By E Mooy B taor proscs @ o L a [ [

ER, gt Py ety ] [ [ a i 1 [ i
1 0L Progrars compli b 2008 Tatal L 18 1 [ e ™ 188 e

= = e e e——]

BT T . | | | [ 2 - L 2 .; r

r————— == [ l
(i Tl & | ] i £
(elimtrarts b Fidvioit Ve ' Veilail Hosall el I ] el
£ ey [ be oy Taval 1 mr 1, TElLFA A 4 1800 AN
(TT—— yparan fotal | ke i} 3 e 1mE [ [] 0]
2P -t ind RO oo ol (v Al urtinnits 1 (1] i, LS 1= T4 AP
i 1 e e B el Rtk st U0 ks e im B i el vmigin o7 s, Wk 1N Pl e e e e, 5] B e haes kmer sy n e [ — a0 N, D
meaar rapreas] tha mregy o oF e feitar e dechen Pt Tra G0 Fretmn o she FIT arm o el e the. Bnae ni) pwrad ons b el
S T PR R L e e Ei e e Wl O T | Achisiond By 208y Guraie 3} L LENS Y

Mewmarket-Tay Power Distribation _td.

13

202 COM Annual Report



Table 2: Summarized Program Results

Gross Savings MNet Savings Contribution to Targets
Inu'::i:{ntal Incramantal mlr:r::;intal Incremental | Program-to-Date: Program-to-Date:
Program Ererzy Energy Met Annual Peak 2011-2014 MNet
Demand E Demand f
Paidiirs Savings Savings Savings Demand Savings | Cumulative Energy
GWh GWh AW in 2014 Savings (GWh
W) [6Wh) it (Gwh) (naw) gs (GWh)
Cansumer Program Total 30 1.09 22 .B1 52 562
Business Program Total 81 144 £9 2.86 36 16.61
Industrial Program Total (K] 00 a0 0.00 1L 031
Home Assislance Program Tota .01 05 .00 25 fale) 0.18
Pre-2011 Programs completed in A0 0 1] 0} a1 2.43
2011 Total
Total OPA Contracted Frovince- 1.21 3.81 BT 3.46 1.56 24,86
Wide COM Programs

Newmarket-Tay Power Distribution Lid.
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4.2 Evaluation

August 20, 2013

Final 2012 EM&V Findings

The following document provides o summary af the 2017 EM&) findings for ol of the evalug ted
SOVEONEnErgy initiatives

Consumer Program

Bi-Annual Coupons

o 15% lower net savings due to a ehange In the net-to-gross factors (increased free-ridership, less
participant behavior spillover, and less non-participant ke spillover),

»  Majority of participation, energy, & demand savings are from standard CFLs

v 15% of net savings due to ~73,000 coupons for newe LED measures

Arnual Coupaons

+  The number of coupons assaciated with the redemption of 2012 Annuzl Coupons was $0%
Iower than 2011 Instant Coupon Booklet. Key factors for the decrease include:
@ Shorter duration of available coupans (Septamber 2012 - December 20120
< In 2012, only onling coupons were available
= 2011 had hath anline coupons AND coupan mailing boaklets,
HWVAC
«  5Small decreaze [L0%) In per unit savings assumptions for furnace with ECM due to change in
2012 custamer mix and Furnace fan wsage.
= small increase (L0%)] in free-ridership related to the furnace with ECM measure,
+  Participation remains relatively steady once 201LE true-up values are included.

Appliance Retirement

& Decrezse n 2012 participation by 39% compared to 2011,

& Im-site metering provided updated per unlt assumptions:
o Smal decraase (3.5%) in savings for reflrigeratoss; and
& Slzeable Increase (17.5%) In savimgs for freezers

Appliance Exchangs
+  Increase of 30% for exchanged dehurnldifiers over 2011, leading to an increase of 4% in averall
partizipation.

+  Higher per unit savings for dehurmidifiers drowve the overal| increass in 2002 sawings.
peaksaverPLUS

s Prowvince-wide per-unit ex ents estimates for a 1-in-10 August peak day were detenmined to be
0,50 kW for residential CACs and 064 KW for small commercial CACs.

Newmarket-Tay Power Distribution Ltd. 2012 CDM Annual Report
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August 30, 2013

s Evaluation to date has indicated savings from in-home displays (IHDs) are nat statistically
significant {in and arownd zera)
o However, since 2012 evaluatian did not include Full vear analysis (zpacifically the
summar manths), these results have been deemed Inconclusive.
»  The IHD offer had a positive influence on enrol ment and re-enrollment with between 20 to 35%
of rew enrcllees said they wouldri't have enrolled withaut the IHD offer.

Residential New Construction

v All projects are opting for the prescriptive or performance path - there have been no custom
project applications to date,

Business Programs
Ratrofit

*  Reported savings for prescriptive lighting procects continue to be overstated:
o Verified wattage reductions were 15% higher than assumed; and
o Verified operating hours were 11% higher than assumed,
= Alower realization rate in the ergineered measurs track car be partlaily explained by
cverstated Hghting operation hour assumptions repanted on the application,
*  Met-to-gross ratios for the initiatives were abose 75% in 2012, which Is consistent with 20L1.

Small Business Lighting

+ Reported howrs of usage continue to be inaccurate - anly 12% of site visits had verified annoal
hours of use within +/-10% of the assumed value,

« The saturation of eligibie customers and preferred business tyoes are resulting in participation
from building types that may not fslly operate during the summer peak pericd.

o This trend contributes to lower realizztion rates for cemand savings in 2012

*  [Cug tochanging regulations in lighting measares, the assumed baseline technalagy will
eventually be phased out. This regulation Impacts the persistence of savings over the lifetime of
lighting measures.

Existing Building Commissioning (EBC)

s There were no applications in 2082,
s Market feedback suggests that EBC's focus on chilled-water space-cocling systems may be too
narrow, and participation could be expanded by incenting 2 wider range of measures.

MNaw Canstruction

+ Custom projects account for 66% of program savings, with the remaindes comming from the
prescriptive track,

Mewmarket-Tay Power Distribution Lid. 2012 COM Anrual Report
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August 30, 2013

Audit Funding Program

s Through Audit Funding, 280 projects were completed in 2012 based on recommendations fram
the auditors, resulting inl.4 MW and 7 GWh of Program Enabled Savings.

& (Office buildings re presented the largest portion of applicants for 2012,

Industrial Programs

Process and Systems Upgrade Initiative

»  Energy managers are seen 35 important drivers of Program Snabled savings projects,
o B8 of survey respondents indicated that the assistance provided by energy managers
was “somewhat” or “very” impartant to implementing projects.
* Energy Managers indicated that additional support (additional training and guides) may further
help influeres the adoption of energy efficiency measures by the participants.
+ Dacumentation for Program Enaliled Savings projects varied substantially by LDC. fMore
guidance an documentation requirements would be beneficial 1o all partiss

DR-3

» 2012 33w improvements in the performance of BR-3 participants resulting higher ex onte
realization rates, particularly for the industrial participants.

Home Assistance Program

«  Participation in the initiative ramped Lp in 2002, with over 5,000 homes participating in the
initiative.

»  Majority of enérgy savings (62%) comes from lighting measuras, while 213 of energy savings
resulting from refrigerator and freezer replacements.

Newmarkel-Tay Power Distribution Ltd. 2012 COM Annual Repor
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5 Combined CDM Reporting Elements

5.1 Progress Towards CDM Targets

Table 5: Net Peak Demand Savings at the End User Level (MW)

Implementation Period Arac (V)
2011 2012 2013 2014

2011 = Verified by OPA 1.0 0.2 0.8 0.8
2012 — Verified by OPA 0.9 0.8 0.7
2013
2014

Verified Net Annual Peak Demand Savings in 2014: 1.60

NT POWER 2014 Annual CDM Capacity Target: 8.8
Verified Portion of Peak Demand Savings Target Achieved (%): 17.8%
Table 6: Net Energy Savings at the End-User Level (GWh)
Cumulative
Implementation Period it (GWh)
2011 2012 2013 2014 2011-2014
2011 —Vverified by OPA 3.7 3.7 3.7 3.6 14.7
2012 — Verified by OPA 35 i 3.4 102
2013
2014
Verified Net Cumulative Energy Savings 2011-2014: 24.9
NT POWER 2011-2014 Cumulative CDM Energy Target: 33.1
Verified Portion of Cumulative Energy Target Achieved (%) 75.2%

5.2 Strategy Modilications

To date a high percent of NT Power net results has been from C8I1 menu of programs, 4s of Augusl 2013 NT Power
applied and received approval from OPA to re-allocate a portion of funds fram residential PAB funding to C&| PAB
fune. NT Power will continue to use mass markating approach for residential customers, however will use the
additional CEI funding to increase one an ong relationship with C&I custormers for opportunity identification and

praject implementation.

Newmarket-Tay Power Distribution Ltd.

2012 COM Annual Report




A.0 Conclusion

Over the course of 2012, NT Power has achieved 1.60 MW in peak demand savings and 24.9 GWh in energy
savings, which represents 17.8% and 75.2% of MT Power 2014 target, respectively,

These results are representative of a considerable effort expendad by NT Pawer, in cooperation with customers,
channel partners and key stakeholders including Lhe OPA.

If we only focus on actual results, it tecames difficult to determine the level of our success, With demand
reduction we are well behind our planned position at this junction, if however we review enargy savings we
trending well ahead. In reviewing both maasures, if we view t from a custamar's parspective "energy savings” is
by far more valuzhle to our customers,

At the time of writing this raport (September 2013) we are well into 2013 and the trend of lower than expected
demand reduction as compared to energy savings has not changed. Despite continuing improvements to axisting
programs NT Power faces challenges in the remaining timeframe of the current COM 2011-2014 framawark, With
the current slate of available OPA Programs, and the current forecast of implementation and projected savings, NT
Powar will meet and possitle exceed our 33.1 GWH consumption targst butl will unlikely lo mest our 5.8 MW
demand reductlon target.

Looking ahead NT Power will continug to make best efforts to market OPA spansored programs, actively engage
channel partners and continue to encourage our customers to participate in the wide menw of energy savings

programs.

Newmarket-Tay Power Distribution Ltd. 2012 CDM Annual Regort
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Appendix A: [nitiative Descriptions

Residential Program

APPLIANCE RETIREMENT INITIATIVE [Exhibit 1)

Target Customer Type(s): Residential Custormers
Initiative Frequency: Year round

Objectives: Achiave energy and demand savings by permanenthy decommissioning cartain cldar, nefficient
refrigeration appliances.

Description: This 15 an energy efficiency Initiative that offers individuals and businessos free pick-up and
decommissioning of old large refrigerators and freezers. Windeow air conditioners and partable debumidifiers will
alsa be picked up if a refrigerator or 2 freezer is being collectad.

Targeted End Uses: Large refrigerators, large freezers, window air conditioners and portable dehumidifizrs,

Delivery: OPA centrally centracts for the province-wide marketing, call centre, appliance pick-up and
decommissioning grocess.  LDC's pravides local marketing and coordination with munidigal pick-up where
availzble,

Additional detzil is availablz:

s 5chedule B-1, Exhibit D; and
« SaveOMNenergy wehsite

APPLIANCE EXCHANGE INITIATIVE [Exhibit E)
Target Customear Type(s): Residential Customers
Initiative Freguency: Spring and Fall

Objective: The objective of this Initiative is to remove and permznently decommission alder, inefficieant window
zir conditioners and portable dehumidifiers that are in Ontario.

Description: This Initiative involves appliance exchange evants. Exchange events are held at local retail locations
and customars are encouraged te bring in their old room air conditioners [AC) ard debumidifiers in exchange for

coupons/discounts towards the purchase of new energy afficient sguipment.

Targeted End Usas: Window air canditionars and portabls dehumidifers

Newmarket-Tay Power Distribution Ltd. 2012 COM fnnual Repor
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Delivery: OFA contracts with particigating retailers for collection of eligible units. LDCs provide local marketing.
Additional detail i available:

= Schedule B-1, Exhibit C and
»  SaveOMenergy website

VAL INCENTIVES INITIATIVE Exhibit B)
Target Customer Type(s): Residential Customers
Initiative Frequency; Year round

Objective: The objective of this Initiative is to cncourage the replacameant of existing heating systems with high
efficiency furnaces equipped with Elactranically Commutated Motors (ECM), and to replace axisting central air
conditioners with EMERGY STAR qualified systems and products.,

Description: This is an cnergy efficiency Initiative that provides rebates for the replacement of old heating or
cooling systems with high efficiency furnaces (equipped with ECM) and Energy Star qualified central air
conditioners by apzroved Heating, Refrigeratian, and &ir Conditioning Institute [HRAI) qualified contractors

Targeted End Uses: Central air conditioners and furnaces

Dellvery: OFA contracts centrally for delivery of the program. LDCs provide local marketing anc encourage local
cantractors to particizate in the Initiative.

Additional detail is available:

o  Schadule B-1, Exhibit B and
o SaveONenergy website

CONSERVATION INGTANT COUPON INITIATIVE [Exhibit A)
Target Customer Type|s): Residential Customers
Initiative Frequency: Year round

Objectiva: The objective of this Inilialive is to encourage households to purchase energy efficient products by
affering discounts.

Description:  This Initiative provides customers with year round coupons. The coupons offer instant rebates
towards the purchase of a variety of low cost, easy to install energy efficient measures and can be redeemed at
participating retallers. Booklets were directly mailed to customers and were also avzilable at point-of-purchase.
Downloadable coupons wors also available at wiww.saveoneenengy.ca.

Targeted End Uses: EMNERGY STAR® gualified Standard Compact Floursscent Lights ("CFLE" | EMERGY STAR®
gualified Light Fixtures lighting contrel products, weather-stripping, hot water pipe wrap, electric water heater
Clanket, beavy duly plug-in Timers, Advanced power bars, clothesline, basetoard programmable thermastats.

Newmarket-Tay Power Distribution Ltd. 2012 GOM Annual Report
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Delivery: The CPA develops the electronic version of the coupons and posts therm online far download. Three LDC
specific coupors were made available for local marketing and utilization by LDCs, The OPA entars into agreements
with retailars Lo honour Lhe caupons,

Additional detail is available:

¢ Scheduls B-1, Exhibit A and
e SaveOMenergy website

BI-ANMUAL RETAILER EVENT INITIATIVE (Exkibit
Target Customner Type(s): Residential Customers

Initiative Frequency: Gi-annual events

Objective: The objective ol this Initigtive is to provide instant point of purchase discounts to individuals at
participating retailers for a variety of energy efficient products.

Description: Twice a year {Spring and Fall|, participating ratallers host month-long rebate events. During the
months of April and October, customers are encouraged to visit participating retailers whera they can find coupons
redeemable for instant rebates towsrds 5 variety of low cost, easy to install energy efficient megsures,

Targeted End Uses: As per the Canservation Instant Coupon Initiative

Delivery: The OPA enters into arrangements with participating retailers ta promote the discounted products, and
to post and honour related coupons. LDCs also refer retailers to the OP8 and market this initiative lacally.

Additiznal detail is availahble:

*  5chadule B-1, Exhibit C and
& SaveONenargy wehsite

RETAILER CO-0OF
Target Customer Typels): Resicentia Customars

Initiative Frequency: Year Round

Objective: Hold promoticnzl events to encourage customors 12 purchase energy efficiency measuras (and go
above-and-beyond the traditional Bi-Annual Coupon Events).

Description: The Retailer Co-op Initiative provides LOCs with the opportunity to work with retzilers in their service
area by belding special events at retail locations, These events are typically special promolions that encourage
customers to purchase energy efficiency measures {and go above-and-beyond the traditional Bi-Annual Coupan

Evants).

Targeted End Uses: As per the Conservaticn instant Coupon [nftiative

Mewmarket-Tay Power Distribution Lid. 2012 CDM Annual Report
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Delivery: Retailers apply to the OPA for co-on funding to run special promotions that promote energy efficiency to
customerss in their stores. LDCs can refer retailers to the OPA. The OPA provides each LDC with a list of retailers
whe have qualified for Co-Op Funding 25 well as detalls of the proposed special events.

MEW CONSTRULCTION PHOGRAM (Schedule B-2

Target Customer Type(sh: Residentizl Customers
Imitiative Frequency: Year round

Objective: The cbjective of this Initiative is to provide incentives to particlpants for the purpese of promoting the
canstruction of energy efficient residantial homes in the Provires of Ontario.

Description: Thiz is an energy efficiency Initiative that provides incentives to homebuilders for constructing new
hames that are efficiznt, smart, and integrated {applicable to new single family dwellings). Incentives are provided
in two key categories as follows:

o Incentives for homebuilders who install electricity efficiency measures as determined by a
prescriptive list or via a custom option,

o Incontives for homebuilders who meet or axceed aggressive efficiency standards using the EnerGuide
perfarmance rating system.

Targeted End Uses: all off switch, ECM motars, ENERGY STAR gualified central a/c, lighting control products,

lighting fixtures, Energuide 83 whole home, energuide 35 whola homes

Delivery: Local engagement of bullders will be the responsibility of the LOC and will be supported by OPA air
coverage driving builders ta their LOC Far additienal infarmation.

Additianal detail is availabla:

» Schedule B-1, Exhibit € and
¢+ SaveOMenergy wehbsite

RESIDENTIAL DEMAND RESPONSE PROGRAM [(Schedule B-3)

Target Customer Type(s): Residential and Small Commercial Customers
Initiative Frequency: Year round

Objective: The objectives of this Initative are to enhance the reliability of the |ESO-controlled grid by acoessing

and aggregating specified residential and small commercial end uses for the purpose of load reduction, incraasing
consumer awareness of the impartance of reducing summer demand and providing consumers their current
glectricity consumption and associated costs.

Description: n peaksaverPLUS ™ participants are aligible to receive a tree arogrammable thermostat or switch,
including installation. Participants also receive access to price and real-time consumption information on an In
Hame Display (IHD).

Targeted End Uses: cenlral air conditioning, electric bot water heaters and pool pumps

Newmarket-Tay Power Distribution Ltd. 2012 COM Annual Report
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Delivery: LDC's recruit custamers and procure technology
Additional delail is available;

+ Schedule B-1, Exhibit C and
+  SaveOMNenergy wabsite

C&I Program
EFFICIENCY: EQUIPMENT REPLACEMENT INCENTIVE (ERII) [Schedule C-2)
Target Customer Type(s): Commercial, Institutional, Agricultural and Industrial Customers

Initiative Freguency: Year round

Objective: The objective of this Initiative is to affer incentives to nan-residentizl distribution customers to achieve
reductions in electricity demand and consumption by upgrading to more enzrgy efficient equipment for lighting,
space cooling, ventilation and ather maasures.

Description: The Equipmeant Replacement Incentive Initiative [ERI offars financlal Incentives to custamers for the
upgrade of cxisting equipment to enargy efficient equipment. Upgrads projects can be classified into either: 1)
prascriptive projacts where prescribed maasures reglace associated required tase case aguipment; 2) engineered
prajects where energy and demana savinas and incentives are calculated for associated measures; or 3) custom
orajects for other energy efficiency upgrades.

Targeted End Uses: lighting space cooling, ventilation and other measuras
Delivery: LDC delivered,
Additional detail is available:

e Schedule C-2 and
= SaveONenergy websits

VRECT [WSTALL INITIATIVE [DIL) [Schedule C-3)
Target Customer Type(s): Small Cormmercial, Institutional, Agrizultural facilities and multi family buildings

Initiative Freguency: Year round

Objective: The objecctive of this Initiative is to offer a free installation of eligible lighting and water heating
measures of up to 51,000 to eligible owners and tenants of small commercial, institutional and agricultural
facilities and multi-family buildings, for the purpose of achiaving electricity and peak demand savirgs.

Description: The Direct Instzlled Ughting [nitiative targets customers in the General Service =50kW account
category. This Initiative offers turnkey lighting and electric hot water haater measures with a value up 1o 51,000 at

Newmarket-Tay Power Distribution Ltd. 2012 COM Annual Repart
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nao cost to gualifying small businesses. In addition, standard grescriptive incentivas are availaole for eligible
equipment beyond the initial 51,000 limit.

Target End Uses: Lighting and electric water heating measures

Delivery: Participants can enrzll directly with the LDC, or would be contacted by the LOC/LDC-designated
representative.

Additional detail is svailable:

¢ Schedula C-3 and
= SaveOMenergy website

EXISTING BUILDING COMMISSIONING INCENTIVE INITIATIVE Schedule C-6)
Target Customer Type(s): Commercial, Institutional, and Sgricultural Customers
Initiative Frequency: Year round

Objective: Tho objective of this Initiative is to offer incentives for aptimizing (but not replacing) existing chilled
water systems for space cooling in non-residential facilities for the purpose of achieving implementation phase
anergy savings, implementation phase demand savings, or both,

Description: This |nitiative affers Participants incentives for the following:

. scoping study phase

- investigation phase

* implamantation phase

. hand offfcompletion phase

Targeted End Uses: Chilled water systemns for space conling
Delivery: LDC delivered.

Additional detzil is available:

s Schedule C-&and
s SaveOMenergy website

NEW CONSTRUCTION AND MAJOR RENOVATION INITIATIVE (HPNC (Schedule C-4]

Target Customer Typa(s): Commaercial, Institutianal, Agriculturzl and Industrial Customers

Initiative Frequency: Year round

Objective: The oblective of this Initiative is to encourage builders/major renovators of commercizl, institutional,
and industrial Buildings {including multi-family buildings and sgricultural facilities) fo reduce electricity demand
and/ar cansumption by designing and building new buildings with more energy-efficient equipment and systems
far lighting, space coaling, ventilation and ather Measures.
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Description: The New Construction initiative orovides incentives for new buildings to exceed existing codas and
standards for energy efficiency. The initiative uses both a crescriplive and custom approach.

Targeted End Uses: Mew building canstruction, building modealing, lighting, space coaling, ventilation and other

Measures
Delivery: LDC delivers to customers and design decision makers,
Additional dezail is available:

*  Echedula C-4 and
s SaveOMenergy website

ENMERGY ALIDIT INITIATIVE (Schedule €-1)
Target Customer Tyge(s): Commercial, Institutional, Agricultural and Indusiral Custamers
Initiative Freguency: Year raund

Objective: The objective of this Initiative is to offer incentives to owners and lessees of cammercial, institutional,
multi-family buildings and agricultural facilities for the purpese of undertaking assessments to identify all possible
opportunities to reduce alectricity damand and cansumption within their buildings or premises.

Description: This Initiative provides participants incentives for the completion of energy audits of electricity
consuming equipment located in the facility. Enzrgy audits include development of cnergy baselines, use
assessments and performance manitaring and reporting.

Targeted End Uses: Various
Celivery: LCC delivered.,
Adoitional detall is available:

o Schedule C-1 and
e SgveONenargy website

Industrial Program

PROCESS & 5YSTEMS UPLGRADES INITIATIVE (PSLUH] (Schedule D-1)

Target Customer Type{s): Industrial, Commercial, Institutional and Agricultural Customers
Initiative Frequency: Year round

Objectives: The objectives of this Initiative are to:

* Offer distribution customers capitzl incentives and enabling initiatives to assist with the implementation
of large prajects and project portfalios;
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o Implement system optimization project in systems which are intrinsically complex and capital intensive;
and

® Increase the capability of distribution customers to implement energy management and system
optimization projects.

Description: FSUI Iz an energy management Initlative that includes three Initiztives: {preliminary engincering
stucy, detailed engineering study, and project incentive Initiative). The incentives are available to large
distribution connected custamers with projects or portfalic projects that are expected to gancrate at least 350
rAWh of annualized electricity savings or, in the case of Micro-Projects, 100 MWh of annuzlized electricity savings.
The capital incentive for this Iniliztive i3 the loweast of:

) S200/MWh of annualized electricity savings

b} 7% of projects costs

c} & one year pay back
Targeted End Uses: Process and systems
Delivery: LDC delivered with Key Account Management supgort, in some cases.
Additional detall iz available:

o Schedule D-1 and
« Save(Nenergy wehsite

MONITORING & TARGETING [NITIATIVE (Schedule D-2)
Target Customer Type(s): Industrial, Commereial, Institutional and Agricultural Custamers

Initiative Frequency: Yoar round

Ohbjective: This Initiative offers access to funding for the installztion of Maonitoring and Targeting systems in order
ta dellver 2 minimum savings targat 2t the end of 24 months and sustained for the term of the M&T Agreement.

Description: This Initiative offers customers funding for the installation of a Monitoring and Targeting system to
help them urderstand how their enargy consumption might be reduced. A facility energy manager, wha regularly
oversees energy usage, will now be able to use historical 2nergy cansumption perfarmance to 2nalyze and set

largels.

Targeted End Uses: Process and systems

Delivery: LDC delivered with Key Account Managemeant SUpport, in Sorme cases,
Additianal detzil is availabla:

-« Schedule Oez-and-
¢  SaveOMenergy website
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ENEREGY MANAGER INITIATIVE [Schedule D-3)
Target Customer Type(s): Indusirial, Cormmercial, Instilulional and Agricultural Customers

Imitiative Freguency: Yoar round

Dbjective: The objective of this initiative is to provide customers and LDCs the oppertunity to access funding for
the engagement of energy managers in order to deliver a minimum annual savings target.

Description: This Initiative provides customers the opportunity Lo aceess funding to engage an an-sita, full time
ambedded energy manager, or an off-site roving energy manager who is engaged by the LOC. The rale of the
Ensrgy manager is to take control of the facility’s energy use by monitoring performance, leading awzreness

programs, and identifying opportunities for energy consumption improvement, and spearheading projects.
Participants are funded B0% ot the embedded energy managar's salary up to 5100,000 plus 80% of the energy
manager's actual reasonable expenses inourred up Lo $8,000 per v=ar, Each embedded energy manager has a
target of 300 kw/vear of energy savings from one or more facilities. LOCs receive funding of up to $120,000 for a
Raving Energy Managar plus 58,000 for expenses.

Targeted End Uses: Frocess and systems
Delivery: LDC celivered with Key Account Management support, In some casses,
Additional datail is available:

o  Schedule D-3 and
e« SaveONenergy website

KEY ACCOUNT MAMAGEE (KAM) [Schedule D-4]
Target Customer Type(s): Industrial, Commercial, Institutional and Agricultural Custormers

Initiative Frequency: Year round

Objective: This initiative offers LDCs the opportunity o access funding for Lhe employmeant of a KAM in order to
support therm in fulfilling their cbligations relatad to the FSUL.

Description: This Iniliative provides LDCs the opportunity to utilize a KAM to assist their customers. The KAM is
considered to be a key element in assisting the cansumer in overcoming traditional barriers related to energy
management and help them achieve savings since the KAM can build relztionships and bzcome a significant

resource of knowledge to the customer.
Targeted End Uses: Frocess and systems
Delivery: LDC deliveres

Additianal detail is available:

+  ScheduleD-4
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JEMAND EESPOMSE 3 (Schedule 6]
Target Custormer Type(s): Industrial, Commarcial, Institutional and Agricultural Customers

Initiative Freguency: Year round

Objective: This Initiative provides for Demand Response (“DR") payments to contracted participants to
compensate them for reducing their electricity eonsumptian by a pre-defined amount during a DR event.

Description:  Demand Response 3 ["DR3"] is a demand response Initiative for commercial and industrial
customers, of 50 kW or greater to reduce the amount of power being used during certain periods of the year. The
DR3 Initiative is a contractual rescurce that is an economic alternative to procurement of new generation capacity.
DR3 comes with specific contractual obligations requiring participants to reduce their usa of electricity relative to a
basaline when called upan. This Initiative mzkes payments for participants to be on standby and payments for the
actual electricity reduction providad during a demand response event., Participants are scheduled to be on
standby approximately 1,600 houss per calendsr vear for possible dispatch of up to 100 hours ar 200 hours within
that year depending on the contract

Targeted End Uses: Commearcial and Industrial Operations

Delivery: DR3 is delivered by Cemand Response Providers ("DRPs™), under contract to the OPA. The OPA
administers contracts with all DRPs and Direct Participants (who provide in excess of 5 MW of demand response
capacity]. OPA pravides admiristration including settlement, measurement and verification, and disgatch, LOCs are

responsible for local customer cutreach and marketing efforts.
Additional detail is available:

s Schadule D-6 ard
+  SaveONenergy website

It iz noted that while the Scheclulz for this Initiative was nat pested until May 2011, the Aggregators reportad that
they were able to enroll customers as of January 2011,

LOWY INCOME INITIATIVE (HOME ASSISTANCE PROGRAM ) [Schedule E)
Target Customer Typel(s): Income Qualified Resicential Customers

Initiative Frequency: Year Round

Objective: The objeclive of this Initistive is to offer free installation of energy efficlency maasures to income
guzlified households for the purpose of achieving electricity and oeak demeand savings.

Description: This is a turnkey Initiativa for income qualifies customers. It offers residents the cppartunity to take
advantage of froe installation of erergy efficient measures that improve the comfart of their home, increase
effidancy, and help them save monsy. All eligible customers recelve a Basic and Exlended Measuras Audit, while
custamers with electric heat also recelve a Weatherization Audit. The Initiztive is designed to coordinate efforts
with gas atiiivies,

Targetad End Uses: End uss measures based on rosults of audit (i.e, compact fluarescent light bulbs)

Delivery: LOC delivered.
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Appendix B: Pre-2011 Programs

ELECTRICITY RETROFIT INCENTIVE PROCRAM
Target Customer Type(s): Commercial, InstiLulional, and Agricullural Customers
Initiative Frequency: Year Rownd

Objective: The cbjective of this Initiative Is to offer incentives to non-residential distribution customers to achieve
reductions in electricity demand and consumption by upgrading to more ensrgy efficient equipment for lighting,
space cooling, ventilation and ather measures,

Description: The Equipment Replacement Incentiva Program [ERIP) affered financial incentives to customars far
the upgrade of existing equipment to energy effident equipmenl. This program was available in 2010 and allowed
customers up te 11 menths following Pre-Approval to complete their projects. As a result, a number of projects
Pre-fpproved in 2010 were not completed and in-service until 2011, The electricity savings associated with these
projects are attributad to 2011

Targeted End Uses: Electricity savings measures
Delivery: LOC Daliverad
[IGH PERFORMANCE NEW CONSTRUCTION
Target Customer Type(s): Commercial, Institutional, and Agricultural Customers
Initiative Frequency: Year round

Objective: The High Performance New Construction Initiative provided incantives for new buildings to exceed
existing codes and standards for energy efficiency. The Initiative uses both a prescriptive and custom approach
and was delivercd by Enbridge Gas under contract with the CPA {and sugcontractad to Union Gas), which ran until
Decamber 2010,

Description: The objective of this Initlative is to encourage bullders of commercial, institutional, and industrial
builldings (including multi-family buildings and agricultural facilities) to reduce electricity demand and/or
censumption by designing and bullding new buildings with more energy cfficient equipment and systems for
lighting, space cooling, ventilation and other Measures.

Targeted End Uses: New Building construction, building modeling, lighting, space cocling, ventilatizn and other
measures

Delivery: Through Enbridge Gas {and subcontractec to Unlon Gas)
MULTHEAMILY ENERGY EFFICIENCY REBATES
Target Customer Type(s): Residential Multi-unit buildings

Initiative Frequency: Year round
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Objective: Imorove energy efficiency of Multi-unit building

Description: OPA's Multifamily Fnergy Efficiency Rebates (MEER] Initiative applies te multifamily buildings of six
units or more, including rental buildicgs, condominiums, and assisted secial housing, The OPA contracted with
GreenSaver to deliver the MEER Initiative cutside of the Tarento Hydro service territory. Activities delivered in
Taranto were contracted with the City.

Similar to ERIl and ERIP, MEER provicles financial incentives for preseriptive and custom rmeasures, but also funds
resident education. Unlike ERI, whera incentives are paid by the LDC, all incentives through MEER are paid
through the contracted partner {I.e. GreanSaver).

Targeted End Uses: Electricity saving measures

Delivery: OPA contracted with Greensaver
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