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Introduction

The MEARIE Group is pleased to present this report of the 2013 Management Salary Survey of Local Distribution Companies
(LDCs).

In today's competitive talent market, LDCs are challenged with establishing and maintaining competitive, yet affordable,
compensation programs and policies. The MEARIE Group established the Management Salary Survey of Ontario’s Local
Distribution Companies to assist LDCs in understanding the competitive landscape and to support your efforts to develop pay
practices that attract, motivate and retain high quality, high performing employees.

The survey was updated in 2012 through the combined efforts of The MEARIE Group's HR Information Solutions team, outside
consultants and representatives of our members, all working together to ensure that the Survey continues to meet the evolving
needs of member LDCs.

The Survey has been further enhanced for 2013 through our partnership with Hay Group, a globally renowned compensation
consulting firm. Drawing on their expertise and experience in developing and managing salary surveys across all sectors of the
economy and in numerous countries around the world. The 2013 survey includes:

e Geographic, Number of Employees, Number of Customer and Revenue size reporting.

e Fifty (50) benchmark descriptions, supported by the Hay Group job evaluation methodology for improved reporting and
greater ability to identify the impact of organization size and structure.

e Continued reporting of "total cash compensation" to provide greater depth of information regarding market pay practices.
e An overview of local distribution company market trends and compensation projections for 2014 budget planning.

e MS Excel survey reporting including versions of position salary tables by All Organizations, Geography, Revenue and
Customers to support those organizations that wish to conduct further analysis of the results and to assist in transferring
survey results into internal reporting.
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The survey includes two presentation documents and Excel data tables in formats as follows:
e PDF Documents:
0 Survey Report Executive Summary containing a complete analysis and a data summary of all the positions.
0 Survey Report addendum which includes a complete analysis of each position, presented on one page.
e Excel Documents which are provided for easy data export and printable to one legal sized page, showing LDC Survey data by:
0 All Organizations
O Region
0 Customer Base
O Revenue

0 Number of Employees

We would like to thank you for your participation. As a result of the strong response, we are able to provide you with an
informative and detailed survey that will help you in the support of your organization’s compensation programs.
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Confidentiality

The MEARIE Group recognizes the importance of maintaining the security of your information and has developed the following
policy that applies to all participants (and their delegates) in the Management Salary Survey, as well as Hay Group Limited
(survey administrators) and The MEARIE Group.

All of the information collected through this survey has been treated with the utmost confidentiality. All data was submitted by
way of password-protected files, and is stored on devices with restricted, password-controlled, access.

Data has been reported on an aggregate basis only, and in such a way as to ensure that individual participant data cannot be
identified/attributed. Standards for minimum number of data, as documented in Appendix D to this report, have been strictly
enforced to ensure confidentiality. Neither Hay Group nor The MEARIE Group will release or disclose to any other person
whatsoever any information pertaining to any individual LDC participant.

The data on which this report is based was provided by the LDCs who participated in the survey. While every effort has been
made to “clean” the data received — using analytical tools to identify anomalies and contacting participants where data was
incomplete or unclear — the data has not been independently verified. Neither Hay Group nor The MEARIE Group is responsible
for the accuracy of the data submitted, nor any conclusions, decisions or actions made or taken based on the results reported
herein.

Survey results are being reported only to those LDCs who participated in the survey and provided comprehensive data. The
survey includes the following:

e Survey Report in PDF format e LDC Survey data by Customer Base in Excel format
e Survey Report Addendum Position Reports in PDF format e LDC Survey data by Revenue in Excel format

e LDC Survey data by All Organizations in Excel format e LDC Survey data by Number of Employees in Excel
e LDC Survey data by Region in Excel format format

All participants must consider this information as strictly confidential. The results of the Management Salary Survey will not be
disclosed/sold to or shared with organizations that have not participated in the survey, whether by MEARIE Group or Hay Group
or survey participants. Participants may not share the survey report/results with non-participant LDCs or any entity under any
circumstances.
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The obligations of confidentiality set out in this policy are subject to the requirements of applicable law. However, LDCs may
not disclose the existence or results of the Management Salary Survey to any regulatory body (or other person) unless
compelled by law to do so, and if an LDC is compelled by law to make such a disclosure, it will give The MEARIE Group as much
notice in advance as possible of the disclosure and the reasons the disclosure is legally required. In such circumstances, the LDC

will take such steps as The MEARIE Group reasonably requests, or will co-operate with respect to any steps The MEARIE Group
reasonably wishes to take, to contest or limit the scope of the disclosure.
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2.

Survey Overview

Survey Benchmark Positions

The survey covers 50 benchmark positions representing a cross-section of the functions within member organizations.
The benchmark positions were reviewed in 2012 by a working group of LDC sector Human Resources professionals. Job
profiles for each benchmark job were developed and reviewed by the consultants and the HR group.

Senior Management

Administration

Engineering

Operations

0000
0001
0002
0003
0004
0005
0006
1000
1001
2000
2001
2002
2003
2500
2501
2502
2503
2504
2505
2506
2507
2508

President & CEO

Chief Operating Officer (COO)
Head of Operations and/or Engineering
CFO / Head of Finance

Head of Customer Service

Head of Regulatory Affairs

Head of Human Resources
Executive Assistant
Administrative Assistant

Director Engineering

Engineering Manager and/or Distribution Engineer
Project Engineer

Supervisor Engineering

Director Operations

Manager Operations

Manager Control Centre
Supervisor Control Centre
Supervisor Protection and Control
Supervisor Station Maintenance
Line Supervisor

Manager Meter Department
Supervisor Meter Department
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Supply Chain /
Procurement

Accounting / Finance

Customer Service

Communications

Regulatory Affairs

Conservation /

Demand

Information Systems

Human Resources

3000
3001
3002
4000
4001
4002
4003
4004
4005
5000
5001
5002
5500
5501
6000
6001
6002
7000
7001
7002
8000
8001
8002
9000
9001
9002
9003
9004

Director Supply Chain Management

Manager Procurement and/or Inventory and/or Facilities and/or Fleet
Supervisor Stores / Inventory / Warehouse

Controller or Director Finance

Manager Accounting

Manager Risk Management

Supervisor Accounting

Financial or Business Analyst

Accountant

Director Customer Service

Manager Customer Service and/or Billing

Supervisor Customer Service and/or Billing and/or Collections
Director Communications

Manager Communications

Director Regulatory Affairs

Manager Regulatory Affairs

Regulatory Accountant

Settlement or Rate Analyst

Director or Officer, Conservation and Demand Management
Manager Conservation & Demand / Marketing

Director Information Systems

Manager Information Systems and/or Security

Systems / Program Administrator or Applications / Systems Support Professional
Human Resources Manager

Human Resources Generalist

Human Resources Coordinator

Payroll

Manager, Health & Safety
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Participants

All organizations in the LDC sector in Ontario were invited to participate in the survey. The following fifty

(50) organizations submitted data:

= Bluewater Power Distribution Corporation
= Brant County Power Inc.

= Brantford Power Inc.

= Burlington Hydro Inc.

= Cambridge and North Dumfries Hydro Inc.
= Collus PowerStream Corp

= E.L.K. Energy Inc.

= Enersource Corporation

= Entegrus Inc.

= EnWin Utilities Ltd.

= Essex Power

= Festival Hydro Inc.

=  Fort Frances Power Corporation

= Greater Sudbury Utilities

= Grimsby Power Incorporated

= Guelph Hydro Electric Systems Inc.

= Haldimand County Hydro Inc.

= Halton Hills Hydro Inc.

= Horizon Utilities Corporation

=  Hydro Ottawa Limited

= |nnisfil Hydro Distribution Systems Limited
= Kenora Hydro Electric Corporation Ltd

= Kitchener-Wilmot Hydro Inc.

= Lakeland Holding Ltd

= London Hydro Inc.

Midland Power Utility Corporation
Milton Hydro Distribution Inc
Newmarket-Tay Power Dist. Ltd.
Niagara Peninsula Energy Inc.

North Bay Hydro Distribution Limited
Northern Ontario Wires Inc.

Oakville Hydro

Orangeville Hydro Limited

Orillia Power Distribution Corporation
Oshawa PUC Networks, Inc.

Ottawa River Power Corporation
Parry Sound Power

Peterborough Utilities Group
PowerStream Inc.

PUC Services Inc.

Renfrew Hydro Inc.

Sioux Lookout Hydro Inc.

Thunder Bay Hydro Electricity Distribution Inc.
Utilities Kingston / Kingston Hydro
Veridian Connections Inc.

Wasaga Resource Services

Waterloo North Hydro Inc.

Welland Hydro-Electric System Corp.
Westario Power Inc.

Woodstock Hydro Services Inc.
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Participant Group Profile

All participants provided information regarding their organizational profile. The statistical references for
the profile of the organizations are as follows:

Note that the figures reported below are as provided by the participating organizations. Hay Group and
MEARIE Group have not independently verified or confirmed the values, especially with regard to
whether the values reflect only the LDC business or include other business ventures.

Statistic ‘ P25 P50 P75 Average * ‘
Annual Ope‘ra.tlng Budget 39 73 16.7 18.73
(S millions)

Numb'er of Employees 30 51 121 104

(full time equivalent)

Number of Customers 11,825 27,826 51,921 52,769
_ Gross Revenue 7.6 59.4 113.6 103.64

(S millions, less the cost of power)

*Analyst’s note: “average” values are near or above the 75" percentile for several data elements,
indicating that there are a small number of organizations that are significantly larger
than the rest of the population.

All organizations (50) noted that the fiscal year ends December 31°.
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3. Salary Administration

Salary Range Adjustments —
2013 & 2014

Base Salary Increases —
2013 & 2014

The most common month for adjusting salary ranges is January (approximately 70% of reporting
organizations) followed by April (approximately 12% of reporting organizations).

Survey participants report adjusting their salary ranges in 2013 by an overall average of 2.6%.

Survey participants report planning to adjust salary ranges in 2014 by an overall average of 2.6%.

The salary range adjustments by employee level and overall are noted in the table below:

Professional /
Technical

Executive Director Management Admin. Overall

‘ 2013 2.9 2.7 2.6 2.6 2.6 2.6 2.6 ‘

‘ 2014 3.2 2.6 2.4 2.4 2.4 2.4 2.6 ‘

The most common timing for adjusting salaries is January (approximately 64% of reporting organizations
grant annual salary increases in that month) followed by April (11 %) and “anniversary date of hire” (9%).

Survey participants report adjusting actual salaries in 2013 by an overall average of 2.7%.
For 2014, survey participants reported projected average salary increases of 2.7%.

The base salary adjustments by employee level are noted in the table below.

Professional /

Executive Director Management . Admin.
Technical
2013 2.7 2.6 2.8 2.7 2.8 2.9 2.7
2014 2.9 2.6 2.5 2.7 2.6 2.6 2.7
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Incentive Programs

A majority of organizations (32 of 50 or 64%) indicated that they offer short term incentive pay
opportunities to at least some portion of their employees.

Twenty-two organizations provided information about their incentive plans.

a. Employee participation in short term incentive (STI) plans:

e Nine (9) of the organizations indicated that all employee groups participated in STI.

e Six (6) organizations had at least one STl plan that applied to employees from Administration
through Management but may not include senior management and executive (i.e. senior
officers covered by a separate plan).

e The data indicates that five (5) organizations have STl plans for designated senior
management and/or executives that do not extend to management and non-management
staff.

b. Weighting of performance factors (corporate versus individual versus team/department
performance) in the determination of individual bonus payments:
e The average plan mix, by employee level, is provided in the table below. (Totals may not
equal 100% due to rounding).

PECIELTES | CEO | Executive Director Management Professignal /
Factor Technical
Corporate 64.7 % 48.5 % 453 % 37.7% 43.1% 39.7%
Team / Department 0.0 % 7.1% 4.7 % 7.5% 31% 33%
Individual 353 % 44.4 % 50.0 % 54.8 % 53.8% 57.0%
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Incentive Programs
(continued)

Threshold Bonus Payouts

Formulaic or “target based” bonus programs typically do not pay out until a minimum level of
performance (corporate, team and/or individual) has been achieved (i.e., if the threshold performance is
not achieved, there is no pay out). Once this threshold performance has been achieved, incentive plans
will pay out a minimum level of bonuses; pay out levels typically then increase as performance / results
increase, up to a “target” bonus rate when performance goals have been “met”.

Twelve (12) of the 32 organizations with incentive plans reported that they define minimum levels of
performance required before any bonuses are generated. The typical bonus rate at the threshold
performance is set at 50% of “target” bonus.

Maximum Bonus

Bonus programs are often designed such that there is a maximum level of payout. For example: if a
position has a 10% bonus and the maximum payout is 200%, or 2x, then the maximum amount the
employee can achieve regardless of performance, is 20% of their current base salary.

The average maximum bonus is provided by employee level in the table below, though the typical bonus
pay maximum is 100% of target.

Maximum Professional /

Bonus CEO Executive Director Management Technical
Payout % (n=10) (n=11) (n=11) (n=11) (n=9)

Average 122 % 126 % 123 % 121 % 131 % 132 %

In the broader market, it is more common to find higher maximum bonus levels (as a % of target) at
higher levels of the organization, to reflect the greater influence on organizational performance that
more senior roles are perceived to have.
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Special (Project) Bonuses Organizations were asked if they provide any project bonuses for participation in key / special projects,

paid on successful achievement of specific milestones and/or on completion of the project, separate and
distinct from annual incentive plans.

No organizations reported providing such bonuses.
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4. Benefit Policies

Car Benefit The majority of organizations (34 of 50 or 68%) provide a car benefit to some level of employee.

The tables below summarize the value of car benefits, by position, where provided. An asterisk (*)
indicates insufficient data to report:

Company Owned ‘ Monthly Lease ‘ Car Allowance
Car (Value) Payment
CEO P75 * * 900
P50 45,375 * 600
P25 * * 520
Average 37,625 864 779
Number 4 3 27
Executive / VP P75 * * 750
P50 * * 505
P25 * * 338
Average 44,983 800 554
Number 3 3 16
Sr. Management / P75 * * 548
Director P50 * * 500
P25 * * 350
Average 31,667 * 448
Number 3 0 10

Eight (8) organizations reported providing a car benefit to specified positions below Senior Management.
Specifically, six (6) organizations provide use of a company-owned vehicle and two (2) provide an
allowance where the incumbent is required to be available for off-hours call-in, such as operations
supervisors, line superintendents, engineers and meter supervisors.
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Mileage

Perquisites

The market statistics for mileage rates provided to employees as reimbursement for personal vehicle use
are detailed in the table below.

Mileage Reimbursement

(¢ per km)
P75 53
| P50 52 |
| P25 48 |
‘ Average 51 ‘

The most frequently reported mileage rate (8 organizations) is 53 cents per kilometer; the next most
frequent reported rates are 52 cents per kilometer and 47 cents per kilometer (7 organizations).

Club Memberships — Fitness

Twenty (20) organizations reported providing a subsidy for fitness club fees or providing a fitness facility
on site. The typical policy is to provide a reimbursement of a fixed percentage (either 50 or 100%) up to a
maximum amount per year. For eighteen (18) organizations, the same policy and maximum
reimbursement applies regardless of job level; for three (3) organizations, executives participate in a
Discretionary Spending Plan that includes fitness, and so are not included in the reporting.

Maximum Reimbursement

per year
P75 S 288
P50 $ 200
| P25 $ 150 |
‘ Average $221 ‘

Club Memberships — Social

None of the organizations reported having a separate policy / program for reimbursement of social club
fees.

- 14 - © 2013 The MEARIE Group, PRIVATE AND CONFIDENTIAL
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Perquisites
(cont’d)

Health Spending Account

Eight (8) organizations reported providing a Health Spending Account (i.e. discretionary spending within a
defined range of services / benefits).

Of the eight organizations, two (2) provide this perquisite to senior officers only while six (6) provide an
HSA at all levels. Of those six, three (3) provide the same funding for all jobs levels while three (3)
differentiate by job level.

. . Professional
CEO Executive Director Management . /
Technical

P75 2,000 2,000 * * *

P50 1,050 1,050 750 400 400

P25 488 413 * * *
Average 1,506 1494 657 508 504
Number 8 8 7 6 6

2" Opinion Medical Advice

Only two (2) organizations in the survey reported having a separate policy / program for this benefit.

Personal Financial / Legal Counseling

Three (3) organizations reported that financial and legal counseling is available via their Employee
Assistance Program, which is provided to all employees.

One (1) organization reported that financial counseling is available as part of a Discretionary Spending
Account provided to executives.
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Perquisites Executive Medical Plan

(cont’d) Four (4) organizations reported providing enhanced medical coverage for executive levels only. Two (2)

organizations reported a maximum dollar value while two organizations reported that a specified group of
test/procedures are available (without advising a dollar value).

Personal Computer / Cell Phone / Internet

Fourteen (14) organizations provided information regarding policies and practices related to computers
and internet.

The most common policies/practices are:

e Low / nointerest rate loans to purchase computer equipment for personal / home office use

e Provision of laptops for particular levels of employee, in addition to office desktop, to allow for
mobile work (note: may be a perquisite if personal use of computer is allowed, but not a
perquisite if for business use only)

e Reimbursement for cell phone and/or home internet connection for selected employees (either
full reimbursement or 50% reimbursement were both provided in the market place)

e Cash allowance intended to coverage cell phone and/or internet service

The value of these benefits varies dramatically by level within organizations and between organizations;
the data does not lend itself to reporting of the value of typical practices. Excluding monthly cell phone
allowances, the range of allowances / loans provided is in the range of $600 - $4,000.

Other Perquisites
Other programs / practices reported, by less than four (4) organizations, include:

e Discretionary spending accounts (executive levels only)

e Reimbursement of dues / fees for professional associations such as Engineers (P.Eng) and
Accountants (CGA/CMA/CA)

e Provision of an Employee Assistance Program
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Perquisites Enhanced Life Insurance Coverage for Senior Officers

J’
(cont’d) Organizations were asked if, for senior level jobs, there was additional, employer paid, life insurance

coverage. For example, if the typical life insurance plan was 1.5x employee salary, was this enhanced to
above 1.5x to some greater number such as 2x, or even 3x, for senior level jobs.

Nineteen (19) organizations provided information about their basic / standard life insurance coverage
where the typical coverage is 2x annual salary (average coverage of 1.8x). Though for five (5)
organizations, there is supplemental coverage for senior roles typically at 3x annual salary (average
coverage of 2.4x).
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Vacation Entitlement

Organizations provided the number of years of service required by various levels of employee in order to
be entitled to a certain number of weeks vacation.

The following table below details the range, average and typical (i.e., most common) number of years of
service required per weeks of entitlement.

Several organizations noted that for executive level jobs, vacations are typically negotiated versus
following a schedule for entitlement.

2 weeks 3 weeks ‘ 4 weeks 5 weeks 6 weeks +
CEO
Range N/A 1-6 1-11 1-18 1-27
Average 1 2.5 6.0 12.9 194
Typical 1 1 9 17 25
Executive / VP Level
Range N/A 1-6 1-11 1-18 12 -27
Average 1.0 2.4 6.2 14.0 22.4
Typical 1 9 9 17 25
Director Level
Range N/A 1-6 1-11 1-18 15-27
Average 1 2.3 6.6 14.4 22.3
Typical 1 1 9 17 25
Manager Level
Range N/A 1-6 1-14 8-18 15-27
Average 1 2.3 7.5 14.7 224
Typical 1 1 9 15 25
Professional Level

Range N/A 1-6 1-11 8-18 15-27
Average 1 2.6 7.8 153 231
Typical 1 3 9 17 25
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Unused Vacation Organizations provided information about their policies and practices with regard to vacation time that
was not fully utilized in the year in which it was earned.

Policy Regarding Carry Over ‘ Number % ‘
Unused vacation entitlement at year end is paid out (vacation pay 3 6%
adjustment) — no carry over. °
Any/All unused vacation entitlement may be carried-over with no 9 19%
restrictions. ?
Unused vacation entitlement may be carried over, subject to maximum

11 23%
total accumulated balance.
A maximum amount of unused vacation may be carried over. 24 51%
Total 47 100%
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Maximum Number of Days to Carry Over

Number

No limit

One Year’s Entitlement

75% of One Year’s Entitlement
3 or more weeks

2 weeks

1 week

No information provided

9
3
1
3
13
13
8

Total

50

Note: Some organizations reported variations to the above policies such as:

e Differences by job level, such as more senior officers may carry over a greater number of

days

e Differences by vacation eligibility, such as carrying over 10 days if eligible for up to 3
weeks’ vacation but 20 days if eligible for 4 weeks’ vacation

e Exception policies where workload or special projects caused the employee to be unable
to fully utilize vacation time, or where carry forward beyond standard policy is regularly
allowed but must be approved by senior management

e Cash out policies where some vacation time may be paid out instead of being carried

over

Time Limit for Utilizing Carried-Over Vacation Time

No limit 9
One Year 17
Six Months 17
Total 43

- 20 -
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Educational Assistance / Half of the participating organizations (25) provided details with regards to education assistance /
Reimbursement reimbursement policies ranging from eligibility criteria to pay back provisions. There are a wide variety
of types of programs and reimbursement rates. Key highlights are provided below:

e Nineteen (19) organizations stated that there is a policy for education assistance /
reimbursement; though typically there are limiters such as (1) education or training courses must
be job related and (2) are subject to managerial approval

e Six (6) organizations stated that there is no formal policy, however, approval for educational
assistance or reimbursement happens regularly and is on a case by case basis.

e Nine (9) organizations provided an annual reimbursement maximum, the average is $4,100 and
the median is $2,000.

e Four (4) organizations provided a lifetime reimbursement maximum, the average is $21,400 and
the median is $22,500.

e Payback provisions were provided by fourteen (14) organizations. The average time to not
trigger any pay back provision is 2.7 years, the median is 2.5 years. The range of time is generally
between 1 - 5 years and seven (7) organizations noted they have some form of partial payment
plan for leaving within a designated time period after completion of education. For example, if 4
years for no repayment, if the employee leaves in 2 years, they will be asked for 50% pay back.
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5. Benchmark Position Survey Results

Survey Results This section reports the information collected in aggregate values for each benchmark position. The
values reported in this table reflect “all Ontario” data in that the data for all organizations matching to
the position are included (regardless of size and geographic location).

Additional summaries, on a job by job basis, are provided in the accompanying “Addendum”.

Detailed analysis, with expanded statistical data (i.e., including P25 and P75 data points) as well as
analysis of survey results by geographic region, by customer base and by revenue, are reported in Excel
files accompanying this report.
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All Organizations

COMPEHSATION DESIGH ACTIUAL COMPEHSATION
Job Rate /
Sample Hay Salary Control Salary  Target % Total Cash Actual
Survey Benchmark Job Statistice Pointz Range Point f Range (where Design B ase Salary
Minimum Policy Maximum eligible)
Orgs Ince P50 P50 P50 P50 P50 P50 AVG P50 AVG

0000 President & CEC 46 46 1242 146 300 174,200 182 500 20% 189,000 220300 183,100 182500 19% 180,800 216600
000 Chief O persting Officer (SO0 12 15 a04 135,100 163,500 175,000 20% 206800 204500 183500 167 500 19% 170,100 20000
0002 Head of Cperdions / Engineering 3 g39 105,100 125,800 139,500 15% 131,700 142600 1%.500 130,600 £ 135300 143300
0003 CF & f Hesd of Finance 44 44 158 109,500 134,800 135 500 179 137900 160300 133,000 139,100 1% 135,000 156600
0004 Head of Cugomer Service 20 A 815 102,100 125,600 130,200 20% 132800 146000 123200 129,000 19% 134,200 144 700
0005 Head of R egulstory Affairs 9 9 924 125,900 146 500 161 =00 20% 176200 163700 143200 139,500 17% 170,700 165,000
0006 Head of Human Resources 16 16 7ol 109,300 129,200 129200 20% 139,800 146300 123,400 427 800 14% 135,000 141 000
1000 E xecutive Aszistant 3o 245 56,500 &7,100 74,500 5% 70,100 72200 59,000 71000 5% 72100  ¥3500
1001 Administrative Assistant 18 X 195 51,700 51,400 53,600 4% G2400 62700 51 GO0 51,400 2% G2=00 62900
2000 Directar Engineeting 17 17 732 102 500 123,700 124 BO0 13% 131 500 137100 124 200 124,500 7% 125500 134,300
2001 Engineering Manager T 585 g7 7o0 103,200 110,200 7% 105200 109,700 103,000 104,100 5% 105,200 108,200
2002 Project Engineer 13 3 479 75,500 94 200 103 600 9% 95400 97 700 94 200 91 000 5% 5,500 94 300
20075 Superd=or E ng neeting A 44 75,500 92 600 a7 500 i 95500 95,900 93200 92100 7% g7 000 95500
2500 Director Operstions 13 14 a2 104 800 125,000 132300 15% 132,000 137000 120,400 124 600 = 131,200 138,100
2301 Marager Operstions R 216 55,900 104 600 111 900 T3 111,400 411,200 105,200 104,500 5% 110,200 109400
2302 Marager Contral Centre 7 7 539 91,000 109,700 116,700 10% 129 400 122700 109700 411,700 1% 120,700 123100
2503 Superdsor Cortrol Centre 1% 1§ 429 20,300 94 100 101 300 %% 93400 99,300 94 400 9E 300 7% Q3300 99900
2304 Superdsor Protedion and Caontrol 5 5 456 549 600 93,000 10,500 * 95400 407 700 96000 400,000 * 95000 107 300
2305 Superdsor Staion Maintensnce M 15 44 79,200 94 100 10,500 10% 99,700 403,500 94 500 93,000 7% 99100 102900
2506 Line Supervisor 36 124 3EE 77 oo 92 700 93,000 5% 93500 95800 94 400 3700 5% 95000 95,200
2307 Marager Meter Department 14 14 = a0, 700 111,100 116,700 9% 121,400 415,600 103,500 06,600 10% 115,400 114 700
2305 Superysor Meter Department 12 15 405 75,500 92 600 92 600 5% 95500 97 000 91700 93100 5% 97100 96900

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 /P75, If insuffident data, this is indicated by the astersks [*).
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COMPEHSATION DESIGH ACTIUAL COMPEHSATION
Job Rate /
Sample Hay Salary Control Salary Target % Total Cash Actual
Survey B enchmark Job Statistice Points Range Point / Range (where Design Base Salany
Minimum Policy Maximum eligible)
Orgs Incz P50 P50 P50 P50 P50 P50 AVG P50 AVG

3000 Directar Supply Chain Management 3 3 * * * * * 144300 *  1E3E00 * * 155600
3001 Marager Procurementnvertory 19 A 451 80,200 93 600 103 400 % 95,300 400,000 93100 94 400 7% 97,700 98500
3002 Superdsor Storesd nvertary M 12 342 57 900 &1 400 92 600 B% 53800 86,300 g1 400 g3 500 5% 3,500 56900
4000 Cortraller or Director Finance 17 15 555 a0,000 106 500 124 500 13% 113800 427 200 108,700 115500 5% 115,100 127 500
4001 Marsger Sccounting 23 M 479 79,200 97 300 111 900 g% 103,200 105400 95 300 99000 559 102,800 102500
4002 Marsger Risk Managemert 4 4 G5 103,300 125,000 129,700 * 138,700 137500 115400 18100 * 126,100 128500
4003 Super sor Accounting 13 16 33 70,000 &5,300 93,200 5% g7.800 &7 700 g5.100 g4,200 5% g9E00 &7 200
4004 Finsncial or Business Analyst 15 25 342 &7 300 749,500 56,700 5% 83800 855900 g0.300 75800 4%, 3600 52500
4005 Accountant 13 & 332 53,000 77100 54,000 5% 75800 F5,500 7280 2700 5% voEO0 74 500
S000 Directar Customer Service 7 7 7oz 105 400 135,400 149 000 158% 1556800 145300 125500 1255900 14% 145300 142000
001 Marager Customer Servics 2r = 478 79,400 31,100 102200 10% 97 500 95400 a0,700 31 200 B% 5,000 96,000
a002 Superdsor Customer Serdce 2r 4 33 57 800 g2 000 56,000 5% 53,700 84,300 aa0o 79,800 4% 7E500 52500
5300 Director Communications 7 7 B77 105 400 135,100 149 000 158% 150,500 147 700 131,200 126400 13% 144 700 142500
2501 Marager Communications "M M 393 75,200 a0,600 99 600 9% 99300 95700 a0 £00 31,800 =5 95600 95000
G000 Director Regulatory Affairs 9 9 7oz 104 600 127 900 150,400 158% 147100 145500 13 800 131,500 16% 147 800 145500
G001 Marsger Regulatory Affairs 2 0M 438 77300 91,900 96 600 % 94 EOO0 94 500 91 500 92000 T 95,500 95300
BO02 Regulatory Aocourtart 14 17 337 BT 900 79,500 94 300 7ok 83800 86100 81,200 g1.700 7% g2,700 54900
7000 Settlement or Rae Analyst 12 17 342 70,7ao &5,900 92 300 5% 85500 85,500 g5 800 &3500 5% 58900 56200
7001 DirectoriOfficer, Conservation 10 1@ 738 102 600 121,100 129500 158% 136,300 139,900 115200 120600 17% 135,500 135700
7002 Marager Conservation & Demand M X 393 72100 85,500 88,300 %% 85900 92400 85200 85800 A 23,5800 90500
8000 Directar Information System s U 1| 738 103,400 127 100 127 300 158% 135300 137,300 125200 124300 14% 13,100 136,100
8001 Marager Infarmstion Systems 16 25 525 &1, 700 g7 Foo 100,700 10% 104,000 4053900 g7 G600 99500 g% 101 400 105500

Minimum data requirements for information diclosure are: 3 for average, 4 for FS0, 7 for P25 /P 7. If insuffident data, this is indicated by the astersks [*).
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COMPEHSATION DESIGH ACTIUAL COMPEHSATION
Job Rate [
Sample Hay Salary Control Salary  Target % Total Cash Actual
Survey B enchmark Job Statistics Points Range Point / Range {where Design B ase Salany
Minimum Policy Maximum eligible)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 AVG
5002 System=Program Adminirator 22 B 332 67 300 78,900 85,500 2% 725800 81,600 S0800 78,200 2% 83,700 30,800
9000 Human Resources Marager M1 N 479 &7 600 103,100 110,600 9% 114,700 110,400 100,700 100200 % 105,000 106,300
9001 Human Resources Generalist 17 2 323 65,100 F7.ron &1,900 2% 78,800 83,200 81,4 Fa7on 4% 1400 81,600
9002 Human Resources Coordinator 11 15 233 a7.,100 7,100 77,200 2% 635800 Y3500 B5,2M E5400 7% BG200  B5,100
9003 Payroll 17 18 245 56,500 67 900 73,800 2% 63,300 1,900 7100 1000 3% B3 500 72900
9004 Marager, Health & Safety 22 M 479 G0.900 92 600 93 900 6% 94100 939,300 95 800 95300 % 96,700 99,000

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 /P75, If insuffident data, this is indicated by the astersks [*).
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A. Survey Methodology

A brief profile was developed for each benchmark position. These profiles were incorporated into a survey package and
distributed to each participant along with a data submission spreadsheet requesting data on survey benchmark positions, as
well as the organization’s profile and selected salary administration & benefits policies.

Participants matched their jobs to the profiles and provided data for each position, where applicable. For each position
where an organization submitted more than one match, the data were aggregated and an average figure was used for that
organization. By using this methodology, all organizations carry equal weighting, and no one single organization excessively
influences the market statistics by virtue of the size of its employee population.

Once the completed surveys were returned to Hay Group, participants were contacted for data verification as necessary.

Hay Group also initiated a number of follow-up actions to clarify information provided by the participants. All of the matches
submitted by the participants were reviewed by Hay Group to determine their appropriateness versus the job profiles and
the market. If deemed inappropriate, the matches, or outlier data, were removed from the survey results.

Where possible, organization charts or details regarding reporting relationships were provided to Hay Group to enable
understanding of the roles. From the job match information, plus a review of organization charts and other contextual
information provided, Hay Group has estimated at which Hay Reference Level each organizations’ roles fall to facilitate point-
based comparisons.
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B. Definitions — Compensation Elements

Salary Range

Minimum The lowest salary/rate that the organization is prepared to pay for an incumbent in the position.
May be the starting salary for inexperienced/non-qualified hire.

Job Rate / Control Point  Typically the midpoint of the salary range, intended to reflect the salary the organization is prepared
to pay for sustained competent performance by a fully trained / qualified incumbent.

Maximum The highest point in the salary range (or step progression). Note: might be the same as "job rate".

Short Term Incentive Short Term Incentive (STI) refers to any incentive arrangement designed to reward an individual for
performance/results achieved over a performance cycle/period of up to one year.

Target Target bonus is the level of award (either a % of salary or a fixed dollar amount) that an employee in
this position would expect to receive if all corporate, team and individual performance goals are
"met" (as planned). This rate/amount is often communicated to employees as part of the
incentive/bonus plan design, e.g. "the target bonus for jobs in grade/band 6 is 8% of salary".

Discretionary Discretionary plans have no target bonus rate and pay out at the end of the year at the discretion of
executive/board.
Current Salary The amount paid for work performed on a regular, ongoing basis.

Does not include variable bonus or incentive payments, sales commissions, shift premiums, or
overtime payments.

Actual STI (Paid) Total of all STI awards paid to the incumbent(s) for performance/results over the latest completed
fiscal year.
May be paid during the year or after year end. (Note: recorded and reported on an annual basis)
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C. Definitions — Statistical Elements

Market data are reported using the following statistics:

Reporting Requirement

(# of Observations
Necessary to Report)

P90 90th percentile 11

Definition

If all observations were sorted and listed from highest/largest to lowest/smallest, 10% of the
observations would fall above the 90™ percentile and 90% would fall below

P75 75th percentile 7

If all observations were sorted and listed from highest/largest to lowest/smallest, 25% of the
observations would fall above this value and 75% would fall below

P50 50th percentile, also referred to as “median” 4

If all observations were sorted and listed from highest/largest to lowest/smallest, 50% of the
observations would fall above this value and 50% would fall below

P25 25th percentile 7

If all observations were sorted and listed from highest/largest to lowest/smallest, 75% of the
observations would fall above this value and 25% would fall below

P10 10th percentile 11

If all observations were sorted and listed from highest/largest to lowest/smallest, 90% of the
observations would fall above this value and 10% would fall below

Average | The arithmetic mean of all values, calculated by adding up all of the values and dividing by 3
the number of observations

- 31 - © 2013 The MEARIE Group, PRIVATE AND CONFIDENTIAL



The MEARIE Group

2013 Management Salary Survey 2 I

Of Local Distribution Companies

D. Benchmark Position Profiles

Job Title | Description

President & CEO Directs the development of short and long term strategic plans, operational objectives, policies, budgets and operating plans for the organization, as
approved by the Board of Directors. Establishes an organization hierarchy and delegates limits of authority to subordinate executives regarding
policies, contractual commitments, expenditures and human resource matters. Represents the organization to the financial community, industry
groups, government and regulatory agencies and the general public.

Chief Operating Officer (COO) Highest ranking operations position. Reporting to the President/CEO, directs the operational elements of the organization, could include operations &
engineering, customer services, metering and information technology. Develops the short and long term strategic plans, directs the development of
operational objectives, policies, budgets for his/her areas of accountability. The position reports directly to the President/CEO.

Head of Operations and/or Highest ranking operations/engineering position. Reporting to COO or President. Directs both the operations and engineering functions. Develops the
Engineering short and long term strategic plans, formulates and implements plans, budgets, policies and procedures to facilitate and improve processes.
Establishes clear controls, objectives and measures to ensure safe and appropriate delivery of power and power related services. Evaluates the
feasibility of new or revised systems or procedures and oversees operations and engineering to ensure compliance with established standards.

CFO / Head of Finance Highest ranking financially-oriented position within the company. Reporting to the President &CEO, this strategic role plans directs and controls the
organization's overall financial plans, policies and accounting practices and relationships with lending institutions, shareholders and the financial
community in mid to large organizations. Provides advice and guidance for the Board of Directors on financial matters. May direct such functions as
finance, general accounting, tax, payroll, customer billing, regulatory affairs, and information systems and may be responsible for Administration
functions. Normally possesses a CA, CMA or CGA designation.

Head of Customer Service The highest-ranking customer service position in the utility. Provides direction for all departmental activities, services and practices, including
customer care/call centre, billing, credit and collections. Accountable for the development, implementation and integration of all customer service
related activities to achieve a competitive advantage through customer driven initiatives and strategies. Directs and oversees the implementation of
customer service standards, policies and procedures; manages and coordinates budgets.

Head of Regulatory Affairs Represents the organization on quality and regulatory matters before government agencies and conformity assessment bodies including providing of
evidence, regulatory filings, supporting analyses, position papers, interrogatory responses, etc. Keeps abreast of on-going developments in regulatory
practices affecting electrical distribution utilities. Ensures that regulatory information is disseminated throughout the organization in a timely and
effective manner. Is responsible for the filing of written communications and regulatory submissions to government agencies (OEB) and conformity
assessment bodies (IMO). Generally reports to President & CEO or a senior executive.

Head of Human Resources The highest-ranking human resources position in the organization. Provides direction, support and alignment of organization-wide Human Resources
practices and systems with the business in terms of mission, vision and the strategic imperatives. Ensures that existing needs and future demands of
internal customers are met through a cost effective and efficient HR services. Directs HR management and staff in the development and
implementation of Human Resources strategy, policies and programs covering employment, negotiations & labour relations, training, compensation,
organization development, performance management, benefits and may include health & safety. Provides coaching and counsel to the executive and
Board of Directors.
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Administration

Executive Assistant

Performs advanced, diversified and confidential administrative duties requiring broad knowledge of organizational policies and practices. Initiates and
prepares correspondence, reports, either routine or non-routine. Screens telephone calls and visitors and resolves routine and complex inquiries.
Schedules appointments, meetings and travel itineraries. In some cases, may have responsibility for routine HR and administrative services. Records,
prepares and distributes minutes of meetings, including Board of Director minutes. Reports to the President & CEO and may provide support to other
executives.

Administrative Assistant

Performs advanced, diversified and confidential administrative duties for executives and/or senior management, requiring broad and comprehensive
experience and knowledge of organizational policies and practices. Prepares correspondence, reports, either routine or non-routine. Screens
telephone calls and visitors and resolves routine and complex inquiries. Schedules appointments, meetings and travel itineraries. Reports to a senior
executive or executive team.

Engineering

Director Engineering

Plans and directs the overall engineering activities and engineering staff of the organization. Formulates and implements plans, budgets, policies and
procedures to facilitate and improve processes. Coordinates the creation, development, design and improvement of the organization's projects and
products in conformance with established programs and objectives. Oversees plans, resources and budgets of the department aligned with business
strategy.

Engineering Manager and/or
Distribution Engineer

Supervises and directs the work of an engineering division such as distribution, line design, transmission planning, distribution planning and/or civil
engineering. Responsible for engineering work involving a wide scope of assignments. Handles personnel coordination and issues of the division,
prepares estimates, specifications and designs, including the supervision, planning and scheduling of work within the division — Requires a P. Eng.
OR

Supervises engineering technicians or service technicians. Directs and coordinates the activities, schedules and projects of the construction and
maintenance group of those involved with the distribution of electrical power from transformer substations, construction and maintenance of
distribution systems. Consults with other department management on plant design, construction and maintenance. Prepares monthly operating
reports, budget estimates, and work and materials specifications. Reviews and approves material requisitions, work authorizations and drawings for
facilities. Requires a P. Eng.

Project Engineer

Non-supervisory position. Directs and coordinates activities related to utility engineering project work, such as smart grid systems, renewables, large
utility projects, asset renewal, etc. Requires a P. Eng.

Supervisor Engineering

Supervises a small technical work group which may include CAD operators and/or engineering technicians. Coordinates the development and
maintenance of engineering and construction standards and systems (GIS, AM/FM, CAD). Organizes, stores and maintains the integrity of hard copy
file records, digital formats and mapping standards. Normally requires a C.E.T. or A.Sc. T. Typically reports to an engineering manager.

- 33 - © 2013 The MEARIE Group, PRIVATE AND CONFIDENTIAL




The MEARIE Group

2013 Management Salary Survey 2 I

Of Local Distribution Companies

Operations

Director Operations

NOT the head of function. Plans and directs all operations functions (no engineering responsibility), of the utility. Formulates and implements plans,
budgets, policies and procedures to facilitate and improve processes and establishes clear controls, objectives and measures to ensure safe and
appropriate delivery of services and clarity of roles and responsibilities. Evaluates the feasibility of new or revised systems or procedures and oversees
operations to ensure compliance with established standards.

Manager Operations

NOT the head of function. Supervises, co-ordinates, directs, schedules and controls the construction, maintenance and personnel of the division,
including budgets, transportation, equipment and material requirements and fleet management. Division responsibilities include construction,
maintenance and repair of all overhead transmission, overhead and underground distribution and may include coordination of tree trimming for
geographical area assigned to the division. In smaller utilities, a professional engineer may fill this role.

Manager Control Centre

Supervises, co-ordinates, directs, schedules and controls the control centre and technical staff. Provides leadership in the planning and coordination
of the control centre relative to safety, reliability and control of the distribution system. Is responsible for budgets, and the direct operations of the
control centre approving system outages, switching and maintenance requirements to maintain and improve system reliability.

Supervisor Control Centre

Directs and supervises control centre technical staff. Provides planning and coordination of control centre scheduling and maintenance required for
the safe, reliable operation and control of the distribution system, including the authorization of the operation of system devices, equipment and
control access to electrical plant and substations. Approves and coordinates system outages and switching as required for maintenance and system
reliability. Oversees power interruptions and emergencies with dispatch staff to affect corrective measures for isolation, emergency repairs and
restoration purposes. Monitors feeder load profiles.

Supervisor Protection and
Control

Responsible for the management of all Protection & Controls activities related to the installation, maintenance and commissioning of: Protective
Relaying Schemes and Station Automation Systems; SCADA System, Visual Display System and Remote Terminal Units; Operations Ethernet and
system-wide Area Communications Networks; Distribution Automation Systems, Sectionalizing Devices and Remote Supervisory Controlled Devices.
Prepares and administers reports, budgets, Policies and Procedures, record keeping systems.

Supervisor Station
Maintenance

Responsible for the planning, coordinating both maintenance and installation of substations, as well as ensuring reliability of the underground plant,
through testing and troubleshooting. Supervises, coordinates and schedules the activities of Station Maintenance Electricians and Protection and
Control Technicians, Reviews work assignments, daily logs, reports and orders. Co-ordinate crews and plan jobs, assigns work per shift, long-term
work and shift coverage to ensure the smooth flow of routine work and that all shifts are covered.

Line Supervisor

Coordinates and directs the lead journey person and/or crews in the construction and maintenance of distribution lines and equipment (overhead
and/or underground). Works with lead journey person to develop plans and schedules required in directing and assigning a crew or crews of skilled
trade staff in performing construction, maintenance and operation of the distribution system lines in a safe and efficient manner. Supervises and
coordinates subcontractors engaged in planning and executing work procedures, interpreting specifications and managing construction.

Manager Meter Department

Supervises the overall operations of the Meter department, prepares budgets, directs the purchase and maintenance of equipment and technology
related to the department. Provides direction on the supervision of meter staff, the assignment of work and productivity of staff. Supervises the work
related to interactions with electronic meter programming and interaction with/or the operation of the MV90 or similar data collection systems.
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Supervisor Meter Department

Responsible for overall operation of the Meter department, including operations, budgeting and supervision of meter technicians or other operations
staff. Assigns, monitors and inspects the daily work and productivity of the staff in metering operations to ensure timely delivery of services,
maintenance of equipment and identification of issues. Develops work plans for the department that include supervising meter re-verification, new
meter installs, record maintenance and monitoring of meter maintenance, damage, reporting and theft issues. Ensures compliance with technical
standards for equipment. Responsible for electronic meter programming and interaction with/operation of an MV90 or similar data collection system.

Supply Chain / Procurement

Director Supply Chain
Management

Responsible for the overall operation of the Procurement, Inventory, Fleet and/or Facilities programs and initiatives in the organization. Formulates
and implements plans, budgets, policies and procedures to facilitate and improve processes and establishes clear controls, objectives and measures to
ensure safe and appropriate delivery of services and clarity of roles and responsibilities. Oversees the establishment of user service level agreements,
and provides contract management expertise and acts as a resource for contract negotiation, review and approval. Directs the effective capital
acquisition and maintenance of the corporate fleet and/or directs the effective maintenance and capital investment of the organizations facilities and
assets.

Manager Procurement and/or
Inventory and/or Facilities
and/or Fleet

Responsible for all purchasing and/or inventory and/or facilities and/or fleet for all areas of the utility. Negotiates vendor agreements and manages
the tender process. May also be responsible for stores and inventory control in the warehouse. Is responsible for budgets, policies and procedures and
directs the work of the purchasing or buyers and/or stores and/or facilities and/or fleet personnel. Works with the organization in setting partnership
relationships to understand and meet the needs of the organization, its operations and risk associated with the effective and efficient operations of
the company.

Supervisor Stores/Inventory/
Warehouse

Supervises inventory control, records and stores operation. Orders material to maintain on-hand quantities with procurements approval. Responsible
for testing safety equipment, i.e., hoses, blankets, gloves, etc., small tool and equipment repair and reconditioning. Assists procurement department in
the sale of obsolete equipment and material.

Accounting / Finance

Controller or Director Finance

NOT the head of function. Responsible for all financial reporting, accounting and record keeping functions. Directs the establishment and
maintenance of the organization's accounting and finance principles, practices and procedures for the maintenance of its fiscal records and the
preparation of its financial reports. Directs general and property accounting, cost accounting and budgetary control. Appraises operating results in
terms of costs, budgets, operating policies, trends and increased profit opportunities. Reports to a CFO/VP Finance.

Manager Accounting

Manages the general accounting functions and the preparation of reports and statistics reflecting earnings, profits, cash balances and other financial
results. Formulates and administers approved accounting practices throughout the organization to ensure that financial and operating reports
accurately reflect the condition of the business and provide reliable information. Reports to Controller/Director Finance or CFO/VP Finance.

Manager Risk Management

Responsible for risk management activities including cash flow management, credit facilities management, insurance and support for credit and
collection policies throughout the corporation. May be responsible for ensuring that cash liquidity risk is managed in an appropriate fashion such that
bank account balances are sufficient to meet operational, capital expenditures and debt servicing requirements while minimizing short-term
borrowings or surplus investing. Provides leadership in the developing new and refining existing risk management policies to respond to changes in
risk tolerances and business conditions and as financial risks are better understood in accordance with industry best practices. Reports to Head of
Finance or COO or CEO.
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Supervisor Accounting

Coordinates activities of the payable/receivable clerks. Supervises accounts payable and receivable transactions, entries and trial balances; responsible
for the accuracy of all journal entries and reconciliation of invoices; updates credit department on account status.

Financial or Business Analyst

Conducts analysis of information for budgeting, investment and financial forecasts; applies principles of accounting to analyze past and present
financial operations; estimates future revenues and expenditures; prepares budgets; develops and maintains budgeting systems; processes and
prepares business transactions and reports, reconciles ledgers and sub-ledgers, cash flow projections, entry of source documents. Holds a financial
designation, either CA, CMA or CGA.

Accountant

Supports the organization decisions through financial information and relevant analysis. Ensures the integrity between the CS work order systems and
general ledger system is maintained. Initiate corrective measures when discrepancies occur between the systems. Collects and combines
information for the decision making process by management, including financial statements and special projects as assigned (e.g. preparation of rate
submission supplemental information).

Customer Service

Director Customer Service

NOT the head of function. Provides direction for all departmental activities, services and practices, including customer care/call centre, billing, credit
and collections. Accountable for the implementation and integration of all customer service related activities. Oversees the implementation of
customer service standards, policies and procedures; manages budgets; manages activities of CS managers and/or supervisory staff.

Manager Customer Service
and/or Billing

NOT the head of function. Manages a team of customer service and/or billing representatives in providing information, receiving and responding to
customer inquiries, complaints or requests. Develops and maintains customer information systems, processes and procedures including billing, credit,
deposits and collections. Liaises with representatives of other organizations and customer groups to share information and resolve administrative,
organizational and technical problems. Responds to elevated customer complaints. This function may also be responsible for coordinating meter
installation/maintenance, residential electric service connections, and service calls.

Supervisor Customer Service
and/or Billing and/or
Collections

Supervises customer service representatives (billing clerks and/or collections clerks) and coordinates customer service programs within the framework
of established customer service policies. Schedules and organizes staff to accommodate anticipated workflow from bill inquiries, delinquent accounts,
re-connections and disconnections, customer deposits, etc. Recommends corrective steps to address customer issues and refers unique issues to
manager for response.

Regulatory Affairs

Director Regulatory Affairs

NOT the head of function. Supports the VP or may represent the organization on regulatory matters before government agencies and conformity
assessment bodies including providing of evidence, regulatory filings, supporting analyses, position papers, interrogatory responses, etc. Ensures that
regulatory information is disseminated throughout the organization in a timely and effective manner. Is responsible for or supports the filing of written
communications and regulatory submissions to government agencies (OEB) and conformity assessment bodies (IMO).

Manager Regulatory Affairs

NOT the head of function. Manages the organization’s regulatory staff, programs and activities to ensure compliance. Assists the organization on
quality and regulatory matters before government agencies, providing research and analyses. Ensures that regulatory information is disseminated
throughout the organization in a timely and effective manner. Coordinates the filing of written communications and regulatory submissions to
government agencies (OEB) and conformity assessment bodies (IMO).
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Regulatory Accountant

Ensures that the accounting activities for regulatory financial reporting are in compliance with all Ontario Energy Board (OEB) policies and guidelines.
Act as a key resource to provide expert advice and recommendations in the implantation of all OEB, OPA and IESO codes and regulations in order to
ensure corporate compliance. Track and reconcile all OEB accounts, including business rationale for changes in balances, cost side of accounts subject
to prudency review (i.e. conservation, smart meters) and the cost side of Ontario Power Authority (OPA) programs.

Conservation / Demand

Settlement or Rate Analyst

Responsible for recording, creating, analyzing, processing and reconciling metering data. Operates and administers an MV-90 or similar data collection
system, downloading, validating, editing, estimating and processing interval meter-related information. Has in-depth understanding of commercial
billing practices, the IMO and the OEB's Retail Settlement Code. Analyses rates using rate sensitivity models and develops appropriate rate structures,
using the specific models.

Director or Officer,
Conservation and Demand
Management

This position is responsible for planning, coordinating, evaluating and delivering energy and water conservation and demand management programs.
Develops plans for programs in accordance with the OEB's conservation and demand management code to ensure achievement of OEB mandated
energy consumption and demand conservation targets.

Manager Conservation &
Demand/Marketing

Responsible for managing the development and implementation of CDM initiatives as well as the marketing communications expertise and support
required for the successful delivery of the company’s Conservation and Demand Management (CDM) programs. Marketing communication plans may
include, but are not limited to advertising, media conferences, program launch events, workshops, event displays. Liaising with, as needed, senior
marketing and/or communications personnel representing organizations and groups involved in conservation and sustainability including, but not
limited to, the Ontario Power Authority (OPA), the Ontario Energy Board (OEB), Ministry of Energy, municipal and regional governments, etc.

Information Systems / Techn

ology

Director Information Systems

Accountable for operations and alignment of the Information and Telecommunication Systems with the business in terms of organization objectives
and imperatives. Ensures that existing needs and future demands of internal and external customers are met through a cost effective and efficient
information and telecommunication infrastructure. Oversees IS management in areas of computer operations, systems planning, design, security,
programming and telecommunications. Reviews and evaluates project feasibility and needs based upon management's and business requirements and
priorities. Develops departmental plans, strategy, budgets and resource requirements. Typically reports to President & CEO, or CFO.

Manager Information Systems
and/or Security

Manages and directs staff in areas of computer operations, systems planning, design, security, programming and telecommunications. Develops and
maintains systems standards and procedures and assigns work to department staff. Reviews and evaluates project feasibility and needs based upon
management's and business requirements and priorities. Develops departmental plans, project plans, budgets and resource requirements.

Systems/Program
Administrator or
Applications/Systems Support
Professional

Responsible for maintenance of software systems including system analysis, programming and design, updates and changes. Makes a preliminary
study of new applications and recommendations to implement them, including hardware and software. Troubleshoots and corrects problems in
existing programs, other than normal problems, usually caused by changes of software or hardware.
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Human Resources

Human Resources Manager

NOT the head of function. Develops and implements human resources programs, including compensation, benefits, recruitment, performance
management, labour relations/negotiations, training and development, assists in policy development, HR planning, record keeping or payroll etc. May
supervise a team of HR professionals or support staff. Reports to a senior HR professional (Director or VP or equivalent).

Human Resources Generalist

Assists in the development and implementation of human resources policies and programs by providing support and guidance to managers and
employees in the areas of compensation, labour relations, employee relations, performance management, benefits, recruitment, training and HRIS
systems. Acts as a business partner to the organization in the areas of human capital. May assist in the preparation of negotiations.

Human Resources Coordinator

Administrative support to one or more functional areas of HR and/or Safety. Processes, coordinates and enters into a HRIS or other system, a variety
of documents including employment applications, benefits, compensation and payroll changes and confidential employee information. Responds to
routine employment questions and distributes and maintains manuals and employee program communications.

Payroll

Performs the payroll coordination and administration. Maintains the organizations internal or external payroll system. Prepares monthly requisitions
for WSIB, Employee Health Tax, Receiver General, OMERS Pension and Union Dues. Administers employee pension program and provides pension
calculation estimates as requested. Reconciles monthly payroll for year-end finance procedures. Prepares annual T4’s and T4A’s and OMERS Pension
and responds to inquiries from employees and pensioners regarding the pension plan.

Manager, Health & Safety

Accountable for the development and implementation of occupational health, safety and environmental programs, including training, maintenance of
safe working conditions, investigation and reporting of workplace accidents. Also identifies areas of potential risk and makes recommendations to
reduce or eliminate potential accident or health hazards in compliance with government regulations.

Communications

Director Communications

Directs the development, management and execution of internal and external corporate communications strategies for the company, and marketing
and public relations initiatives. Acts as the Chief Spokesperson for the organization. Leads the management and development of the corporate brand
and identity. Oversees the development, production and distribution of corporate publications including, but not limited to, the annual report,
customer newsletters, information brochures, bill inserts, CDM/Green marketing materials, employee newsletters and media releases. Directs the
development and management of the company’s external (corporate internet site) and internal (corporate intranet site) web presence and strategy.
Oversees the management and execution of internal and external corporate events as well as community-relations activities such as sponsorship and
donation programs.

Manager Communications

Responsible for managing the development and implementation of all customer communications initiatives as well as the marketing communications
expertise and support required for the successful delivery of the company’s CDM and customer communications materials/systems. Communication
materials may include, but are not limited to, customer newsletters, information brochures, bill form design, employee intranet, LCD information
monitors, and website communications. Working in conjunction with Regulatory Affairs, develop materials or other communication methods to
communicate regulatory changes/issues that may directly impact the customer. Manages event planning for internal and external company events.
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E. Regions

The map below identifies the B regions that will be used Far reparting on a geographic basis.

"= REGION 1

REGION 5

REGION 3
REGION 4
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Code: 0000
Model Job Title: President & CEO
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control Salary  Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 46 46 1242 146,300 174,200 182,500 20% 189,000 220,300 | 169,100 182,900 19% 180,800 216,600
Geography: Region 1 9 9 904 124,700 124,300 156,200 * 132,200 143,400 | 124,400 134,700 * 128,100 139,000
Geography: Region 2 4 4 1643 168,700 218,300 226,100 * 251,400 236,200 | 206,700 217,600 * 236,500 268,000
Geography: Region 3 5 5 1708 207,200 250,200 287,700 50% 375,200 373,700 | 238,900 260,800 49% 328,700 389,700
Geography: Region 4 17 17 1192 137,300 170,000 171,600 15% 179,100 205,000 168,000 181,300 15% 177,700 203,500
Geography: Region 5 11 11 1090 146,800 176,900 199,700 28% 221,400 217,100 | 175,000 176,600 28% 220,000 202,900
Revenue: Up to $20 Million 16 16 904 109,400 138,800 144,100 10% 150,100 151,100 | 134,400 140,000 10% 141,900 147,800
Revenue: $20 to $50 Million 6 6 1166 188,800 199,800 208,200 * 231,700 231,900 | 169,000 179,300 * 169,000 193,900
Revenue: $50 to $100 Million 7 7 1090 133,100 166,200 199,400 16% 202,000 201,500 | 163,400 168,900 14% 189,000 193,600
Revenue: $100 to $200 Million 11 11 1486 168,200 183,000 195,800 25% 226,700 247,900 | 193,100 201,300 24% 223,800 242,600
Revenue: $200 Million + 6 6 2044 207,200 246,900 300,000 40% 339,500 357,000 | 267,600 283,200 40% 409,100 402,000
Customers: Up to 19,999 17 17 904 109,400 131,900 144,100 10% 141,100 144,400 @ 132,900 136,600 10% 135,900 142,300
Customers: 20,000 to 39,999 12 12 1141 143,300 179,300 199,400 17% 195,500 202,200 @ 169,200 173,800 16% 184,500 193,900
Customers: 40,000 to 99,999 11 11 1486 170,000 192,700 197,900 28% 226,700 243,200 | 193,100 199,700 28% 220,000 236,000
Customers: 100,000 + 6 6 2128 223,600 273,100 312,900 38% 375,800 391,800 | 298,100 301,100 38% 447,200 436,800
Employees: Less than 21 10 10 904 90,900 119,700 117,000 10% 120,700 124,800 | 119,700 121,300 10% 122,600 125,700
Employees: 21 to 50 12 12 1065 143,300 168,000 185,000 10% 179,100 183,000 163,100 162,400 10% 168,900 178,100
Employees: 51 to 100 6 6 1191 133,100 177,000 160,100 17% 205,600 213,900 175,300 180,600 17% 195,100 201,200
Employees: 101 to 200 12 12 1486 180,100 187,800 195,800 28% 210,100 235,600 | 194,200 196,600 23% 207,900 228,400
Employees: More than 200 6 6 2128 223,600 273,100 312,900 38% 375,800 391,800 | 298,100 301,100 38% 447,200 436,800

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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Code: 0001
Model Job Title: Chief Operating Officer (COO)

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 A\V/€] P50 P50 A\Y/€]

All Organizations 15 15 904 135,100 165,500 175,000 20% 206,800 204,500 | 165,500 167,800 19% 170,100 200,100
Geography: Region 1 2 2 * * * * * * * * * * *
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 4 4 1263 181,200 213,000 239,400 33% 287,100 264,500 | 198,500 198,500 38% 277,000 268,300
Geography: Region 4 3 3 * * * * * 187,400 * 154,100 * * 183,400
Geography: Region 5 4 4 904 140,400 157,200 165,800 14% 178,200 184,000 138,300 143,900 * 155,000 152,200
Revenue: Up to $20 Million 1 1 * * * * * * * * * * *
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 5 5 839 119,000 139,500 156,700 7% 150,900 154,000 | 137,400 143,500 * 162,400 152,000
Revenue: $100 to $200 Million 4 4 972 143,000 178,200 200,800 * 213,800 214,100 | 156,400 156,400 * 185,300 188,000
Revenue: $200 Million + 3 3 * * * * * 285,700 * 233,200 * * 319,700
Customers: Up to 19,999 1 1 * * * * * * * * * * *
Customers: 20,000 to 39,999 5 5 839 119,000 139,500 156,700 7% 150,900 154,000 | 137,400 143,500 * 162,400 152,000
Customers: 40,000 to 99,999 6 6 972 155,900 178,200 189,400 25% 213,800 217,100 | 167,400 162,000 24% 190,500 191,300
Customers: 100,000 + 3 3 * * * * * 285,700 * 233,200 * * 319,700
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 5 5 839 125,800 139,500 156,700 8% 146,500 157,100 | 133,200 138,500 * 139,800 146,600
Employees: 51 to 100 3 3 * * * * * 183,300 * 155,100 * * 177,500
Employees: 101 to 200 4 4 1040 163,600 175,400 184,600 * 222,900 218,700 | 169,200 164,800 * 197,900 194,300
Employees: More than 200 3 3 * * * * * 285,700 * 233,200 * * 319,700

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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Code: 0002
Model Job Title: Head of Operations and/or Engineering
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
SEe[ Hay Salary Control Salary  Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 30 38 839 108,100 125,800 139,800 15% 131,700 142,600 126,500 130,600 9% 135,300 143,300
Geography: Region 1 3 3 * * * * * 133,700 * 128,500 * * 132,000
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 4 6 1040 * * * 22% * 203,700 | 162,300 162,700 25% 202,700 200,000
Geography: Region 4 14 19 732 97,800 115,700 123,500 9% 120,600 125,500 | 111,700 120,600 8% 114,800 126,600
Geography: Region 5 7 8 732 100,400 122,600 135,000 15% 133,900 149,800 @ 121,900 131,800 9% 133,900 144,900
Revenue: Up to $20 Million 11 12 732 90,000 109,600 118,100 8% 114,600 113,900 | 109,100 106,400 7% 113,600 110,600
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 4 5 717 99,300 125,100 135,100 * 132,900 130,700 | 123,000 120,300 * 130,800 127,200
Revenue: $100 to $200 Million 7 10 1040 120,000 131,300 143,200 22% 138,300 157,400 | 141,000 145,400 20% 146,400 161,500
Revenue: $200 Million + 6 9 1068 130,900 159,000 172,300 20% 190,800 188,100 | 161,000 162,100 24% 194,200 193,400
Customers: Up to 19,999 10 11 615 92,500 111,800 113,900 8% 114,800 113,900 | 107,200 107,000 8% 113,000 110,800
Customers: 20,000 to 39,999 8 9 786 101,300 127,600 144,900 9% 132,900 139,100 | 123,000 128,000 7% 130,800 135,100
Customers: 40,000 to 99,999 6 10 1040 117,100 130,900 140,100 * 131,700 133,800 | 140,500 137,000 * 143,500 146,100
Customers: 100,000 + 6 8 1068 137,700 172,000 180,500 23% 210,800 202,400 | 176,600 167,300 24% 218,300 205,700
Employees: Less than 21 5 6 594 89,100 104,800 104,800 * 105,000 110,500 | 102,400 100,400 * 109,700 105,200
Employees: 21 to 50 8 8 732 99,300 116,600 127,400 6% 121,300 122,500 | 116,200 115,900 6% 118,200 119,700
Employees: 51 to 100 3 4 * * * * * * * 118,000 * * 132,200
Employees: 101 to 200 8 12 1040 116,700 132,500 144,500 15% 140,300 147,800 @ 143,200 141,500 9% 144,800 148,200
Employees: More than 200 6 8 1068 137,700 172,000 180,500 23% 210,800 202,400 | 176,600 167,300 24% 218,300 205,700

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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Code: 0003
Model Job Title: CFO / Head of Finance
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
SEe[ Hay Salary Control Salary  Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 44 44 818 109,800 134,800 138,500 17% 137,900 160,300 @ 133,000 139,100 11% 138,000 156,600
Geography: Region 1 6 6 648 103,900 124,300 138,200 * 124,300 121,800 | 118,300 115,300 * 118,300 117,000
Geography: Region 2 4 4 986 110,000 141,000 146,200 * 155,400 162,700 | 133,700 137,200 * 144,200 165,000
Geography: Region 3 5 5 994 161,700 202,200 232,500 30% 283,000 247,100 | 184,000 189,700 33% 244,100 251,300
Geography: Region 4 19 19 805 108,600 122,700 137,500 13% 133,100 146,100 | 125,100 135,900 10% 130,800 146,400
Geography: Region 5 10 10 766 104,000 130,000 138,600 20% 156,000 162,000 | 123,700 134,800 15% 138,400 148,900
Revenue: Up to $20 Million 14 14 591 94,800 111,900 114,800 9% 115,100 112,000 | 107,200 106,300 8% 111,900 110,100
Revenue: $20 to $50 Million 6 6 657 135,300 156,800 156,800 * 185,600 179,800 | 127,900 136,500 * 130,900 144,800
Revenue: $50 to $100 Million 7 7 702 98,100 135,000 137,400 11% 141,800 148,000 131,300 131,200 7% 137,800 141,100
Revenue: $100 to $200 Million 11 11 994 133,200 141,900 149,600 20% 156,000 181,600 | 144,200 158,300 23% 153,700 180,500
Revenue: $200 Million + 6 6 1358 145,700 188,100 210,300 30% 248,300 234,900 | 196,800 191,900 39% 262,400 250,900
Customers: Up to 19,999 15 15 571 95,000 108,900 109,800 8% 114,000 109,700 | 104,800 103,300 7% 109,700 106,000
Customers: 20,000 to 39,999 12 12 754 101,900 136,200 140,200 10% 143,000 145,200 136,800 133,700 9% 144,400 142,300
Customers: 40,000 to 99,999 11 11 994 140,000 141,900 151,900 23% 156,000 181,400 | 151,900 157,100 25% 156,000 176,000
Customers: 100,000 + 6 6 1388 162,200 208,800 249,300 30% 279,100 261,000 | 218,300 206,300 34% 295,300 276,000
Employees: Less than 21 8 8 571 85,000 100,500 100,500 * 100,500 98,600 96,800 95,300 * 101,400 98,200
Employees: 21 to 50 11 11 677 100,700 117,800 135,400 8% 123,400 131,600 | 114,200 118,500 7% 120,000 125,300
Employees: 51 to 100 7 7 805 115,300 137,400 144,200 13% 144,200 159,500 @ 144,200 148,200 9% 157,600 160,700
Employees: 101 to 200 12 12 1017 122,300 139,300 144,800 20% 154,200 170,100 | 138,500 148,200 15% 151,300 162,000
Employees: More than 200 6 6 1388 162,200 208,800 249,300 30% 279,100 261,000 | 218,300 206,300 34% 295,300 276,000

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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Code: 0004
Model Job Title: Head of Customer Service
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 20 20 818 102,100 125,600 130,200 20% 132,600 146,000 | 129,200 129,000 19% 134,200 144,700
Geography: Region 1 2 2 * * * * * * * * * * *
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 3 3 * * * * * 210,000 * 160,800 * * 211,200
Geography: Region 4 8 8 803 99,600 115,200 126,400 * 121,000 135,500 | 120,800 129,100 * 126,400 138,700
Geography: Region 5 5 5 611 90,300 112,800 112,800 15% 132,200 127,100 112,800 111,700 * 129,000 119,200
Revenue: Up to $20 Million 4 4 690 91,000 110,100 118,000 * 110,100 107,000 | 110,100 102,900 * 110,100 105,600
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 3 3 * * * * * 108,500 * 99,200 * * 105,000
Revenue: $100 to $200 Million 7 7 864 122,300 133,000 140,100 20% 135,400 163,300 | 140,100 141,100 20% 140,100 163,700
Revenue: $200 Million + 4 4 994 114,900 143,600 164,800 * 172,200 170,700 | 139,300 146,900 * 171,400 177,300
Customers: Up to 19,999 3 3 * * * * * 107,300 * 101,800 * * 105,500
Customers: 20,000 to 39,999 6 6 644 89,300 106,200 117,000 10% 114,200 119,400 @ 105,000 110,400 7% 108,800 115,800
Customers: 40,000 to 99,999 7 7 864 122,900 133,000 140,100 20% 135,400 159,900 | 140,100 140,500 * 140,100 156,300
Customers: 100,000 + 4 4 994 120,900 152,800 173,700 23% 187,000 190,600 | 155,100 157,300 23% 191,100 197,200
Employees: Less than 21 1 1 * * * * * * * * * * *
Employees: 21 to 50 4 4 542 79,300 99,200 115,200 * 102,900 99,900 99,700 97,100 * 102,900 98,700
Employees: 51 to 100 2 2 * * * * * * * * * * *
Employees: 101 to 200 9 9 864 103,900 130,900 133,000 18% 133,000 147,800 @ 133,000 131,400 11% 135,400 143,500
Employees: More than 200 4 4 994 120,900 152,800 173,700 23% 187,000 190,600 | 155,100 157,300 23% 191,100 197,200

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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Code: 0005
Model Job Title: Head of Regulatory Affairs

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)

Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 AVG P50 AVG

All Organizations 9 9 954 125,900 146,800 161,500 20% 176,200 163,700 | 143,200 139,500 17% 170,700 165,000
Geography: Region 1 1 1 * * * * * * * * * * *
Geography: Region 2 1 1 * * * * * * * * * * *
Geography: Region 3 3 3 * * * * * 185,900 * 156,900 * * 190,500
Geography: Region 4 1 1 * * * * * * * * * * *
Geography: Region 5 3 3 * * * * * 154,600 * 139,600 * * 156,200
Revenue: Up to $20 Million 1 1 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 1 * * * * * * * * * * *
Revenue: $50 to $100 Million 0 0 * * * * * * * * * * *
Revenue: $100 to $200 Million 3 3 * * * * * 169,400 * 150,500 * * 177,600
Revenue: $200 Million + 4 4 954 129,000 147,500 166,800 20% 177,000 180,600 | 143,400 153,600 23% 174,500 187,500
Customers: Up to 19,999 1 1 * * * * * * * * * * *
Customers: 20,000 to 39,999 1 1 * * * * * * * * * * *
Customers: 40,000 to 99,999 2 2 * * * * * * * * * * *
Customers: 100,000 + 5 5 954 130,500 148,100 170,400 20% 177,800 186,200 | 143,500 156,800 24% 178,400 192,300
Employees: Less than 21 1 1 * * * * * * * * * * *
Employees: 21 to 50 1 1 * * * * * * * * * * *
Employees: 51 to 100 0 0 * * * * * * * * * * *
Employees: 101 to 200 2 2 * * * * * * * * * * *
Employees: More than 200 5 5 954 130,500 148,100 170,400 20% 177,800 186,200 | 143,500 156,800 24% 178,400 192,300

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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Code: 0006
Model Job Title: Head of Human Resources

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 A\V/€] P50 P50 A\Y/€]

All Organizations 16 16 751 109,300 129,200 129,200 20% 139,800 146,300 | 125,400 127,900 14% 135,000 141,000
Geography: Region 1 3 3 * * * * * 117,400 * 118,700 * * 120,200
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 3 3 * * * * * 164,300 * 139,500 * * 145,100
Geography: Region 4 4 4 721 111,100 123,200 126,600 * 141,700 145,700 | 126,600 125,600 * 149,200 147,200
Geography: Region 5 4 4 815 106,500 124,100 124,100 * 145,500 140,100 | 124,100 124,200 * 138,100 134,400
Revenue: Up to $20 Million 1 1 * * * * * * * * * * *
Revenue: $20 to $50 Million 4 4 701 111,800 122,800 130,000 * 139,900 142,800 | 124,300 126,400 * 126,900 139,800
Revenue: $50 to $100 Million 1 1 * * * * * * * * * * *
Revenue: $100 to $200 Million 6 6 815 102,300 122,900 123,800 * 134,200 138,800 | 123,800 127,800 * 134,200 140,900
Revenue: $200 Million + 4 4 828 122,700 148,100 162,900 18% 174,300 180,800 | 150,400 146,800 * 150,400 163,600
Customers: Up to 19,999 2 2 * * * * * * * * * * *
Customers: 20,000 to 39,999 3 3 * * * * * 131,300 * 115,800 * * 125,900
Customers: 40,000 to 99,999 6 6 830 107,600 122,900 123,800 * 134,200 136,500 | 123,800 125,100 * 134,200 137,000
Customers: 100,000 + 5 5 954 130,500 160,700 176,800 20% 192,900 186,200 | 160,700 150,800 * 160,700 172,400
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 2 2 * * * * * * * * * * *
Employees: 51 to 100 0 0 * * * * * * * * * * *
Employees: 101 to 200 9 9 800 91,700 112,800 114,600 18% 133,000 134,700 @ 114,600 122,000 11% 133,000 133,300
Employees: More than 200 5 5 954 130,500 160,700 176,800 20% 192,900 186,200 | 160,700 150,800 * 160,700 172,400

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 1000
Model Job Title: Executive Assistant
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
SEe[ Hay Salary Control Salary  Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 35 54 245 56,800 67,100 74,500 5% 70,100 72,200 69,000 71,000 5% 72,100 73,500
Geography: Region 1 4 4 242 54,700 66,000 68,000 * 66,000 65,600 67,800 65,100 * 67,800 66,600
Geography: Region 2 3 12 * * * * * 72,400 * 70,900 * * 72,400
Geography: Region 3 6 7 245 63,500 79,200 79,400 7% 83,400 81,700 77,600 75,200 6% 81,200 79,300
Geography: Region 4 14 19 245 54,300 66,700 73,400 5% 67,600 70,500 68,200 71,000 4% 69,600 72,800
Geography: Region 5 8 12 245 55,200 66,900 78,400 6% 70,900 72,500 67,900 70,800 7% 72,900 74,100
Revenue: Up to $20 Million 7 7 245 50,000 65,000 72,800 6% 65,000 70,400 67,100 71,100 5% 69,000 73,700
Revenue: $20 to $50 Million 3 5 * * * * * 74,600 * 72,600 * * 75,200
Revenue: $50 to $100 Million 7 7 245 59,000 73,000 75,000 5% 76,600 73,700 73,300 72,000 4% 75,100 74,000
Revenue: $100 to $200 Million 12 15 245 57,100 66,900 72,400 5% 69,800 68,700 67,800 68,200 4% 69,600 69,900
Revenue: $200 Million + 6 20 245 62,400 74,100 79,100 10% 78,500 77,900 77,900 74,700 9% 80,000 79,000
Customers: Up to 19,999 5 5 245 50,000 66,300 67,100 * 67,100 74,600 67,100 74,400 * 69,000 77,400
Customers: 20,000 to 39,999 12 12 242 55,700 69,000 73,100 5% 71,700 70,100 69,100 69,100 4% 73,000 70,900
Customers: 40,000 to 99,999 12 14 245 57,600 66,900 74,000 5% 68,900 69,900 69,400 70,600 3% 71,100 72,300
Customers: 100,000 + 6 23 245 60,000 75,000 80,000 10% 78,600 78,700 73,000 72,900 9% 78,700 77,800
Employees: Less than 21 2 2 * * * * * * * * * * *
Employees: 21 to 50 7 7 245 53,600 67,100 79,600 * 67,100 74,800 67,100 74,000 * 70,000 76,500
Employees: 51 to 100 8 8 201 54,700 64,400 73,000 5% 67,600 68,700 73,000 70,500 4% 74,400 72,300
Employees: 101 to 200 12 14 245 57,700 68,300 72,300 3% 70,500 70,900 69,000 70,300 3% 71,200 71,900
Employees: More than 200 6 23 245 60,000 75,000 80,000 10% 78,600 78,700 73,000 72,900 9% 78,700 77,800

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 1001
Model Job Title: Administrative Assistant

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 A\V/€] P50 P50 A\Y/€]

All Organizations 18 27 198 51,700 61,400 63,600 4% 62,400 62,700 61,800 61,400 2% 62,500 62,900
Geography: Region 1 4 7 206 46,600 59,600 62,100 * 59,600 60,600 59,400 60,000 * 59,400 60,700
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 3 6 * * * * * 75,500 * 69,200 * * 75,500
Geography: Region 4 6 9 169 52,100 58,100 63,100 * 58,500 57,800 59,500 58,400 * 60,000 58,500
Geography: Region 5 3 3 * * * * * 62,500 * 61,100 * * 62,300
Revenue: Up to $20 Million 5 5 169 47,700 56,800 58,900 * 56,800 56,200 56,700 55,600 * 56,800 55,800
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 1 1 * * * * * * * * * * *
Revenue: $100 to $200 Million 5 9 208 49,800 61,100 62,500 * 62,500 61,600 61,800 61,000 * 61,800 61,500
Revenue: $200 Million + 5 10 169 57,500 65,600 70,300 * 70,300 70,000 64,500 67,500 * 69,500 71,300
Customers: Up to 19,999 5 5 169 47,700 56,800 58,900 * 56,800 56,200 56,700 55,600 * 56,800 55,800
Customers: 20,000 to 39,999 3 3 * * * * * 63,100 * 61,100 * * 62,700
Customers: 40,000 to 99,999 6 12 203 51,700 61,400 63,500 * 62,400 61,100 61,800 61,900 * 62,900 62,300
Customers: 100,000 + 4 7 184 57,900 66,000 74,500 * 71,600 73,000 65,000 68,300 * 69,900 73,000
Employees: Less than 21 3 3 * * * * * 55,300 * 55,000 * * 55,000
Employees: 21 to 50 3 3 * * * * * 59,500 * 58,200 * * 59,000
Employees: 51 to 100 0 0 * * * * * * * * * * *
Employees: 101 to 200 8 14 203 49,600 60,700 62,900 2% 61,900 61,600 61,800 61,600 2% 62,300 62,400
Employees: More than 200 4 7 184 57,900 66,000 74,500 * 71,600 73,000 65,000 68,300 * 69,900 73,000

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2000
Model Job Title: Director Engineering
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Incs P50 P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 17 17 732 102,500 123,700 124,600 13% 131,500 137,100 124,200 124,500 7% 128,500 134,300
Geography: Region 1 2 2 * * * * * * * * * * *
Geography: Region 2 3 3 * * * * * 136,800 * 125,200 * * 139,000
Geography: Region 3 3 3 * * * * * * * 132,600 * * 152,400
Geography: Region 4 7 7 732 105,600 118,700 124,200 * 118,700 131,300 | 124,200 122,700 * 125,400 129,400
Geography: Region 5 2 2 * * * * * * * * * * *
Revenue: Up to $20 Million 1 1 * * * * * * * * * * *
Revenue: $20 to $50 Million 3 3 * * * * * 146,100 * 125,900 * * 137,400
Revenue: $50 to $100 Million 3 3 * * * * * 137,500 * 127,100 * * 131,600
Revenue: $100 to $200 Million 6 6 702 104,600 118,700 120,400 * 118,700 130,500 | 119,500 121,400 * 121,000 130,100
Revenue: $200 Million + 4 4 865 104,600 126,500 144,300 * 143,300 145,200 | 132,900 134,800 * 149,100 151,400
Customers: Up to 19,999 1 1 * * * * * * * * * * *
Customers: 20,000 to 39,999 5 5 594 94,900 123,100 123,100 6% 131,200 132,600 | 123,100 124,600 4% 128,500 128,400
Customers: 40,000 to 99,999 7 7 702 105,100 119,100 124,800 15% 128,400 132,700 @ 124,200 122,200 12% 125,400 130,900
Customers: 100,000 + 4 4 840 109,500 136,900 164,300 18% 160,500 156,200 @ 137,200 136,900 17% 164,000 158,900
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 1 1 * * * * * * * * * * *
Employees: 51 to 100 4 4 648 * * * * * 138,700 | 121,800 125,800 * 126,500 130,500
Employees: 101 to 200 8 8 729 102,500 118,600 123,700 15% 123,400 130,400 @ 123,700 121,900 6% 126,900 129,500
Employees: More than 200 4 4 840 109,500 136,900 164,300 18% 160,500 156,200 @ 137,200 136,900 17% 164,000 158,900

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2001
Model Job Title: Engineering Manager and/or Distribution Engineer
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
SEe[ Hay Salary Control Salary  Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 29 37 588 87,700 103,200 110,200 7% 108,200 109,700 | 103,000 104,100 5% 105,300 108,200
Geography: Region 1 4 4 552 92,900 101,600 107,300 * 101,600 104,400 | 101,700 103,200 * 101,700 104,300
Geography: Region 2 3 3 * * * * * 113,900 * 105,100 * * 107,400
Geography: Region 3 5 6 551 101,000 121,500 121,500 10% 132,000 131,800 | 121,500 114,900 9% 126,500 125,600
Geography: Region 4 10 10 542 86,000 97,300 108,000 8% 97,300 102,800 | 102,000 101,800 7% 102,000 104,900
Geography: Region 5 7 14 611 84,300 102,800 103,000 5% 108,200 105,000 | 101,400 99,800 4% 104,400 103,200
Revenue: Up to $20 Million 3 3 * * * * * 88,300 * 87,700 * * 89,000
Revenue: $20 to $50 Million 2 3 * * * * * * * * * * *
Revenue: $50 to $100 Million 8 8 516 87,400 108,300 115,500 5% 113,100 110,500 | 104,800 104,100 4% 107,400 106,700
Revenue: $100 to $200 Million 10 10 600 88,600 103,100 110,800 9% 106,400 107,500 | 102,900 105,500 8% 108,900 110,200
Revenue: $200 Million + 6 13 677 94,500 114,100 122,000 13% 128,000 124,000 | 105,600 112,100 * 113,800 118,900
Customers: Up to 19,999 2 2 * * * * * * * * * * *
Customers: 20,000 to 39,999 11 11 516 84,900 103,000 106,800 5% 108,200 106,900 | 103,000 102,000 4% 103,400 104,900
Customers: 40,000 to 99,999 10 11 588 88,600 101,500 109,900 9% 103,900 105,000 | 101,500 103,300 8% 104,900 106,600
Customers: 100,000 + 6 13 667 94,700 114,300 132,600 10% 129,000 129,200 114,500 115,400 10% 128,200 124,300
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 6 6 496 79,600 96,500 98,900 * 96,500 98,500 94,500 94,500 * 95,200 95,800
Employees: 51 to 100 6 6 506 89,800 111,200 115,500 5% 119,600 111,000 | 112,300 106,200 5% 116,800 110,900
Employees: 101 to 200 11 12 611 85,800 100,200 106,800 7% 103,200 104,500 | 100,200 102,100 4% 104,400 104,800
Employees: More than 200 6 13 667 94,700 114,300 132,600 10% 129,000 129,200 @ 114,500 115,400 10% 128,200 124,300

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2002
Model Job Title: Project Engineer
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 AVG P50 AVG P50 P50
All Organizations 13 33 479 75,600 94,200 103,600 9% 98,400 97,700 94,200 91,000 8% 95,800 94,300
Geography: Region 1 1 1 * * * * * * * * * * *
Geography: Region 2 2 15 * * * * * * * * * * *
Geography: Region 3 3 4 * * * * * 109,300 * 95,400 * * 103,700
Geography: Region 4 5 11 417 70,300 81,100 86,900 * 81,100 83,900 80,700 81,500 * 80,700 83,000
Geography: Region 5 2 2 * * * * * * * * * * *
Revenue: Up to $20 Million 2 2 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 1 * * * * * * * * * * *
Revenue: $50 to $100 Million 1 2 * * * * * * * * * * *
Revenue: $100 to $200 Million 5 11 417 75,200 94,000 100,000 * 98,400 94,300 88,600 86,800 * 95,800 89,500
Revenue: $200 Million + 4 17 448 80,200 94,300 108,500 * 99,100 101,300 94,300 97,700 * 98,300 102,400
Customers: Up to 19,999 2 2 * * * * * * * * * * *
Customers: 20,000 to 39,999 1 2 * * * * * * * * * * *
Customers: 40,000 to 99,999 6 7 448 75,700 94,700 98,700 * 97,900 94,000 91,400 88,500 * 91,400 90,500
Customers: 100,000 + 4 22 448 80,200 94,300 113,100 * 103,300 106,800 94,300 98,500 * 99,000 105,000
Employees: Less than 21 1 1 * * * * * * * * * * *
Employees: 21 to 50 1 1 * * * * * * * * * * *
Employees: 51 to 100 1 2 * * * * * * * * * * *
Employees: 101 to 200 6 7 448 75,700 94,700 98,700 * 97,900 94,000 91,400 88,500 * 91,400 90,500
Employees: More than 200 4 22 448 80,200 94,300 113,100 * 103,300 106,800 94,300 98,500 * 99,000 105,000

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2003
Model Job Title: Supervisor Engineering
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 AVG P50 yA\V/e; P50 A\V/e;
All Organizations 20 29 421 78,800 92,600 97,500 7% 95500 98,900 93,200 92,100 7% 97,000 95,600
Geography: Region 1 2 2 * * * * * * * * * * *
Geography: Region 2 3 3 * * * * * 113,500 * 99,200 * * 101,100
Geography: Region 3 4 6 427 * * * 9% * 111,400 94,000 96,300 7% 100,800 103,200
Geography: Region 4 9 16 421 76,800 92,300 96,000 6% 95,300 94,000 92,200 90,500 6% 95,300 93,600
Geography: Region 5 2 2 * * * * * * * * * * *
Revenue: Up to $20 Million 1 1 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 3 * * * * * * * * * * *
Revenue: $50 to $100 Million 4 4 414 73,800 90,700 95,700 * 94,000 96,000 87,900 88,300 * 89,100 90,300
Revenue: $100 to $200 Million 9 11 421 77,800 92,100 96,800 8% 93,400 95,400 93,700 92,500 7% 97,900 95,800
Revenue: $200 Million + 5 10 432 85,800 101,000 105,800 13% 111,100 110,800 94,900 97,300 * 99,900 101,800
Customers: Up to 19,999 1 1 * * * * * * * * * * *
Customers: 20,000 to 39,999 5 5 421 73,900 92,300 95,300 * 95,300 95,900 88,600 89,700 * 91,000 91,300
Customers: 40,000 to 99,999 9 15 421 77,800 91,400 97,000 7% 91,400 92,100 92,600 92,000 5% 96,100 94,600
Customers: 100,000 + 5 8 451 85,800 103,500 111,100 10% 112,100 116,000 96,600 97,600 9% 102,500 104,000
Employees: Less than 21 1 1 * * * * * * * * * * *
Employees: 21 to 50 2 2 * * * * * * * * * * *
Employees: 51 to 100 5 6 421 77,800 94,400 102,900 6% 99,900 102,800 93,700 95,400 5% 96,100 99,400
Employees: 101 to 200 7 12 479 76,800 91,200 96,000 * 91,200 91,100 92,600 92,600 * 96,000 94,100
Employees: More than 200 5 8 451 85,800 103,500 111,100 10% 112,100 116,000 96,600 97,600 9% 102,500 104,000

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2500
Model Job Title: Director Operations

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 A\V/€] P50 P50 A\Y/€]

All Organizations 13 14 732 104,600 125,000 132,300 15% 132,000 137,000 120,400 124,600 9% 131,200 138,100
Geography: Region 1 1 2 * * * * * * * * * * *
Geography: Region 2 1 1 * * * * * * * * * * *
Geography: Region 3 4 4 732 102,800 122,800 132,600 15% 141,200 144,000 | 114,800 123,700 20% 147,900 151,200
Geography: Region 4 4 4 732 107,900 125,800 126,600 * 135,700 135,900 | 126,600 128,500 * 138,300 138,600
Geography: Region 5 3 3 * * * * * 141,700 * 126,800 * * 133,400
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 2 2 * * * * * * * * * * *
Revenue: $100 to $200 Million 6 7 732 101,200 116,800 126,300 * 120,300 128,000 | 115,500 118,800 * 116,900 130,500
Revenue: $200 Million + 3 3 * * * * * 151,000 * 135,000 * * 155,100
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 3 3 * * * * * 120,700 * 114,700 * * 118,800
Customers: 40,000 to 99,999 6 7 732 105,100 122,900 132,600 15% 136,200 134,400 @ 119,400 120,300 12% 133,800 134,800
Customers: 100,000 + 4 4 852 109,000 136,400 150,100 15% 149,500 153,100 141,600 138,300 14% 152,400 157,700
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 1 1 * * * * * * * * * * *
Employees: 51 to 100 3 3 * * * * * 120,700 * 114,700 * * 118,800
Employees: 101 to 200 5 6 732 105,600 130,800 132,900 * 150,400 136,900 | 120,400 122,800 * 147,200 139,100
Employees: More than 200 4 4 852 109,000 136,400 150,100 15% 149,500 153,100 @ 141,600 138,300 14% 152,400 157,700

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).

-14 - © 2013 The MEARIE Group, PRIVATE AND CONFIDENTIAL



8
The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2501
Model Job Title: Manager Operations

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
SEe[ Hay Salary Control Salary  Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 A\V/€] P50 P50 A\Y/€]

All Organizations 28 36 516 88,900 104,600 111,900 7% 111,400 111,200 | 105,200 104,500 5% 110,200 109,400
Geography: Region 1 5 5 516 82,800 102,100 111,500 * 102,100 101,200 93,200 98,000 * 93,200 99,700
Geography: Region 2 3 7 * * * * * 116,700 * 109,800 * * 116,600
Geography: Region 3 5 7 571 97,800 117,900 126,400 8% 128,100 133,200 | 116,700 115,900 10% 124,100 126,400
Geography: Region 4 8 10 516 88,200 99,300 110,300 10% 99,700 106,000 | 102,000 103,000 8% 104,800 106,800
Geography: Region 5 7 7 516 83,200 101,100 110,400 5% 106,700 107,300 | 100,700 100,500 5% 102,300 104,000
Revenue: Up to $20 Million 6 6 500 81,600 91,700 100,800 * 96,000 97,300 94,500 94,800 * 96,300 96,800
Revenue: $20 to $50 Million 3 3 * * * * * * * 101,400 * * 104,500
Revenue: $50 to $100 Million 7 7 516 84,900 104,600 111,900 5% 109,300 109,000 | 102,000 103,500 5% 106,800 107,300
Revenue: $100 to $200 Million 8 9 583 91,000 111,900 114,600 9% 118,000 113,700 | 105,700 106,900 7% 115,600 112,900
Revenue: $200 Million + 4 11 732 92,000 115,000 126,400 * 125,400 125,900 | 115,000 118,500 * 126,700 128,500
Customers: Up to 19,999 7 7 516 81,600 91,700 100,800 * 96,000 97,300 95,100 94,800 * 96,000 96,500
Customers: 20,000 to 39,999 9 9 516 84,900 106,100 111,900 5% 111,400 110,800 | 105,600 105,100 4% 109,300 109,000
Customers: 40,000 to 99,999 8 9 594 89,600 100,200 111,100 10% 103,200 109,700 @ 105,600 106,100 5% 111,200 110,700
Customers: 100,000 + 4 11 624 92,200 115,200 136,300 10% 125,400 132,000 115,000 117,000 11% 126,700 130,200
Employees: Less than 21 4 4 516 * * * * * * 91,700 89,700 * 94,000 92,300
Employees: 21 to 50 8 8 516 82,600 98,500 109,000 5% 100,300 101,800 97,900 99,200 4% 101,000 101,300
Employees: 51 to 100 4 4 583 * * * 6% * 121,100 | 112,100 112,300 5% 119,900 118,800
Employees: 101 to 200 8 9 594 89,500 103,900 111,500 7% 112,000 111,300 | 107,000 107,100 4% 112,100 110,800
Employees: More than 200 4 11 624 92,200 115,200 136,300 10% 125,400 132,000 115,000 117,000 11% 126,700 130,200

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2502
Model Job Title: Manager Control Centre

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)

Orgs Incs P50 P50 P50 P50 P50 P50 P50 P50

All Organizations 7 7 539 91,000 109,700 116,700 10% 121,400 122,700 @ 109,700 111,700 11% 120,700 123,100
Geography: Region 1 1 1 * * * * * * * * * * *
Geography: Region 2 1 1 * * * * * * * * * * *
Geography: Region 3 3 3 * * * * * 122,700 * 109,400 * * 121,200
Geography: Region 4 2 2 * * * * * * * * * * *
Geography: Region 5 0 0 * * * * * * * * * * *
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 0 0 * * * * * * * * * * *
Revenue: $100 to $200 Million 1 1 * * * * * * * * * * *
Revenue: $200 Million + 4 4 524 93,100 111,500 118,700 13% 123,700 126,400 | 114,800 112,000 11% 127,200 124,300
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 1 1 * * * * * * * * * * *
Customers: 40,000 to 99,999 1 1 * * * * * * * * * * *
Customers: 100,000 + 5 5 539 92,900 113,400 120,600 10% 125,200 126,100 @ 118,000 113,200 11% 130,400 125,500
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 0 0 * * * * * * * * * * *
Employees: 51 to 100 0 0 * * * * * * * * * * *
Employees: 101 to 200 2 2 * * * * * * * * * * *
Employees: More than 200 5 5 539 92,900 113,400 120,600 10% 125,200 126,100 118,000 113,200 11% 130,400 125,500

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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8
The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2503
Model Job Title: Supervisor Control Centre

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 AVG P50 A\V/€] P50 A\Y/€]

All Organizations 15 16 429 80,900 94,100 101,300 9% 98,400 99,300 94,400 96,300 7% 98,300 99,900
Geography: Region 1 3 3 * * * * * 95,400 * 95,400 * * 95,400
Geography: Region 2 2 3 * * * * * * * * * * *
Geography: Region 3 3 3 * * * * * 109,400 * 103,400 * * 111,300
Geography: Region 4 4 4 436 81,100 93,200 104,100 * 97,900 98,400 93,800 92,800 * 98,500 97,600
Geography: Region 5 3 3 * * * * * 98,800 * 94,900 * * 97,700
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 1 * * * * * * * * * * *
Revenue: $50 to $100 Million 2 2 * * * * * * * * * * *
Revenue: $100 to $200 Million 7 7 466 79,900 93,400 101,300 9% 98,400 97,800 94,100 94,200 9% 100,000 98,600
Revenue: $200 Million + 5 6 429 84,600 96,300 105,800 * 96,300 102,700 96,300 100,700 * 96,300 104,100
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 3 3 * * * * * 97,600 * 95,000 * * 97,000
Customers: 40,000 to 99,999 7 7 406 80,900 92,000 99,600 * 94,100 94,900 93,400 93,100 * 96,900 96,100
Customers: 100,000 + 5 6 466 82,800 103,500 113,100 * 111,100 106,600 98,500 101,600 * 108,300 106,900
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 1 1 * * * * * * * * * * *
Employees: 51 to 100 1 1 * * * * * * * * * * *
Employees: 101 to 200 8 8 414 80,400 91,600 96,000 6% 93,600 94,100 94,100 94,100 5% 97,600 96,300
Employees: More than 200 5 6 466 82,800 103,500 113,100 * 111,100 106,600 98,500 101,600 * 108,300 106,900

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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8
The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2504
Model Job Title: Supervisor Protection and Control

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)

Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 AVG P50 P50

All Organizations 5 5 466 89,600 93,000 105,800 * 98,400 107,700 96,000 100,000 * 96,000 107,300
Geography: Region 1 0 0 * * * * * * * * * * *
Geography: Region 2 0 0 * * * * * * * * * * *
Geography: Region 3 3 3 * * * * * 118,800 * 105,000 * * 117,100
Geography: Region 4 2 2 * * * * * * * * * * *
Geography: Region 5 0 0 * * * * * * * * * * *
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 0 0 * * * * * * * * * * *
Revenue: $50 to $100 Million 0 0 * * * * * * * * * * *
Revenue: $100 to $200 Million 2 2 * * * * * * * * * * *
Revenue: $200 Million + 3 3 * * * * * 117,000 * 108,000 * * 118,100
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 0 0 * * * * * * * * * * *
Customers: 40,000 to 99,999 3 3 * * * * * 93,500 * 90,700 * * 92,700
Customers: 100,000 + 2 2 * * * * * * * * * * *
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 0 0 * * * * * * * * * * *
Employees: 51 to 100 0 0 * * * * * * * * * * *
Employees: 101 to 200 3 3 * * * * * 93,500 * 90,700 * * 92,700
Employees: More than 200 2 2 * * * * * * * * * * *

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2505
Model Job Title: Supervisor Station Maintenance
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Incs P50 P50 P50 P50 P50 P50 P50 AVG P50 P50
All Organizations 11 13 421 79,200 94,100 105,800 10% 99,700 103,500 94,500 98,000 7% 99,100 102,900
Geography: Region 1 2 2 * * * * * * * * * * *
Geography: Region 2 1 2 * * * * * * * * * * *
Geography: Region 3 3 4 * * * * * 124,600 * 113,000 * * 124,200
Geography: Region 4 3 3 * * * * * 97,400 * 92,500 * * 96,900
Geography: Region 5 2 2 * * * * * * * * * * *
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 0 0 * * * * * * * * * * *
Revenue: $100 to $200 Million 4 4 421 79,300 93,700 105,500 * 97,200 96,600 93,300 92,900 * 96,800 96,200
Revenue: $200 Million + 5 7 479 84,600 105,800 113,400 * 111,100 112,200 | 105,800 105,200 * 112,400 111,900
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 1 1 * * * * * * * * * * *
Customers: 40,000 to 99,999 4 4 414 79,300 91,200 96,500 * 92,900 94,400 91,600 91,100 * 91,600 93,500
Customers: 100,000 + 6 8 473 80,100 100,100 113,100 9% 105,700 110,200 | 100,100 103,100 8% 106,000 109,800
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 0 0 * * * * * * * * * * *
Employees: 51 to 100 1 1 * * * * * * * * * * *
Employees: 101 to 200 4 4 387 77,200 91,600 94,500 * 92,900 93,700 91,600 90,900 * 91,600 92,700
Employees: More than 200 6 8 473 80,100 100,100 113,100 9% 105,700 110,200 | 100,100 103,100 8% 106,000 109,800

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2506
Model Job Title: Line Supervisor
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
SEe[ Hay Salary Control Salary  Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 36 124 366 77,700 92,700 98,000 5% 93,500 95,800 94,400 93,700 5% 95,900 96,200
Geography: Region 1 6 12 394 79,700 94,100 94,900 * 94,100 95,200 94,300 95,400 * 95,900 96,000
Geography: Region 2 3 17 * * * * * 96,500 * 93,100 * * 95,100
Geography: Region 3 6 28 366 85,800 104,300 105,800 7% 111,100 109,500 | 100,900 99,900 8% 108,400 106,600
Geography: Region 4 12 45 366 78,100 90,200 98,300 5% 90,200 92,900 94,200 92,000 4% 96,300 93,700
Geography: Region 5 9 22 366 75,000 92,100 97,000 8% 92,100 92,300 92,600 91,100 4% 92,600 93,200
Revenue: Up to $20 Million 6 7 421 76,200 90,100 98,400 * 90,100 91,100 93,400 93,500 * 93,900 93,700
Revenue: $20 to $50 Million 5 14 353 77,100 92,400 95,900 * 93,800 94,800 94,600 92,300 * 95,500 94,400
Revenue: $50 to $100 Million 7 11 366 74,600 92,800 100,300 5% 92,800 97,900 93,100 92,600 3% 93,100 94,300
Revenue: $100 to $200 Million 12 43 366 77,900 92,000 97,300 7% 94,100 94,000 94,400 93,100 7% 98,400 96,200
Revenue: $200 Million + 6 49 421 85,100 96,000 101,600 * 102,800 102,300 96,000 97,700 * 102,800 102,500
Customers: Up to 19,999 7 7 421 78,200 92,400 97,600 * 92,400 92,600 94,100 93,900 * 95,100 94,100
Customers: 20,000 to 39,999 11 19 366 74,500 92,800 98,000 5% 92,800 95,900 93,100 92,100 3% 93,100 93,700
Customers: 40,000 to 99,999 12 47 366 78,800 91,500 97,300 7% 91,800 92,900 93,900 92,900 5% 97,100 95,800
Customers: 100,000 + 6 51 421 80,100 96,000 109,300 9% 106,000 104,300 96,000 98,200 8% 106,500 104,200
Employees: Less than 21 2 2 * * * * * * * * * * *
Employees: 21 to 50 9 12 366 74,600 86,400 99,100 * 88,900 88,600 91,400 91,300 * 91,400 92,100
Employees: 51 to 100 7 12 366 80,900 95,700 100,600 5% 102,800 99,700 94,300 92,300 5% 100,000 94,900
Employees: 101 to 200 12 47 386 78,300 91,800 96,300 5% 93,100 94,500 94,800 93,800 4% 98,000 96,300
Employees: More than 200 6 51 421 80,100 96,000 109,300 9% 106,000 104,300 96,000 98,200 8% 106,500 104,200

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2507
Model Job Title: Manager Meter Department

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 A\V/€] P50 P50 A\Y/€]

All Organizations 14 14 551 90,700 111,100 116,700 9% 121,400 118,600 | 105,800 106,600 10% 115,400 114,700
Geography: Region 1 0 0 * * * * * * * * * * *
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 5 5 551 93,200 116,500 124,700 12% 128,100 129,100 | 106,400 111,000 11% 122,000 123,100
Geography: Region 4 3 3 * * * * * 109,800 * 99,200 * * 106,200
Geography: Region 5 4 4 555 87,300 107,000 107,000 * 112,600 111,000 | 104,300 104,400 * 108,800 108,000
Revenue: Up to $20 Million 1 1 * * * * * * * * * * *
Revenue: $20 to $50 Million 0 0 * * * * * * * * * * *
Revenue: $50 to $100 Million 2 2 * * * * * * * * * * *
Revenue: $100 to $200 Million 6 6 545 91,000 113,800 132,300 9% 121,900 120,300 | 105,400 105,700 8% 114,000 113,900
Revenue: $200 Million + 5 5 677 92,900 113,400 116,700 15% 126,000 127,300 | 111,200 111,900 11% 123,400 123,800
Customers: Up to 19,999 1 1 * * * * * * * * * * *
Customers: 20,000 to 39,999 3 3 * * * * * 107,900 * 103,500 * * 107,200
Customers: 40,000 to 99,999 4 4 561 * * * 9% * 122,300 | 106,200 107,300 7% 116,200 115,400
Customers: 100,000 + 6 6 614 92,000 113,600 124,700 13% 125,000 126,700 @ 108,400 110,300 11% 122,700 122,000
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 3 3 * * * * * 103,200 * 99,900 * * 101,700
Employees: 51 to 100 3 3 * * * * * * * 107,100 * * 114,000
Employees: 101 to 200 2 2 * * * * * * * * * * *
Employees: More than 200 6 6 614 92,000 113,600 124,700 13% 125,000 126,700 @ 108,400 110,300 11% 122,700 122,000

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 2508
Model Job Title: Supervisor Meter Department

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 AVG P50 A\V/€] P50

All Organizations 15 18 406 78,800 92,600 92,600 5% 95,500 97,000 91,700 93,100 6% 97,100 96,900
Geography: Region 1 0 0 * * * * * * * * * * *
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 3 5 * * * * * 108,700 * 99,600 * * 108,500
Geography: Region 4 7 8 406 78,800 88,800 92,000 * 88,800 93,200 91,100 91,000 * 93,400 93,300
Geography: Region 5 3 3 * * * * * 91,700 * 88,400 * * 91,400
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 3 3 * * * * * 101,000 * 92,500 * * 95,100
Revenue: $100 to $200 Million 4 5 473 76,000 89,300 92,300 * 93,000 93,100 91,900 90,800 * 96,300 94,500
Revenue: $200 Million + 6 8 400 82,100 92,500 98,800 * 99,300 99,700 94,400 96,100 * 100,100 100,500
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 3 3 * * * * * 101,000 * 92,500 * * 95,100
Customers: 40,000 to 99,999 6 6 436 77,800 87,400 91,900 * 87,500 90,300 92,200 90,600 * 93,000 93,200
Customers: 100,000 + 6 9 400 77,600 94,300 108,400 9% 102,500 101,700 94,100 96,000 8% 100,800 101,600
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 0 0 * * * * * * * * * * *
Employees: 51 to 100 3 3 * * * * * 101,000 * 92,500 * * 95,100
Employees: 101 to 200 6 6 436 77,800 87,400 91,900 * 87,500 90,300 92,200 90,600 * 93,000 93,200
Employees: More than 200 6 9 400 77,600 94,300 108,400 9% 102,500 101,700 94,100 96,000 8% 100,800 101,600

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 3000
Model Job Title: Director Supply Chain Management

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 A\V/€] P50 P50 A\Y/€]

All Organizations 3 3 * * * * * 144,300 * 133,600 * * 156,600
Geography: Region 1 0 0 * * * * * * * * * * *
Geography: Region 2 0 0 * * * * * * * * * * *
Geography: Region 3 2 2 * * * * * * * * * * *
Geography: Region 4 1 1 * * * * * * * * * * *
Geography: Region 5 0 0 * * * * * * * * * * *
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 0 0 * * * * * * * * * * *
Revenue: $50 to $100 Million 0 0 * * * * * * * * * * *
Revenue: $100 to $200 Million 1 1 * * * * * * * * * * *
Revenue: $200 Million + 2 2 * * * * * * * * * * *
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 0 0 * * * * * * * * * * *
Customers: 40,000 to 99,999 0 0 * * * * * * * * * * *
Customers: 100,000 + 3 3 * * * * * 144,300 * 133,600 * * 156,600
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 0 0 * * * * * * * * * * *
Employees: 51 to 100 0 0 * * * * * * * * * * *
Employees: 101 to 200 0 0 * * * * * * * * * * *
Employees: More than 200 3 3 * * * * * 144,300 * 133,600 * * 156,600

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 3001
Model Job Title: Manager Procurement and/or Inventory and/or Facilities and/or Fleet
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 AVG P50 yA\V/e; P50 A\V/e;
All Organizations 19 21 451 80,200 93,600 105,400 8% 98,300 100,000 93,100 94,400 7% 97,700 99,500
Geography: Region 1 1 1 * * * * * * * * * * *
Geography: Region 2 3 3 * * * * * 109,100 * 103,500 * * 110,200
Geography: Region 3 5 7 551 93,100 107,600 111,200 8% 121,000 116,600 | 103,800 102,400 9% 118,900 112,200
Geography: Region 4 5 5 421 80,700 93,400 105,300 * 94,800 95,700 92,000 93,500 * 99,500 97,200
Geography: Region 5 5 5 382 70,200 84,600 87,500 * 84,600 88,600 84,600 83,600 * 84,600 85,600
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 1 * * * * * * * * * * *
Revenue: $50 to $100 Million 4 4 388 75,000 89,200 93,000 * 91,300 88,100 88,800 84,400 * 90,900 86,400
Revenue: $100 to $200 Million 9 9 406 76,500 89,000 98,900 7% 92,100 93,100 91,200 89,200 6% 92,000 93,100
Revenue: $200 Million + 5 7 551 92,900 109,700 116,700 10% 121,400 117,700 | 109,700 110,600 10% 119,400 120,600
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 5 5 382 70,200 84,600 87,500 * 84,600 86,300 84,600 82,600 * 84,600 84,700
Customers: 40,000 to 99,999 9 9 479 79,400 92,700 105,500 7% 96,500 95,300 92,000 92,900 5% 94,800 95,900
Customers: 100,000 + 5 7 551 92,900 109,700 120,600 10% 121,400 121,300 @ 109,700 108,900 10% 119,400 120,900
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 3 3 * * * * * 83,000 * 80,900 * * 81,800
Employees: 51 to 100 3 3 * * * * * * * 96,000 * * 102,000
Employees: 101 to 200 8 8 436 76,700 89,000 96,200 6% 90,400 92,300 88,600 89,800 4% 91,100 91,900
Employees: More than 200 5 7 551 92,900 109,700 120,600 10% 121,400 121,300 @ 109,700 108,900 10% 119,400 120,900

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 3002
Model Job Title: Supervisor Stores/Inventory/Warehouse
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Incs P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50
All Organizations 11 12 342 67,900 81,400 92,600 6% 83,800 86,300 81,400 83,600 5% 83,800 86,900
Geography: Region 1 1 1 * * * * * * * * * * *
Geography: Region 2 1 2 * * * * * * * * * * *
Geography: Region 3 3 3 * * * * * 92,700 * 86,900 * * 92,100
Geography: Region 4 3 3 * * * * * 87,500 * 87,400 * * 90,300
Geography: Region 5 3 3 * * * * * 86,100 * 83,200 * * 86,000
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 3 3 * * * * * 81,600 * 81,200 * * 84,000
Revenue: $50 to $100 Million 0 0 * * * * * * * * * * *
Revenue: $100 to $200 Million 3 3 * * * * * 91,700 * 82,300 * * 87,200
Revenue: $200 Million + 5 6 342 67,200 81,400 94,500 * 81,400 86,000 84,000 85,900 * 84,000 88,500
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 1 1 * * * * * * * * * * *
Customers: 40,000 to 99,999 5 5 342 67,900 78,300 90,100 5% 83,800 86,300 84,000 85,300 4% 84,000 88,300
Customers: 100,000 + 5 6 353 68,400 84,000 97,100 * 91,300 89,100 81,400 84,900 * 83,800 88,400
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 0 0 * * * * * * * * * * *
Employees: 51 to 100 0 0 * * * * * * * * * * *
Employees: 101 to 200 6 6 309 67,600 77,000 87,000 5% 80,300 84,000 79,800 82,600 4% 81,000 85,600
Employees: More than 200 5 6 353 68,400 84,000 97,100 * 91,300 89,100 81,400 84,900 * 83,800 88,400

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 4000
Model Job Title: Controller or Director Finance
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Incs P50 P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 17 18 588 90,000 106,800 124,800 13% 113,800 127,200 @ 109,700 115,800 8% 118,100 127,800
Geography: Region 1 2 2 * * * * * * * * * * *
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 4 5 690 * * * 15% * 178,400 | 119,000 131,600 19% 135,900 157,600
Geography: Region 4 6 6 570 84,800 98,900 116,700 * 99,900 106,200 | 107,100 104,900 * 109,600 111,000
Geography: Region 5 3 3 * * * * * 122,700 * 115,300 * * 120,500
Revenue: Up to $20 Million 3 3 * * * * * 86,600 * 89,900 * * 91,600
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 2 2 * * * * * * * * * * *
Revenue: $100 to $200 Million 7 7 588 91,000 108,600 127,600 10% 117,300 124,000 | 112,500 113,500 9% 121,800 123,000
Revenue: $200 Million + 3 4 * * * * * 184,000 * 153,200 * * 191,000
Customers: Up to 19,999 2 2 * * * * * * * * * * *
Customers: 20,000 to 39,999 4 4 531 78,200 98,500 109,900 * 103,400 103,900 | 105,200 104,100 * 110,000 107,800
Customers: 40,000 to 99,999 7 7 588 91,000 108,600 127,600 10% 117,300 125,200 @ 112,500 113,900 8% 121,800 121,700
Customers: 100,000 + 4 5 909 110,000 137,100 164,300 18% 161,800 177,200 @ 143,100 148,600 22% 172,700 182,300
Employees: Less than 21 1 1 * * * * * * * * * * *
Employees: 21 to 50 3 3 * * * * * 101,500 * 103,000 * * 104,800
Employees: 51 to 100 4 4 551 * * * 8% * 110,000 | 111,500 111,200 6% 118,300 118,600
Employees: 101 to 200 5 5 588 91,700 108,400 108,400 * 116,000 126,500 | 105,100 112,000 * 112,900 118,900
Employees: More than 200 4 5 909 110,000 137,100 164,300 18% 161,800 177,200 @ 143,100 148,600 22% 172,700 182,300

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 4001
Model Job Title: Manager Accounting
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 23 24 479 79,200 97,300 111,900 8% 103,200 105,400 98,300 99,000 6% 102,800 102,900
Geography: Region 1 3 3 * * * * * 98,400 * 100,600 * * 100,600
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 5 5 479 97,200 115,700 115,700 8% 129,000 124,000 | 107,900 107,600 7% 124,400 117,000
Geography: Region 4 7 7 479 79,200 94,000 105,300 * 94,800 100,300 90,700 94,700 * 90,700 96,900
Geography: Region 5 6 7 479 77,900 97,300 97,300 8% 105,100 103,200 96,800 95,300 6% 102,300 100,000
Revenue: Up to $20 Million 1 1 * * * * * * * * * * *
Revenue: $20 to $50 Million 3 4 * * * * * * * 102,500 * * 107,500
Revenue: $50 to $100 Million 5 5 479 88,900 104,600 118,700 5% 109,300 108,600 98,900 100,000 4% 106,400 103,300
Revenue: $100 to $200 Million 8 8 443 75,200 89,000 97,300 8% 89,000 93,000 91,500 92,100 * 92,900 94,200
Revenue: $200 Million + 6 6 515 88,800 105,600 114,100 12% 113,900 117,000 | 105,400 106,800 9% 113,700 114,200
Customers: Up to 19,999 2 2 * * * * * * * * * * *
Customers: 20,000 to 39,999 6 6 479 84,000 101,800 115,300 5% 108,100 104,800 98,600 97,600 4% 103,200 100,400
Customers: 40,000 to 99,999 9 10 551 81,700 96,000 102,100 8% 99,000 97,900 97,300 95,200 5% 102,800 98,700
Customers: 100,000 + 6 6 479 85,200 105,600 114,100 10% 114,500 118,300 @ 105,400 108,400 9% 113,700 115,800
Employees: Less than 21 1 1 * * * * * * * * * * *
Employees: 21 to 50 4 4 436 78,100 94,800 107,200 * 98,800 99,900 94,800 98,600 * 99,100 101,600
Employees: 51 to 100 4 4 436 * * * * * 99,300 92,700 92,600 * 94,700 95,400
Employees: 101 to 200 8 9 570 85,500 98,800 107,700 9% 104,100 100,700 97,800 96,100 5% 101,400 99,100
Employees: More than 200 6 6 479 85,200 105,600 114,100 10% 114,500 118,300 @ 105,400 108,400 9% 113,700 115,800

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 4002
Model Job Title: Manager Risk Management

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)

Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 AVG P50 P50 AVG

All Organizations 4 4 655 103,300 125,000 129,700 * 139,700 137,500 | 115,400 118,100 * 126,100 129,800
Geography: Region 1 0 0 * * * * * * * * * * *
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 2 2 * * * * * * * * * * *
Geography: Region 4 0 0 * * * * * * * * * * *
Geography: Region 5 0 0 * * * * * * * * * * *
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 0 0 * * * * * * * * * * *
Revenue: $50 to $100 Million 1 1 * * * * * * * * * * *
Revenue: $100 to $200 Million 0 0 * * * * * * * * * * *
Revenue: $200 Million + 3 3 * * * * * 132,200 * 117,500 * * 129,700
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 1 1 * * * * * * * * * * *
Customers: 40,000 to 99,999 0 0 * * * * * * * * * * *
Customers: 100,000 + 3 3 * * * * * 132,200 * 117,500 * * 129,700
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 0 0 * * * * * * * * * * *
Employees: 51 to 100 0 0 * * * * * * * * * * *
Employees: 101 to 200 1 1 * * * * * * * * * * *
Employees: More than 200 3 3 * * * * * 132,200 * 117,500 * * 129,700

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 4003
Model Job Title: Supervisor Accounting

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 AVG P50 A\V/€] P50 P50

All Organizations 13 16 353 70,000 85,300 93,200 5% 87,800 87,700 85,100 84,200 5% 89,600 87,200
Geography: Region 1 1 1 * * * * * * * * * * *
Geography: Region 2 1 1 * * * * * * * * * * *
Geography: Region 3 2 3 * * * * * * * * * * *
Geography: Region 4 6 7 353 70,000 82,500 89,700 * 82,700 80,700 82,500 81,000 * 85,200 82,500
Geography: Region 5 3 4 * * * * * * * 77,900 * * 79,800
Revenue: Up to $20 Million 2 2 * * * * * * * * * * *
Revenue: $20 to $50 Million 4 4 363 * * * * * 90,600 84,800 84,800 * 87,300 86,900
Revenue: $50 to $100 Million 1 1 * * * * * * * * * * *
Revenue: $100 to $200 Million 2 3 * * * * * * * * * * *
Revenue: $200 Million + 4 6 368 76,300 91,300 96,000 * 100,300 97,900 88,400 91,100 * 97,200 97,400
Customers: Up to 19,999 2 2 * * * * * * * * * * *
Customers: 20,000 to 39,999 3 3 * * * * * 77,300 * 76,100 * * 77,300
Customers: 40,000 to 99,999 3 4 * * * * * 86,100 * 87,500 * * 89,100
Customers: 100,000 + 5 7 353 68,400 85,500 97,500 6% 90,800 96,500 85,500 90,000 7% 90,800 96,100
Employees: Less than 21 1 1 * * * * * * * * * * *
Employees: 21 to 50 2 2 * * * * * * * * * * *
Employees: 51 to 100 1 1 * * * * * * * * * * *
Employees: 101 to 200 4 5 383 75,400 89,300 93,500 * 90,700 89,500 93,500 89,400 * 95,300 91,500
Employees: More than 200 5 7 353 68,400 85,500 97,500 6% 90,800 96,500 85,500 90,000 7% 90,800 96,100

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 4004
Model Job Title: Financial or Business Analyst
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50
All Organizations 18 25 342 67,900 79,500 86,700 5% 83,800 85,900 80,900 78,900 4% 83,600 82,600
Geography: Region 1 1 1 * * * * * * * * * * *
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 5 10 372 77,600 86,000 93,600 7% 96,800 94,900 85,000 82,100 7% 90,400 88,400
Geography: Region 4 7 7 333 68,400 78,000 86,700 5% 80,000 84,400 78,000 76,500 4% 80,000 79,500
Geography: Region 5 3 5 * * * * * 78,500 * 79,100 * * 81,100
Revenue: Up to $20 Million 2 2 * * * * * * * * * * *
Revenue: $20 to $50 Million 3 4 * * * * * 78,700 * 75,600 * * 78,400
Revenue: $50 to $100 Million 3 3 * * * * * 97,100 * 86,300 * * 89,200
Revenue: $100 to $200 Million 7 8 342 64,500 78,200 85,800 5% 79,900 80,200 80,600 76,900 5% 82,900 79,700
Revenue: $200 Million + 3 8 * * * * * 98,500 * 87,600 * * 96,100
Customers: Up to 19,999 2 2 * * * * * * * * * * *
Customers: 20,000 to 39,999 6 6 348 65,600 81,300 81,300 5% 84,600 85,800 77,600 79,700 3% 80,300 81,900
Customers: 40,000 to 99,999 6 8 337 67,900 78,000 86,700 4% 78,000 80,400 79,300 77,400 5% 81,200 79,900
Customers: 100,000 + 4 9 353 77,600 86,800 97,100 9% 96,800 96,700 86,000 86,000 9% 93,700 94,500
Employees: Less than 21 2 2 * * * * * * * * * * *
Employees: 21 to 50 1 2 * * * * * * * * * * *
Employees: 51 to 100 4 4 358 * * * * * 88,300 79,500 79,900 * 83,500 82,700
Employees: 101 to 200 7 8 342 67,900 78,300 86,700 3% 81,800 82,200 78,000 77,500 3% 78,000 79,500
Employees: More than 200 4 9 353 77,600 86,800 97,100 9% 96,800 96,700 86,000 86,000 9% 93,700 94,500

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 4005
Model Job Title: Accountant

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 AVG P50 A\V/€] P50 AVG

All Organizations 13 25 332 63,000 77,100 84,000 5% 78,800 78,800 72,900 72,700 5% 75,600 74,600
Geography: Region 1 0 0 * * * * * * * * * * *
Geography: Region 2 3 8 * * * * * 80,300 * 76,000 * * 77,600
Geography: Region 3 2 4 * * * * * * * * * * *
Geography: Region 4 5 7 332 67,200 75,600 89,600 * 75,600 78,900 75,600 72,200 * 75,600 74,200
Geography: Region 5 3 6 * * * * * 73,200 * 72,800 * * 73,400
Revenue: Up to $20 Million 2 2 * * * * * * * * * * *
Revenue: $20 to $50 Million 0 0 * * * * * * * * * * *
Revenue: $50 to $100 Million 5 8 282 59,300 73,000 79,600 * 76,600 75,700 66,300 69,500 * 66,300 71,200
Revenue: $100 to $200 Million 3 6 * * * * * 84,500 * 75,900 * * 80,300
Revenue: $200 Million + 3 9 * * * * * 76,100 * 75,200 * * 75,200
Customers: Up to 19,999 1 1 * * * * * * * * * * *
Customers: 20,000 to 39,999 7 11 332 59,300 73,000 79,600 5% 76,600 75,500 66,300 69,300 5% 66,300 71,200
Customers: 40,000 to 99,999 3 5 * * * * * 83,200 * 74,100 * * 77,800
Customers: 100,000 + 2 8 * * * * * * * * * * *
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 2 2 * * * * * * * * * * *
Employees: 51 to 100 5 8 282 59,300 73,000 81,500 5% 76,600 77,500 63,100 66,700 5% 66,300 70,100
Employees: 101 to 200 4 7 332 65,800 77,700 86,700 * 81,600 81,100 78,400 76,900 * 79,300 78,800
Employees: More than 200 2 8 * * * * * * * * * * *

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 5000
Model Job Title: Director Customer Service

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 A\V/€] P50 AVG

All Organizations 7 7 702 108,400 135,400 149,000 15% 155,600 145,300 @ 128,500 125,900 14% 148,300 142,000
Geography: Region 1 0 0 * * * * * * * * * * *
Geography: Region 2 1 1 * * * * * * * * * * *
Geography: Region 3 2 2 * * * * * * * * * * *
Geography: Region 4 1 1 * * * * * * * * * * *
Geography: Region 5 3 3 * * * * * 123,700 * 113,700 * * 118,800
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 1 * * * * * * * * * * *
Revenue: $50 to $100 Million 0 0 * * * * * * * * * * *
Revenue: $100 to $200 Million 2 2 * * * * * * * * * * *
Revenue: $200 Million + 4 4 754 108,600 135,800 153,300 18% 159,400 151,600 | 135,200 130,700 17% 161,500 151,100
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 0 0 * * * * * * * * * * *
Customers: 40,000 to 99,999 2 2 * * * * * * * * * * *
Customers: 100,000 + 5 5 805 108,900 136,100 157,600 15% 155,800 152,400 @ 135,000 130,300 15% 161,300 150,500
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 1 1 * * * * * * * * * * *
Employees: 51 to 100 0 0 * * * * * * * * * * *
Employees: 101 to 200 1 1 * * * * * * * * * * *
Employees: More than 200 5 5 805 108,900 136,100 157,600 15% 155,800 152,400 @ 135,000 130,300 15% 161,300 150,500

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 5001
Model Job Title: Manager Customer Service and/or Billing
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
SEe[ Hay Salary Control Salary  Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 27 30 479 79,400 91,100 102,200 10% 97,800 98,400 90,700 91,900 6% 95,000 96,000
Geography: Region 1 6 6 436 81,000 91,100 101,300 * 91,100 90,100 82,600 84,800 * 82,600 86,100
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 6 8 515 92,900 105,500 118,800 10% 121,400 120,600 | 105,100 108,900 9% 114,600 118,000
Geography: Region 4 10 11 412 71,400 87,100 92,700 10% 87,100 88,100 88,000 84,400 6% 90,400 86,800
Geography: Region 5 3 3 * * * * * 100,100 * 93,700 * * 96,800
Revenue: Up to $20 Million 6 6 405 61,500 72,500 82,700 * 74,400 76,100 73,400 76,400 * 73,400 77,600
Revenue: $20 to $50 Million 4 4 534 * * * * * 114,300 95,100 92,600 * 99,400 95,900
Revenue: $50 to $100 Million 4 4 436 80,500 94,200 97,600 * 98,100 96,600 89,000 90,500 * 91,500 92,600
Revenue: $100 to $200 Million 8 9 481 79,400 91,100 102,200 9% 97,800 96,500 93,300 93,000 8% 98,600 97,100
Revenue: $200 Million + 5 7 571 92,900 113,400 129,100 13% 123,100 119,900 99,200 109,300 10% 112,700 119,000
Customers: Up to 19,999 6 6 393 63,000 70,000 77,000 * 70,000 75,600 70,900 72,600 * 70,900 73,100
Customers: 20,000 to 39,999 7 7 466 77,500 90,000 100,800 5% 95,000 95,300 90,000 93,000 4% 95,000 95,400
Customers: 40,000 to 99,999 9 9 496 80,200 92,300 104,900 10% 98,000 98,100 93,100 93,600 5% 96,700 97,100
Customers: 100,000 + 5 8 571 92,900 113,400 129,100 10% 123,100 126,200 99,200 110,400 11% 112,700 122,200
Employees: Less than 21 2 2 * * * * * * * * * * *
Employees: 21 to 50 7 7 393 73,900 89,500 91,800 * 89,500 89,300 87,500 82,600 * 87,500 83,100
Employees: 51 to 100 5 5 406 72,100 87,400 95,400 6% 90,500 89,400 90,000 93,500 5% 95,000 97,700
Employees: 101 to 200 8 8 496 82,000 99,200 106,800 9% 107,500 101,000 94,700 94,600 4% 100,200 97,600
Employees: More than 200 5 8 571 92,900 113,400 129,100 10% 123,100 126,200 99,200 110,400 11% 112,700 122,200

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 5002
Model Job Title: Supervisor Customer Service and/or Billing and/or Collections
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
SEe[ Hay Salary Control Salary  Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50
All Organizations 27 45 353 67,800 82,000 86,000 5% 83,700 84,300 78,800 79,900 4% 78,800 82,800
Geography: Region 1 2 2 * * * * * * * * * * *
Geography: Region 2 2 3 * * * * * * * * * * *
Geography: Region 3 5 9 393 78,600 94,500 101,400 7% 103,000 106,300 90,500 90,600 7% 103,700 97,800
Geography: Region 4 11 20 342 67,200 78,000 84,000 6% 78,000 78,400 74,700 74,300 4% 76,200 76,300
Geography: Region 5 7 11 353 70,600 81,400 83,700 5% 81,400 83,900 83,700 82,600 3% 85,500 84,700
Revenue: Up to $20 Million 3 3 * * * * * 65,400 * 67,000 * * 68,400
Revenue: $20 to $50 Million 4 8 353 71,800 84,000 84,500 * 86,500 84,600 81,800 81,100 * 82,800 83,100
Revenue: $50 to $100 Million 4 5 287 61,800 77,900 80,000 * 78,900 77,200 73,500 71,800 * 75,600 72,900
Revenue: $100 to $200 Million 10 16 353 70,600 85,500 92,600 7% 87,300 87,400 78,800 80,500 6% 80,100 83,800
Revenue: $200 Million + 6 13 348 72,400 85,900 92,500 * 91,600 93,700 87,300 90,000 * 93,900 94,900
Customers: Up to 19,999 3 3 * * * * * 71,500 * 73,100 * * 74,600
Customers: 20,000 to 39,999 7 8 291 61,000 76,200 77,500 5% 78,200 76,100 72,800 72,300 3% 75,200 73,700
Customers: 40,000 to 99,999 11 20 353 72,600 84,000 92,300 5% 86,500 86,800 83,700 82,400 3% 84,000 85,100
Customers: 100,000 + 6 14 353 73,000 88,000 95,800 9% 96,400 96,300 84,600 87,700 8% 91,200 93,400
Employees: Less than 21 1 1 * * * * * * * * * * *
Employees: 21 to 50 5 5 291 63,600 76,000 80,000 * 76,000 73,900 80,000 77,800 * 80,000 78,700
Employees: 51 to 100 4 5 317 * * * * * 83,000 76,200 73,900 * 78,700 77,200
Employees: 101 to 200 11 20 353 69,400 83,700 85,200 5% 86,000 84,300 78,000 80,200 4% 78,100 82,400
Employees: More than 200 6 14 353 73,000 88,000 95,800 9% 96,400 96,300 84,600 87,700 8% 91,200 93,400

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 5500
Model Job Title: Director Communications

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 A\V/€] P50 AVG

All Organizations 7 7 677 108,400 135,100 149,000 15% 150,800 147,700 @ 131,200 126,400 13% 141,700 142,800
Geography: Region 1 0 0 * * * * * * * * * * *
Geography: Region 2 1 1 * * * * * * * * * * *
Geography: Region 3 2 2 * * * * * * * * * * *
Geography: Region 4 2 2 * * * * * * * * * * *
Geography: Region 5 2 2 * * * * * * * * * * *
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 1 * * * * * * * * * * *
Revenue: $50 to $100 Million 0 0 * * * * * * * * * * *
Revenue: $100 to $200 Million 2 2 * * * * * * * * * * *
Revenue: $200 Million + 4 4 830 108,600 135,800 153,300 18% 159,300 157,300 | 138,600 134,300 12% 155,000 150,600
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 0 0 * * * * * * * * * * *
Customers: 40,000 to 99,999 2 2 * * * * * * * * * * *
Customers: 100,000 + 5 5 830 108,400 135,400 150,200 15% 155,800 154,400 @ 134,000 130,900 13% 141,700 146,800
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 1 1 * * * * * * * * * * *
Employees: 51 to 100 0 0 * * * * * * * * * * *
Employees: 101 to 200 1 1 * * * * * * * * * * *
Employees: More than 200 5 5 830 108,400 135,400 150,200 15% 155,800 154,400 @ 134,000 130,900 13% 141,700 146,800

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 5501
Model Job Title: Manager Communications
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Incs P50 P50 P50 P50 P50 P50 AVG P50 P50
All Organizations 11 11 393 75,200 90,600 99,600 9% 99,300 98,700 90,600 91,800 9% 95,600 98,000
Geography: Region 1 2 2 * * * * * * * * * * *
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 2 2 * * * * * * * * * * *
Geography: Region 4 3 3 * * * * * 94,700 * 90,200 * * 97,600
Geography: Region 5 2 2 * * * * * * * * * * *
Revenue: Up to $20 Million 1 1 * * * * * * * * * * *
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 1 1 * * * * * * * * * * *
Revenue: $100 to $200 Million 4 4 393 73,000 91,000 100,300 * 99,100 93,600 87,600 87,000 * 95,600 93,200
Revenue: $200 Million + 3 3 * * * * * 114,500 * 104,100 * * 114,500
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 3 3 * * * * * 89,400 * 86,300 * * 90,200
Customers: 40,000 to 99,999 4 4 393 75,100 89,500 94,000 * 97,400 92,800 89,500 88,000 * 93,300 92,100
Customers: 100,000 + 4 4 436 83,100 103,700 114,800 10% 113,000 111,600 98,300 99,800 10% 108,000 109,700
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 0 0 * * * * * * * * * * *
Employees: 51 to 100 3 3 * * * * * 90,400 * 85,100 * * 90,700
Employees: 101 to 200 4 4 393 71,300 89,500 91,700 * 97,400 92,000 89,500 88,900 * 93,300 91,700
Employees: More than 200 4 4 436 83,100 103,700 114,800 10% 113,000 111,600 98,300 99,800 10% 108,000 109,700

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 6000
Model Job Title: Director Regulatory Affairs

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 A\V/€] P50 P50 A\Y/€]

All Organizations 9 9 702 104,600 127,900 150,400 15% 147,100 148,500 @ 137,800 131,500 16% 147,800 148,500
Geography: Region 1 0 0 * * * * * * * * * * *
Geography: Region 2 1 1 * * * * * * * * * * *
Geography: Region 3 2 2 * * * * * * * * * * *
Geography: Region 4 5 5 654 102,300 125,200 150,200 15% 144,700 143,700 | 137,800 131,200 14% 147,800 144,700
Geography: Region 5 1 1 * * * * * * * * * * *
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 1 * * * * * * * * * * *
Revenue: $50 to $100 Million 1 1 * * * * * * * * * * *
Revenue: $100 to $200 Million 4 4 690 101,200 126,500 150,300 * 145,900 140,200 | 125,300 125,300 * 144,500 140,300
Revenue: $200 Million + 3 3 * * * * * 155,800 * 138,500 * * 160,300
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 2 2 * * * * * * * * * * *
Customers: 40,000 to 99,999 3 3 * * * * * 146,500 * 124,700 * * 145,200
Customers: 100,000 + 4 4 830 104,600 130,700 153,900 18% 154,700 153,000 140,600 138,300 16% 165,600 160,100
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 0 0 * * * * * * * * * * *
Employees: 51 to 100 3 3 * * * * * 144,000 * 131,500 * * 139,100
Employees: 101 to 200 2 2 * * * * * * * * * * *
Employees: More than 200 4 4 830 104,600 130,700 153,900 18% 154,700 153,000 @ 140,600 138,300 16% 165,600 160,100

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 6001
Model Job Title: Manager Regulatory Affairs
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 AVG P50 yA\V/e; P50 A\V/e;
All Organizations 22 24 459 77,300 91,900 96,600 8% 94,600 94,500 91,500 92,000 7% 95,800 95,300
Geography: Region 1 3 3 * * * * * 78,100 * 76,200 * * 76,200
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 4 4 479 86,800 102,200 113,900 10% 111,900 112,800 | 102,300 102,400 9% 110,800 111,700
Geography: Region 4 9 11 438 77,100 90,700 95,200 8% 90,700 91,600 90,500 90,200 * 90,500 92,200
Geography: Region 5 4 4 443 77,200 94,600 94,600 * 96,900 93,900 94,600 91,400 * 96,300 94,900
Revenue: Up to $20 Million 6 6 373 67,000 79,100 89,000 * 80,300 81,200 83,700 83,200 * 83,700 83,700
Revenue: $20 to $50 Million 0 0 * * * * * * * * * * *
Revenue: $50 to $100 Million 3 3 * * * * * 91,700 * 88,600 * * 89,700
Revenue: $100 to $200 Million 8 10 459 80,300 94,800 97,600 9% 101,000 98,500 97,600 93,800 7% 101,400 98,400
Revenue: $200 Million + 5 5 479 84,200 94,800 111,100 * 101,300 105,500 | 101,000 101,700 * 109,700 107,500
Customers: Up to 19,999 4 4 373 71,200 83,700 87,700 * 84,900 84,300 83,700 83,800 * 83,700 83,800
Customers: 20,000 to 39,999 6 6 412 71,800 86,200 95,600 * 88,500 87,000 91,400 87,000 * 93,100 88,600
Customers: 40,000 to 99,999 7 7 479 82,700 94,800 97,900 9% 94,800 96,100 97,300 92,800 7% 97,900 96,500
Customers: 100,000 + 5 7 479 82,800 101,000 113,400 10% 111,100 109,200 @ 101,000 103,500 9% 109,700 110,700
Employees: Less than 21 1 1 * * * * * * * * * * *
Employees: 21 to 50 7 7 393 70,600 80,200 95,000 * 81,400 84,800 88,300 85,600 * 88,300 86,000
Employees: 51 to 100 2 2 * * * * * * * * * * *
Employees: 101 to 200 7 7 551 79,800 93,800 97,900 7% 96,900 96,600 94,800 93,200 6% 97,900 96,500
Employees: More than 200 5 7 479 82,800 101,000 113,400 10% 111,100 109,200 @ 101,000 103,500 9% 109,700 110,700

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 6002
Model Job Title: Regulatory Accountant

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 A\V/€] P50

All Organizations 14 17 337 67,900 79,600 94,300 7% 83,800 86,100 81,200 81,700 7% 82,700 84,900
Geography: Region 1 2 2 * * * * * * * * * * *
Geography: Region 2 1 1 * * * * * * * * * * *
Geography: Region 3 5 7 393 82,100 97,000 101,400 7% 104,100 103,400 88,400 88,300 7% 94,200 95,600
Geography: Region 4 3 3 * * * * * 79,700 * 76,300 * * 78,800
Geography: Region 5 3 4 * * * * * 76,700 * 78,000 * * 78,500
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 1 * * * * * * * * * * *
Revenue: $50 to $100 Million 1 1 * * * * * * * * * * *
Revenue: $100 to $200 Million 6 7 368 69,700 82,000 92,000 * 85,900 83,500 81,200 79,400 * 83,600 82,000
Revenue: $200 Million + 6 8 337 71,300 83,600 95,900 * 88,000 90,900 81,100 84,600 * 84,000 89,200
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 1 1 * * * * * * * * * * *
Customers: 40,000 to 99,999 8 9 328 67,900 78,300 90,100 7% 83,800 79,600 78,100 77,300 6% 78,800 79,500
Customers: 100,000 + 5 7 342 79,500 88,400 97,200 * 97,200 96,500 88,400 88,100 * 94,200 93,700
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 1 1 * * * * * * * * * * *
Employees: 51 to 100 2 2 * * * * * * * * * * *
Employees: 101 to 200 6 7 305 65,300 76,900 82,800 * 80,300 77,900 72,800 75,800 * 73,500 76,700
Employees: More than 200 5 7 342 79,500 88,400 97,200 * 97,200 96,500 88,400 88,100 * 94,200 93,700

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 7000
Model Job Title: Settlement or Rate Analyst
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 AVG P50 yA\V/e; P50
All Organizations 15 17 342 70,700 85,900 92,300 5% 88,500 88,500 85,900 83,500 5% 85,900 86,200
Geography: Region 1 1 1 * * * * * * * * * * *
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 4 6 346 77,600 89,200 93,600 8% 96,100 95,700 89,200 87,800 8% 95,500 94,500
Geography: Region 4 5 5 342 66,300 82,000 85,900 * 82,000 82,800 78,700 79,700 * 78,700 80,600
Geography: Region 5 3 3 * * * * * 81,700 * 81,100 * * 81,500
Revenue: Up to $20 Million 3 3 * * * * * 80,300 * 78,400 * * 78,700
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 3 3 * * * * * 99,700 * 87,900 * * 92,100
Revenue: $100 to $200 Million 3 3 * * * * * 81,500 * 81,200 * * 81,200
Revenue: $200 Million + 4 6 315 74,300 84,500 95,800 * 92,900 91,600 83,600 85,000 * 89,500 90,500
Customers: Up to 19,999 2 2 * * * * * * * * * * *
Customers: 20,000 to 39,999 6 6 400 72,900 91,200 93,600 5% 96,000 94,400 86,800 87,200 5% 90,600 90,000
Customers: 40,000 to 99,999 3 3 * * * * * 78,400 * 77,800 * * 78,200
Customers: 100,000 + 4 6 315 74,300 84,500 95,800 * 92,900 91,600 83,600 85,000 * 89,500 90,500
Employees: Less than 21 1 1 * * * * * * * * * * *
Employees: 21 to 50 2 2 * * * * * * * * * * *
Employees: 51 to 100 4 4 374 74,400 91,200 91,200 * 96,000 96,200 86,800 87,400 * 90,600 90,500
Employees: 101 to 200 4 4 327 69,300 82,000 83,200 * 82,600 83,800 81,600 82,100 * 82,300 83,400
Employees: More than 200 4 6 315 74,300 84,500 95,800 * 92,900 91,600 83,600 85,000 * 89,500 90,500

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 7001
Model Job Title: Director or Officer, Conservation and Demand Management

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 A\V/€] P50 P50 A\Y/€]

All Organizations 10 10 739 102,600 121,100 129,800 15% 136,300 139,900 @ 118,200 120,600 17% 135,500 138,700
Geography: Region 1 1 1 * * * * * * * * * * *
Geography: Region 2 1 1 * * * * * * * * * * *
Geography: Region 3 2 2 * * * * * * * * * * *
Geography: Region 4 3 3 * * * * * 131,900 * 119,900 * * 139,800
Geography: Region 5 3 3 * * * * * 129,600 * 115,500 * * 125,200
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 2 2 * * * * * * * * * * *
Revenue: $100 to $200 Million 3 3 * * * * * 125,000 * 112,300 * * 125,200
Revenue: $200 Million + 3 3 * * * * * 174,800 * 139,800 * * 169,300
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 2 2 * * * * * * * * * * *
Customers: 40,000 to 99,999 4 4 766 98,300 114,700 120,600 * 134,500 130,700 | 114,700 117,400 * 127,800 134,400
Customers: 100,000 + 4 4 775 110,500 138,200 158,200 18% 161,700 166,600 @ 131,700 134,700 19% 164,800 161,300
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 1 1 * * * * * * * * * * *
Employees: 51 to 100 1 1 * * * * * * * * * * *
Employees: 101 to 200 4 4 766 98,300 114,700 120,600 * 134,500 130,700 | 114,700 117,400 * 127,800 134,400
Employees: More than 200 4 4 775 110,500 138,200 158,200 18% 161,700 166,600 = 131,700 134,700 19% 164,800 161,300

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 7002
Model Job Title: Manager Conservation & Demand/Marketing
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Incs P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 21 23 393 72,100 85,500 88,300 9% 88,900 92,400 85,200 85,900 8% 88,800 90,500
Geography: Region 1 5 5 342 65,700 81,200 81,200 * 83,400 83,200 77,300 76,800 * 77,300 77,500
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 3 3 * * * * * 123,600 * 110,300 * * 124,100
Geography: Region 4 6 8 400 66,600 77,700 89,600 * 77,700 79,300 79,300 80,000 * 81,200 82,100
Geography: Region 5 5 5 342 65,400 81,800 84,900 7% 88,300 87,600 81,800 81,000 5% 88,100 85,000
Revenue: Up to $20 Million 4 4 368 59,200 69,600 78,900 * 71,200 69,400 69,300 68,700 * 69,300 69,700
Revenue: $20 to $50 Million 2 2 * * * * * * * * * * *
Revenue: $50 to $100 Million 2 2 * * * * * * * * * * *
Revenue: $100 to $200 Million 7 9 342 66,500 81,800 84,900 7% 82,300 85,000 81,800 82,700 5% 82,300 85,300
Revenue: $200 Million + 6 6 524 84,200 99,200 108,900 10% 110,200 113,800 | 101,000 104,800 12% 109,300 115,800
Customers: Up to 19,999 3 3 * * * * * * * 60,000 * * 60,000
Customers: 20,000 to 39,999 6 6 393 62,400 79,200 86,500 5% 82,400 85,200 80,800 81,600 5% 84,400 83,700
Customers: 40,000 to 99,999 6 6 374 69,800 82,100 88,200 * 84,900 84,000 82,100 83,900 * 85,200 85,200
Customers: 100,000 + 6 8 492 83,100 101,900 116,800 10% 112,000 116,400 @ 102,400 105,200 11% 111,400 117,800
Employees: Less than 21 2 2 * * * * * * * * * * *
Employees: 21 to 50 4 4 363 * * * * * 82,500 70,900 72,400 * 71,900 72,900
Employees: 51 to 100 2 2 * * * * * * * * * * *
Employees: 101 to 200 7 7 393 66,500 82,300 85,200 * 87,500 84,500 82,300 84,800 * 88,100 86,300
Employees: More than 200 6 8 492 83,100 101,900 116,800 10% 112,000 116,400 @ 102,400 105,200 11% 111,400 117,800

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 8000
Model Job Title: Director Information Systems
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 20 20 739 103,400 127,100 127,300 15% 138,300 137,300 @ 125,200 124,300 14% 131,100 136,100
Geography: Region 1 2 2 * * * * * * * * * * *
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 5 5 677 104,600 130,800 150,400 15% 150,400 148,900 | 125,000 130,300 15% 133,100 149,600
Geography: Region 4 7 7 702 102,300 126,200 126,200 15% 130,700 125,800 | 125,500 121,600 15% 130,700 131,500
Geography: Region 5 4 4 803 100,300 122,700 122,700 15% 138,300 139,300 @ 120,200 120,400 * 120,200 122,800
Revenue: Up to $20 Million 1 1 * * * * * * * * * * *
Revenue: $20 to $50 Million 3 3 * * * * * 141,600 * 119,400 * * 128,700
Revenue: $50 to $100 Million 2 2 * * * * * * * * * * *
Revenue: $100 to $200 Million 8 8 690 103,400 128,200 129,600 15% 138,300 134,500 | 125,200 122,800 11% 131,900 130,200
Revenue: $200 Million + 6 6 892 107,000 130,100 141,500 20% 151,900 154,400 | 134,300 140,300 20% 148,600 161,200
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 6 6 607 92,900 118,400 118,400 7% 123,400 117,800 | 118,400 111,900 6% 121,900 117,900
Customers: 40,000 to 99,999 8 8 766 101,300 119,500 125,800 15% 140,300 133,300 @ 124,300 118,800 * 124,400 124,800
Customers: 100,000 + 6 6 847 111,600 140,500 161,400 18% 165,500 162,100 @ 145,800 144,100 17% 169,300 169,100
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 0 0 * * * * * * * * * * *
Employees: 51 to 100 4 4 578 86,200 104,700 115,700 * 108,600 110,800 | 106,900 106,500 * 111,600 113,100
Employees: 101 to 200 10 10 754 102,500 119,500 125,800 15% 138,300 133,000 124,300 119,500 7% 124,400 125,400
Employees: More than 200 6 6 847 111,600 140,500 161,400 18% 165,500 162,100 @ 145,800 144,100 17% 169,300 169,100

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 8001
Model Job Title: Manager Information Systems and/or Security
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 AVG yA\V/e; P50 P50 A\V/e;
All Organizations 16 23 525 81,700 97,700 100,700 10% 104,000 105,900 97,600 99,500 8% 101,400 105,900
Geography: Region 1 1 1 * * * * * * * * * * *
Geography: Region 2 3 3 * * * * * 108,100 * 99,500 * * 106,300
Geography: Region 3 3 3 * * * * * 131,000 * 119,200 * * 134,700
Geography: Region 4 4 9 498 83,900 97,500 102,200 * 99,000 95,500 | 100,300 92,600 * 102,200 95,300
Geography: Region 5 5 7 534 77,900 97,300 97,300 9% 105,100 100,700 96,900 92,800 6% 101,500 97,600
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 1 * * * * * * * * * * *
Revenue: $50 to $100 Million 4 4 443 78,200 94,900 97,500 * 97,000 91,900 93,600 86,900 * 96,800 88,800
Revenue: $100 to $200 Million 7 12 496 81,000 92,000 101,300 8% 98,400 97,600 97,900 96,300 7% 101,300 100,300
Revenue: $200 Million + 4 6 677 99,500 117,000 134,400 13% 131,600 132,000 | 115,900 117,300 12% 129,500 132,800
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 5 5 479 78,900 96,900 98,000 * 97,000 94,800 93,800 90,800 * 96,900 92,300
Customers: 40,000 to 99,999 6 7 515 79,400 91,800 99,600 8% 95,000 96,400 97,600 94,300 6% 99,900 97,900
Customers: 100,000 + 5 11 677 90,700 113,400 132,700 10% 124,500 128,300 @ 111,300 114,400 12% 124,100 129,000
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 2 2 * * * * * * * * * * *
Employees: 51 to 100 3 3 * * * * * 93,300 * 87,800 * * 89,300
Employees: 101 to 200 6 7 543 80,000 92,400 100,300 8% 97,700 99,700 97,600 97,100 6% 99,900 100,700
Employees: More than 200 5 11 677 90,700 113,400 132,700 10% 124,500 128,300 @ 111,300 114,400 12% 124,100 129,000

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 8002
Model Job Title: Systems/Program Administrator or Applications/Systems Support Professional
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 AVG P50 yA\V/e; P50 P50 A\V/e;
All Organizations 22 35 332 67,300 78,900 85,500 5% 79,800 81,600 80,900 78,200 5% 83,700 80,800
Geography: Region 1 3 3 * * * * * * * 72,800 * * 74,100
Geography: Region 2 2 7 * * * * * * * * * * *
Geography: Region 3 5 10 323 73,400 82,500 86,500 6% 90,700 85,500 79,200 77,600 6% 86,400 83,200
Geography: Region 4 9 12 332 67,400 75,600 84,000 4% 75,600 78,600 84,000 80,100 4% 88,300 81,800
Geography: Region 5 3 3 * * * * * 81,100 * 79,700 * * 81,900
Revenue: Up to $20 Million 1 1 * * * * * * * * * * *
Revenue: $20 to $50 Million 4 4 373 * * * * * 93,000 87,900 82,700 * 91,200 85,400
Revenue: $50 to $100 Million 3 * * * * * 81,900 * 70,500 * * 72,600
Revenue: $100 to $200 Million 9 12 323 63,800 71,600 77,100 5% 71,600 73,800 74,000 74,200 5% 77,700 76,000
Revenue: $200 Million + 5 10 323 71,300 79,200 87,200 * 87,200 87,600 84,000 84,700 * 86,400 88,900
Customers: Up to 19,999 2 2 * * * * * * * * * * *
Customers: 20,000 to 39,999 6 11 337 61,400 81,100 81,100 5% 84,400 80,600 77,000 74,500 4% 79,900 76,600
Customers: 40,000 to 99,999 9 9 323 67,300 73,700 78,800 4% 73,700 76,900 78,400 78,900 4% 78,400 80,600
Customers: 100,000 + 5 13 332 71,300 85,500 94,500 9% 91,500 90,700 82,100 84,300 8% 88,300 89,800
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 3 3 * * * * * * * 69,800 * * 70,800
Employees: 51 to 100 5 10 282 57,100 79,200 79,200 * 81,400 78,800 72,800 70,900 * 76,400 73,000
Employees: 101 to 200 9 9 342 67,200 77,000 79,200 4% 78,400 79,300 84,000 81,600 4% 84,000 83,500
Employees: More than 200 5 13 332 71,300 85,500 94,500 9% 91,500 90,700 82,100 84,300 8% 88,300 89,800

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 9000
Model Job Title: Human Resources Manager
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Incs P50 P50 P50 P50 P50 P50 AVG P50 AVG P50 P50 AVG
All Organizations 11 11 479 87,600 103,100 110,600 9% 114,700 110,400 | 100,700 100,200 5% 105,000 106,800
Geography: Region 1 0 0 * * * * * * * * * * *
Geography: Region 2 2 2 * * * * * * * * * * *
Geography: Region 3 3 3 * * * * * * * 105,700 * * 111,500
Geography: Region 4 3 3 * * * * * 92,800 * 91,500 * * 94,900
Geography: Region 5 3 3 * * * * * 103,600 * 95,400 * * 98,700
Revenue: Up to $20 Million 1 1 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 1 * * * * * * * * * * *
Revenue: $50 to $100 Million 2 2 * * * * * * * * * * *
Revenue: $100 to $200 Million 2 2 * * * * * * * * * * *
Revenue: $200 Million + 5 5 551 93,300 111,100 116,700 9% 120,600 121,000 | 111,100 107,600 * 116,600 117,200
Customers: Up to 19,999 1 1 * * * * * * * * * * *
Customers: 20,000 to 39,999 2 2 * * * * * * * * * * *
Customers: 40,000 to 99,999 4 4 515 * * * * * 103,500 97,800 96,800 * 102,400 101,700
Customers: 100,000 + 4 4 614 96,000 113,900 118,700 9% 123,300 131,000 | 113,900 114,200 * 122,900 126,300
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 2 2 * * * * * * * * * * *
Employees: 51 to 100 3 3 * * * * * * * 102,300 * * 108,900
Employees: 101 to 200 2 2 * * * * * * * * * * *
Employees: More than 200 4 4 614 96,000 113,900 118,700 9% 123,300 131,000 | 113,900 114,200 * 122,900 126,300

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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8
The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 9001
Model Job Title: Human Resources Generalist

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 AVG P50 A\V/€] P50 P50 A\Y/€]

All Organizations 17 22 323 65,100 77,700 81,900 5% 78,800 83,200 81,400 78,700 4% 81,400 81,600
Geography: Region 1 2 2 * * * * * * * * * * *
Geography: Region 2 3 3 * * * * * 77,800 * 75,200 * * 76,700
Geography: Region 3 4 4 377 78,500 90,200 101,500 9% 99,900 102,000 88,300 92,500 8% 99,000 101,400
Geography: Region 4 5 7 307 62,200 76,600 81,900 * 76,600 77,600 74,200 73,900 * 77,300 75,300
Geography: Region 5 3 6 * * * * * 80,500 * 78,500 * * 79,300
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 2 5 * * * * * * * * * * *
Revenue: $50 to $100 Million 3 3 * * * * * 73,600 * 66,100 * * 67,600
Revenue: $100 to $200 Million 7 9 323 66,500 77,300 81,900 6% 77,300 80,800 77,300 77,300 4% 77,300 79,000
Revenue: $200 Million + 5 5 342 77,500 88,100 94,500 * 97,200 93,900 88,100 90,200 * 96,100 96,100
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 5 7 289 59,800 73,000 77,500 * 76,600 75,600 71,700 70,700 * 72,900 71,900
Customers: 40,000 to 99,999 6 9 333 69,200 76,900 80,800 4% 76,900 80,500 79,600 76,500 3% 79,600 78,400
Customers: 100,000 + 6 6 342 71,300 84,700 93,900 9% 90,100 92,100 87,800 87,600 8% 91,800 93,000
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 1 1 * * * * * * * * * * *
Employees: 51 to 100 3 4 * * * * * 77,700 * 70,100 * * 71,800
Employees: 101 to 200 7 11 323 66,500 76,600 77,500 3% 77,300 80,300 77,300 77,500 2% 77,700 79,200
Employees: More than 200 6 6 342 71,300 84,700 93,900 9% 90,100 92,100 87,800 87,600 8% 91,800 93,000

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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8
The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 9002
Model Job Title: Human Resources Coordinator
COMPENSATION DESIGN ACTIUAL COMPENSATION
Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash
Minimum Policy Maximum eligible) received)
Incs P50 P50 P50 AVG P50 AVG P50
All Organizations 11 15 233 57,100 67,100 77,200 5% 69,800 73,500 65,200 65,400 7% 66,200 68,100
Geography: Region 1 1 1 * * * * * * * * * * *
Geography: Region 2 0 0 * * * * * * * * * * *
Geography: Region 3 4 8 254 63,600 78,900 80,000 9% 83,600 83,400 70,300 69,800 8% 75,800 74,500
Geography: Region 4 3 3 * * * * * 70,900 * 62,800 * * 66,000
Geography: Region 5 3 3 * * * * * 66,600 * 63,000 * * 63,600
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 1 * * * * * * * * * * *
Revenue: $50 to $100 Million 0 0 * * * * * * * * * * *
Revenue: $100 to $200 Million 6 9 245 55,400 64,800 73,600 6% 66,200 71,500 63,900 64,100 4% 64,400 66,100
Revenue: $200 Million + 4 5 239 63,600 75,000 78,600 8% 80,600 79,100 70,300 68,500 * 75,800 72,900
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 1 1 * * * * * * * * * * *
Customers: 40,000 to 99,999 5 8 282 57,100 67,100 77,200 6% 69,800 73,900 65,200 67,000 * 66,200 68,800
Customers: 100,000 + 5 6 233 63,500 70,700 77,700 5% 77,700 75,500 70,000 66,400 8% 74,800 70,600
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 1 1 * * * * * * * * * * *
Employees: 51 to 100 2 2 * * * * * * * * * * *
Employees: 101 to 200 3 6 * * * * * 69,900 * 62,900 * * 63,200
Employees: More than 200 5 6 233 63,500 70,700 77,700 5% 77,700 75,500 70,000 66,400 8% 74,800 70,600

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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8
The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 9003
Model Job Title: Payroll

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 P50 P50 AVG P50 A\V/€] P50

All Organizations 17 18 245 56,800 67,900 73,800 5% 69,300 71,900 67,100 71,000 3% 69,500 72,900
Geography: Region 1 0 0 * * * * * * * * * * *
Geography: Region 2 2 3 * * * * * * * * * * *
Geography: Region 3 4 4 273 * * * 8% * 87,200 78,100 81,500 8% 83,000 87,200
Geography: Region 4 6 6 242 55,500 67,900 75,600 * 68,400 67,600 65,300 67,700 * 66,900 68,500
Geography: Region 5 5 5 275 57,100 70,200 71,700 * 70,200 71,200 70,200 69,800 * 70,200 70,500
Revenue: Up to $20 Million 2 2 * * * * * * * * * * *
Revenue: $20 to $50 Million 1 1 * * * * * * * * * * *
Revenue: $50 to $100 Million 1 1 * * * * * * * * * * *
Revenue: $100 to $200 Million 7 7 238 55,100 66,400 69,500 5% 67,700 66,600 65,600 67,100 3% 67,600 68,200
Revenue: $200 Million + 6 7 242 59,300 69,500 74,700 * 70,200 77,700 71,600 75,800 * 73,300 79,100
Customers: Up to 19,999 1 1 * * * * * * * * * * *
Customers: 20,000 to 39,999 4 4 244 53,500 66,900 68,700 * 66,900 67,200 64,800 65,400 * 64,800 66,200
Customers: 40,000 to 99,999 6 6 260 57,100 67,100 76,500 * 68,900 68,300 71,800 71,200 * 72,000 72,100
Customers: 100,000 + 6 7 238 57,000 70,400 75,900 8% 72,000 78,500 67,900 73,900 8% 69,800 77,700
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 3 3 * * * * * 68,900 * 68,600 * * 69,300
Employees: 51 to 100 2 2 * * * * * * * * * * *
Employees: 101 to 200 6 6 224 56,700 64,800 69,500 * 65,000 67,800 66,200 68,100 * 67,500 69,000
Employees: More than 200 6 7 238 57,000 70,400 75,900 8% 72,000 78,500 67,900 73,900 8% 69,800 77,700

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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The MEARIE Group HayGroup

2013 Management Salary Survey
of Local Distribution Companies

Code: 9004
Model Job Title: Manager, Health & Safety

COMPENSATION DESIGN ACTIUAL COMPENSATION

Job Rate / Actual
Sample Hay Salary Control SEIERY Target % Total Cash Actual Bonus % Actual
Market Segment Statistics Points Range Point / Range (where Design Base Salary (where Total Cash

Minimum Policy Maximum eligible) received)
Orgs Incs P50 P50 AVG P50 A\V/€] P50 P50 A\Y/€]

All Organizations 22 24 479 80,900 92,600 98,900 6% 94,100 99,300 95,800 95,300 5% 96,700 99,000
Geography: Region 1 3 3 * * * * * 100,400 * 99,600 * * 101,100
Geography: Region 2 3 3 * * * * * 105,700 * 95,800 * * 101,700
Geography: Region 3 5 7 551 91,700 107,700 116,800 9% 116,600 119,100 | 105,800 107,100 9% 113,400 117,000
Geography: Region 4 6 6 445 78,200 88,300 98,100 * 88,300 90,100 92,200 92,000 * 93,100 92,500
Geography: Region 5 5 5 406 74,100 90,600 92,600 * 92,600 89,800 90,600 84,400 * 92,600 86,100
Revenue: Up to $20 Million 0 0 * * * * * * * * * * *
Revenue: $20 to $50 Million 3 3 * * * * * 101,900 * 98,100 * * 101,600
Revenue: $50 to $100 Million 3 3 * * * * * 90,700 * 80,800 * * 82,700
Revenue: $100 to $200 Million 10 10 479 79,200 91,100 94,100 8% 91,100 92,900 93,400 92,900 * 93,400 94,600
Revenue: $200 Million + 6 8 551 87,700 107,700 110,300 10% 115,900 111,800 | 107,700 105,000 9% 116,300 113,200
Customers: Up to 19,999 0 0 * * * * * * * * * * *
Customers: 20,000 to 39,999 6 6 373 69,400 84,700 92,400 5% 86,800 93,600 83,500 86,300 4% 85,100 88,600
Customers: 40,000 to 99,999 10 10 479 79,200 91,100 97,200 6% 92,600 91,600 94,700 93,300 4% 95,200 95,300
Customers: 100,000 + 6 8 517 87,700 107,700 117,700 10% 117,800 116,400 @ 109,800 107,500 9% 116,300 115,700
Employees: Less than 21 0 0 * * * * * * * * * * *
Employees: 21 to 50 1 1 * * * * * * * * * * *
Employees: 51 to 100 3 3 * * * * * * * 96,200 * * 99,500
Employees: 101 to 200 12 12 406 79,000 90,900 95,600 5% 91,900 92,800 93,400 91,400 4% 93,700 93,400
Employees: More than 200 6 8 517 87,700 107,700 117,700 10% 117,800 116,400 @ 109,800 107,500 9% 116,300 115,700

Minimum data requirements for information diclosure are: 3 for average, 4 for P50, 7 for P25 / P75. If insufficient data, this is indicated by the asterisks (*).
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Introduction

2012 was not a great improvement for the Ontario economy over 2011. The government of Ontario, in its
Economic Outlook 2012, has indicated that the economy and jobs (jobs are back at pre-recession levels in
Ontario) were at least growing, although in a steady non-aggressive manner. Influenced by manufacturing and
export potential for the most part, growth in 2012 GDP followed the 2011 pattern of around 2%. Evidence of
fiscal restraint in 2012 included the priority set on controlling public service compensation. Of particular
interest in the electricity industry is that one of the five key economic fundamentals is “strengthening
Ontario’s electricity system” (Page 6, Ontario Economic Outlook and Fiscal Review; Queen’s Printer for
Ontario, 2012; ISSN 1496-2829). It is apparent though that apart from investments in the province’s Hydro
One Inc. transmission and distribution assets, a large proportion of this policy direction was inputs to the
generation sector. Part of the policy direction for 2012 was to invest in public infrastructure in order to keep
the jobs available and to improve assets for new development, which in the long term can have impact on
distribution utility revenues. Housing and consumer debt continue to be of concern for economic policy
makers and have influenced the availability of commercial loans while creating potential issues of debt
repayment for retailers and service companies such as distribution utilities. All sectors of the economy
including energy are influenced to a high degree by a continual weakening in global economic performance.

On the municipal side, infrastructure costs for new development (and in particular housing starts) need the
support of provincial funding. New development in housing is based on new population growth, of which a
significant component is immigration. Pressure on some municipalities to accommodate such population
growth has been high in certain regions such as the GTA. This influences the revenues and performance of
electric utilities associated with these areas. Municipal shareholders look to their assets to deliver fiscal relief
for constrained budgets. Distribution utilities remain a primary source of non-tax dollars for use by municipal
shareholders and maintaining the balance of fiscal value and efficient and effective delivery of electricity
continues to challenge distribution utility managers. Where new development is evident, relief of fiscal
pressures can be obtained as new revenue begins to stream to distribution utilities. Where such growth is not
evident and where economic recovery is slower, new revenues are longer in coming and may not recover,
making adjustments by utility managers a necessity.

It is apparent that utilities in general are trying to maintain high performance despite economic and fiscal
challenges. Not only is this important in the context of their municipal owners/shareholders, it is also
important on a regulatory basis. The Ontario Energy Board has in the past few months held stakeholder
discussions regarding performance and continuous improvement in the distribution utilities, and have released
a staff discussion paper in July 2013 as a result of these discussions. These regulatory initiatives, and the
resultant exposure to changed standards of performance, make utility operations subject to scrutiny and
create the need to maintain performance at levels that illustrate efficiency and value to shareholders, to
customers, and to the public. It is likely that utilities may expect no relief for management teams and owners
in maintaining constraint in spending. Compensation issues may become more relevant in the sector’s
regulatory proceedings associated with rates, as will costs per unit to manage the infrastructure and delivery
of the product to the customer. The work of reviewing and managing continuous improvement is often
considered somewhat threatening to all staff levels. Efforts to ensure these actions are taken will need to
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utilize new strategies to ensure they are even more integrated into the day to day. The results of this survey
contain a significant amount of data of high value to this endeavour.

Executive Summary

The MEARIE Group’s 2013 Utility Performance Management Survey (UPM) Survey is the 24" year of this
survey’s production. The UPM Survey provides ongoing information to utility managers and their shareholders
about the operation of their utility. As well, it provides an assessment of the capabilities and challenges that
are apparent in their utility operations. These assessments inform management teams about the principle
parameters they may need to consider when undertaking strategic planning and budget preparation. In
addition, the survey reports are valuable tools that offer comprehensive commentary about utility
performance through the use of ratios that examine financial performance, customer relations and system
reliability, human resources and management of demand. These ratios were developed using the more than
300 metrics collected in the survey. The results of these metrics associated with the survey are aggregated by
size classes of the utilities - small, medium and large - to allow for comparison among survey participants
relative to their own size class and relative to the utilities outside of their own size class. Commentary on
performance by individual utilities is unique to each utility and subjective in terms of their specific results.

The survey is analysed and two reports are produced as a result of the analysis: Volume |, the “Management
Report”, and Volume Il the “Statistics and Ratios Report”. Volume | is comprised of three elements. The first is
an “Introduction” about the reporting year (2012) and describes observations that influence the activities of
utilities during that year. The second is an “Executive Summary” with overviews of the composite results,
general comments about the survey, and an analysis of “Industry Trends”. The third element is the
“Performance Scorecard” which graphically represents the results of the utility across some key metrics
selected to provide comparisons. Volume | is confidential and unique to the specific utility participant — it and
the performance profile within it are not available to any other utility participating in the survey.

Volume I, “Statistics and Ratios Report” contains a number of the supporting documents used in the survey
process: the data input form in blank; the “Instructions and Guidelines” supplied to support the survey
(including addendums if supplied); all of the data aggregated by statistic and in order as shown on the survey;
and finally the computed ratios also aggregated by participant size. Volume | and Volume Il are both provided
electronically and are “click and find” style to enable easy use by any participant. The Project Team presents
these to you and trusts that you will find them useful in developing your strategic planning priorities. Thanks to
each of the participating utilities’ staff who contributed information for the completion of the survey and did
so as expeditiously as possible.
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1. Confidentiality Protocol for UPMS 2013

The MEARIE Group recognizes the importance of maintaining the security of your information and has
developed the following policy that applies to all participants (and their delegates) in the Utility
Management Performance Survey, as well as G.C.B.L. Environmental (survey administrators) and The
MEARIE Group.

An individual LDC will provide its authorization for the sharing of information identified as being information of
that LDC by completing the Survey Data Submission. This will result in the LDC’s data being identified by name
in the listing of participants. This enables participants to be aware of the names of the other participants in the
survey to determine the relevance of survey data cuts (e.g. by geography or size).

Survey results will be reported only to those LDCs who participate in the survey and provide comprehensive
data. Comprehensive participation means that each LDC is expected to match as many of the survey
benchmark positions as they are able, and provide data for all incumbents of matched positions. All
participants must consider this information as strictly confidential.

The results of the Utility Performance Management Survey will not be disclosed/sold to or shared with
organizations that have not participated in the survey, whether by MEARIE Group or G.C.B.L. Environmental or
survey participants. Participants may not share the survey report/results with non-participant LDCs or any
entity under any circumstances.

Information in the G.C.B.L. Environmental database is maintained with the highest standards of confidentiality.
Should you have any questions or for further information, please contact Bryan Boyce, President at G.C.B.L.
Environmental at (905) 886-2927 or gcblenv@sympatico.ca.

The obligations of confidentiality set out in this policy are subject to the requirements of applicable law.
However, LDCs may not disclose the existence or results of the Utility Performance Management Survey to any
regulatory body (or other person) unless compelled by law to do so, and if an LDC is compelled by law to make
such a disclosure, it will give The MEARIE Group as much notice in advance as possible of the disclosure and
the reasons the disclosure is legally required. In such circumstances, the LDC will take such steps as The
MEARIE Group reasonably requests, or will co-operate with respect to any steps The MEARIE Group
reasonably wishes to take, to contest or limit the scope of the disclosure.

The MEARIE Group will not be liable for breaches by participating LDCs of this disclosure policy.
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2. Survey Overview

28 utilities participated in the 2013 survey, as follows:

Size No. of Customers No. of Participants
Large 40,000 and above 14

Medium 9,000 to 39,999 12

Small 8,999 and below 2

The MEARIE Group’s 2013 Survey includes 328 data points organized by categories as follows: Utility
Characteristics; Customers, Customer Service, Service Reliability; Base Rates, Customer Demand and
Revenues; Human Resources; Financial Information, Assets, Liabilities and Equity, Revenues, Expenses, Other;
and Smart Meters.

The input provided allows the computation of a total of 88 ratios in the areas of: Financial Performance,
Customer Service, Efficiency, System Reliability, and Resource Management.

Volume | — The Management Report provides each participating utility with information from other utilities
that can be used for comparison purposes, ideally promoting the sharing of information that will result in
performance improvements. It is important that the following considerations be clearly understood by
participants:

e Ratio results can vary significantly from one utility to the next due to differences in policies, procedures
or strategic direction and need not be indicative of differences in performance. Many utility policies and
procedures that affect these ratios have long-term impacts; a decision made by the utility may result in
an apparent year over year decline in a ratio, with the longer term result being an improvement in utility
operations.

e Factors such as utility size, customer mix and density, or the number of contract employees used by a
utility also have bearing on the results.

e Municipal organization, employment and business conditions, and geographic characteristics of the
utility may have bearing on the results.

e Weather conditions and unusual weather events will have an effect on yearly results, as may emergency
situations, or uncontrollable natural disasters.

e Many of the ratios are inter-related. For example: increases in operating and maintenance expenditure
levels may have an apparent negative effect on Operating and Maintenance per Customer ratios, but a
positive effect on the reliability ratios.

Readers are cautioned neither to use these ratio values as the sole means of evaluating utility performance,
nor to conclude there is an optimal value for the ratios.
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Also, readers are cautioned against making general assumptions where the means are derived from a
relatively small number of responses.

The survey results should be used as a starting point in the evaluation of utility performance. Further exchange
of information between utilities is recommended as a performance management strategy.

Volume Il — The Statistics and Ratios Report provides all data arranged according to the sections associated
with the data input form. It is possible to conveniently view and compare all participant results in one metric
at the same time. As well, grouped as they are according to sections, review of all metrics within one particular
topic is possible (e.g., “utility characteristics” metrics are found in the first pages of the Volume similar to the
data input form).

3. Composite Results

The tables of composite results of ratios have been developed using data from all participants in the 2013
UPM Survey compared against results from all participants in previous years’ surveys. Based on the historical
data from previous years, the results are provided for 2012, 2011, 2010, and 20089.

The “Mean” or average is calculated for each measure. The number of responses is indicated for each
calculation (count of responses).

Because the “Mean” can be skewed by “outliers” or extreme results, the data is also organized and presented
by quartiles that show the distribution among the number of respondents. The first quartile is the value which
has 25% of the data below it and 75% of the data above it. The third quartile has 75% of the data below it and
25% of the data above it.

m Su rvey confidential 6



Composite Results: Financial Ratios

Count of Responses Mean 1st Quartile 3rd Quartile
All Utilities 2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012
Financial Ratios
FRO10 Net Income as a % of Total Revenue 36 30 29 28 3.1 2.9 2.9 3.2 2.4 2.4 2.4 2.5 3.6 3.6 3.8 3.9
FR020 Debt/Equity Ratio 36 30 29 28 0.99 1.02 1.01 1.02 0.67 0.77 0.78 0.73 1.35 1.30 1.39 1.31
FRO30 Current Ratio 36, 30 29 28 19 1.6 1.4 1.5 1.0 1.0 0.9 1.1 1.7 1.7 1.8 1.9
FRO40 Number of Days Cash Reserve 36, 30 29 28 26.3 22.4 15.3 19.0 2.5 4.4 0.6 14 32.8 31.2 27.1 32.8
FRO50 Number of Days Sales Outstanding 36 30 29 28 26.1 26.4 24.8 25.1 20.1 22.2 21.2 21.9 29.9 30.0 28.8 27.9
FRO60 Average Number of Days Sales 35, 29 28 27 26.8 26.0 25.5 25.1 23.1 22.0 215 22.3 30.3 30.1 28.7 28.2
Outstanding
FRO70 Number of Days of Unbilled Revenue 36 30 29 28 41.3 38.5 37.8 35.6 38.0 37.3 35.6 32.1 44.4 43.3 42.4 38.1
FRO80 Average Number of Days of Unbilled 30 26 29 27 38.2 35.5 36.0 34.4 32.8 32.7 30.7 29.8 42.5 38.0 39.8 37.4
Revenue
FRO90 Write-offs as a % of Total Electricity 36 30 29 28 0.27 0.18 0.17 0.18 0.13 0.11 0.11 0.11 0.36 0.24 0.23 0.25
Service Revenue
FR100 Bad Debt as a % of Total Electricity 36/ 30 29 28 0.2257 0.1592 0.1636 0.1394 | 0.1090 @0.0925 0.0882 = 0.0846 0.2876 0.2109 0.2195 0.1734
Service Revenue
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Composite Results: Financial Ratios

Count of Responses Mean 1st Quartile 3rd Quartile
All Utilities 2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012
FR120 Times Interest Earned 34 28 29 28 2.71 2.89 2.77 3.21 2.07 2.18 2.10 2.55 2.81 3.00 291 3.80
FR130 Debt Service Coverage (EBITDA 33 27 28 28 4.72 5.25 5.06 5.39 3.94 4.39 3.93 3.91 5.88 5.79 5.53 5.39
Interest Coverage)
FR140 Operating Ratio (%) 36 30 29 28 4.40 3.93 3.81 3.92 3.25 2.65 2.45 3.08 5.15 4.34 4.45 4.70
FR150 Distribution Revenue per Residential 36 30 29 28 291 294 322 346 259 267 270 300 301 306 335 360
Customer (S)
FR160 Distribution Revenue per General 36 30 29 28 1,588 1,603 1,724 1,776 1,231 1,325 1,462 1,502 1,737 1,821 2,064 2,202
Service Customer ($)
FR170 Distribution Revenue per Large 15 13 15 14 307,977 289,280 366,355 401,985 | 172,908 173,459 146,133 149,604 | 435,286 402,907 464,503 571,815
Customer (S)
FR190 Return on Total Assets Less 36 30 29 28 3.717 3.907 3.218 3.369 2.376 2.724 2.517 2.813 3.849 3.958 3.976 4.214
Depreciation (%)
FR200 Percent Debt (%) 36 30 29 28 46.4 47.5 48.3 48.7 40.2 435 43.8 42.3 57.5 56.6 58.1 56.7
FR210 Fixed Charge Coverage (EBIT Interest 34 29 28 28 2.77 3.26 2.99 3.25 2.37 2.62 2.37 2.39 3.41 3.48 3.15 4.04
Coverage)
FR220 Cash Flow/Debt 35 29 29 28 0.28 0.22 0.24 0.23 0.17 0.18 0.17 0.17 0.30 0.24 0.28 0.25
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Composite Results: Financial Ratios

Count of Responses Mean 1st Quartile 3rd Quartile
All Utilities 2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012
FR230 Net Income as a % of Distribution 36, 30 29 28 15.19 15.49 15.92 16.98 12.81 13.26 13.03 13.37 18.62 20.17 20.29 20.20
Revenue
FR240 Profitability 36 30 29 28 0.27 0.32 0.31 0.31 0.26 0.29 0.25 0.26 0.37 0.38 0.38 0.37
FR250 Return on Equity (%) 36, 30 29 28 7.59 7.61 7.74 8.70 6.05 6.13 6.43 6.58 9.01 9.51 9.92/ 10.75
FR260 Free Operating Cash Flow Plus 34 28 29 28 0.35 -0.25 -0.38 -1.78 -1.30 -1.45 -1.12 -2.57 0.70 1.25 0.88 0.27
Interest Over Interest
FR270 Debt Over EBIT 36 30 29 28 7.21 10.64 7.42 6.80 4.13 5.19 4.90 5.04 7.55 6.73 7.46 8.34
FR280 Return on Assets (%) 35 30 29 28 2.48 2.50 2.35 2.96 1.69 1.85 2.11 2.04 2.79 3.18 2.80 3.75
FR290 Return on Capital Employed (%) 36 30 29 28 4.08 4.02 4.18 4.85 3.17 3.25 3.76 3.80 4.64 4.89 5.22 5.44
FR300 Operating Margin (%) 36, 30 29 28 6.68 6.42 5.79 6.03 5.66 5.70 5.16 5.38 7.69 7.54 6.57 7.15
FR310 Net Margin (%) 36 30 29 28 3.18 2.94 2.97 3.22 2.44 2.43 2.45 2.55 3.67 3.70 3.89 4.07
FR320 Interest Coverage Ratio 340 29 28 28 3.12 3.45 3.02 3.40 2.52 2.68 2.50 2.65 3.41 3.64 3.14 417
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Composite Results: Customer Service Ratios

Count of Responses Mean 1st Quartile 3rd Quartile
All Utilities 2009 2010 2011 2012| 2009 2010 2011 @ 2012 2009 2010 2011 2012 | 2009 2010 2011 2012
Customer Service Ratios

CR0O10 Percent of Requests for New Low Voltage 36 30 29 28 | 98.52 98.82 98.59 98.36 97.85 97.80 97.76 = 97.81 100.00 100.00 100.00 @ 100.00
Service Met Within Min. Standard

CR020 Percent of Requests for New High Voltage 16 15 14 = 12 |100.00 93.33 100.00 100.00 | 100.00 100.00 100.00 100.00/ 100.00 100.00 100.00 '@ 100.00
Service Met Within Min. Standard

CR040 Percent of General Inquiry Telephone Calls 35 29 27 28 | 85.32 84.14 83.28 83.28 77.86  74.27 76.83  77.39, 96.00 92.68 92.69 91.04
Answered Within Min. Standard

CRO50 Percent of Appointments at a Customer's 33 29 28 28| 98.56 98.52 99.06 98.96 98.03 1 97.44 98.32 98.59 100.00 100.00 100.00 @ 100.00
Premises/Work Site Within Min. Standard

CR0O60 Percent of Requests for Written Responses 36 30 29 28 | 98.96 99.14 99.31 99.81 99.16 99.18 99.48 99.96 100.00 100.00 100.00 @ 100.00
Met Within Min. Standard

CRO70 Percent of Emergency Calls for Urban 34 29 29 28 97.20 97.10 92.46 97.45 95.37 9540 90.79 96.99 100.00 100.00 100.00 @ 100.00
Customers Met Within 60 Minutes

CR0O80 Percent of Emergency Calls for Rural 14 10 9 10 | 98.32 98.69 98.38 98.05 96.59 100.00 100.00 100.00, 100.00 100.00 100.00 @ 100.00
Customers Met Within 120 Minutes

CR090 Percent of Calls Resolved by First Point of 26 25 26 25| 36.90 29.43 36.41 38.34 0.00 0.00 0.00 0.000 95.16 87.66 95.50 95.99
Contact

CR100 Percent of Bills Cancelled and Re-issued 33 27 27 26| 0.72 0.77 0.64  0.26 0.11 0.11 0.10 0.01 0.63 0.44 0.50 0.22

CR110 Percent of Customers with a Retailer 36 30 28 28 | 14.08 12.79 9.77 821 11.87  10.83 7.83 6.51| 16.12 14.96 11.51 9.84
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Composite Results: Efficiency Ratios

Count of Responses Mean 1st Quartile 3rd Quartile
All Utilities 2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012
Efficiency Ratios

ERO10 System Unit Cost of Power ($) | 36 30 29 28 0.069 0.077 0.083 0.086 0.061 0.076 0.082 0.086 0.077 0.082 0.087 0.092

ER020 Controllable Expense per 36 29 29 28 204.52 223.53 224.65 249.48 174.73 176.25 181.67 208.91 231.79 254.46 253.73 269.38
Customer (S)

ER030 Controllable Expense per 36 29 29 28 8.89 9.70 9.60 10.94 6.76 6.93 7.27 8.77 10.99 12.55 10.80 11.16
MWh Sold ($)

ERO40 Operating & Maintenance 36 30 29 28 94.00 92.13 96.35 105.49 70.62 66.37 71.45 80.19 109.36 98.04 107.85 112.85
Expense per Customer (S)

ERO50 Operating & Maintenance 36 30 29 28 4.17 4.00 4.09 4.59 3.09 2.69 2.86 3.68 5.24 4.46 4.40 5.00
Expense per MWh Sold (S)

ER060 Billing and Collection Expense | 36 30 29 28 49.42 46.67 46.64 52.95 36.56 35.71 34.99 37.98 61.29 54.12 53.39 61.57
per Customer ($)

ERO70 BiIIing and Collection Expense | 36 30 29 28 2.21 2.03 2.00 2.34 1.46 1.44 1.47 1.68 2.85 2.68 2.45 2.88
per MWh Sold ($)

ERO80 Administration Expense per 36 30 29 28 82.26 84.70 91.52 95.52 64.89 65.34 70.87 69.53 95.99 97.16 115.00 111.66
Customer (S)

ER090 Administration Expense per 36 30 29 28 3.60 3.63 3.88 4.19 2.50 2.93 2.83 291 3.89 4.11 4.93 4.85
MWh Sold ($)

ER110 Customer Density (Per Square | 36 30 29 28 299.4 318.0 320.7 336.4 121.6 134.2 150.8 178.0 462.1 473.5 502.3 480.8
Kilometer)
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Composite Results: Efficiency Ratios

Count of Responses Mean 1st Quartile 3rd Quartile
All Utilities 2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012 2009 2010 2011 2012
ER120 Cost per Customer Read for 33 25 26 23 0.96 1.19 1.48 1.49 0.66 0.68 0.63 0.63 1.12 1.16 1.50 1.79
Meters
ER140 Inventory Turnover Ratio 34 29 28 28 1.98 2.42 2.20 2.51 1.27 1.18 1.14 1.13 2.25 3.16 2.74 2.76

ER150 Controllable Cost per Circuit 36 29 29 28 9,021.48  10,021.87 10,116.03 11,661.35 | 6,810.25 7,513.24 7,526.07 8,738.42| 12,172.84 13,060.08 13,331.75 14,716.89
km of Line

ER160 Asset Efficiency 36 30 29 28 0.99 1.02 1.04 1.06 0.86 0.93 0.92 0.96 1.13 111 1.12 1.14
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Composite Results: Resource Management Ratios

Count of Responses Mean 1st Quartile 3rd Quartile
All Utilities 2009 2010 2011 2012 2009 2010 2011 @ 2012 2009 2010 2011 2012 2009 2010 2011 2012
Resource Management
MRO010 Short Term Absences per FTE 32 24 24 25 242 286 276 2383 1.59 1.64 1.80 1.67 2.97 3.26 3.22 3.32
MRO020 Short Term Absenteeism: Days per FTE 33 25 26 27 3.47 372 371 3.86 2.34 2.37 3.22 3.33 4.63 4.33 4.55 4.58
MRO030 Overtime Hours as a % of Regular Hours 34 25 26 27 3.62 337 356 3.15 2.16 1.85 2.04 1.87 5.18 4.66 4.72 4.45
MRO040 Accidents: Frequency per 200,000 hours 34 25 25 27 0.86 0.92 1.37 1.10 0.00 0.00 0.00 0.00 0.77 1.20 2.66 1.80
MRO050 Accidents: Severity Rate per 200,000 Hours 34 24 25 27 | 44.87 12.87 34.18 22.72 0.00 0.00 0.00 0.00 3.64 5.56 15.01 15.46
MRO70 Staff Development Expenses per FTE 35 23 27 27 1,695 2,254 1,719 | 1,610 534 1,468 610 709 2,562 3,112 2,639 2,445
MRO090 Cost of Safety Training per FTE 30 23 25 25| 1,210 1,078 1,362 1,171 581 708 723 622 1,657 1,353 2,120 1,748
MR100 Number of Hours of Safe Work Practices 31 23 23 24 306 298 284 2238 17.3 19.8 21.2 18.0 35.6 35.5 36.3 29.5
Training per FTE
MR110 Employee Turnover Ratio 31 25 26 27 0.04 0.05 0.05 0.05 0.02 0.02 0.01 0.03 0.06 0.07 0.07 0.07
MR120 Percent of Total Staff in Executive Positions 33 27 26 27 5.72 573 6.69 5.98 2.02 1.97 2.14 2.29 8.16 8.31 9.40 8.53
. . 13
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Composite Results: Resource Management Ratios

Count of Responses Mean 1st Quartile 3rd Quartile
All Utilities 2009 2010 2011 2012 2009 2010 2011 @ 2012 2009 2010 2011 2012 2009 2010 2011 2012
MR130 Percent of Total Staff in Management 35 28 27 27 20.60 19.23 17.86 19.11 14.38 15.50 14.59 @ 15.02 25.21 21.31 21.01 20.31
Positions
MR140 Percent of Total Staff in Front Line Positions 35 28 27 27 | 7236 7264 75.58 7325 70.66 69.13 72.20 71.15 78.64  80.29 80.59 79.47
MR150 Total Compensation per FTE 32 25 25 26 | 74,808 80,617 86,192 84,265 73,515 73,905 81,016 78,917 83,751 85,750 89,278 93,166
MR160 Overtime Hours as a % of Total Hours Worked 34 = 25 26 @ 27 3.45 323 340 3.03 2.11 1.82 1.99 1.83 493 4.45 4.50 4.26
MR170 Percent of Total Staff in Union Positions 34 28 27 27 65.48 67.52 65.82  66.00 60.63  63.72 60.64 62.70 74.78 74.40 73.08 71.34
MR180 Percent of Total Front Line Staff in Union 33 28 27 27| 8829 91.23 87.64 9351 89.03 86.63 81.68 85.33 100.00 100.00 100.00 98.53
Positions
. . 14
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Composite Results: System Reliability Ratios

Count of Responses Mean 1st Quartile 3rd Quartile
All Utilities 2009 2010 2011 2012 2009 2010 2011 2012 2009 = 2010 2011 2012 2009 2010 2011 2012
System Reliability Ratios
SRO10 System Average Interruption 36 30 29 28 2.03 1.73 3.48 1.57 0.82 0.76 1.46 0.87 2.52 2.07 5.46 1.97
Duration Index (SAIDI)
SR020 SAIDI: Loss of Supply 36 30 28 28 0.87 0.63 0.74 0.48 0.03 0.00 0.03 0.02 0.99 0.30 0.58 0.43
SR0O30 SAIDI: LDC Distribution System 36 30 29 28 1.18 1.10 2.58 1.09 0.54 0.55 0.99 0.79 1.57 1.31 2.41 1.23
SR040 (CAIDI) Customer Average 36 30 29 28 1.24 1.08 1.40 1.04 0.83 0.65 0.91 0.63 1.36 1.32 1.68 1.01
Interruption Duration Index
SRO50 CAIDI: Loss of Supply 36 30 28 28 0.46 0.28 0.36 0.35 0.03 0.00 0.01 0.01 0.55 0.19 0.34 0.23
SR060 CAIDI: LDC Distribution System 36 30 29 28 0.78 0.81 1.01 0.69 0.49 0.55 0.63 0.57 0.92 0.81 1.20 0.76
SRO70 System Average Interruption 36 30 29 28 1.68 181 2.27 1.58 1.14 0.91 1.34 1.16 1.81 1.81 2.83 1.91
Frequency Index (SAIFI)
SR0O80 SAIFI: Loss of Supply 35 30 28 28 0.59 0.40 0.39 0.39 0.15 0.00 0.06 0.09 0.65 0.54 0.65 0.60
SR090 SAIFI: LDC Distribution System 36 30 29 28 1.10 142 1.86 1.19 0.69 0.70 0.99 0.89 1.33 1.52 2.02 1.47
SR100 Index of Reliability 36 30 29 28 0.99977 0.99980 0.99960 0.99982 | 0.99971 0.99976 0.99938 0.99977 0.99991 0.99991 0.99983 ' 0.99990
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Composite Results: System Reliability Ratios

Count of Responses Mean 1st Quartile 3rd Quartile
All Utilities 2009 2010 2011 2012 2009 2010 2011 2012 2009 = 2010 2011 2012 2009 2010 2011 2012

SR110 Index of Reliability: Loss of Supply 36 30 28 28 | 0.999901  0.999928 0.999916 0.999945 0.999887 0.999966 0.999933 0.999951 0.999996 1.000000 0.999997 @ 0.999998

SR120 Index of Reliability: LDC 36 30 29 28 | 0.999865 0.999875 0.999706 0.999876 0.999821 0.999850 0.999724 0.999860 0.999938 0.999938 0.999887 0.999910
Distribution System

SR130 System Average Automatic 18 17 15 16 2.96 2.62 3.68 3.16 0.00 0.63 0.95 1.24 4.98 3.61 5.05 4.22
Reclosure Index (SAARI)

SR140 SAARI: Loss of Supply 17 15 10 11 0.37 0.30 0.33 0.20 0.00 0.00 0.00 0.00 0.02 0.20 0.35 0.21

SR150 SAARI: LDC Distribution System 17 13 12 13 2.75 2.47 2.83 2.81 0.00 0.00 0.00 0.01 5.06 3.61 4.25 4.05

SR160 Percent of Customers 10 9 8 8 14.24 22.38 19.57 3.65 0.03 0.00 0.33 0.00 12.23 17.63 22.18 3.64
Experiencing Multiple Outages

SR170 Percent of Customers With Long 20 16 14 16 9.99 2.13 13.99 1.66 0.04 0.13 1.58 0.28 9.88 2.24 12.37 1.84
Duration Outages

SR180 Total Outage Minutes per 36 30 29 28 121.83 103.51 208.81 93.98 48.98 45.43 87.64 52.42 151.38 124.38 327.58 118.31

Customer
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4, General Observations

The 2012 Average Annual Peak Load continued to decline below the 2011 result. However, between 2008 and
2012, Average Annual Peak Load advanced 5%. Notably, the 2012 result is similar to the 2008 and 2009
Average Annual Peak Load. Despite these declines, distribution revenue from all classes over the period 2008
to 2012 has increased by 31%, with the largest increase year over year between 2011 and 2012 for which rate
adjustments may be a contributing factor. Again there were consistent returns from each of the customer
classes in each of the years of the period. Average Distribution revenue from residential customers peaked in
2012 and was 18% higher over the five year period. Average Net Income as a % of distribution revenue has
been between 15% and 17% since 2008 with a slight rise in both 2010 and 2012.

Average cost of Operations and Maintenance sharply increased in 2012. Some changes in accounting for
metering, increased work to improve infrastructure, and new facilities appear to have influenced some of this
increase. Administration, and Billing and Collection Expenses per Customer have continued a steady upward
trend over the period. Increases in staff salaries have occurred to influence these costs and the heavy
workload of the regulatory and reporting requirements continues to have an incremental effect on financial
results, possibly due in some part to the constant need to adapt to new initiatives by regulatory and legislative
agencies. Again it is not yet apparent whether new technology is contributing to reduction in costs to
customers. Customer density remained relatively consistent on average over the period of 2008 to 2012.

Average costs for Operations and Maintenance also have notably increased in 2012 per MWh sold. Although
Administration, and Billing and Collection expenses per MWh did not increase as sharply, both of these
categories increased to highs on average for the period 2008 to 2012.

The basic distribution utility business remains one of service to customers. The services available to customers
are expanding and both create new costs and new business. The new business aspects of the electricity utility
include innovations in renewable generation and smart technologies. In addition, municipal energy planning
has created opportunities for influencing the efficiency and effectiveness of energy usage in the franchise area.
However, this too brings new responsibilities for staff that may need training or intelligent equipment support
to maintain and grow with these new initiatives. Municipalities may use their own staff under the initiative;
however, reliance on the utility staff to help provide expertise in the planning is evident. Smart metering is
now integrated with standard operations and offers opportunities in energy planning. Most of the utilities in
the survey have completed their legislated requirements associated with this metering and are probably
exploring new business aspects of this technology. There is a decrease in the number of customers able to be
served per FTE. This is perhaps a direct result of workload increases per FTE due to the new business activities
of the utility.

Staff development expenses were down 8% on average in 2012 over the last five years. Again there is a cyclic
nature to this statistic. However, given the increased pressure to maintain a high level of expertise in utility
staff, it is likely an area where increasing cost trends may occur. The alternative is to access the expertise from
new hires which may involve incremental costs. Safety results were improved over 2011 in 2012 among
participants, although the lowest accident frequency for the period was in 2009.
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Group

Average return on equity (ROE) has improved slightly over 2011 by 1.3% in 2012 and is 8.7%. 2012 also marks
the high for the period, exceeding 2010. Average return on assets (ROA) increased by 12% to the highest level
since 2008. Perhaps this is an indication of technological improvements.

5. Industry Trends

Annual Peak Load in MW (S5)

Annual Peak Load in MW (S5)
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The results of the current survey participants show that between 2008 and 2012:

e The average Annual Peak Load in MW increased by 5% from 348MW in 2008 to 365MW in 2012.
e That average has decreased by 11% since 2010.

e The 1*and 3™ guartiles as well as the mean were at their highest in 2010 at 96MW, 410MW, and
512MW respectively.

e Both global economic conditions and conservation and efficiency efforts may have had a partial impact
on this result.
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Group

Distribution Revenue by Customer Type (539, S41, and $43)

This graph shows total distribution revenue for Residential, General Service and Large User customers and

compares each group to the total distribution revenue of all three together.

Distribution Revenue By Customer Type (S39, S41 and S43)
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In the period covered (2008 to 2012), among the participating utilities:

e Intotal, distribution revenue from the three sources has increased by 31%.

e When comparing consecutive years, the largest year over year increase happened between 2011 and

2012 at 18%.
e Rate adjustments may have affected these increases in some cases.
e Large User Distribution Revenue has maintained about a 2.5% share of the total.
e Residential Distribution Revenue has maintained about a 58% share of the total.
e General Service Distribution Revenue has maintained about a 39% share of the total.
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Group

Distribution Revenue per Residential Customer (FR150)

This ratio indicates average revenue from each residential customer. This rate should be used with FR160
and FR170 to gain an accurate picture of the customer base

Distribution Revenue per Residential Customer (FR150)

400.00

350.00

300.00

250.00 -

200.00 -

150.00 -

100.00 |

50.00 -

OyOO 1 T T T T
2008 2009 2010 2011 2012
W 1stQuartile MEAN M 3rdQuartile

Between 2008 and 2012, survey results indicate that:

e The average Distribution Revenue per Residential Customer has increased 18%, from $293 to $346.

e In 2012, the mean ($346), 1** quartile ($300) and 3™ quartile ($360) peaked.

e The average Distribution Revenue per General Service Customer (FR160) increased by 12% and the
average Distribution Revenue per Large Customer (FR170) increased by 57%.
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Group

Net Income as a % of Distribution Revenue (FR230)

Net Income as a % of Distribution Revenue (FR230)
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Over the last five years, among the participating utilities:

e The average Net Income as % of Distribution Revenue has fluctuated between 15% and 17%, with highs
in 2010 and 2012.

e The1*"and 3™ guartiles and the mean had the highest Net Income as a % of Distribution Revenue in
2010 with 16%, 21% and 17% respectively.

e The results for this metric have been consistent over the last two years.
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Group

Average O&M, Administration and Billing and Collection Expenses per Customer (5)
(ER040) (ER060) (ER080)

Average O&M, Administration and Billing & Collection
Expenses by Customer (S)
(ER040, ER060, and ER080)
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Survey results for current participants show that from 2008 to 2012:

e Average O&M Expenses have increased by 15%, average Billing and Collection Expenses have increased
by 16%, and average Administration Expenses have increased by 24%.

e All three types of expenses have been highest in 2012.

e Pressures on utility operations in terms of regulatory reporting and new regulatory responsibility may be
contributing to maintaining administration expenses at this level while billing and collection expenses
show little impact of smarter technologies. With respect to O&M, aging plant, the need for skilled
labour, and upgraded equipment affect the expenses incurred.
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Group

Customer Density (Per Square Kilometer) (ER110)

Customer Density (Per Square Kilometer) (ER110)
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In the five year period covered, among survey participants:

e The average number of customers per square kilometer of total service area has remained somewhat
consistent with a high in 2010 of 344.

e LDCs with the lowest customer density showed an increase, moving from 168 customers per square
kilometer in 2008 to 178 customers in 2012.

e LDCs with the highest customer density have had a decrease for this metric over the last year, bringing
their average down to its lowest over the last five years at 480.8 customers per square kilometer.
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Group

Average O&M, Billing and Collection and Administration Expenses per MWh Sold (5)
(ER050) (ER070) (ER090)

Average O&M, Billing & Collection and Administration Expense
by MWh Sold ($)
(ER050, ER070, and ER090)
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For the participating utilities in the period covered (2008 to 2012):

e The average O&M Expense per MWh sold increased by 18%, the average Billing & Collection Expense
increased by 20% and the average Administration Expense increased by 29%.

e Expenses per MWh Sold have increased more than the Expenses per Customer.

e 1In 2012, all three types of expenses were at their highest.

e Fewer MWh sold because of efficiency and self-generation by renewables may influence this trend.
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Group

Number of Customers per FTE (516)

Note: The calculation for this has remained S2/S3 for all years; however, 2008 was the first year that both LDC
and affiliate FTEs were included in S3 for some LDCs.

Number of Customers per FTE (516)
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Over the five-year period 2008 to 2012, the following can be noted with respect to Number of Customers
per FTE (S16) for participating utilities:

e On average, the Number of Customers per FTE has decreased by 3% from 538 to 521 over this period.

e The average has stayed constant at 521 customers per FTE over the last two years.

e The 3" quartile has seen the largest decrease of 8% from between 2008 and 2011.

e Factors influencing this result include efforts by staff to manage new connections, renewables, and new
business activities by utilities. However, the trend has not been significantly altered.

e As well, more work is being done on behalf of customers in all areas creating a change in this metric.
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Group

Return on Equity (%) (FR250)

Return on Equity (%) (FR250)
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Between 2008 and 2012, among the participating utilities:

e The average Return on Equity has increased from 7.40% to 8.70%.

e Over this five year period, the mean and 3" quartile ROE hit a high point in 2012 and the 1*" quartile hit
it’s high in 2010.

e The 3™ quartile ROE increased by 24%..

e The values for this metric were lowest in 2009 and have remained above those levels over the last three
years.
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Group

Return on Assets (%) (FR280)

Return on Assets (%) (FR280)
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The results of the current survey participants show that between 2008 and 2012:

e The average Return on Assets has increased by 12%, going from 2.64% to 2.96%.

e Both the 3 quartile and mean realized the highest ROA in 2012, at 3.75% and 2.96% respectively.

e The 1* quartile ROA was highest in both 2010 and 2011 at 2.11%.

e The 3" quartile has seen the largest increase in ROA over the last five years with an increase of 32%.
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Group

Staff Development Expenses per FTE (MR070)

Staff Development Expenses per FTE (MR070)
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In the five year period covered, the following can be noted among the participating utilities:

e The average LDC spent 8% less on Staff Development in 2012 than in 2008.

e Survey participants spent the least on Staff Development in 2009, with an average of $1,406 per FTE.

e There was a 47% increase in average expenses between 2009 and 2010 and a 22% decrease between
2010 and 2012 reflecting management response to training needs versus budget/economic
considerations. (This follows a pattern consistent with industries in Canada — economic stress leads to
less training.) There is a cyclic nature to the amount spent on staff development year over year.

e The 1* quartile group has decreased spending by 22% since 2008, while the 3" quartile group has
increased spending by 15% over the same period.
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Accidents: Frequency per 200,000 Hours (MR040)

Accidents: Frequency per 200,000 Hours (MR040)
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Since 2008:

e On average, there has been a 37% decrease in the number of accidents, reflecting efforts by utilities and
safety advocacy promoting zero accident tolerance levels. This decrease also reflects the effects of
increased staff awareness.

e Among participants, the lowest average frequency was in 2009 at 0.66 accidents per 200,000 Hours
Worked, and the highest frequency was 1.74 accidents per 200,000 Hours Worked in 2008.

e The 1* quartile remained at 0 accidents over the last five years.

e The3™ quartile reached its peak in 2008 with 3.1 accidents per 200,000 Hours Worked; however, the
period between 2009 and 2011 showed increases year over year. 2012 saw a decrease of 34%.

e |tis notable that the graph is showing characteristics of a cyclic nature.
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How many Smart Meters has the LDC installed life to date up to December 2012? (5206)

How many Smart Meters has the LDC installed life to date up to
December2012? (S206)
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Survey results show the following:

e To date, 1,995,954 Smart Meters have been installed by the 28 surveyed utilities.

e 100% of the LDCs participating in the survey have installed Smart Meters.

e 26 of the 28 survey participants have already reached their installation targets.

¢ Inthe first two years of the program significant installations occurred in large utilities, with medium and
small utilities reaching their installation targets more recently.

e Metering costs are reflecting changes relative to the methods employed to obtain meter data.
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What is the total dollar amount of capital expenditure related to Smart Meters life to date up to
December 2012? (S207)

What is the total dollar amount of capital expenditure related
to Smart Meters life to date up to December 2012? (S207)
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$2,000,000 +——

$O 1 T T
2008 2009 2010 2011 2012

W 1st Quartile MEAN ® 3rd Quartile

Since 2008 to the end of 2012, among the participating utilities:

e The average LDC has spent $10,390,517 in capital expenditure related to Smart Meters.

e Intotal, $280,543,950 of capital has been invested in Smart Meters.

e The program’s range of expenditure by LDCs is $728,250 to $57,920,870.

e Accounting treatments for smart meters are changing as the regulatory processes start to move costs
out of capital and into operations and maintenance.
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Veridian Connections Inc.

City of Pickering, Town of Ajax, Municipality of Clarington, City of Belleville

Veridian Connections Inc. is a large size utility located in the central part of southeastern Ontario. It is an
aggregate of a group of municipalities’ electricity distribution services under a single utility. It is owned 100%
by Veridian Corporation, which is itself owned by the four shareholding municipalities — City of Pickering, Town
of Ajax, Municipality of Clarington, and the City of Belleville. A number of other municipalities are included in
its service area among them: Port Hope, Gravenhurst, Uxbridge, Bowmanville, Newcastle, Orono, Port Perry,
Beaverton, Sunderland, and Cannington. It bills its customers for their electricity usage. The utility rebased in
2010. It is up to date on the smart metering program and met the regulatory requirements. The utility has
renewable generation in the form of solar cells and sells to the Grid.

Veridian Connections Inc. services the electricity distribution needs of all of the communities listed over a total
service area of 639 square km, comprised of 386 square km of rural service area, and 253 square km of urban
service area. The service area population is 319,042 and has an annual peak load of approximately 531 MW. It
is currently providing service to approximately 115,000 customers. Total kWh billed in 2012 was
2,589,091,725 kWh. It has a total work force of 223 with an average age of 47. The utility is a community
resource and asset contributing to the ongoing economic development by providing effective and efficient
electrical energy services. It is delivering a commitment of smart service and sustainability to each of the
municipalities it services in order to promote economic growth, community building and a sustainable future.
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Veridian Connections Inc.
2012 Performance Scorecard

MEARIE

Group

1. Profitability

FR300: Operating Margin (%)

Operating Margin is defined as:
o EBIT
6.00 1+ Total Electricity Revenue

8.00

400 T Operating margin reflects the profitability of
the company as influenced by management
2.00 T decisions (interest and taxes are excluded).
The higher the operating margin, the more
profitable is the company's core business.
This ratio indicates that your LDC is less

O Veridian Connections Inc. effective than most participants in 2011 and
0 Mean 2012 at managing your costs and contributing

@ 1stQuartile s .
© 3rd Quartile to the profitability of your business.

0.00
2010 2011 2012

FR310: Net Margin (%)

Net Margin is defined as:
Net Income
4.00 Total Electricity Revenue

5.00

3.00 A
Net margin is a measure of corporate

2.00 ~ profitability and a good way of comparing
1.00 - companies in the same industry, since such
companies are generally subject to similar
0.00 business conditions. In 2012 you were above
2011 2012 the mean with respect to generating sufficient
O Veridian Connections Inc. income to cover financial expenses as well as
OMean operating expenses. This result indicates that
@ 1stQuartile you were more able to do so than many of the
® 3rd Quartile other participants in 2012.
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Veridian Connections Inc.
2012 Performance Scorecard

MEARIE

Group

FR290: Return on Capital Employed (%)

6.00 ROCE is defined as:

5.00
Net Income

4.00
3.00 Equity + Debt— (Cash+ Short Term Investments)

2.00 This ratio measures profit per dollar of capital
1.00 employed. It is similar to Return on Assets but
takes into account the sources of financing. It is
commonly used as a measure for assessing

— : whether a business generates enough returns to
E\,\/Ae;;i'an Connections Inc. pay for its cost of capital. In 2012 your LDC was
@ 1st Quartile realizing greater than average participant
@ 3rd Quartile returns from capital employed.

0.00
2010 2011 2012

FR250: Return on Equity (%)

ROE is defined as:

14.00

12.00 Net Income
Total Equity
(Including share capital and retained earnings)

10.00

8.00
This ratio measures profit per dollar of equity.
Your LDC has remained in the 3" quartile for

4.00 this metricin 2010, 2011 and 2012.
2009 2010 2011 2012

6.00

<~ Veridian Connections Inc.
[ Mean

---@--- 1stQuartile

-—-@--- 3rd Quartile
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Veridian Connections Inc.
2012 Performance Scorecard

MEARIE

Group

2. Financial Strength

FRO30: Current Ratio

Current ratio is defined as:

Current Assets
Current Liabilities

It is a measure of the utility's liquidity. You are

below the average for this metric in 2012,

meaning that you may be less able to meet your

short term financial obligations than many of the

2010 2011 2012 other participants.

It should be noted that when current liabilities

<|:|> \'\’/‘Zﬁia” Connections Inc. exceed current assets (the current ratio is below
1), a company may have problems meeting its

@--- 1stQuartile . 4
---@--- 3rd Quartile short-term obligations.

FR320: Interest Coverage Ratio

The Interest Coverage Ratio is calculated as:

EBIT
Expenses — Financial

It is @ measure of a company's ability to
honour its debt payments.

Your LDC has a lower than average value for
2011 2012 this ratio in 2010, 2011 and 2012. It is

g\,\’:’”dia” Connections Inc. declining slightly over the period.
ean

@ 1stQuartile
® 3rd Quartile
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Veridian Connections Inc.
2012 Performance Scorecard

MEARIE

Group

FR040: Number of Days Cash Reserve

This ratio is defined as:

35.00
30.00
25.00

Cash + Short Term Investments
(Cost of Power, Operations, Maintenance, Admin.,
20.00 Financing charges, and Capital Expenditures) / 365
15.00
10.00 This ratio measures the utility's ability to meet its
5.00 short term cash requirements. Your 2012 results
0.00 indicate that you may want to review your levels
2009 2010 2011 2012 of cash and short term investments.

<~ Veridian Connections Inc. .
B— Mean Because your number of days reserve is 0, you

--@-- 1st Quartile may .not be as able to meet your short te.rr.n cash
---@---3rd Quartile requirements as the average survey participant.

FR140: Operating Ratio (%)

Operating Ratio is defined as

5.00
Total O & M Expenses
Total Revenue

4.50

4.00
350 This ratio provides an indication of the utility’s
effectiveness in managing operation and
maintenance costs as a percent of its total
electricity revenue.

3.00

2.50

2.00
2009 2010 2011 2012 Your results indicate a lower level of O&M costs

> Veridian Conmections Inc. per revenu'e than most participants in 2012.

O Mean Influences include the age of the plant and the

®--- st Quartile amount of plant replacement carried out by the
----@--- 3rd Quartile utility.
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Veridian Connections Inc.
2012 Performance Scorecard

MEARIE

Group

3. Asset Utilization

FRO50: Number of Days Sales Outstanding

35.00 This ratio is defined as:

Accounts Receivable: Electrical Energy at year end
(Total Service Revenue / 365)

This ratio relates to the utility's ability to expedite
the collection of its accounts receivable related to
the sale of energy. It is influenced by utility
collection practices and, together with the ratio
Number of Days of Unbilled Revenue (FR070), will
provide an indication of the utility's ability to
Veridian Connections Inc. manage its majorrgccounts receivable balances.
Mean You were in the 3™ quartile in this area in 2010,
-- 1stQuartile 2011 and 2012, meaning your collections practices
- 3rd Quartile are less effective than other participating utilities.

2010 2011 2012

FR100: Bad Debt as % of Revenue

This ratio is defined as:

0.5000

0.4000 Bad Debt
Total Revenue

0.3000

It indicates how effectively a utility is collecting
revenue - the lower the percentage, the more
0.1000 effective the utility is at collecting service
revenue. Major variances from year to year
may result from economic conditions, or from
large customers becoming insolvent.

0.2000

0.0000
2009 2010 2011 2012

Veridian Connections Inc. g
Mean You are in the 3" quartile for this ratio in 2012,

- 1stQuartile meaning that there may be room for
- 3rd Quartile improvement in addressing bad debt.
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Veridian Connections Inc.
2012 Performance Scorecard

MEARIE

Group

ER140: Inventory Turnover Ratio

3.50 This ratio is defined as:

3.00
2.50 Full Year of Cost of Materials Used
Average Inventory

2.00

1.50

This ratio indicates how effectively a utility is

managing its inventory. Your results indicate

0.50 that your rate of inventory turnover during a

0.00 typical operating cycle has remained higher
2011 2012 than the mean in 2010, 2011 and 2012.

O Veridian Connections Inc. Too low of a value in this ratio may suggest

O Mean some inefficiency because inventory has zero

® 1stQuartile rate of return. It may also suggest excess

® 3rd Quartile inventory or a planned inventory increase.

1.00

Asset Efficiency

Asset Efficiency is defined as:

I f I Total Electricity Service Revenue

Net Assets

The higher this ratio, the greater the revenue
generated from existing assets. Your LDC is in
the 3™ quartile for this measure of efficiency
in 2011 and 2012, indicating a more effective
use of assets to generate revenue than most

O Veridian Connections Inc. survey participants.
O Mean

@ 1stQuartile
@ 3rd Quartile

2010 2011 2012
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Veridian Connections Inc.
2012 Performance Scorecard

MEARIE

Group

4. Employees

MRO020: Short Term Absenteeism: Days per FTE

This ratio is defined as:
5.00

4.50

Number of Short Term Absences
Number of FTEs

4.00

3.50

3.00 e This ratio calculates the number of work days lost
250 due to short term absenteeism (5 days or less) per
FTE. Absenteeism may be an indicator of
employee satisfaction and/or health or safety or
environmental conditions at the utility.

Veridian Connections Inc. The amount of short term absenteeism has

Mean remained relatively consistent at your location
- 1stQuartile over the last three years. In 2012 you remain
- 3rd Quartile ) .

below the average for this metric.

2.00
2009 2010 2011 2012

MRO070: Staff Development Expenses per FTE

4,000.00 This ratio is defined as:

Total Costs of Staff Development
Number of FTEs

3,000.00

2,000.00

This ratio indicates the average cost spent
1,000.00 \ per employee on staff development.

0.00 You have been spending more than most
20 2010 2011 2012 survey participants on staff development
over the last three years.

< Veridian Connections Inc.
O Mean

---@--- 1stQuartile

---@--- 3rd Quartile
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Veridian Connections Inc.
2012 Performance Scorecard

MEARIE

Group

MRO040: Accidents: Frequency per 200,000 hours

4.00 This ratio is defined as:

Number of Compensable Injuries x 200,000
Number of Employee Hours Worked

3.00

2.00
It demonstrates the trend in frequency of

1.00 S on-the-job accidents. Only injuries where
compensation is paid are included in this
0.00 . ° ° figure. A high accident frequency may

2009 2010 2011 2012 indicate that more safety training is needed.

Veridian Connections Inc. . .
Mean Accidents were more frequent at your location

- 1stQuartile in 2011 and 2012 than in 2010. You are now in
--- 3rd Quartile the 3™ quartile for this metric.

MRO090: Cost of Safety Training per FTE

2,500.00 This ratio is defined as:

2,000.00

Cost of Training on Safe Work Practices
Number of FTEs

1,500.00

1,000.00

This ratio indicates the average cost spent
500.00 - per employee on safety training. It can be
looked at in conjunction with MR040:

2010 2011 2012 Accidents: Frequency per 200,000 hours.

0.00

O Veridian C tions Inc. .
- ,\/T'g;r:an onnections fnc You have been spending less than most survey

@ 1stQuartile participants on safety training in 2010, 2011
@ 3rd Quartile and 2012.
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Veridian Connections Inc.
2012 Performance Scorecard

MEARIE

Group

S$16: Number of Customers Per FTE This ratio is defined as:

Total Customers

Total FTEs
This ratio is a traditional indicator of corporate
performance; the greater the number of
customers per employee, generally the more
productive and efficient the organization. Your
results indicate an average ratio in 2012,
consistent with 2010 and 2011.

: : This ratio should not however be looked at in
2010 2011 2012 isolation. A high number could indicate industry
& Veridian Connections Inc. growth if the total number of customers has
O Mean increased year over year. However, an increase in
-~ @--- 1stQuartile customers per FTE alone could reflect a policy of
---@--- 3rd Quartile . e
downsizing within the company.

MRO030: Overtime Hours as a % of Regular Hours

5.00 This ratio is defined as:

Overtime Hours Worked
Total Regular Hours

4.00

3.00 .
Your employees are working an average

amount of overtime in 2010, 2011 and 2012.

2.00

1.00 This measure provides an indication of how
2009 2010 2011 2012 utilities manage their workload. It can be
__ : looked at with S16: Number of Customers
g \,\//‘:;C:"an Connections Inc. per FTE. High values for both ratios could

---@--- 1stQuartile indicate that the LDC is understaffed.
----@--- 3rd Quartile
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Veridian Connections Inc.
2012 Performance Scorecard

The
MEARIE

Group

5. Customers

SR180: Total Outage Minutes per Customer

350.00 ° This ratio is defined as:
300.00

Customer minutes of Interruption

250.00 Number of Customers

200.00

150.00 This ratio takes into account total outage

100.00 —® minutes per customer, including those caused
by supply (Code 2). A higher ratio can be caused

>0.00 1 F by such things as severe weather or by lack of

0.00 adequate responsiveness on the part of the
2010 2011 2012 LDC

O Veridian Connections Inc.
& Mean In 2012, you had a greater number of outage

@ 1stQuartile . .. .
© 3rd Quartile anDlgstes per customer than many participating

SR090: SAIFI: LDC Distribution System

250 SAIFl is defined as:
Total Number of Customer Interruptions
2.00 Total Number of Customers

150 SAIFI is commonly used as a reliability indicator
because it calculates the average number of
interruptions that a customer would experience in
0.50 a year. It is measured in units of interruptions per
customer and it looks at the interruptions caused
0.00 by the distribution system only. According to IEEE
2011 2012 Standard 1366, the median value for North

__ i American utilities is approximately 1.10
E"\l\//f;;i'an Connections Inc. interruptions per customer.
® 1stQuartile Your 2012 results indicate that your customers are
® 3rd Quartile experiencing more interruptions than the
customers of most participants.

1.00
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Veridian Connections Inc.
2012 Performance Scorecard

MEARIE

Group

CR100: Percent of Bills Cancelled and Re-issued

1.00 The calculation for this ratio is:

0.80 . .
Number of bills cancelled & reissued

0.60 Total number of bills issued

0.40 .
You have a lower than average rate of bill

0.20 cancellation and re-issue in 2010, 2011 and
0.00 . |_f . 2012. This reflects good quality control on

bill preparation and issue.
2011 2012

O Veridian Connections Inc.
O Mean

® 1stQuartile

® 3rd Quartile

$172: Monthly Bill for 1000kWh Residential Customers

32 This figure includes both customer and
- distribution charges.

30

Your customers were paying more in 2012

than they were in 2010 and 2011. However,

overall your customers were paying less

than the customers of many of the

24 participating utilities over the last three
2010 2011 2012 years.

28

26

< Veridian Connections Inc.
O Mean

---@--- 1st Quartile

----@--- 3rd Quartile
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Veridian Connections Inc.
2012 Performance Scorecard

MEARIE

Group

6. Efficiency

ER020: Controllable Expense per Customer (S)

300.00 This ratio is defined as:

Controllable Costs
Total customers

This measure provides an indication of the
utility's effectiveness in managing controllable
costs. Your LDC has lower controllable
expenses per customer than most
participants in 2012. This ratio can be

&~ Veridian Connections Inc. influenced by the degree to which a utility

B Mean provides various customer services. It can also

---@--- 1st Quartile .
@ 3rd Quuariile be influenced by the age of the plant.

2010 2011 2012

ER030: Controllable Expense per MWh Sold (S)

13.00 This ratio is defined as:

11.00 T - Controllable Costs
Total MWh Billed

9.00
° This measure provides an indication of the
7.00 * = utility's effectiveness in managing controllable
costs. Your LDC has lower levels of controllable
5.00 T ' ' expenses per MWh Billed than most
2009 2010 2011 2012 participating utilities in 2010, 2011 and 2012.
<~ Veridian Connections Inc.
0~ Mean As with ER020, this ratio can be influenced by
@~ 1stQuartile the degree to which a utility provides various
~®- 3rd Quartile customer services. It can also influenced be by
the age of the plant.
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2012 Performance Scorecard

MEARIE

Group

ER150: Controllable Cost per Circuit km of Line

20,000.00 This ratio is defined as:

15,000.00 Controllable Costs
Total Circuit km of line

10,000.00

This measure provides an indication of the
utility's effectiveness in managing
controllable costs.

5,000.00 A

0.00

2010 2011 2012 )
Your LDC has a lower ratio of controllable

O Veridian Connections Inc. costs per circuit km of line than most

O Mean participating utilities in 2012. This ratio may

@ 1stQuartile be impacted by customer density and b

@ 3rd Quartile P ¥ ¥ y
the age of the plant.

$238: Distribution System Losses (%)

This metric identifies the losses associated
—® with providing electricity from generators to
end-users.

Losses can be the result of technical
deficiencies or theft of power.

Your LDC is reporting a larger percent of
losses than most of your counterparts in
2012. This ratio has stayed relatively
consistent for you over the last three years.

2011 2012

O Veridian Connections Inc.
O Mean

@ 1stQuartile

@ 3rd Quartile

m s u rvey confidential

46



2013

Performance
Survey

BEIYISurvey




MEARIE
Group

Performance
Survey

Statistics & Ratios
Report on 2012 Data

BRI survey



Table of Contents

Section A: Background

1.
2.
3.

4.
5.

Confidentiality Protocol for UPMS 2013

Data Input Form

Instructions & Guidelines

i) Excerpt Instructions & Guidelines (April 19, 2013)

ii) Excerpt Update #4 to the Instructions and Guidelines (May 30, 2013)
Definitions of Ratios

Non-Numeric Data

Section B: Statistics & Ratios Report

oOuvkwnNneE

Statistics

Financial Ratios (FR)

Efficiency Ratios (ER)

System Reliability Ratios (SR)
Customer Service Ratios (CR)
Resource Management Ratios (MR)

17
18
34
38
49

465
524
552
586
606



Section A: Background

1. Confidentiality Protocol for UPMS 2013

The MEARIE Group recognizes the importance of maintaining the security of your information and has
developed the following policy that applies to all participants (and their delegates) in the Utility Management
Performance Survey, as well as G.C.B.L. Environmental (survey administrators) and The MEARIE Group.

An individual LDC will provide its authorization for the sharing of information identified as being information of
that LDC by completing the Survey Data Submission. This will result in the LDC’s data being identified by name
in the listing of participants. This enables participants to be aware of the names of the other participants in the
survey to determine the relevance of survey data cuts (e.g. by geography or size).

Survey results will be reported only to those LDCs who participate in the survey and provide comprehensive
data. Comprehensive participation means that each LDC is expected to match as many of the survey benchmark
positions as they are able, and provide data for all incumbents of matched positions. All participants must
consider this information as strictly confidential.

The results of the Utility Performance Management Survey will not be disclosed/sold to or shared with
organizations that have not participated in the survey, whether by MEARIE Group or G.C.B.L. Environmental or
survey participants. Participants may not share the survey report/results with non-participant LDCs or any
entity under any circumstances.

Information in the G.C.B.L. Environmental database is maintained with the highest standards of confidentiality.
Should you have any questions or for further information, please contact Bryan Boyce, President at G.C.B.L.
Environmental at (905) 886-2927 or gcblenv@sympatico.ca.

The obligations of confidentiality set out in this policy are subject to the requirements of applicable law.
However, LDCs may not disclose the existence or results of the Utility Performance Management Survey to any
regulatory body (or other person) unless compelled by law to do so, and if an LDC is compelled by law to make
such a disclosure, it will give The MEARIE Group as much notice in advance as possible of the disclosure and the
reasons the disclosure is legally required. In such circumstances, the LDC will take such steps as The MEARIE
Group reasonably requests, or will co-operate with respect to any steps The MEARIE Group reasonably wishes
to take, to contest or limit the scope of the disclosure.

The MEARIE Group will not be liable for breaches by participating LDCs of this disclosure policy.
2. Data Input Form

The following pages contain a copy of the blank data input form for the 2012 UPM Survey and a description of
ratios.
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[[Tsurvey
ME‘?&%{L& April, 2013

2013 Utility Performance Management Survey Input Form Protocol

In order to assist us in properly assessing the information provided in the survey responses and in making comparisons among utilities, please provide the following information
about your utility’s approach. Clicking on the Survey Section titles in column B of the table below will take you to that section of the survey.

Survey Section Contact Name E-Mail Address PhoneNumber Notes
Utility Characteristics

Customers

Customer Service

Service Reliability

Base Regulated Rates

Customer Demand & Revenues

Human Resources

Financial

Other Financial Data

Smart Meters

Please answer the following questions for clarification purposes:

Notes:
1. When filling out the survey are you using your audited financia statements for 2012?
2. Date of audited statements (DD/MM/YY)

3. When filling out the survey, are you using OEB reporting information?
4. Date of OEB reporting information (DD/MM/YY)

5. Have you rebased your rates?

6. In what year did rebasing occur?

7. Isyour utility billing electricity customers only?

8. Isyour utility billing electricity and water customers only?

9. Isyour utility billing electricity, water and gas customers?

10. Do you differentiate your administrative and billing costs based on the proportion of billing for each utility type?
11. Does your utility currently own any renewable generation assets?,

12. Do you have solar cells?

13. Do you have wind generation?

14. Do you sell to the grid?

Additional Notes:
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2013 Utility Performance M anagement Survey Input Form (2012 data)

1. Please reference thdPM S 2013 I nstructions& Guide" for definitions and direction in completing the survey.

2. Typeonly in thewhiteand red cells. Yellow or grey cells cannot be changed. Do not enter words such as nil, zero or n/a. Do not cut and
paste as this can destroy the formulas.

3. If the metric is not collected, leave the cell blank, do not erietfahe value of a particular response is zero, enter a 0.
4. Please review the Ratio sheets to see whether the ratios are near typical values. This helps to identify typos or mismatched units (such as kW requested, but MW entered).

5. Save the Excel file using the name of your utility and upload securely to the M EARIE web site.

General Information Area Year 2012 Data

Code (to be assigned by MEARIE when survey returned)

Electicity LDC Name

Contact Name/Authorized By

Job Title

Phone

E-mail address

Select your company name from the dropdowns in  [2011 DATA: Click this cell and use|2010 DATA: Click this cell and usg2009 DATA: Click this cell and
F13/G13/H13 to display the values you entered into [the arrow to the right to select youllthe arrow to the right to select yoduse the arrow to the right to seleg

Utility Characteristics previous surveys (2011, 2010, 2009) >>> compan' compan your compan
Total Service Area in Square Kilometres S1 0 0 0
Rural Service Area (sq. km) S17 0 0 0
Urban Service Area (sq. km) S18 0 0 0
Service Area Population S19 0 0 0
Municipal Population S20 0 0 0
Utility Winter Peak Load (kW) S91 0 0 0
Utility Summer Peak Load (kW) S92 0 0 0
Annual Peak Load in MW S5 0 0 0
Utility Average Peak Load (kW) S93 0 0 0
Utility Average Load Factor (% as a whole number) S6 0 0 0
Overhead Circuit Kilometres of Line (route kms only) S10 0 0 0
Underground Circuit Kilometres of Line (route kms only) S12 0 0 0
Total Circuit Kilometres of Line
(Overhead + Underground ie. S10 + S12) S21 0 0 0

Is The Utility Directly Connected to The IESO Grid?
*1f you answered yes to this question, please fill out ONLY the red
items in the Customers section below S293 0 0 0
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Circuit Kilometres of Line by Type (route kmsonly)

- 3 Phase

- 2 Phase

- Single Phase

Number of Transformersby Type

- Transmission (above 50kV)

- Subtransmission (27.6 - 50kV)

- Distribution (below 27.6kV)

How Many Electricity Substations of 27.6kV and Below Do You
Opeiate In Your Utility?

What % of Your System Has Been Upgraded in the Last Year?

What % of Your System Has Been Upgraded Since Rebasing?

System Voltage Levels (kV) (list from lowest to highest filling
from the first cell without any blank intervening cells)

- Lowest System Voltage Level in kV

- Next (if applicable)

- Next (if applicable)

- Next (if applicable)

- Next (if applicable

- Next (if applicable)

Control Centre for Scada System (yes/ no)

Customers

S22

S23

S24

S27

S28

S29

S324

S325

S326

S30

S30

S30

S30

S30

S3(

S30

S31

*If you answeredy es to S293 above (you are directly connected to the IESO grid), please fill out the

RED items in the Customers section below (e.g. S294, S295ASMJEL L AS the responses

identifying the number dRETAIL customers in each category of customer. These responses are

"white" boxes (S200, S216, S218, S279, S202, S203, S280, S281). If you arlSaededOT fill

out the red items.

Number of Residential Customers

Number of Residential Customers in question S32, that are \
Retailer

Total Number of Hourly Ontario Energy Price (HOEP) Residential
Custoners

Total Number of Weighted Average Hourly Spot Market Price
(WAHSP) Residential Customers

Total Number of Residential Customers Paying The Two-Tiered RPP

Price

Total Number of Residential Customers Paying The RPP Time ¢
Price

Number of General Service Customers <50kW

Number of General Service Customers <50kW that are with a Retailer

MSurvey

S32

S200

S294

S295

S296

S297

S215

S216

Total:

confidential



Total Number of Hourly Ontario Energy Price (HOEP) Gen

Service Customers <50kW S298

Total Number of Weighted Average Hourly Spot Market P

(WAHSP) General Service Customers <50kW S299

Total Number of General Service Customers <50kW Paying The

Tiered RPP Price S300 Total:
Total Number of General Service Customers <50kW Paying The

Time of Use Price S301 0
Number of General Service Customers >=50kW up to 999kW S217

Number of General Service Customers >=50kW up to 999kW th:

with a Retailer S218

Number of General Service Customers >=1,000kW and <=4,999kW S278

Number of General Service Customers >=1,000kW and <=4,9¢

that are with a Retailer S279

Total Number of Hourly Ontario Energy Price (HOEP) Gen

Service Customers >=50kW <= 4,999kW S302

Total Number of Weighted Average Hourly Spot Market P

(WAHSP) General Service Customers >=50kW <= 4,999kW S303

Total Number of General Service Customers >=50kW <= 4,99

Paying the Two-Tiered RPP Price S304  Total:
Total Number of General Service Customers >=50kW <= 4,9¢

Paying The RPP Time of Use Price S305 0
Total of Number of General Service Customers <50k

<=4,999kW S33

Total of Number of General Service Customers <50k\

<=4,999kW that are with a Retailer S201

Number of Large User Customers >5,000kW S34

Number of Large User Customers >5,000kW, that are with a Retailer S202

Total Number of Hourly Ontario Energy Price (HOEP) Large U

Customers >5,000kW S306

Total Number of Weighted Average Hourly Spot Market P

(WAHSP) Large User Customers >5,000kW S307

Total Number of Large User Customers >5,000kW Paying The

Tiered RPP Price S308 Total:
Total Number of Large User Customers >5,000kW Custo

Paying The RPP Time of Use Price S309 0
Number of Street Lighting Customers S35

Number of Street Lighting Customers that are with a Retailer S203

Total Number of Hourly Ontario Energy Price (HOEP) St

Lighting Customers S310

Total Number of Weighted Average Hourly Spot Market P

(WAHSP) Street Lighting Customers S311

Total Number of Street Lighting Customers Paying The Two-Ti

RPP Price S312 Total:
Total Number of Street Lighting Customers Paying The RPP Tir

Use Price S313 0
Number of Sentinel Lighting Customers S156

Number of Sentinel Lighting Customers that are with a Retailer S280
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Total Number of Hourly Ontario Energy Price (HOEP) Sent
Lighting Customers

Total Number of Weighted Average Hourly Spot Market P
(WAHSP) Sentinel Lighting Customers

Total Number of Sentinel Lighting Customers Paying The
Tiered RPP Price

Total Number of Sentinel Lighting Customers Paying The RPP
of Use Price

Number of Seasonal Occupancy Customers

Number of Seasonal Occupancy Customers that are with a Retailer

Total Number of Hourly Ontario Energy Price (HOEP) Seasonal
Ocaupancy Customers

Total Number of Weighted Average Hourly Spot Market Price
(WAHSP) Seasonal Occupancy Customers

Total Number of Seasonal Occupancy Lighting Customers Paying
The Two-Tiered RPP Price

Total Number of Seasonal Occupancy Customers Paying The RPP
Time of Use Pric

Total Number of Customers

Total Number of Customers with a Retailer

Total Number of Regulated Price Plan (RPP) Customers

Customer Service

Total Number of New Low Voltage (< 750kV) Services Connected

Number of New Low VoltageSservice (< 750kV) Connected Witk
Working Day:

Total Number of New High Voltage (>= 750kV) Services Connected

Number of New High Voltage (>= 750kV) Service Connected Wi
10 Working Days

Total Number of Connection Impact Assessments (CIA
Renewable Energy Generation >10 kW

Total Capacity of Connections for Renewable Energy Gener
>10kW

Total Number of Offers Made to Connect <10kW Renewable Er
Generation Projects

Total Number of Connections Made for Renewable En
Generation <10kW

Total Capacity of Renewable Energy Generation Connections <10kW

% of Time Connection Impact Assessments Completed W
Regulatory Schedule Requirements

Total Number of General Inquiry Telephone Calls Answered

Number of General Inquiry Telephone Calls Answered Withil
Seconds

Total Number of Qualifying Calls to Customer Care Number

Number of Qualifying Calls to Customer Care Number That
Abandoned

Number of Qualifying Calls to Customer Care Number Resolv:
Time of Call

MSurvey

S314

S315

S316

S317

S135

S281

S318

S319

S320

S321

S2

S219

S166

S118

S11%

S120

S119

S$282

S283

S284

S285

S286

S287

S124

S123

S221

S220

S226

Total:

Total:
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Total Number of Appointments Scheduled S223

Number of Appointments Scheduled Within 5 Business Days S222
Total Number of Appointments at a Customer's Premises or

Site Made S126
Number of Appointments at a Customer's Premises or Work Site

at the Appointed Time S125
Total Number of Appointments Requiring Rescheduling S225
Number of Appointments Rescheduled Within 1 Business Day S224
Number of Requests for Written Responses S128
Number of Requests for Written Responses Provided With

Working Days S127
Number of Emergency Calls for Urban Customers S115
Number of Emergency Calls for Urban Customers for W

Qualified Staff Were On Site Within 60 min. S74
Number of Emergency Calls for Rural Customers S138
Number of Emergency Calls for Rural Customers for W

Qualified Staff Were On Site Within 120 minutes S137
Total Number of Bills Issued S227
Number of Bills Cancelled & Reissued S228

Service Reliability

Total Customer Hours of Interruptiom¢lude Code 2) S102
Total Customer Hours of Interruptioaxtlude Code 2) S272
Total Customer Hours of Interruption Due to Sug
(Code 2) S103
Total Customer Interruptionsnclude Code 2) S104
Total Customer InterruptiongXclude Code 2) S274
Total Customer Interruptions Due to Supply (Code 2) S105
If your utility collects data for momentary interruptions,please an
the following.
Total Momentary Customer Interruptioriaqlude Code 2) S106
Total Momentary Customer Interruptiorex¢lude Code 2) S275
Total Momentary Customer Interruptions Due to Su
(Code 2) S107
Total Number of Customers Experiencing 4 or More Interruptions

S229
Total Number of Customers Experiencing an Interruption Lastin
(6) Hours or More S230
Of the Number of 6 Hour Interruptions, How Many Were D
Because of Code 2 Planned Outages? S292
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Base Regulated Rates - No Rate Riders (at the end of 2012)
If the following breakdown does not match the rate classes in use at the end of 201:
utility, please complete by matching to the most likely rate classses.

Residential Rates
- Customer Charge (For LDCs with urban and rural rates, inp!

average of the two rates.) S78
- Distribution Charge (For LDCs with urban and rural rates, inpt

average of the two rates.) S79
Monthly Bill for 1,000 kWh Residential Customers S172

General Service Monthly Demand 50kW or less

- Customer Charge S81

- Distribution Charge S82

General Service-Monthly Demand 50kW up to 999kW

- Non-Interval Meter Customer Charge S83
- Non-Interval Meter Distribution Charge S84
- Interval Meter Customer Charge S85
- Interval Meter Distribution Charge S86

General Service-Monthly Demand 1,000kW up to 4,999 kW

- Customer Charge S87

- Distribution Charg S8¢

General Service-Monthly Demand >= 5,000kW

- Customer Charge S89

- Distribution Charge S90

Customer Demand & Revenues

Total Residential kWh Billed S95
Average Monthly Residential Consumption S4
Total General Service (<50kW) kWh Billed S234
Total General Service (<50kW ) kW Billed S231
Total General Service (>=50kW <=4,999kW) kWh Billed S232
Total General Service (>=50kW <=4,999kW) kW Billed S233
Total Large User (>5,000kWh) kWh billed S97
Total Large User (>5,000kW) kW billed S235
Total Street Lighting kwWh billed S98
Total Sentinel Lighting kWh billed S80
Total kWh Billed S237
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Current Year (2012) Unbilled in kWh S99

Prior Year Unbilled in kWh S100
Total Wholesale kWh -Purchased and Generated S101
Total Cost of Meter Reading S136
Total Number of Bulk Metered Customers S327
Total Number of Customer Reads S169
Of The Number of Customer Reads In S169, How Many Are [

Manually S322

Distribution System Losses (%)
(Ente number to four decimal places, eg. 3.52% should be entered as
3.520) S238

Human Resour ces
Number of FTEs - Full Time Equivalents (including those in Affili

that are dedicated to LDC work) S3
Of FTEs, Number That Are Executive Level S239
Of FTEs, Number That Are Management Level S240
Of FTEs, Number That Are Front Line Staff S241
Of FTEs, Number That Are Union S288
Number of Customers per FTE S16
Total Cost of Compensation Packa S24:
Number of Occurences of Short Term Absenteeism (5 days or less) S108
Work Days Lost Due to Short Term Absenteeism (5 days or less) S109
Number of Long Term Absences (over 5 days) S243
Work Days Lost Due to Long Term Absenteeism (over 5 days) S244
Actual Overtime Hours Worked S110
Total Paid Regular Hours (include vacations, statutory holidays

leave, etc) S111
Total Number of Payable Employee Hours S112
Total Number of Compensable Injuries (only where compensat

paid) S113
Number of Days Lost S114
Total Third Party Costs for Staff Development (does not include

work training) S245
Total Internal Costs for Staff Development (include internal la

costs of participating, buttot safe work training) S246
Total Costs of Staff Development S14
Total Cost of Training on Safe Work Practices S155
Total Number of Hours of Staff Training on Safe Work Practices S168
Total Cost of Staff Development Training and Staff Safety Training S328
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Average Age of Employees

#of staff<=25

#of staff 26<=35

# of staff 36<=45

#of staff 46<=55

#of staff 56<=65

#of staff >65

Number of Customer Satisfaction Surveys in Y{deave blank if
Zero)

Number of Employee Satisfaction Surveys in Ydeave blank if
zero)

Number of Employees (FTEs) that Retired or Resigned During Year

Financial
Assets

Net Assets (NBV of all Assets; i.e. [gross fixed assets+current
assets+inventory+regulatory assets+other assets—accumulated
amortization]; as per RRR: E 2.1.7 Trial Balance Summary)

Net Book Value of In-Service Assets

Total Value of Work-in-Progre

Current Assets

Inventory (end of year level)

Non-arrent Assets

Othe Assets and Deferred Charges

Other Capital Assets

Gross Fixed Assets (include all Work-in-Progress)

Accumulated Depreciation/Accumulated Amortization

Liabilities and Equity

Non Curent Liabilities

Current Liabilities

Othe Liabilities

Totd Equity

Liabilities and Equity

MSurvey

S247

S248

S249

S250

S251

S§252

S253

S254

S255

S256

S260

S276

S27i

S54

S55

S257

S258

S259

S57

S58

S261

S56

S262

S53

S264
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Revenues
Total Residential Distribution Revenue (exclude all rate riders, fi¢
to be sourced from RRR)

Total General Service Distribution Revenue (figures to be soi
from RRR)

Total Large User Distribution Revenue (Figures should be taken
the RRR.)

Totd Street Lighting Distribution Revenue

Totd Sentinel Lighting Distribution Revenue

Totd Electricity Distribution Revenue

Total Other Operating & Financial Revenue ( including all charges
and miscellaneous revenue; do not include flow through sale of |

Total Electricity Service Revenue (Total Distribution Revenue
Revenue from Sale of Power)

Rewenue From Sale of Power

Total Revenue Including Sale of Power (Total Electricity Ser
Revenue plus Total Other Revenue) (Figures should be taken fr¢
RRR.)

Total Amount of Distribution Revenue that Relates Specifically to
Reco\ery of Regulated Assets (This value can be 0 or a negative
number)

Expenses

Expenses - Operations and Maintenance
Total Operations and Maintenance Expenses (Excluding Cap
Income Taxes)

If these Operations and Maintenance Expenses in
Transformation Costs answer the following:

Transformation Costs

Contractor Expense (non capitalized)

Labour Component of Operations and Maintenance Expenses
labour only, exclude overhead allocated)

Expenses - Billing and Collection

- Total Billing and Collection Expenses

- Labour Component of Billing and Collection Expenses (d
labour only, exclude overhead costs)

Expenses- Administration

Total Administration Expense (exclude taxes)

Labour Component of Administration Expense (direct labour
exclude overhead costs)

Expenses - Financial

MSurvey

S39
S41
S43
S189
S$192

S46

S266
s44

S265

S45

S190

S67

S267
S13

S68

S69

S70

S71

S72

S73
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Other Financial Data

Net Income

EBITDA (Earnings before Interest, Tax, Depreciation
Amortization. )

EBIT (Earnings Before Interest and Taxes)

Long Term Debt Service for the Year

Totd Debt

Of Total Debt, Amount That is Commercial Debt

Of Total Debt, Amount That is Shareholder Debt

Long Term Debt

Interest on Long Term Debt

Amortization (Depreciation of Fixed Assets, plus amortizatio
contributed capital for the current year.)

Accounts Receivable - Electrical Energy at Year End

Accounts Receivable - Electrical Energy Average for the '
(average of 4 quarters)

Accounts Receivable - Unbilled Electrical Revenue at Year End

Accounts Receivable - Unbilled Electrical Revenue Average fc
Year (4 quarters)

Actual Write-Offs - Total for All Accounts Written Off (do n
include bad debt)

Bad Debt Expense Only (does not include write offs reported in S77)

Cusbmer Deposits

Deferred Tax for the Year

Net Income Before Extraordinary ltems (if there are no extraord
items, then use Net Income)

Dividends Paid

Cas Position at Year End

Cas + Short Term Investments

Costof Power Purchased (exclude debt retirement charges and HST)

DebtRetirement Charges

Contmollable Costs

Full Year Cost of all Materials Used

Capital Expendituresfor the Year

Gross In Service Capital Additions for the Year

Gross Capital for the Year (Include all capital expenditures, all '
in-progress and capital contributions) EXCL Tax

MSurvey

S47
S48
S213
S49
S50
S268
S269
S51
S52
S59
S75
S152
S76
S153
S77
S158
S204
S167
S170
S173
S270
S65
S66
S163
S271

S214

S273

S8
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- Labour (include work in progress) S60 0 0 0

- Overhead (include work in progress) S61 0 0 0
- Equipment Material (include work in progress) S62 0 0 0
- Other (including contractor expenses; include work in progress) S63 0 0 0
- Does your utility capitalize interest expenses for ca

expenditures? S187 0 0 0
Contiibuted Capital for the Year S9 0 0 0

Smart Meters - If not applicable please leave blank
Does Your LDC Currently Have Any Smart Meters Instal

S205 0 0 0
How Many Smart Meters Has the LDC Insta Life to Date Up to
December 20127 S206 0 0 0
Number of Meters Installed for ResideniLifeto Date up to
December 2012 S289 0 0 0
Number of Meters Installed for General Service <5(Lifeto Date
up to December 2012 S290 0 0 0
Totd Number of Smart Meters to be Deployed in the Utility S291 0 0 0
How Many Customers of The Utility Do Not Use A Smart Meter? S323 0 0 0
What is the Total Dollar Amount of Capital Expenditure Relate
Smart Meterd ife to Date up to December 2012? S207 0 0 0
What Was the Rate Rider Collection Account Balance as o
20127 Lifeto Date) S208 0 0 0
What Was the Operations & Maintenance Account Balance as ¢
2012 (ifeto Date) S209 0 0 0
Please provide chargesrelated to amountstransferred out of the following smart meter
variance accounts all life to date up to Dec 2012. (appliesto L DCswher e smart metering
implementation has somewhat advanced)
— $ Amount Transferred Related to Capital. S210 0 0 0
— $ Amount Transferred Related to Operations. S211 0 0 0
— $ Amount Transferred Related to Maintenance. S212 0 0 0

Other

Please Describe Any Significant Reporting Anomaly
(S150)

3700 Steeles Avenue West, Suite 1100
Vaughan, Ontario LAL 8K8
905.265.5300

1.800.668,9979

mearle.ca
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Automatically upon entering the data into the Survey, the LDC is shown the following computed values.
Definitions of these ratios can be found in Section 4.

Identifier

Financial Ratios

FRO10
FR020
FRO30
FRO40
FRO50
FRO60
FRO70
FRO80
FR0O90
FR100
FR120
FR130
FR140
FR150
FR160
FR170
FR190
FR200
FR210
FR220
FR230
FR240
FR250
FR260
FR270
FR280
FR290
FR300
FR310
FR320

(Idl]Survey

Net Income as a % of Total Revenue

Debt/Equity Ratio

Current Ratio

Number of Days Cash Reserve

Number of Days Sales Outstanding

Average Number of Days Sales Outstanding

Number of Days of Unbilled Revenue

Average Number of Days of Unbilled Revenue
Write-offs as a % of Total Electricity Service Revenue
Bad Debt as a % of Total Electricity Service Revenue
Times Interest Earned

Debt Service Coverage (EBITDA Interest Coverage)
Operating Ratio (%)

Distribution Revenue per Residential Customer ($)
Distribution Revenue per General Service Customer ($)
Distribution Revenue per Large Customer ($)

Return on Total Assets Less Depreciation (%)
Percent Debt (%)

Fixed Charge Coverage (EBIT Interest Coverage)
Cash Flow/Debt

Net Income as a % of Distribution Revenue
Profitability

Return on Equity (%)

Free Operating Cash Flow Plus Interest Over Interest
Debt Over EBIT

Return on Assets (%)

Return on Capital Employed (%)

Operating Margin (%)

Net Margin (%)

Interest Coverage Ratio

confidential
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Identifier

Customer Service Ratios

CRO010 Percent of Requests for New Low Voltage Service Met Within Min. Standard
CR020 Percent of Requests for New High Voltage Service Met Within Min. Standard
CR040 Percent of General Inquiry Telephone Calls Answered Within Min. Standard

CRO050 Percent of Appointments at a Customer's Premises or Work Site Made Within Min. Standard

CRO060 Percent of Requests for Written Responses Met Within Min. Standard
CRO070 Percent of Emergency Calls for Urban Customers Met Within 60 Minutes
CR080 Percent of Emergency Calls for Rural Customers Met Within 120 Minutes

CR090 Percent of Calls Resolved by First Point of Contact
CR100 Percent of Bills Cancelled and Re-issued
CR110 Percent of Customers With a Retailer

Efficiency Ratios

ERO010 System Unit Cost of Power ($)

ER020 Controllable Expense per Customer ($)

ER030 Controllable Expense per MWh Sold ($)

ER040 O&M Expense per Customer ($)

ER050 O&M Expense per MWh Sold ($)

ER060 Billing and Collection Expense per Customer ($)
ER070 Billing and Collection Expense per MWh Sold ($)
ER080 Administration Expense per Customer ($)

ER090 Administration Expense per MWh Sold ($)

ER110 Customer Density (per sg. km)

ER120 Cost per Customer Read for Meters

ER140 Inventory Turnover Ratio

ER150 Controllable Cost per Circuit km of Line

ER160 Asset Efficiency

System Reliability Ratios

SR010 System Average Interruption Duration Index (SAIDI)

SR020 SAIDI: Loss of Supply

SR030 SAIDI: LDC Distribution System
SR040 Customer Average Interruption Duration Index (CAIDI)

SR050 CAIDI: Loss of Supply

SR060 CAIDI: LDC Distribution System
SR070 System Average Interruption Frequency Index (SAIFI)

SR080 SAIFI: Loss of Supply

SR090 SAIFI: LDC Distribution System

SR100 Index of Reliability

(Idl]Survey
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Identifier System Reliability Ratios
SR110 Index of Reliability: Loss of Supply
SR120 Index of Reliability: LDC Distribution System
SR130 System Average Automatic Reclosure Index (SAARI)
SR140 SAARI: Loss of Supply
SR150 SAARI: LDC Distribution System
SR160 Percent of Customers Experiencing Multiple Outages
SR170 Percent of Customers Experiencing Long Duration Outages
SR180 Total Outage Minutes per Customer
Resource Management Ratios
MRO010 Short Term Absences per FTE
MRO020 Short Term Absenteeism: Days per FTE
MRO030 Overtime Hours as a % of Regular Hours
MRO040 Accidents: Frequency per 200,000 Hours
MRO050 Accidents: Severity Rate per 200,000 Hours
MRO070 Staff Development Expenses per FTE
MRO090 Cost of Safety Training per FTE
MR100 Number of Hours of Safe Work Practices Training per FTE
MR110 Employee Turnover Ratio
MR120 Percent of Total Staff in Executive Positions
MR130 Percent of Total Staff in Management Positions
MR140 Percent of Total Staff in Front Line Positions
MR150 Total Compensation per FTE
MR160 Overtime Hours as a % of Total Hours Worked
MR170 Percent of Total Staff in Union Positions
MR180 Percent of Total Front Line Staff in Union Positions

3. Instructions & Guidelines

The following pages contain an excerpt of the Instructions and Guidelines (April 19, 2013) and an excerpt from
Update #4 to the Instructions and Guidelines (May 30, 2013).

The following Sections provide definitions and guidance with respect to the data to be entered into the Survey.
The topics are displayed in the order of the Survey Data Input Form and show the number assigned to each
question (e.g. S19). Some sections contain new information while others repeat instructions from previous
years’ surveys to allow participants to refresh their understanding of the requirements for the data.

m su rvey confidential 17



i) Excerpt Instructions & Guidelines (April 19, 2013)

RRR information is acceptable wherever it can be used in the responses. The Project Team recognizes that the
RRR report is being prepared at the same time and thus you may be able to integrate reporting for both RRR
and UPMS 2013. The Project Team anticipates that each utility will use data that is of regulatory reporting
quality or is from audited financial year end statements. In each case, the status of the data is assumed to be
as accurate and as timely as possible based on its origin.

The Project Team is aware of the new guidelines issued by the Ontario Energy Board for “Electricity
Distributors’ Reporting and Record Keeping Requirements (RRR)” April 2013, and the previously issued
(January 2013) document. Every attempt has been made to ensure the consistency of definitions associated
with statistics being gathered in the UPMS 2013 with RRR and other regulatory documents. Definitions
associated with the various statistics will be as per regulatory guidelines in the event there is an inconsistency
between the UPMS guideline and RRR protocols.

1) Utility Characteristics

New for 2013 are three additional questions under “Number of Transformers by Type”. They are:

S324: How Many Electricity Substations Do You Operate in Your Utility?
S325: What % of Your System Has Been Upgraded in the Last Year?
S326: What % of Your System Has Been Upgraded Since Rebasing?

In 2011, one minor wording change in “S6 Utility Average Load Factor (% as a whole number)” was made to
ensure respondents provide a whole number in their response. This number should match the entry for RRR
E2.1.5 Performance Based Regulation. It is equal to the Average Load/Capacity or Peak Load.

The following comment/question was added in 2012.

5293: Is The Utility Directly Connected To The IESO Grid?

The answer to the question will be a “yes” or “no” — use the drop-down box to select one or the other. The
question is to reflect a change in the manner of reporting that is more consistent with RRR and is relevant to
the changes that have been made in the “Customers” portion of the survey. This question is formatted in red
to highlight the need for utilities which answer “Yes” to answer only those questions in the Customers

section that are similarly formatted.

Note: Utilities which answer “No” to this question are asked to complete the responses that are not
formatted in red.

Also for this year we have indicated that $21: Total Circuit Kilometers of Line will be calculated by adding
510 and S12 - being overhead and underground facilities respectively.
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2) Customers

The number of customers asked for in each of these questions relates to year-end figures, rather than
averages (consistent with OEB data). In all cases, bulk metered customers count as one (1) customer.

For 2012, the following will be answered only by those utilities directly connected to the IESO grid and which
answered “Yes” to $293. The statistics coincide with RRR requirements in reporting to the OEB and RRR
responses may be used calculated on an annual basis. These questions are formatted in red in the body of
the survey for ease of identification coinciding with the colour format of 293 above. (Note: Those utilities
which answered “No” will only fill in the statistics with white response boxes.) However, utilities who have
answered “Yes” to $293 should also answer the retail customer questions — i.e., $200, S202, 5203, S216,
5218, S279, 5280, and S281. These are white squares.

5$294: Total Number of Hourly Ontario Energy Price (HOEP) Residential Customers.s

5295: Total Number of Weighted Average Hourly Spot Market Price (WAHSP) Residential Customers.
5296: Total Number of Residential Customers Paying The Two-Tiered RPP Price.

5297: Total Number of Residential Customers Paying The RPP Time of Use Price.

5$298: Total Number of Hourly Ontario Energy Price (HOEP) GS<50 kW Customers.

5299: Total Number of Weighted Average Hourly Spot Market Price (WAHSP) GS<50 kW customers.
5$300: Total Number of GS<50 kW Customers Paying The Two-Tiered RPP Price.

$301: Total Number of GS<50 kW Customers Paying The RPP Time of Use Price.

5$302: Total Number of Hourly Ontario Energy Price (HOEP) >=50kW<=4,999kW Customers.

5$303: Total Number of Weighted Average Hourly Spot Market Price (WAHSP) >=50kW<=4,999kW Customers.
5$304: Total Number of >=50kW<=4,999kW Customers Paying The Two-Tiered RPP Price.

S$305: Total Number of >=50kW<=4,999kW Customers Paying The RPP Time of Use Price.

S$306: Total Number of Hourly Ontario Energy Price (HOEP) Large User Customers >5,000kW.

5$307: Total Number of Weighted Average Hourly Spot Market Price (WAHSP) Large User Customers
>5,000kW.

5308: Total Number of Large User Customers >5,000kW Paying The Two-Tiered RPP Price.

5$309: Total Number of Large User Customers >5,000kW Paying The RPP Time of Use Price.

$310: Total Number of Hourly Ontario Energy Price (HOEP) Street Lighting Customers.

S$311: Total Number of Weighted Average Hourly Spot Market Price (WAHSP) Street Lighting Customers.
$312: Total Number of Street lighting Customers Paying The Two-Tiered RPP Price.

$313: Total Number of Street lighting Customers Paying The RPP Time of Use Price.
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S$314: Total Number of Hourly Ontario Energy Price (HOEP) Sentinel Lighting Customers.

S$315: Total Number of Weighted Average Hourly Spot Market Price (WAHSP) Sentinel Lighting Customers.
$316: Total Number of Sentinel Lighting Customers Paying The Two-Tiered RPP Price.

S$317: Total Number of Sentinel Lighting Customers Paying The RPP Time of Use Price.

5$318: Total Number of Hourly Ontario Energy Price (HOEP) Seasonal Occupancy Customers.

$319: Total Number of Weighted Average Hourly Spot Market Price (WAHSP) Seasonal Occupancy
Customers.

$320: Total Number of Seasonal Occupancy Customers Paying The Two-Tiered RPP Price.

$321: Total Number of Seasonal Occupancy Customers Paying The RPP Time of Use Price.

The following revisions were made to the survey in previous years. The explanations are once again included
for your information.

These revisions were made in response to discussion and input from feedback during the teleconference and
through emails. The revisions and additions to the General Service category have been made to achieve some
consistency with the rates section. This specifically had to do with the General Service category in rates of
customers with >=50kW up to 999 kW load.

Revisions:
$217: Number of General Service Customers >= 50 kW up to 999kW.
5$218: Number of General Service Customers >=50 kW up to 999kW that are with a Retailer.

5$33: Total Number of General Service Customers <50kW<=4999kW.
5201: Total Number of General Service Customers <50kW to <=4999kW that are with a Retailer.

Additions:

5278: Number of General Service Customers >=1000kW and <=4999kW.
5279: Number of General Service Customers >=1000kW and <=4999kW that are with a Retailer.

5$280: Number of Sentinel Lighting Customers that are with a Retailer. The addition of this question responds
to a request from 2009. If this is not measured leave blank. Note that because of the additional questions,

2009’s responses to $S217/5218 compare now to the totals of the responses to $217/5218 + $278/5279.

5$281: Number of Seasonal Occupancy Customers that are with a Retailer. The addition of this question is for
consistency with the other Customer information collected. If this is not measured leave blank.

S$2: Number of Customers. This total is computed but should be compared to internal records for accuracy.
Note: this number does not include seasonal occupancy.
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5$219: Total Number of Customers with a Retailer. This total is computed but should be compared to internal
records for accuracy. Note: This number does not include seasonal occupancy.

Clarifications:

$166: Total Number of Regulated Price Plan (RPP) Customers. This question remains in place this year
although many utilities do not record this number. The question should be answered only if your utility
maintains records of RPP customers, otherwise leave it blank.

3) Customer Service

New questions were added in 2010 to reflect the increasing work load associated with energy policy decisions
since the “Green Energy Act” legislation.

The information requested deals with Renewable Energy Generation connection processes. It is an effort to
start compiling information on how LDCs are contributing to the implementation of energy policy and to
ensure there is a record of the ongoing work. As data is compiled over the next few years, further analysis of
the impact will be made, although some commentary may be forthcoming as a result of this year’s
submissions.

Additions:

5282: Total Number of Connection Impact Assessments (CIA) for Renewable Energy Generation >10kW.
5$283: Total Capacity of Connections for Renewable Energy Generation >10kW.

5284: Total Number of Offers Made to Connect <10kW Renewable Energy Generation Projects.

5285: Total Number of Connections Made for Renewable Energy Generation <10kW.

5286: Total Capacity of Renewable Energy Generation Connections <10kW.

5287: % of Time Connection Impact Assessments Completed Within Regulatory Schedule Requirements.

As for the last two years, the definitions relating to the customer service questions are the same as those used
for your reporting of SQI’s to the OEB. In order to assist in this year’s survey, the following information is again
included in this guideline.

$221: Total Number of Qualifying Calls to Customer Care Number.

“Qualifying calls” are those calls received during the regular hours of operation of the LDC’s customer care
number and are either: (a) calls for which the customer normally reaches a customer service representative
directly or has been transferred to a customer care line by a general operator; or (b) calls in which the
customer has reached an interactive Voice Response (“IVR”) system and selected the option of speaking to a
customer service representative.
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“Customer Care Number” means any telephone number that is given to the public by the LDC for the purpose
of contacting the LDC on matters concerning customer care, including customer account enquiries and other
customer service enquiries; or any number dedicated exclusively to the same purpose.

$220: Number of Qualifying Calls to Customer Care Number That Are Abandoned. This metric, along with
S221, measures the degree to which you are answering your customers’ calls. A call is considered
“abandoned” if the call is dropped after an initial 30-second period.

$226: Number of Qualifying Calls to Customer Care Number Resolved at Time of Call. This question tracks
“first call resolution” or the ability of your customer care function to resolve issues immediately. If you do not
track this number, leave it blank.

5$223: Total Number of Appointments Scheduled. This refers to the total number of scheduled appointments
for the year. Include “rescheduled” appointments in this count. Appointments measured include, but are not
limited to: disconnecting /reconnecting to effect maintenance or upgrades; connecting a new customer or new
service; providing underground cable locates; inspections; gaining access to inside meters.

5$222: Number of Appointments Scheduled Within 5 Business Days.
This tracks the number of appointments that are scheduled to take place within 5 business days of the day on
which all applicable service conditions are satisfied.

$225: Total Number of Appointments Requiring Rescheduling. This question measures “workarounds”; i.e. it
measures the number of appointments that need to be rescheduled by either the customer or the LDC.

$224: Number of Appointments Rescheduled Within 1 Business Day.
This question includes all of LDC attempts to contact the customer within one business day to reschedule the

appointment, if an appointment needs to be rescheduled.

$227: Total Number of Bills Issued. This is the total number of customer bills created. This includes bills
issued as arrears, but does not include notices to pay.

5228: Number of Bills Cancelled & Reissued. This is the number of bills that were cancelled and reissued for
any reason.

4) Service Reliability

The questions on service reliability indicate to either “include Code 2” or “exclude Code 2”. These questions
are intended to differentiate between interruptions caused within the distribution system and those caused
from outside the LDC’s system. Code 2 refers to loss of power supply due to problems in the bulk electricity
system, as shown below.
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Cause of Service Interruption
(Updated from Electricity Reporting and Record Keeping Requirements Version Dated May 2010)

0 Unknown/Other
Customer interruptions with no apparent cause that contributed to the outage

1 Scheduled Outage - Customer interruptions due to the disconnection at a selected time for
the purpose of construction or preventive maintenance
2 Loss of Supply - Customer interruptions due to problems in the bulk electricity supply

system. For this purpose, the bulk electricity supply system is distinguished from the
distribution system based on ownership demarcation.

3 Tree Contacts - Customer interruptions caused by faults resulting from tree contact with
energized circuits

4 Lightning - Customer interruptions due to lightning striking the distribution system, resulting
in an insulation breakdown and/or flashovers

5 Defective Equipment - Customer interruptions resulting from equipment failures due to

deterioration from age, incorrect maintenance, or imminent failures detected by
maintenance

6 Adverse Weather - Customer interruptions resulting from rain, ice storms, snow, winds,
extreme temperatures, freezing rain, frost or other extreme weather conditions (exclusive of
Code 3 and 4 events)

7 Adverse Environment — Customer interruptions due to Distribution Equipment being subject
to abnormal environments such as salt spray, industrial contamination, humidity, corrosion,
vibration, fir or flowing water.

8 Human Element - Customer interruptions due to the interface of distributor staff with the
system
9 Foreign Interference - Customer interruptions beyond the control of the distributor such as

animals, vehicles, dig-ins, vandalism, sabotage and foreign objects

The table on the next page illustrates how the interruption information can be captured.
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Sample - System Reliability Ratios Data & Collection - Anytown Hydro

Total Customers Served: 4300
Interruption Data - Sustained Outages: 1 minute or more
Customer Interruptions | Durati Due t
Date Location Code/Cause u upt! uration | Customer ueto
# Customers Affected | (Hours) Hours Supply
A AxB
Jan5 West Sub'd 8 |[Car Accident 24 2.00 48 No
Jan 22 Main St 4 |Lightning 436 0.50 218 No
Mar 23  [Substation 2 2 |OH Supply 1,566 1.25 1,958 Yes
Mar 23  [Substation 2 2 |OH Supply 60 3.00 180 Yes
Aug 4 High Street 8 |Car Accident 24 2.50 60 No
Sept25 |White Street 5 |Defect 62 1.75 108 No
Switch
Nov 15 W End of Town 5 Defect Cable 1,250 1.50 1,875 No
Totals 3,422 4,447
Supplier-Caused 1,626 2,138
INTERRUPTION DATA (MOMENTARY < 1 MINUTE)
. Customer Interruptions
Dat Locat Code/C Due to Suppl
ate ocation ode/Cause # Customers Affected ue to Supply
Jan 3 Smith Street 0 [Unknown 240 No
Mar 24  [Substation 2 2 |OH Supply 1,566 Yes
July 1 Downtown 8 |[Car Accident 560 No
Nov 29 Feeder 5F8 0 |Unknown 430 No
Total 2,796
Supplier- Caused 1,566

5102 Total Customer Hours of Interruption (include Code 2). This is the total number of customer hours of
interruption (e.g. AxB = 4447, as per the Table on pg 8).
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5$103: Total Customer Hours of Interruption Due to Supply (Code 2). This is the number of customer hours of
interruption caused by supply (e.g. AxB for Code 2 = 2138, as per the Table on pg 8). It should be equivalent to
the difference between S102 and S272.

$272: Total Customer Hours of Interruption (exclude Code 2). This is the number of customer hours of
interruption, NOT caused by Code 2; i.e. customer hours of interruptions in the LDC’s system (5S102- S103 =
2309, as per the Table on pg 8).

5$229: Total Number of Customers Experiencing 4 or More Interruptions. This refers to the number of
customers who had four or more power interruptions, regardless of reason, in the year.

5$230: Total Number of Customers Experiencing an Interruption Lasting Six (6) Hours or More. This refers to
the number of customers who had power interruptions lasting six or more hours, regardless of reason, in the
year.

Additions:

From feedback received during the 2009 survey the following query was added to the Service Reliability
Section, and retained in this year’s survey.

5292: Of the number of 6 hour interruptions, how many were done because of Code 2 planned outages?

5) Base Regulated Rates

578 and following. The rates to be provided are the Base Regulated Rates at the end of 2011. Do not include
Rate Riders in any of the inputs. If there are different rates for different service areas, provide weighted
average rates by customer count for monthly service charges and by volume for distribution charges. If there
are no customers in a particular class, leave blank.

$79: Distribution Charge (for LDCs with urban and rural rates, input the average of the two rates.) This figure
includes Distribution charges only, not Retail Transmission Rate, Wholesale Market nor Rural Rate Protection
Plan.

Revision:

S99 has had a simple change made to clarify the intent of the query.

$99: Current Year (2011) Unbilled in kWh.
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6) Customer Demand & Revenues

In 2013, an addition has been created:

$327: Total Number of Bulk Metered Customers

The addition is designed to help define the impact of bulk metering.

In 2012 the following addition was made as follows:

$322: Of the Number of Customer Reads In S169, How Many Are Done Manually

This question was added to provide a mechanism for determining how meter reading is evolving to remote
reads across the utilities surveyed and thus affecting cost efficiency.

This section had previously been updated in 2011 and other years for consistency with the changes made to
the Customers section and to be compatible with the Rates section at that time and from other years. These
updates are included here once again for information. Please note that “kWh billed” for all customer classes
includes uplift.

$231: Total General Service (<50kW) kW Billed. It is often the case that under 50 kW customers do not have
demand meters and therefore do not get billed demand (although this may change) so this cell can be left
blank in those cases.

$237: Total kWh Billed. This is a computed number based on your inputs to the previous questions. This can
be compared to internal records to confirm accuracy of inputs.

$238: Distribution System Losses (%). This is the same number as the one that you report to the OEB. Enter
the number to 4 decimal places; e.g. 3.1678% should be entered as 3.1678. If the utility does not have this
percentage, it can be calculated by dividing the Distribution system losses (kWh) by [total billed kWh in 2011]
plus (unbilled kWh at end of 2011) less (unbilled kWh at year end 2009).

Revisions:

For consistency with Rates and with Customer wording changes, the following revisions have been made:

$232: Total General Service (>=50kW <=4999kW) kWh Billed.
5$233: Total General Service (>=50kW <=4999kW) kW Billed.
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7) Human Resources

In order to deal with clarification of the intent, the following statistics have been reworded.

S245: Total Third Party Costs for Staff Development (does not include safe work training.)
S246: Total Internal Costs for Staff Development (include internal labour costs of participating, but not safe
work training.)

A new statistic has been added as follows:

$328: Total Cost of Staff Development Training and Staff Safety Training” in order to help define training cost
proportions.

S$3: Number of FTEs -Full Time Equivalents. This is the year-end number of LDC employees. The number is
expressed as FTE’s in order to capture all part-time workers; for example two part-time staff = 1 FTE. This
metric includes the total number of employees in the LDC plus employees of the Affiliates whose work is
primarily in relation to LDC's operations. This number usually does not include students, and should not
include vacancies even if you plan to fill them.

5$239, 5240, S241. These three questions are looking for the split among front-line, management and
executive level staff. The total should equal the number shown in S3. Management is supervisory staff; and
executive level refers to the top rank in the company. There has been a change in the treatment of Front Line
Staff (FLS). S241 now asks for the total number of FLS and the “union member” qualifier has been removed.
This has been done to recognize some unique situations in some utilities. These three should still reflect the
total number of staff in the utility and will be used to compute the ratio of customers to FTEs found in S16. An
additional question S288 has been added and will be used to compute the number of union staff among the
population of FTEs.

Revisions:

5$241: Of FTEs, Number That are Front Line Staff.

S$112: Total Number of Payable Employee Hours. S112 has been worded differently as this result should equal
the sum of S111: Total Paid Regular Hours, and S110: Actual Overtime Hours Worked. The resulting ratio
MRO030 shows the percent of total payable hours that is represented by overtime.

Addition:

5288: Of FTEs, Number that are Union.
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Other Clarifications:
$16: Number of Customers per FTE. This is a computed number, derived from S2/S3.

5$242: Total Cost of Compensation Packages. This figure includes all salaries, wages, and benefits, such as life,
health, dental, LTD insurance and automobile allowances. Exclude payroll deductions such as CPP, El, EHT and
OMERS. The cost of benefit programs for retired employees should not be included. The total cost is actual for
the entire year, and includes all staff and any students hired.

$108: Number of Occurrences of Short Term Absenteeism. This is the total number of absences that are 5 days
or less. Include absences in affiliates of employees dedicated to LDC operations.

5243: Number of Long Term Absences. This is the total number of absences that are over 5 days in length.
Include absences in affiliates of employees dedicated to LDC operations.

$113: Total Number of Compensable Injuries. This is the total number of injuries where compensation was
paid. This figure includes all compensable injuries including whether paid for by WSIB, short term, or long term
payment programs.

$114: Number of Days Lost. If hours missed due to modified duties are tracked they may be included in this
total. To get the total number of days lost, divide the total number of hours missed by 8.

5245: Total Third Party Costs for Staff Development. This includes all training costs involving third parties.
Include trainer costs and travel and accommodation expenses. Exclude costs relating to staff time. Do not
include costs of training on Safe Work Practices.

5246: Total Internal Costs for Staff Development. This includes all training costs incurred inside the company,
including labour costs of organization and participation. This figure also includes food, refreshments, and
training materials. Off-site conferences and seminars are not included, and safety training is excluded.

S14: Total Costs of Staff Development. This is a computed number of 245 + S246.

S155, S168: Safety Training on Work Practices. These two metrics include the following: in-house or
externally provided technical and trades training (original & refresher); trades certification training
(apprenticeships); JHSC certification training; re-certification training (first aid, CPR etc.); H&S related policies,
procedures and work instructions; driver education/training provided as part of a formal program or as
content at safety meetings; ergonomics training; and wellness training (warming up for work, back care, etc.).

5247, S248, S249, S250, S251, S252, S253: Age of Employees. These questions are intended to provide
information on demographic trends in the industry and in your LDC. The number of employees rather than
FTEs should be used in the calculations. Include all employees of the LDC and those in affiliates primarily
working on LDC operations.
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5$256: Number of Employees (FTEs) that Retired or Resigned During the Year. Include all employees of LDC
and those in affiliates primarily working on LDC operations.

8) Financial

Assets

All figures shown in Assets should be consistent with those reported in the RRR filing.
S55: Inventory. Enter the value of year-end Inventory.

5$276: Net Book Value of In-Service Assets. This seeks information on the Total Book Value of Fixed Assets that
are in-Service less the Accumulated Depreciation of those fixed assets. It can include trucks, buildings and land.

5$258: Other Assets and Deferred Charges. This cell will accept negative numbers.
Liabilities and Equity
All figures shown in Liabilities and Equity should be consistent with those reported in the RRR filing.

S$53: Total Equity. This is the total value of the equity, including share capital and retained earnings. It is the
sum of Uniform System of Accounts: 3005, 3008, 3010, 3020, 3026, 3030, 3035, 3040, 3045, 3046, 3047.

5264: Liabilities and Equity. This number is computed by adding S261, S56, S262 and S53. It should have the
same value as S260 Net Book Value of Assets.

Revenues

All figures shown in Revenues should be consistent with those reported in the RRR filing. Exclude all rate riders
in S39, S41, S43, S189 and $192.

5$189: Total Street Lighting Distribution Revenue. Enter Street Lighting Revenue if it is included in your
Distribution Revenue and has not been captured in $39, S41 or S43.

$192: Total Sentinel Lighting Distribution Revenue. Enter Sentinel Lighting Revenue if it is included in your
Distribution Revenue and has not been captured in S39, S41 or S43.

S44: Total Electricity Service Revenue. This figure should equal Total Electricity Distribution Revenues (546) +

Revenue from the Sale of Power (S265). It should NOT include Total Other Operating & Financial Revenue
(5266).
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S45: Total Revenue Including Sale of Power. This figure should be equal to Total Electricity Service Revenue
(544) + Total Other Operating and Financial Revenue (S266). Note: For the 2012 UPMSurvey and subsequent
surveys, we have made this a formula and it will automatically calculate and fill in the number.

S46: Total Electricity Distribution Revenue. Do not enter anything. This total is computed by adding S39, S41,
$43, 5189, and S192.

5266: Total Other Operating & Financial Revenue. This includes all other miscellaneous charges and revenues,
such as pole rentals, interest earned, etc. Do not include the flow-through sale of power.

5$190: Total Amount of Distribution Revenue that Relates Specifically to Recovery of Regulated Assets. Enter
the value of your revenue from recovery of regulated assets. This year, you can enter a zero or a negative
number if that applies to you. This figure refers to the actual value that goes into Distribution Revenue
(Income Statement) from Recovery of Regulated Assets.

Expenses

S67: Total Operations and Maintenance Expenses. This includes all costs relating to transformation,
distribution and utilization expenses. Do not include Taxes of all types; or extraordinary or unusual items
reported in the statement of operations, depreciation, or financial expenses. (The accounts included in this
measure are some of the 5000 and 6000 Series accounts.)

5$267: Transformation Costs. If this question applies to you, enter the amount included in S67 for
transformation costs (Accounts 5014, 5015, 5112). If the question does not apply, leave it blank; do not enter
zero.

S$13: Contractor Expense. Include all expenses paid to external contractors for such services as line clearing,
tree trimming, fleet maintenance, janitorial services, meter reading and maintenance and engineering design
services. Do not include street lighting maintenance if it is a flow-through cost to your street lighting customer.
Do not include overheads.

568, S70, and S72 query the Labour Component of the Expenses Associated with Utility activities. Do not
include benefit expenses in these responses.

S$73: Expenses — Financial. This category includes all interest costs — both short term and long term — as well as
any other costs incurred and associated with raising capital.

S$71: Total Administration Expense. This includes all costs relating to general administrative functions. Do not
include extraordinary or unusual items reported in the statement of operations, depreciation, or financial
expenses. Include management fees charged by holding companies, general expenses and community
relations expenses.
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Other Financial Data

Statistics S76 and S153 have had the word “electrical” added to clarify that the Accounts Receivable are to be
those associated with electricity operations only.

S76 Accounts Receivable — Unbilled Electrical Revenue at Year End.
S153 Accounts Receivable — Unbilled Electrical Revenue Average for the Year (average of 4 quarters)

Also, S77 and S158 have been reworded as follows:

S77: Actual Write-Offs — Total for All Accounts Written Off (do not include bad debt)
S158: Bad Debt Expense Only (does not include write-offs reported in S77)

S$48: EBITDA. This is the dollar amount of all Earnings Before Interest, Taxes, Depreciation and Amortization
for the year, as reported in the RRR filing. Exclude non-regulated earnings.

$213: EBIT. This is the dollar amount of all Earnings Before Interest and Taxes for the year, as reported in the
RRR filing. Exclude non-regulated earnings.

549: Long Term Debt Service for the Year. This includes interest and repayment of principal and lease
payments.

S50: Total Debt. This is the total value of all debt outstanding (both short and long term). Do not include long-
term customer deposits or regulatory liabilities.

5268, S269. These two questions relating to Total Debt (S50), distinguish between commercial debt and
shareholder debt.

S$75: Accounts Receivable - Electrical Energy. This includes billed amounts only. Unbilled revenue accrued at
year-end is not included.

S$153: Accounts Receivable: Unbilled Revenue Average for the Year (average of 4 quarters). If this figure is
only determined once per year, at year end, leave this question blank.

S§77: Actual Write-offs. This is the value of customer accounts actually removed from accounts receivable
during the year. This is the total of all accounts written off and is not the bad debt expense.

$158: Bad Debt Expense. This includes all bad debts not written off during the year.

5$204: Customer Deposits. This is the year end value of customer deposits collected.
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$167: Deferred Tax for the Year. This figure is asking for any tax amounts that you’ve collected, but have not
paid/remitted on your 2011 tax return (i.e., taxes that have been deferred.)

S$173: Dividends Paid. This is the total value of dividends paid (not declared) during the year. This figure
typically reflects strategic choice or policy.

S$271: Controllable Costs. This is the SUM of: [Distribution System Operating Expenses + Distribution System
Maintenance Expenses + Billing & Collections Expenses + Administrative & General Expenses] MINUS Bad Debt
Expense.

S$214: Full Year Cost of All Materials Used. The purpose of this question is to enable analysis of what the
inventory turnover typically is for the average LDC. Also, along with S55, it will inform a future study of an
appropriate level of inventory.

Capital Expenditures for the Year

5$273: Gross In-Service Capital Additions for the Year. This includes the expenditures on capital additions that
have come into service in 2011. It does not include taxes.

S8: Gross Capital for the Year. This includes all capital expenditures, work in progress and net capital
contributions (which may be positive or negative). It does not include taxes.

5273 and S8. S273 is looking for the value of capital additions that your utility brought “In Service” in 2011.
This can include capital contributions, as long as they were brought into service in the 2011 year. The Assets
for which you spent Capital in S8 may or may not yet be “In Service”. As well, some Capital from 2010 might
have come into service this year and this would be captured in S273. However, if there is no carry over from
2010, and if all Capital in S8 did come into service in 2011, then S273 will equal S8.

S9: Contributed Capital for the Year. This is the total of non-refundable, required contributions for capital
assets acquired by the utility. These capital assets may be built or acquired by either the utility or the
contributor. They will include, for example, contributions in aid of construction, development charges, and
levies collected in the course of installing electric services.

9) Smart Meters
The implementation of the smart meter program in Ontario has been ongoing for a number of years and most
utilities have now completed their initial planned changes to their meter “fleet”. Our data has primarily tested

these planned implementation results. The UPMS 2013 continues to include these questions concerning the
smart meter program to maintain a record of this program for future analysis.
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In 2012, we added a question as follows:
$323: How many Customers of The Utility Do Not Use a Smart Meter?

The purpose of this question is simply to establish a relationship of smart meter implementation to non-
smart metered customers at a point in time where most initial program implementation has been
completed. This will enable us to more adequately consider the data being gathered on smart metering and
the impact on operations of persons not using a smart meter.

The purpose of collecting data related to Smart Meters is to compile information and records of how LDCs are
progressing towards Smart Meter full implementation. After several years of data are available, there will be
sufficient information to initiate analyses of the data. At this point we are building the data base of
information. The additions below are designed to complement the data gathered to date. These additions
have also been made to achieve consistency with OEB reporting on smart meter roll out progress.

Additions:

5289: Number of Meters Installed for Residential.
5$290: Number of Meters Installed for General Service <50kW.
5$291: Total Number of Smart Meters to be Deployed in the Utility.

Other Clarifications:

5207: Total Dollar Amount Spent on Smart Meters. This value should include all life-to-date expenses related
to Smart Meters up to the end of December 2011. This figure should include all dollars spent, including the
charges transferred out of the various variance accounts.

$210-212: In relation to Smart Meters, these questions ask for the amounts transferred from variance
accounts to the balance sheet accounts.

These items are meant to capture the dollar values that LDCs may have transferred out of their Variance
Accounts to another balance sheet account. These transfers would assist in understanding the true total life-
to-date (until December 2011) expenditures on Smart Meters by category. (Capital, Operations, Maintenance).

10) New Ratios

Two new ratios were introduced in 2010. They are provided here for your information again this year. You do
not need to compute these; they will be computed based on the information you provide in the survey. All
other ratios remain the same at this time and can be referenced in last year’s materials.

These new ratios pertain to Human Resources.

MR170: Percent of Total Staff in Union positions = (100*5288/S3).
MR180: Percent of Total Front Line Staff in Union positions = (100*5288/5241)
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ii) Excerpt Update #4 to Instructions & Guidelines (May 30, 2013)

The information in the following update is provided to clarify information based on questions received to date
from participating utilities. It is also responsive to the discussion held during the telephone conference call on
May 8, 2013. This document combines new information with the information provided in Updates #1-#3, 2013
as well as information that was referenced in the document “May 28, 2012 Addendum #3 UPMS2012".

1. Protocol Sheet

Please fill in the email addresses in the Phone Number column if your C12 is blocked. Also, if only one staff
member is filling out the data in the survey there is no need to repeat the contact point more than once.

2. Survey
1) General

Reminder to everyone to use RRR data as required to fill in the information. If there is a problem with
consistency over previous years, please advise Project Manager.

2) Utility Characteristics

1. Number of Transformers by Type: Please ensure you complete S27, S28 and S29.

REVISION: The response to S324 should reflect the following rewording of S324 “How many electricity
substations of 27.6kV and below do you operate in your utility.”

2. With regard to S325 and S326 please respond on the basis of cost. It will be the easiest for you to use.
The % should be based on the capital additions for the year divided by the opening account amount
for the system. $326 will be used in conjunction with Question 6 on the “Protocol” page.

3. 5293 “Is The Utility Directly Connected to The IESO Grid?” You should answer “Yes” to this question if
you have identified to the OEB that you are directly connected to the IESO grid. If you wish to make a
choice for the purposes of this survey then please answer “Yes” if the majority of your system is
connected to the IESO grid. (i.e. >50%).
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3) Customers and Customer Service

1. The calculation of S2 has created some concern. Each of the red boxes assumes that you will report
the total number of customers whether they are with a retailer or not, and S2 is calculated based on
these totals (i.e. total number of customers, including those with a retailer). In order for us to
specifically see the number of retail customers, please also complete cells S200, S216, S218, S279,
S202, 203, S280, and S281. These questions (5200, S216, S218, 5279, S202, S203, S280, and S281) are
actually subsets of questions asking for the total customers in a customer class. For example: S200
“Number of Residential Customers with a Retailer” is asking you to tell us the number of the total
residential customers reported in S32 “Number of Residential Customers” who have signed with a
retailer. The purpose of keeping data on retail numbers is to identify significant swings in customer
“acquisition” by retailers.

The following is an excerpt from the document “May 28, 2012 Addendum #3 UPMS2012” which further
describes the process for completion of the “red” squares if you have answered “yes” to $293 (i.e., you are
directly connected to the IESO grid) and the rationale behind these statistics:

Calculating Customer Totals

In all cases the numbers should reflect customers only and not the number of connections.

To ensure more compatibility with the RRR process, new statistics were added to this section of the survey in
2012. These statistics are in groups of four — one grouping for each type of customer being tested by the
survey. Thus, there are seven (7) groups of four (4) statistics identified clearly by a red background. (e.g. one
group for each of residential, GS<50kW, GS>=50<=4,999kW, Street Lighting, Sentinel Lighting, and Seasonal
Customers). Utilities responding to S293 with a “Yes” need to answer these questions in red, but do not
answer $32, S215, S217, S278, S34, S35, S156, $S135, and S166.

When completing these (red) statistics, each of the four groups should equal the total number of customers in
that class — including those which have signed with a retailer. The totals of these groups are added together
automatically to create the statistic S2.

Separately, and not affecting the total calculated in S2, you are also asked to complete the following: $200,
$216, S218, S279, S202, S203, S280, and $281. These queries specifically want the number of customers that
have signed with a retailer for each of the seven customer classes. The total of these statistics form the
solution to $219, which is the total number of all customers from all customer classes signed with a retailer.
This total is not added to S2 but is independent of that statistic.

$219 indicates the change in the proportion over time of the number of customers taking advantage of retailer

pricing for whatever reason, by providing us with an annual number that may be compared to previous years
to monitor the degree of change in those customers choosing the retailer option.
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Note: Please ensure that you are not removing the number of customers choosing a retailer from your total
customer count in all classes as you complete the “red boxes” of the survey — otherwise your total customer
count in S2 will be less by the number of retail customers removed in each customer class.

With respect to unmetered scattered load. There is no specific place held for this amount. Could you
please enter all unmetered scattered load amounts in the notes at the end of the survey, and the % of
unmetered scattered load that the utility has on record. It is necessary to identify load components
that are important in the calculations so if you can do so for unmetered scattered load as noted above
it is helpful.

With respect to $126, and S125, it has come to my attention that RRR measures these numbers based
on the customer or their agent being on site at the time of the appointment. To clarify, in this survey
my assumption is that the customer or their agent is on site — so the answers to these questions are
consistent with RRR information.

S228 asks for the “Number of Bills Cancelled and Reissued”. To be clear, bills cancelled but not
reissued are not to be included. This statistic measures those bills that have to be reissued for reasons
including but not limited to: faulty location/contact records, misinformation from the customer, or
other unknown reasons including loss, and the “dog ate it”.

4) Customer Demand and Revenues

There has been confusion with respect to completion of S87 and S88, versus S89 and S90. We have
determined a title above S89 and S90 had been lost. It is “General Service — Monthly
Demand>=5,000kW. Please adjust your answers accordingly.

S327 “Total Number of Bulk Metered Customers” Please answer as the total number of customers and
not the number of bulk meters.

$169 “Total number of Customer reads.” This number should be on an annualized basis and include all
meter reads. If you have bulk meters as indicated by S327 responses, then please use the number of
bulk meters read in developing the response to S169, not the number of customers served by the bulk
meter. S327 should be providing the number of customers on bulk meters. Also, please note that in
order to determine how smart equipment is being used versus manual labour, S322 asks “Of the
number of customer reads in S169, how many are done manually?” We will use this to assist our
review of changes over the past few years’ information.
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5) Human Resources

1. S239 “Of FTEs, Number that are at the executive level.” Executive is defined as Vice President and
above and includes the Chief Financial Officer, the Chief Operating Officer and Chief Executive
Officer/President. Further, the executive level will be on individual performance contracts with the
Board of Directors. OEB reporting at rebasing can be used for the responses to the question.

6) Financial

1. Capital Expenses for the Year - S273 “Gross In-Service Capital Additions for the Year” Do not include
“disposals” or those assets that have been retired or removed from the asset base for any reason.

2. S273 vs S8: S273 is looking for the value of capital additions that your utility brought into service in the
test year (2012). This can include capital contributions if they were brought into service in the test year
(2012). The assets for which you spent capital in S8 may or may not be “in-service”. As well some
capital from 2011 may come into service in 2012 and would be captured in S273 as well. However, if
there is no carry over from 2011 and if all capital in S8 did come into service in 2012, then S273 will
equal S8. (Note that S60 Labour, S61 Overhead, S62 Equipment/Material, and Other — including
contractor expenses are all components of S8 and should include work in progress making their total
equal to S8. Individual utility accounting treatments may create a minor variance.

3. Questions have been received concerning the treatment of solar panels and the relationship of S273
and S8. With respect to solar panels, generally it is assumed these are non-utility assets and therefore
do not have to be included in S273 and S8. However, if they are utility assets (i.e. assets that have
value to the utility in terms of contributing value/cost savings to operations or service to customers
then they should be included in capital expenditures. If you do include them in capital expenditures,
please make a note at the end of the survey with respect to the amount of the capital expenditures on
solar panels to enable me to analyse their impact relative to previous years. Please also make a note
regarding whether the solar panels are new for 2012, and how long they have been contributing to
operations.

7) Smart Meters
The smart meter program has become standard operating procedure. In this survey, please complete the

information as in previous years. If you have been authorized by the regulator to reclassify the smart meter
accounts to capital enter the values S207 to S209, and the values S210 to S212 inclusive so that they are equal.
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4.

Definitions of Ratios

The following tables show the formulae used to calculate each ratio.

Code: FR = Financial Ratios ER = Efficiency Ratios MR = Resource Management Ratios
CR = Customer Service Ratios SR = System Reliability Ratios

FINANCIAL RATIOS FORMULA

FRO10 | Net Income as a % of Total Revenue Net Income (547) X 100
This ratio shows the proportion of total revenue that is available to be used in investment in capital Total Revenue (S45)
assets, the payment of debt or dividends, or the accumulation of working capital.

FR 020 | Debt/Equity Ratio Total Debt (S50)

This ratio expresses the relationship between debt and equity and measures the extent to which Total Equity (53)
assets are financed by debt.

FRO30 | Current Ratio Current Assets (S54)
This ratio is a measure of the utility’s liquidity. Current Liabilities (S56)

FR0O40 | Number of Days of Cash Reserve Cash + Short Term Investments S65 X 365
This ratio measures the utility’s ability to meet its short term cash requirements. [Cost of Power (S66)+0&M (S67)+Billing and

Collection (S69)+Financial (S73)+Admin (S71)+In
Service Capital (S273)]

FRO50 | Number of Days of Sales Outstanding Accts Receivable: Electrical Energy at YE (S75) X365
Relates to the ability to expedite the collection of accounts receivable related to the sale of energy. Total Electricity Service Revenue (544)

It is influenced by collection practices and, together with FR070, provides an indication of the
utility’s ability to manage its major accounts receivable balances.

FRO60 | Average Number of Days Sales Outstanding Accts Receivable: Electrical Energy Avg (5152) X365
This ratio is the same as FRO50, except that it calculates the average number of days instead of the Total Electricity Service Revenue (544)
actual at year end.

FRO70 | Number of Days of Unbilled Revenue Accts Receivable: Unbilled Revenue at YE (S76) X365
This ratio reflects the percent of revenue that remains unbilled at year end. Total Electricity Service Revenue (544)
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FINANCIAL RATIOS

FORMULA

FRO80 | Average Number of Days of Unbilled Revenue Accts Receivable: Unbilled Revenue at YE (S153) X365
This ratio is the same as the one above, except that it calculates the average number of days Total Electricity Service Revenue (544)
instead of the actual at year end.

FRO90 | Write offs as a % of Total Electricity Service Revenue. Actual Write offs — Total for all accounts (S77) X100
Energy revenue write offs indicate how effectively a utility is collecting revenue on energy sales — Total Electricity Service Revenue (544)
the lower the percentage, the more effective the utility’s collection practices. Major variances from
year to year may result from economic conditions, or from large customers becoming insolvent.

FR100 | Bad Debt as a % of Total Electricity Service Revenue Bad Debt Expense (5158) X100
The lower this ratio is the more effective the utility is at collecting service revenue. Total Electricity Service Revenue (544)

FR120 | Times Interest Earned Net Income (S47)+Long Term Debt Interest (552)
A higher ratio indicates that a utility is better able to meet its annual interest costs. Long Term Debt Interest S52

FR 130 | Debt Service Coverage (EBITDA Interest Coverage) EBITDA (548)

This ratio measures the company’s cash inflow to meet its long term debt obligation. Long Term Debt Service for the Year (549)

FR140 | Operating Ratio (%) Total O&M expenses (S67) X100
This ratio provides an indication of the utility’s effectiveness in managing operation and Total Revenue (545)
maintenance costs as a percent of its total electricity revenue. Influences include the age of plant
and the amount of plant replacement carried out by the utility.

FR150 | Distribution Revenue per Residential Customer (S) (excludes rate riders) Total Residential Distribution Revenue (S39)
This ratio indicates average revenue from each residential customer. This rate should be used with Number of Residential Customers
FR160 and FR170 to gain an accurate picture of the customer base.

FR160 | Distribution Revenue per General Service Customer (S) (excludes rate riders) Total General Service Distribution Revenue (541)
This ratio indicates average revenue from each general service customer. This rate should be used Number of General Service Customers (S33)
with FR150 and FR170 to gain an accurate picture of the customer base.

FR170 | Distribution Revenue per Large Customer (S$) (excludes rate riders) Total Large User Distribution Revenue (S43)
This ratio indicates average revenue from each large customer. This rate should be used with Number of Large User Customers (534)
FR150 and FR160 to gain an accurate picture of the customer base.

FR190 | Return on Total Assets Less Depreciation (%) Net Income (S47) X100

Measures the profit per dollar of total assets (including work-in-progress)

Gross Fixed Assets (S57) — Accumulated Depreciation
(S58) + Current Assets (S54)
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FINANCIAL RATIOS FORMULA

FR200 | Percent Debt (%) Total Debt (S5) X100
Measures debt as a percent of the total capital raised. Total Debt (S50)+Total Equity (S53)

FR210 | Fixed Charge Coverage (EBIT Interest Coverage) EBITDA (548)- Amortization (S59)
Measures how many times the fixed charges could be covered by the earnings. According to DBRS Expenses — Financial (S73)
standards for regulated entities and “A”/BBB rating is 1.5 times.

FR220 | Cash Flow/Debt Net Income before Extraordinary Items (5170)
Measures how much debt could be covered by cash flow. The higher this measure, the higher the +Amortization (559)+Deferred Tax (S167)
rating for a given LDC. According to DBRS standards for regulated entities and “A”/bbb rating is 0.1 Total Debt (S50)
times.

FR230 | Net Income as a % of Distribution Revenue Net Income (547) X100
Measures net income as a percent of the total electricity distribution revenue. Total Electricity Distribution Revenue (S46)

FR240 | Profitability EBITDA (548) — Amortization (S59)
Measures ratio of net revenue to total distribution revenue. Total Electricity Distribution Revenue (546)

FR250 | Return on Equity (%) Net Income (S47) X100
This ratio measures profit per dollar of equity. A decline in Return on Equity could be a result of Total Equity (S53)
large investments which may take time to generate revenue.

FR260 | Free Operating Cash Flow Plus Interest Over Interest Net Income (S47)+Amortization(S59)-[Capital
Measures the amount of long term debt that can be covered by the operating cash flow. Expenditures: S60+561+562+563]- Dividends Paid

(5173)+Long Term Debt Interest (S52)
Long Term Debt Interest (S52)

FR270 | Debt Over EBIT Total Debt (S50)
Measures ratio of total debt to revenue available for debt service. EBITDA (S48)-Amortization (S59)

FR280 | Return on assets(%) Net Income (S47) X100
Measures the profit per dollar of fixed assets (including work-in-Progress) Gross Fixed Assets (S57)

FR290 | Return on Capital Employed (%) Net Income (S47) X100

This ratio measures profit per dollar of capital employed and can be used to assess whether a
business generates enough returns to pay for its cost of capital. It is similar to Return on Assets
except that it takes into account sources of financing.

Total Equity (S53)+Total Debt (S50)-Cash + Short Term
Investments (S65)
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FINANCIAL RATIOS FORMULA

FR300 | Operating Margin (%) EBIT(S213) X100
This ratio measures profitability from a management control point of view-by excluding corporate Total Electricity Service Revenue (S44)
issues such as interest and taxes.

FR310 | Net Margin (%) Net Income (547) X100
Net Margin is a corporate measure of profitability, including all factors. A higher net margin Total Electricity Service Revenue (544)
indicates a higher margin of safety.

FR320 | Interest Coverage Ratio EBIT (S213)

The interest coverage ratio is a measure of a company’s ability to honour it debt payments. When Expenses-Financial (S73)
the interest coverage ratio is smaller than 1, the company is not generating enough cash from its
operations EBIT (Earnings Before Interest and Taxation) to meet its interest obligations.

CUSTOMER SERVICE RATIOS FORMULA

CR010 | % of Requests for New Low Voltage Service Met Within Min. Standard New low voltage services
This ratio relates to customer satisfaction by measuring the success rate of low voltage connected within 5 days (5117) X100
service connections being met within 10 business days. Total new low voltage services

connected (S118)

CR020 | % of Requests for New High Voltage Service Met Within Min. Standard New High Voltage Services
This ratio relates to customer satisfaction by measuring success rate of High Voltage connected in 10 days (5119) X100
service connections being met within 10 business days. Total new high voltage services

connected (5S120)

CR040 | % of General Inquiry Telephone Calls Answered Within Min Standard. This ratio General Inquiry Telephone Calls
measures the success rate of customers’ general inquiry telephone calls being Answered within 30 Seconds. X100
answered within 30 sec. Total general inquiry calls answered (5124)

CRO50 | % of Appointments at a Customer’s Premises or Work Site Made Within Minimum Number of appointments kept
Standard. This ratio calculates how often appointments scheduled at a customer’s at the appointed time (S125) X100
premises or work site are kept at the scheduled time. Total number of

appointments made (5S126)
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CUSTOMER SERVICE RATIOS

FORMULA

CRO60 | % of Requests for Written Responses Met Within Min. Standard Number of written responses
This ratio measures how successful an LDC is at responding to customer requests for provided within 10 days (5127) X100
written responses within 10 business days. Number of requests for written
responses (5128)
CRO70 | % of Emergency Calls for Urban Customers Met Within 60 min. Number of emergency calls for urban
This ratio calculates the success rate of qualified staff responding to urban customer customers for which qualified staff
emergency calls within 60 minutes from the time of the call. were on site within 60 min. X100
Total emergency calls for urban customers (S115)
CR0O80 | % of emergency calls for Rural Customers met within 120 min. Number of emergency calls for rural customers
This ratio calculates the success rate of qualified staff responding to rural customer for which qualified staff were
emergency calls within 120 minutes of the time of the call. on site within 120 minutes. (5137) X100
Total emergency calls for rural customers (S138)
CR090 | % of calls resolved by first point of contact. This ratio calculates first call resolution, or Number of qualifying calls to Customer
the ability of a customer care function to resolve issues immediately. Care number resolved at time of call(5226) X100
Total qualifying calls to Customer Care (5221)
CR100 | % of bills cancelled and reissued. This ratio shows the number of customer bills that Number of bills cancelled or reissued (5228) X100
had to be cancelled or reissued for any reason. Total number of bills issued (S227)
CR110 | % of Customers with a retailer. This ratio compares all Residential, General Service, Total Number of Customers with a retailer (S219) X100
Large User and Street Lighting customers with a retailer to the total number of Number of Customers (S2)
customers.
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EFFICIENCY RATIOS

FORMULA

ERO10 | System Unit Cost of Power (S) Cost of Power Purchased (S66)
This measure reflects cost performance for the total utility system. It is influenced by Total Wholesale kWh- purchased
average load factors and both seasonal and daily patterns of power purchase. The ratio and generated (S101)
can assist utilities in trending demand management initiatives, transformer station
ownership decisions, and in comparing end rates.
ER020 | Controllable Expense per Customer ($) Controllable Cost (S271)
This measure provides an indication of the utility’s effectiveness in managing Number of Customers (S2)
controllable costs. It is influenced by customer density as well as the degree to which a
utility provides various customer services. It is also influenced by the age of the plant.
ERO30 | Controllable Expense per MWh Billed ($) Controllable Costs (S271)  X1000
This ratio is similar to ER020 except that it compares Controllable Costs to Total MWh Total kWh Billed (S237)
Billed instead of to Number of Customers.
ER0O40 | O&M Expense per Customer (S) Total Operations and Maintenance Expenses (S67)
This ratio indicates the utility’s effectiveness in managing the costs associated with Number of Customers
operating and maintaining the electrical system on a per customer basis.
ERO50 | O&M Expense per MWh Sold ($) Total operations and maintenance expenses (S67)  X1000
This ratio is similar to ER040 except that it compares O&M Expenses to Total MWh sold Total KWh Billed (5237)
instead of to the Number of Customers
ERO60 | Billing and Collection Expense per Customer (S) Total billing and collection expenses (S69)
This metric indicates the utility’s effectiveness in managing billing and collection costs Number of Customers (52)
on a per customer basis.
ERO70 | Billing and Collection Expense per MWh sold (S) Total Billing and Collection Expenses (S69) X1000
This metric is similar to ER060 except that it compares Billing and Collection Expenses Total kWh Billed (S237)
to Total MWh sold instead of to # customers.
ERO80 | Administration Expense per Customer (S) Total Administration Expense (S71)

This ratio indicates the utility’s effectiveness in managing administrative costs on a per
customer basis.

Number of Customers (52)
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EFFICIENCY RATIOS

FORMULA

ERO90 | Administrative Expense per MWh (S) Total Administration Expense (571)  X1000
Similar to ER080 this ratio compares Administration Expenses to Total MWh Sold Total kWh billed (S237)
instead of to Number of Customers.

ER110 | Customer Density (per sq. Km) Number of Customers (S2)
Measures the average number of customers per square kilometre of service area. It Total Service Area in Square Kilometers
impacts operation costs and the amount of investment required to service each
customer.

ER120 | Cost per Customer Read for Meters Total Cost of Meter Reading (S136)
This ratio calculates the cost associated with a meter read per customer. Total Number of Customer Reads (5169)

ER140 | Inventory Turnover Ratio Full year cost of materials used (S214)
Measures how effectively a utility is managing its inventory and the rate of inventory Inventory End of year Level
turnover during a typical operating cycle.

ER150 | Controllable Cost per Circuit km of Line Controllable Costs (S271)

This measure provides an indication of the utility’s effectiveness in managing Total Circuit Kilometers of Line (S21)
controllable costs. It includes both overhead and underground line.

ER160 | Asset Efficiency Total Electricity Service Revenue (S44)
This ratio reflects the revenue generated by the company’s assets. Net Assets (5260)

SYSTEM RELIABILITY RATIOS FORMULA

SRO10 | System Average Interruption Duration Index (SAIDI). SAIDI is the average outage Total Customer Hours of
duration for each customer served. SAIDI is measured in units of time, often minutes Interruption (incl. Code 2) (5102)
or hours. It is usually measured over the course of a year, and according to IEEE Number of Customers (S2)
Standard 1366, the median value for North American utilities is approximately 1.50
hours. SAIDI is influenced by customer density, the age and condition of the
distribution system, susceptibility to weather and tree trimming practices, the speed of
response and after hours availability of crews, and the scope of the SCADA
(Supervisory Control and Data Acquisition) system.
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SYSTEM RELIABILITY RATIOS

FORMULA

SR020 | SAIDI: Loss of Supply Total Customer Hours of Interruption
This ratio is an indicator of SAIDI related to the bulk transmission system. It should be due to Supply Code 2 (5103)
used in conjunction with the other reliability indices. Number of Customers (S2)
SR030 | SAIDI: LDC Distribution System Total Customer Hours of
This ratio is an indicator of SAIDI related to the Distribution System. It should be used Interruption (excl. Code 2) (S272)
in conjunction with the other reliability indices. Number of Customers (S2)
SR040 | Customer Average Interruption Duration Index (CAIDI) CAIDI gives the average outage Total Customer Hours of
duration that any given customer would experience. CAIDI can also be viewed as the Interruption (incl.Code 2) (S102)
average restoration time. It is influenced by: customer density, the age and condition Total Customer Interruptions (include Code 2) (S104)
of the distribution system, susceptibility to weather and tree trimming practices, the
speed of response and after hours availability of crews, and the scope of the SCADA
system.
SR0O50 | CAIDI: Loss of Supply Total Customer Hours of Interruption
This is an indicator of CAIDI, related to the bulk transmission system. It should be used Due to Supply (5103)
in conjunction with the other reliability indices. Total Customer Interruptions (include Code 2) (S104)
SR060 | CAIDI: LDC Distribution System Total Customer Hours of Interruption
This ratio is an indicator of CAIDI related to the LDC Distribution System. It should be (Excl. Code 2) (S272)
used in conjunction with the other reliability indices. Total Customer Interruptions (incl. Code 2) (S104)
SRO70 | System Average Interruption Frequency Index (SAIFI) Total Customer Interruptions (include Code 2) (S104)
SAIFIl is the average number of interruptions that a customer experiences. SAIFl is Number of Customers (S2)
measured in units of interruptions per customer. It is usually measured over the course
of a year, and according to IEEE Standard 1366, the median value for North American
utilities is approximately 1.10 interruptions per customer.
SR0O80 | SAIFI: Loss of Supply Total Customer Interruptions
This is an indicator of SAIFI, related to the bulk transmission system. It should be used due to Supply (Code 2) (5105)
in conjunction with the other reliability indices. Number of Customers (52)
SR090 | SAIFI: LDC Distribution System Total Customer Interruptions (excl. Code 2)(5274)

This ration is an indicator of SAIFI related to the LDC Distribution System. It should be
used in conjunction with the other reliability indices.

Number of Customers (S2)
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SYSTEM RELIABILITY RATIOS

FORMULA

SR100 | Index of Reliability 8760 (hrs/year) MINUS
This is an overall ratio of the reliability of the power supply. It is influenced by:
customer density, the age and condition of the distribution system, susceptibility to Total Customer Hours of Interruption (S102)
weather and tree trimming practices, the speed of response and after-hours Number of Customers (S2)
availability of crews, and the scope of SCADA systems. 8760 (hrs/year)
SR110 | Index of Reliability: Loss of Supply 8760 (hrs/year) MINUS
This is an indicator of the reliability of the supply from the bulk electrical system
(transmission). Customer Hours of Interruption due to Supply (5103)
Number of Customers (S2)
8760 (hrs/year)
SR120 | Index of Reliability: LDC Distribution System 8760 (hrs/year) MINUS
This is an indication of the reliability of the supply from the distribution system.
Total Customer Hours of
Interruption (excl. Code 2) (5272)
Number of Customers (S2)
8760 (hrs/year)
SR130 | System Average Automatic Reclosure Index (SAARI)
Momentary customer interruptions are often caused by transient faults, such as Total Momentary Customer Interruptions (5106)
lightning strikes or vegetation contacting power lines. The reclosure index reflects the Number of Customers (S2)
use of reclosures to restore power quickly after a transient fault has cleared.
SR140 | SAARI: Loss of Supply This is an indicator of SAARI related to the bulk Transmission Momentary Customer Interruptions - Supply (5107)
system indices. Number of Customers (S2)
SR150 | SAARI: LDC Distribution System Momentary Customer Interruptions
This ratio is an indicator of SAARI related to the Distribution System. (excl. Code 2) (S275)
Number of Customers (52)
SR160 | Percent of Customers Experiencing Long Duration Outages # of Customers experiencing greater than

This ratio calculates the percentage of customers who have experienced four or more
service interruptions in a given year.

or equal to 4 interruptions yearly(S229) X100
Number of Customers (S2)
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SYSTEM RELIABILITY RATIOS

FORMULA

SR170 | Percent of Customers Experiencing Long Duration Outages # of customers experiencing greater than or equal to
This ratio indicates the number of customers who have experienced a service six hours of interruption at one time (S230) X100
interruption lasting for six hours or more at any one time within the year. Number of Customers (S2)

SR180 | Total Outage Minutes per Customer Customer Hours of Interruption

This ratio takes into account total outage minutes per customer, including those
caused by supply (Code 2). A higher ratio can be caused by such things as severe
weather.

(incl. Code 2) (5102) X60

Number of Customers (S2)

RESOURCE MANAGEMENT RATIOS FORMULA

MRO10 Short Term Absences per FTE Occurrences of Short Term Absenteeism (S108)
This ratio compares the occurrence of absences lasting 5 days or less to total number Number of FTEs (S3)
of FTEs.

MR020 Short Term Absenteeism: Days per FTE Work Days Lost due to Short Term Absenteeism (S109)
This ratio calculates the number of work days lost due to absences lasting 5 days or Number of FTEs (S3)
less per FTE.

MRO030 Overtime Hours as a % of Regular hours Actual Overtime Hours Worked (5110) X100
This measure provides an indication of how utilities manage their workload. Total Paid Regular Hours (S111)

MRO040 Accidents: Frequency per 200,000 Hours Total Number of Compensable Injuries (§113) X200000
This ratio demonstrates the trend in severity of on-the-job accidents. Only injuries Total Number of Employee Hours Worked (5112)
where compensation is paid are included in this figure. A high accident frequency
may indicate that more safety training is needed.

MRO050 Accidents: Severity Rate per 200,000 hours Number of Days Lost(S114) X200,000
This ratio demonstrates the trend in frequency of on-the-job accidents. Only injuries Total Number of Employee Hours Worked (5112)
where compensation is paid are included in this figure. A high accident frequency
may indicate that more safety training is needed.

MRO70 Staff Development Expenses per FTE Total Cost of Staff Development (S14)

This ratio indices the average cost spent per employee on staff development.

Number of FTEs (S3)
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RESOURCE MANAGEMENT RATIOS

FORMULA

MRO090 Cost of Safety Training per FTE Total Cost of Training on Safe Work Practices (S155)
This ratio indicates the average cost spent per employee on safety training. It can be Number of FTEs (S3)
looked at in conjunction with MR040: Accidents: Frequency per 200,000 hours. A
high accident frequency may indicate that more safety training is needed.

MR100 Number of Hours of Safe Work Practices Training per FTE Hours of Staff Training on Safe Work Practices (S168)
Indicates the average time provided for safe work training per employee. Number of FTEs (S3)

MR 110 | Employee Turnover Rate Number of FTEs that retired or
This ratio looks at the number of employees that retired or resigned as a percentage resigned during year (5256)
of total employees. Number of FTEs (S3)

MR120 Percent of Total Staff in Executive Positions Number of FTEs that are executive level (S239) X100
This ratio measures the percentage of the work force comprised of executive level Number of FTEs (S3)
staff.

MR130 Percent of Total Staff in Management Positions Number of FTEs at Management Level (S240) X100
This ratio measures the percentage of the work force comprised of management Number of FTEs (S3)
level staff.

MR140 Percent of Total Staff in Front Line Positions Number of FTEs that are front line staff (S241) X100
This ratio measures the percentage of the work force comprised of front line staff. Number of FTEs (S3)

MR150 Total Compensation per FTE Total Cost of Compensation Packages (5242)
This calculation displays the average cost of compensation per regular employee. Number of FTEs (S3)

MR160 Overtime Hours as a % of Total Hours Worked Actual Overtime Hours Worked (S110) X100
This ratio is similar to MR030: Overtime hours as a % of Regular Hours, except that Overtime Hours Worked (S110) +
overtime hours are compared to total working hours (regular plus overtime). It Paid Regular Hours (5111)
provides an indication of how utilities manage their workload.

MR170 Percent of Total Staff in Union Positions Of FTEs, Number that are Union X100
This ratio provides an indication of the relationship between union and management Number of FTEs (S3)
classifications in the LDC.

MR180 Percent of Total Front Line Staff in Union Positions Of FTES, Number that are Front Line Staff X100

This ratio further examines the number of union staff at the front line roles.

Number of FTEs (S3)
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5. Non-Numeric Data

The following non-numeric information was provided by participating LDC’s.

Company Name Supplied Size Class System Voltages
Brantford Power Inc. Medium 27.6
Burlington Hydro Inc Large 4.16/13.8/27.6
Cambridge and North Dumfries Hydro Inc. Large 4.16/8.32/27.6
Entegrus Powerlines Inc. Large 2.4/4.16/4.8/8/16/27.6
EnWin Utilities Ltd Large 2.4/4.16/16/27.6/115
Festival Hydro Inc Medium 4.16/8.3/13.8/27.6
Grimsby Power Inc. Medium 8.32/27.6
Haldimand County Hydro Inc. Medium 4.16/8.32/27.6
Halton Hills Hydro Inc. Medium 4.16/8.32/27.6/44
Horizon Utilities Corporation Large 4.16/8.32/13.8/27.6
Hydro One Brampton Networks Inc. Large 4.16/8.32/13.8/27.6/44
Hydro Ottawa Limited Large 4/8.3/12.4/13.2/27.6/44
Kenora Hydro Electric Corporation Ltd. Small 72
Kitchener-Wilmot Hydro Inc. Large 8.3/13.8/27.6
Lakefront Utilities Inc. Medium 4.16/27.6/44
Lakeland Power Distribution Ltd Medium 4.16/27.6
London Hydro Inc. Large 4.16/8.32/13.8/27.6
Oakuville Hydro Electricity Distribution inc. Large 4.16/8.32/13.8/27.6
Orangeville Hydro Limited Medium 4/12.45/27.6/44
Peterborough Distribution Inc. Medium 4.16/8.32/27.6/44
PowerStream Inc. Large 0
Sioux Lookout Hydro Inc. Small 25
St. Thomas Energy Inc. Medium 2.4/8.32/13.8/27.6
Veridian Connections Inc. Large 4.16/8.32/12.47/13.8/27.6/44
Waterloo North Hydro Inc Large 4.16/8.32/13.8/27.6/44/0
Westario Power Inc. Medium 2.4/4.8/8/13.8/44
Whitby Hydro Electric Corporation Large 4.16/13.8/44
Woodstock Hydro Services Inc. Medium 4.16/27.6
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S1 Total Service Area in Square Kilometres

Large Utilities 2010 2011 2012
Hydro Ottawa Limited 1,104 1,104 1,104
PowerStream Inc. 807 807 807
Waterloo North Hydro Inc. 672 672 672
Veridian Connections Inc. 639 639 639
Horizon Utilities Corporation 426 426 426
London Hydro Inc. 421 421
Kitchener-Wilmot Hydro Inc. 404 404 404
Cambridge and North Dumfries 303 303 306
Hydro One Brampton Networks 269 269 269
Burlington Hydro Inc. 188 188 188
Whitby Hydro Electric 148 148 148
Oakville Hydro Electricity 143 143 143
EnWin Utilities Ltd. 120 120 120
Entegrus Powerlines Inc. 70 96 96

Count 14 13 14
Average 408.1 409.2 410.2
Median 354 303 355
1st & 3rd quartiles 158 & 586 148 & 639 158 & 586
Range (min, max) 70to 1,104 96 to 1,104 96 to 1,104

Medium Utilities 2010 2011 2012
Haldimand County Hydro Inc. 1,252 1,252 1,252
Halton Hills Hydro Inc. 251 280 280
Lakeland Power Distribution Ltd 144 144 144
Brantford Power Inc. 74
Grimsby Power Incorporated 69 69
Peterborough Distribution Inc. 63 63 64
Westario Power Inc. 49 64
Festival Hydro Inc. 44 45 45
St. Thomas Energy Inc. 33 33 33
Woodstock Hydro Services Inc. 29 29 29
Lakefront Utilities Inc. 27 27
Orangeville Hydro Limited 17 17 17
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S1 Total Service Area in Square Kilometres

Medium Utilities 2010 2011 2012
Count 9 10 12

Average 209.1 195.9 174.8

Median 49 54 64

1st & 3rd quartiles 33&144 30 & 125 32&92

Range (min, max) 17 to 1,252 17 to 1,252 17 to 1,252

Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 536 536 536
Kenora Hydro Electric 24 24
Count 1 2 2

Average 536.0 280.0 280.0

Median 536 280 280

1st & 3rd quartiles 536 & 536 152 & 408 152 & 408

Range (min, max) 536 to 536 24 to 536 24 to 536

Totals over Large, Medium and Small Utility Classes

Count 24 25 28
Average 338.8 313.5 300.0
Median 220 148 146
1st & 3rd quartiles 68 & 454 63 & 426 64 & 422
Range (min, max) 17 to 1,252 17 to 1,252 17 to 1,252
Notes:
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S$17 Rural Service Area in Square Kilometres

Large Utilities 2010 2011 2012
Hydro Ottawa Limited 650 650 650
Waterloo North Hydro Inc. 607 607 607
Veridian Connections Inc. 386 386 386
PowerStream Inc. 304 304 304
Kitchener-Wilmot Hydro Inc. 280 280 280
London Hydro Inc. 258 258
Cambridge and North Dumfries 213 213 216
Burlington Hydro Inc. 90 90 90
Horizon Utilities Corporation 88 88 88
Whitby Hydro Electric 81 81 81
Oakville Hydro Electricity 41 41 39

Count 11 10 11
Average 272.5 274.0 272.6
Median 258 247 258
1st & 3rd quartiles 89 & 345 89 & 365 89 & 345
Range (min, max) 41 to 650 41 to 650 39 to 650

Medium Utilities 2010 2011 2012
Haldimand County Hydro Inc. 1,216 1,216 1,216
Halton Hills Hydro Inc. 225 255 255
Lakeland Power Distribution Ltd 128 128 128
Grimsby Power Incorporated 50 50

Count 3 4 4
Average 523.0 412.3 412.3
Median 225 192 192
1st & 3rd quartiles 177 & 721 109 & 495 109 & 495
Range (min, max) 128 to 1,216 50 to 1,216 50 to 1,216
Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 530 530 530
Count 1 1 1
Average 530.0 530.0 530.0
Median 530 530 530
1st & 3rd quartiles 530 & 530 530 & 530 530 & 530
Range (min, max) 530 to 530 530 to 530 530 to 530
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S$17 Rural Service Area in Square Kilometres

Totals over Large, Medium and Small Utility Classes

Count 15 15 16
Average 339.8 327.9 323.6
Median 258 255 257
1st & 3rd quartiles 109 & 458 89 & 458 90 & 422
Range (min, max) 41to 1,216 41 to 1,216 39to 1,216
Notes:
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$19 Service Area Population

Large Utilities 2010 2011 2012
PowerStream Inc. 965,000 1,030,000 1,030,000
Hydro Ottawa Limited 825,813 834,406 841,565
Horizon Utilities Corporation 574,299 575,673 604,440
Hydro One Brampton Networks 498,615 523,911 544,000
London Hydro Inc. 355,000 366,151
Veridian Connections Inc. 312,571 316,309 319,042
Kitchener-Wilmot Hydro Inc. 248,760 243,445 252,486
EnWin Utilities Ltd. 215,718 215,718 215,718
Oakville Hydro Electricity 180,500 182,500 184,790
Burlington Hydro Inc. 175,800 175,779 175,779
Waterloo North Hydro Inc. 156,230 160,278 160,278
Cambridge and North Dumfries 138,810 139,500 142,310
Whitby Hydro Electric 125,000 125,900 130,145
Entegrus Powerlines Inc. 94,769 102,600 102,600

Count 14 13 14
Average 347,634.6 355,847.6 362,093.1
Median 232,239 215,718 234,102
1st & 3rd quartiles 161,123 & 462,711 160,278 & 523,911 164,153 & 499,538
Range (min, max) 94,769 to 965,000 102,600 to 1,030,000 102,600 to 1,030,000

Medium Utilities 2010 2011 2012
Brantford Power Inc. 96,721
Peterborough Distribution Inc. 83,396 83,173 83,875
Halton Hills Hydro Inc. 55,089 59,008 59,010
Haldimand County Hydro Inc. 45,212 45,212 44,876
Festival Hydro Inc. 44,187 44,433 44,539
Westario Power Inc. 47,893 43,225
Woodstock Hydro Services Inc. 36,000 36,000 36,000
St. Thomas Energy Inc. 36,110 36,493 34,721
Orangeville Hydro Limited 29,905 29,575 29,456
Grimsby Power Incorporated 25,325 25,912
Lakeland Power Distribution Ltd 22,769 22,641 22,644
Lakefront Utilities Inc. 22,000 22,000
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$19 Service Area Population

Range (min, max)

5,600 to 5,600

5,037 to 12,000

Medium Utilities 2010 2011 2012
Count 9 10 12

Average 44,506.8 40,386.0 45,248.3

Median 44,187 36,246 39,613

1st & 3rd quartiles 36,000 & 47,893 26,388 & 45,017 28,570 & 48,410

Range (min, max) 22,769 to 83,396 22,000 to 83,173 22,000 to 96,721

Small Utilities 2010 2011 2012
Kenora Hydro Electric 12,000 12,000
Sioux Lookout Hydro Inc. 5,600 5,037 5,037
Count 1 2 2

Average 5,600.0 8,518.5 8,518.5

Median 5,600 8,519 8,519

1st & 3rd quartiles 5,600 & 5,600 6,778 & 10,259 6,778 & 10,259

5,037 to 12,000

Totals over Large, Medium and Small Utility Classes

Count 24 25 28
Average 219,710.3 201,876.6 201,047.1
Median 131,905 102,600 99,661
1st & 3rd quartiles 44,956 & 264,713 36,000 & 215,718 35,680 & 224,910
Range (min, max) 5,600 to 965,000 5,037 to 1,030,000 5,037 to 1,030,000
Notes:
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520 Municipal Population

Large Utilities 2010 2011 2012
PowerStream Inc. 965,000 1,030,000 1,030,000
Hydro Ottawa Limited 917,570 927,118 935,073
Horizon Utilities Corporation 660,108 670,580 671,600
Hydro One Brampton Networks 498,615 523,911 544,000
Veridian Connections Inc. 432,459 413,710 423,324
London Hydro Inc. 355,000 366,151
Kitchener-Wilmot Hydro Inc. 248,760 243,445 252,486
EnWin Utilities Ltd. 216,473 216,473 216,473
Oakville Hydro Electricity 180,500 182,500 184,790
Burlington Hydro Inc. 175,800 175,779 175,779
Waterloo North Hydro Inc. 156,230 160,278 160,278
Cambridge and North Dumfries 138,810 139,500 142,310
Whitby Hydro Electric 125,000 125,900 130,145
Entegrus Powerlines Inc. 107,615 129,364 123,998

Count 14 13 14
Average 369,852.9 379,889.1 382,600.5
Median 232,617 216,473 234,480
1st & 3rd quartiles 161,123 & 482,076 160,278 & 523,911 164,153 & 513,831
Range (min, max) 107,615 to 965,000 125,900 to 1,030,000 123,998 to 1,030,000

Medium Utilities 2010 2011 2012
Brantford Power Inc. 96,721
Peterborough Distribution Inc. 83,396 83,173 83,875
Westario Power Inc. 77,847 78,736
Halton Hills Hydro Inc. 55,289 59,008 59,010
Haldimand County Hydro Inc. 45,212 45,212 44,876
Festival Hydro Inc. 44,187 44,433 44,539
St. Thomas Energy Inc. 36,110 39,839 37,905
Woodstock Hydro Services Inc. 38,000 37,754 37,754
Lakeland Power Distribution Ltd 36,889 36,682 36,687
Orangeville Hydro Limited 31,149 31,031 30,701
Grimsby Power Incorporated 25,325 25,912
Lakefront Utilities Inc. 22,000 22,000

m.‘:‘nu rvey CONFIDENTIAL Page 7



520 Municipal Population

Range (min, max)

5,600 to 5,600

5,037 to 16,500

Medium Utilities 2010 2011 2012
Count 9 10 12

Average 49,786.6 42,445.7 49,893.0

Median 44,187 38,797 41,222

1st & 3rd quartiles 36,889 & 55,289 32,444 & 45,017 35,191 & 63,942

Range (min, max) 31,149 to 83,396 22,000 to 83,173 22,000 to 96,721

Small Utilities 2010 2011 2012
Kenora Hydro Electric 16,500 16,500
Sioux Lookout Hydro Inc. 5,600 5,037 5,037
Count 1 2 2

Average 5,600.0 10,768.5 10,768.5

Median 5,600 10,769 10,769

1st & 3rd quartiles 5,600 & 5,600 7,903 & 13,634 7,903 & 13,634

5,037 to 16,500

Totals over Large, Medium and Small Utility Classes

Count 24 25 28
Average 234,650.8 215,382.1 213,452.1
Median 131,905 125,900 110,360
1st & 3rd quartiles 44,956 & 275,320 37,754 & 216,473 37,867 & 225,476
Range (min, max) 5,600 to 965,000 5,037 to 1,030,000 5,037 to 1,030,000
Notes:
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$91 Utility Winter Peak Load (kW)

Large Utilities 2010 2011 2012
PowerStream Inc. 1,380,420.00 1,350,678.00 1,322,299.00
Hydro Ottawa Limited 1,239,498.00 1,305,498.00 1,242,039.00
Horizon Utilities Corporation 847,591.00 819,019.00 814,423.00
Hydro One Brampton Networks 606,686.00 595,739.00 590,582.00
London Hydro Inc. 516,721.00 491,107.00
Veridian Connections Inc. 436,342.00 433,549.00 426,400.00
EnWin Utilities Ltd. 390,400.00 366,400.00 368,900.00
Kitchener-Wilmot Hydro Inc. 306,685.00 309,627.00 299,562.00
Burlington Hydro Inc. 273,536.00 269,328.00 265,513.00
Oakville Hydro Electricity 258,870.00 239,300.00 246,748.00
Cambridge and North Dumfries 241,182.00 235,762.00 236,799.00
Waterloo North Hydro Inc. 242,686.00 240,964.00 235,287.00
Whitby Hydro Electric 153,366.00 149,997.00 146,826.00
Entegrus Powerlines Inc. 112,418.00 137,287.00 137,390.00

Count 14 13 14
Average 500,457.214 496,396.000 487,419.643
Median 348,542.50 309,627.00 334,231.00
1st & 3rd quartiles 246,732.00 & 584,194.75 239,300.00 & 595,739.00 239,286.25 & 565,713.25
Range (min, max) 112,418.00 to 1,380,420.00 137,287.00 to 1,350,678.00 137,390.00 to 1,322,299.00

Medium Utilities 2010 2011 2012
Brantford Power Inc. 144,712.00
Peterborough Distribution Inc. 147,722.00 153,393.00 135,234.00
Festival Hydro Inc. 94,400.00 94,031.00 94,384.00
Westario Power Inc. 89,468.00 83,916.00
Halton Hills Hydro Inc. 87,789.00 84,038.00 83,706.00
Haldimand County Hydro Inc. 95,666.00 81,845.00 78,706.00
Woodstock Hydro Services Inc. 61,971.00 61,443.00 65,420.00
St. Thomas Energy Inc. 50,015.00 47,750.00 46,854.00
Lakefront Utilities Inc. 44,452.00 43,165.00
Orangeville Hydro Limited 43,609.00 42,505.00 41,495.00
Lakeland Power Distribution Ltd 39,610.00 41,419.00 38,731.00
Grimsby Power Incorporated 29,983.00 30,041.00
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$91 Utility Winter Peak Load (kW)

Medium Utilities

Count

Average

Median

1st & 3rd quartiles
Range (min, max)

2010

9

78,916.667

87,789.00

50,015.00 & 94,400.00
39,610.00 to 147,722.00

2011

10

68,085.900

54,596.50

42,991.75 & 83,489.75
29,983.00 to 153,393.00

2012

12

73,863.667

72,063.00

42,747.50 & 86,533.00
30,041.00 to 144,712.00

Small Utilities

Kenora Hydro Electric

Sioux Lookout Hydro Inc.

Count

Average

Median

1st & 3rd quartiles
Range (min, max)

2010

17,859.00

1

17,859.000

17,859.00

17,859.00 & 17,859.00
17,859.00 to 17,859.00

2011

20,492.00
18,704.00

2

19,598.000

19,598.00

19,151.00 & 20,045.00
18,704.00 to 20,492.00

2012

20,768.00
18,063.00

2

19,415.500

19,415.50

18,739.25 & 20,091.75
18,063.00 to 20,768.00

Totals over Large, Medium and Small Utility Classes

Count

Average

Median

1st & 3rd quartiles
Range (min, max)

24

322,271.250
197,274.00

89,048.25 & 401,885.50

17,859.00 to 1,380,420.00

25

286,928.120

149,997.00

47,750.00 & 309,627.00
18,704.00 to 1,350,678.00

28

276,752.500

141,051.00

60,778.50 & 316,896.50
18,063.00 to 1,322,299.00

Notes:
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592 Utility Summer Peak Load (kW)

Large Utilities 2010 2011 2012
PowerStream Inc. 1,895,989.00 1,961,144.00 1,940,793.00
Hydro Ottawa Limited 1,518,168.00 1,501,701.00 1,458,497.00
Horizon Utilities Corporation 1,091,173.00 1,092,560.00 1,088,675.00
Hydro One Brampton Networks 799,130.00 814,931.60 817,322.00
London Hydro Inc. 687,625.00 693,268.00
Veridian Connections Inc. 509,726.00 526,513.00 531,367.00
EnWin Utilities Ltd. 517,600.00 550,900.00 516,300.00
Kitchener-Wilmot Hydro Inc. 367,988.00 377,020.00 378,977.00
Burlington Hydro Inc. 364,929.00 379,690.00 373,210.00
Oakville Hydro Electricity 354,831.00 380,100.00 362,482.00
Cambridge and North Dumfries 302,537.00 309,690.00 294,037.00
Waterloo North Hydro Inc. 283,517.00 294,349.00 286,310.00
Whitby Hydro Electric 191,768.00 208,479.00 203,143.00
Entegrus Powerlines Inc. 155,132.00 173,385.00 199,699.00

Count 14 13 14
Average 645,722.357 659,266.354 653,148.571
Median 438,857.00 380,100.00 447,638.50
1st & 3rd quartiles 315,610.50 & 771,253.75 309,690.00 & 814,931.60 311,148.25 & 786,308.50
Range (min, max) 155,132.00 to 1,895,989.00 173,385.00 to 1,961,144.00 199,699.00 to 1,940,793.00

Medium Utilities 2010 2011 2012
Brantford Power Inc. 192,045.00
Peterborough Distribution Inc. 150,103.00 161,697.00 147,149.00
Halton Hills Hydro Inc. 107,148.00 110,391.00 110,080.00
Festival Hydro Inc. 103,100.00 107,415.00 104,736.00
Haldimand County Hydro Inc. 98,223.00 100,582.00 97,028.00
Woodstock Hydro Services Inc. 74,659.00 76,830.00 74,379.00
Westario Power Inc. 72,813.00 71,136.00
St. Thomas Energy Inc. 62,047.00 65,534.00 63,087.00
Orangeville Hydro Limited 47,841.00 47,996.00 47,320.00
Lakefront Utilities Inc. 44,011.00 45,252.00
Grimsby Power Incorporated 44,698.00 43,383.00
Lakeland Power Distribution Ltd 37,000.00 34,472.00 34,107.00
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592 Utility Summer Peak Load (kW)

Medium Utilities 2010 2011 2012
Count 9 10 12
Average 83,659.333 79,362.600 85,808.500
Median 74,659.00 71,182.00 72,757.50
1st & 3rd quartiles 62,047.00 & 103,100.00 45,522.50 & 105,706.75 46,803.00 & 106,072.00
Range (min, max) 37,000.00 to 150,103.00 34,472.00 to 161,697.00 34,107.00 to 192,045.00
Small Utilities 2010 2011 2012
Kenora Hydro Electric 18,511.00 17,837.00
Sioux Lookout Hydro Inc. 11,303.00 10,767.00 12,044.00
Count 1 2 2
Average 11,303.000 14,639.000 14,940.500
Median 11,303.00 14,639.00 14,940.50
1st & 3rd quartiles 11,303.00 & 11,303.00 12,703.00 & 16,575.00 13,492.25 & 16,388.75
Range (min, max) 11,303.00 to 11,303.00 10,767.00 to 18,511.00 12,044.00 to 17,837.00
Totals over Large, Medium and Small Utility Classes
Count 24 25 28
Average 408,514.583 375,734.664 364,416.536
Median 237,642.50 173,385.00 195,872.00
1st & 3rd quartiles 92,332.00 & 511,694.50 65,534.00 & 380,100.00 69,123.75 & 413,307.75

Range (min, max)

11,303.00 to 1,895,989.00

10,767.00 to 1,961,144.00

12,044.00 to 1,940,793.00

Notes:
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S5 Annual Peak Load in MW

Large Utilities 2010 2011 2012
PowerStream Inc. 1,896.0 1,961.1 1,940.8
Hydro Ottawa Limited 1,518.2 1,501.7 1,458.5
Horizon Utilities Corporation 1,091.2 1,092.6 1,088.7
Hydro One Brampton Networks 799.1 814.9 817.3
London Hydro Inc. 687.6 693.3
Veridian Connections Inc. 509.7 526.5 531.4
EnWin Utilities Ltd. 517.6 550.9 516.3
Kitchener-Wilmot Hydro Inc. 368.0 377.0 379.0
Burlington Hydro Inc. 364.9 379.7 373.2
Oakville Hydro Electricity 354.8 380.1 362.5
Cambridge and North Dumfries 302.5 309.7 294.0
Waterloo North Hydro Inc. 283.5 294.3 286.3
Whitby Hydro Electric 191.8 208.5 203.1
Entegrus Powerlines Inc. 155.1 173.4 199.7

Count 14 13 14
Average 645.71 659.26 653.15
Median 438.9 380.1 447.6
1st & 3rd quartiles 315.6 & 771.3 309.7 & 814.9 311.1 & 786.3
Range (min, max) 155.1 to 1,896.0 173.4 t0 1,961.1 199.7 to 1,940.8

Medium Utilities 2010 2011 2012
Brantford Power Inc. 192.0
Peterborough Distribution Inc. 150.1 161.7 147.1
Halton Hills Hydro Inc. 107.1 110.4 110.1
Festival Hydro Inc. 103.1 107.4 104.7
Haldimand County Hydro Inc. 98.2 100.6 97.0
Westario Power Inc. 89.5 83.9
Woodstock Hydro Services Inc. 74.7 76.8 74.4
St. Thomas Energy Inc. 62.0 65.5 63.1
Orangeville Hydro Limited 47.8 48.0 47.3
Lakefront Utilities Inc. 44.5 45.3
Grimsby Power Incorporated 44.7 43.4
Lakeland Power Distribution Ltd 39.6 41.4 38.7
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S5 Annual Peak Load in MW

Medium Utilities 2010 2011 2012
Count 9 10 12
Average 85.79 80.10 87.25
Median 89.5 71.2 79.1
1st & 3rd quartiles 62.0 & 103.1 45.5 & 105.7 46.8 & 106.1
Range (min, max) 39.6 to 150.1 41.4to 161.7 38.7 to 192.0
Small Utilities 2010 2011 2012
Kenora Hydro Electric 20.5 20.8
Sioux Lookout Hydro Inc. 17.9 18.7 18.1
Count 1 2 2
Average 17.90 19.60 19.45
Median 17.9 19.6 194
1st & 3rd quartiles 17.9&17.9 19.2 & 20.0 18.7 & 20.1
Range (min, max) 17.9t0 17.9 18.7 to 20.5 18.1to 20.8
Totals over Large, Medium and Small Utility Classes
Count 24 25 28
Average 409.58 376.42 365.36
Median 237.6 173.4 195.9
1st & 3rd quartiles 96.0 & 511.7 65.5 & 380.1 71.6 & 413.3
Range (min, max) 17.9 to 1,896.0 18.7 t0 1,961.1 18.1to0 1,940.8

Notes:
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$93 Utility Average Peak Load (kW)

Large Utilities 2010 2011 2012
PowerStream Inc. 1,448,177.00 1,434,223.00 1,442,263.00
Hydro Ottawa Limited 1,228,007.00 1,203,408.00 1,180,876.00
Horizon Utilities Corporation 665,000.00 845,981.00 862,679.00
Hydro One Brampton Networks 631,394.00 626,205.76 641,622.00
London Hydro Inc. 545,926.00 525,723.00
Veridian Connections Inc. 420,423.00 412,902.00 425,926.00
EnWin Utilities Ltd. 412,217.00 411,675.00 395,333.00
Kitchener-Wilmot Hydro Inc. 304,495.00 301,899.30 301,410.50
Burlington Hydro Inc. 284,725.00 280,100.00 279,111.00
Oakville Hydro Electricity 271,682.00 251,564.00 266,828.00
Cambridge and North Dumfries 246,993.00 246,578.00 241,442.60
Waterloo North Hydro Inc. 238,015.00 238,844.00 236,904.00
Entegrus Powerlines Inc. 120,387.00 155,335.00 150,989.00
Whitby Hydro Electric 152,499.00 151,006.00 150,857.00

Count 14 13 14
Average 497,852.857 504,593.928 507,283.150
Median 358,356.00 301,899.30 348,371.75
1st & 3rd quartiles 253,165.25 & 610,027.00 246,578.00 & 626,205.76 247,788.95 & 612,647.25
Range (min, max) 120,387.00 to 1,448,177.00 151,006.00 to 1,434,223.00 150,857.00 to 1,442,263.00

Medium Utilities 2010 2011 2012
Brantford Power Inc. 155,370.00
Peterborough Distribution Inc. 135,507.00 135,588.00 128,407.00
Festival Hydro Inc. 91,920.00 93,454.00 92,977.00
Halton Hills Hydro Inc. 58,735.00 84,825.00 86,207.65
Haldimand County Hydro Inc. 83,121.00 80,013.00 79,483.00
Westario Power Inc. 73,257.00 70,342.00
Woodstock Hydro Services Inc. 61,426.00 61,185.00 63,234.00
St. Thomas Energy Inc. 50,812.00 50,164.00 46,419.00
Lakefront Utilities Inc. 40,058.00 40,489.00
Orangeville Hydro Limited 41,559.00 40,755.00 40,252.00
Lakeland Power Distribution Ltd 34,201.00 34,529.00 33,350.00
Grimsby Power Incorporated 31,728.00 32,158.00
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$93 Utility Average Peak Load (kW)

Medium Utilities 2010 2011 2012
Count 9 10 12

Average 70,059.778 65,229.900 72,390.721

Median 61,426.00 55,674.50 66,788.00

1st & 3rd quartiles 50,812.00 & 83,121.00 40,232.25 & 83,622.00 40,429.75 & 87,899.99

Range (min, max) 34,201.00 to 135,507.00 31,728.00 to 135,588.00 32,158.00 to 155,370.00

Small Utilities 2010 2011 2012
Kenora Hydro Electric 17,242.00 16,964.00
Sioux Lookout Hydro Inc. 12,538.00 12,177.00 12,301.00
Count 1 2 2

Average 12,538.000 14,709.500 14,632.500

Median 12,538.00 14,709.50 14,632.50

1st & 3rd quartiles 12,538.00 & 12,538.00 13,443.25 & 15,975.75 13,466.75 & 15,798.25

Range (min, max)

12,538.00 to 12,538.00

12,177.00 to 17,242.00

12,301.00 to 16,964.00

Totals over Large, Medium and Small Utility Classes

Count

Average

Median

1st & 3rd quartiles
Range (min, max)

24

317,209.000
195,257.00

70,299.25 & 414,268.50

12,538.00 to 1,448,177.00

25

289,657.562

151,006.00

50,164.00 & 301,899.30
12,177.00 to 1,434,223.00

28

285,711.348

150,923.00

59,030.25 & 324,891.13
12,301.00 to 1,442,263.00

Notes:
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S6 Utility Average Load Factor (% as a whole number)

Large Utilities 2010 2011 2012
Hydro Ottawa Limited 71.000 72.000 73.000
London Hydro Inc. 72.000 73.000
Hydro One Brampton Networks 72.000 73.000 72.600
Veridian Connections Inc. 73.000 74.000 72.000
Waterloo North Hydro Inc. 71.000 71.000 72.000
Horizon Utilities Corporation 75.000 75.000 72.000
Cambridge and North Dumfries 71.000 71.363 71.118
Burlington Hydro Inc. 69.680 70.530 70.640
Kitchener-Wilmot Hydro Inc. 70.000 70.800 70.600
PowerStream Inc. 70.000 70.000 70.500
Whitby Hydro Electric 68.000 69.000 70.000
Entegrus Powerlines Inc. 71.000 71.600 70.000
Oakville Hydro Electricity 68.000 67.000 69.000
EnWin Utilities Ltd. 57.000 54.000 57.000

Count 14 13 14
Average 69.9057 69.9456 70.2470
Median 71.000 71.000 70.879
1st & 3rd quartiles 69.760 & 71.750 70.000 & 72.000 70.125 & 72.000
Range (min, max) 57.000 to 75.000 54.000 to 75.000 57.000 to 73.000

Medium Utilities 2010 2011 2012
Festival Hydro Inc. 89.000 86.900 88.000
Halton Hills Hydro Inc. 69.440 68.100 81.160
Lakeland Power Distribution Ltd 72.000 71.000 74.000
Lakefront Utilities Inc. 74.000 73.560
Orangeville Hydro Limited 72.000 71.000 72.000
Peterborough Distribution Inc. 71.000 71.000 71.000
Woodstock Hydro Services Inc. 72.000 71.000 71.000
Westario Power Inc. 71.000 70.000
Grimsby Power Incorporated 66.700 66.000
Haldimand County Hydro Inc. 61.000 64.000 66.000
St. Thomas Energy Inc. 56.000 53.000 54.000
Brantford Power Inc. 0.700
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S6 Utility Average Load Factor (% as a whole number)

1st & 3rd quartiles
Range (min, max)

82.800 & 82.800
82.800 to 82.800

84.900 & 86.700
84.000 to 87.600

Medium Utilities 2010 2011 2012
Count 9 10 12

Average 70.3822 69.6700 65.6183

Median 71.000 71.000 71.000

1st & 3rd quartiles 69.440 & 72.000 67.050 & 71.000 66.000 & 73.670

Range (min, max) 56.000 to 89.000 53.000 to 86.900 0.700 to 88.000

Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 82.800 87.600 85.200
Kenora Hydro Electric 84.000 57.000
Count 1 2 2

Average 82.8000 85.8000 71.1000

Median 82.800 85.800 71.100

64.050 & 78.150
57.000 to 85.200

Count

Average

Median

1st & 3rd quartiles
Range (min, max)

Totals over Large, Medium and Small Utility Classes

24

70.6217

71.000

69.620 & 72.000
56.000 to 89.000

25

71.1037

71.000

69.000 & 73.000
53.000 to 87.600

28

68.3242

71.000

69.750 & 72.700
0.700 to 88.000

Notes:
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5§10 Overhead Circuit Kilometres of Line (Route kms Only)

Large Utilities 2010 2011 2012
Hydro Ottawa Limited 2,693.0 2,916.0 2,923.0
PowerStream Inc. 2,551.4 2,584.0 2,522.2
Horizon Utilities Corporation 1,543.0 1,523.0 1,524.0
Veridian Connections Inc. 1,274.0 1,331.0 1,450.0
London Hydro Inc. 1,364.0 1,362.0
Waterloo North Hydro Inc. 1,059.0 1,051.0 1,063.0
Kitchener-Wilmot Hydro Inc. 1,042.0 1,046.1 1,033.0
Burlington Hydro Inc. 886.5 963.9 862.0
Hydro One Brampton Networks 806.0 802.0 788.0
Cambridge and North Dumfries 708.0 713.0 711.0
EnWin Utilities Ltd. 713.0 709.0 691.0
Entegrus Powerlines Inc. 599.0 678.0 689.0
Whitby Hydro Electric 499.0 503.0 500.0
Oakville Hydro Electricity 440.0 457.0 459.0

Count 14 13 14
Average 1,155.56 1,175.15 1,184.09
Median 964.3 963.9 947.5
1st & 3rd quartiles 709.3 & 1,341.5 709.0 & 1,331.0 696.0 & 1,428.0
Range (min, max) 440.0 to 2,693.0 457.0 to 2,916.0 459.0 to 2,923.0

Medium Utilities 2010 2011 2012
Haldimand County Hydro Inc. 1,634.0 1,642.0 1,652.0
Halton Hills Hydro Inc. 859.0 888.0 892.0
Peterborough Distribution Inc. 384.0 385.0 388.0
Westario Power Inc. 371.0 371.0
Brantford Power Inc. 274.0
Lakeland Power Distribution Ltd 288.0 257.0 223.0
Festival Hydro Inc. 185.0 185.0 185.0
Grimsby Power Incorporated 170.7 167.9
St. Thomas Energy Inc. 158.0 156.0 154.0
Woodstock Hydro Services Inc. 155.0 155.0 153.0
Lakefront Utilities Inc. 95.0 95.0
Orangeville Hydro Limited 103.0 103.0 95.0
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5§10 Overhead Circuit Kilometres of Line (Route kms Only)

Medium Utilities 2010 2011 2012
Count 9 10 12
Average 459.67 403.67 387.49
Median 288.0 177.9 204.0
1st & 3rd quartiles 158.0 & 384.0 155.3 & 353.0 153.8 & 375.3
Range (min, max) 103.0 to 1,634.0 95.0 to 1,642.0 95.0 to 1,652.0
Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 205.0 263.9 263.9
Kenora Hydro Electric 88.0 88.0
Count 1 2 2
Average 205.00 175.95 175.95
Median 205.0 175.9 175.9
1st & 3rd quartiles 205.0 & 205.0 132.0 & 219.9 132.0 & 219.9
Range (min, max) 205.0 to 205.0 88.0 to 263.9 88.0 to 263.9
Totals over Large, Medium and Small Utility Classes
Count 24 25 28
Average 855.00 786.62 770.68
Median 710.5 678.0 594.5
1st & 3rd quartiles 350.3 & 1,112.8 185.0 & 1,046.1 213.5 & 1,040.5

Range (min, max)

103.0 to 2,693.0

88.0to 2,916.0

88.0 to 2,923.0

Notes:
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$12 Underground Circuit Kilometres of Line (Route kms Only)

Large Utilities 2010 2011 2012
PowerStream Inc. 4,830.5 4,847.8 4,944.2
Hydro Ottawa Limited 2,721.0 2,690.0 2,735.0
Hydro One Brampton Networks 2,017.0 2,094.0 2,164.0
Horizon Utilities Corporation 1,872.0 1,891.0 1,904.0
London Hydro Inc. 1,410.0 1,480.0
Veridian Connections Inc. 1,027.0 1,078.0 1,091.0
Oakville Hydro Electricity 1,035.0 1,043.0 1,070.0
Kitchener-Wilmot Hydro Inc. 824.0 832.3 854.0
Burlington Hydro Inc. 840.7 740.0 658.0
Whitby Hydro Electric 552.0 557.0 563.0
Waterloo North Hydro Inc. 488.0 491.0 494.0
EnWin Utilities Ltd. 466.0 467.0 468.0
Cambridge and North Dumfries 403.0 406.0 413.0
Entegrus Powerlines Inc. 284.0 268.0 270.0

Count 14 13 14
Average 1,340.73 1,338.85 1,364.87
Median 933.9 832.3 962.0
1st & 3rd quartiles 504.0 & 1,756.5 491.0 & 1,891.0 511.3 & 1,798.0
Range (min, max) 284.0 to 4,830.5 268.0 to 4,847.8 270.0 to 4,944.2

Medium Utilities 2010 2011 2012
Halton Hills Hydro Inc. 545.0 576.0 605.0
Brantford Power Inc. 238.0
Peterborough Distribution Inc. 168.0 168.0 172.0
Westario Power Inc. 144.0 144.0
Woodstock Hydro Services Inc. 93.0 94.0 99.0
St. Thomas Energy Inc. 89.0 92.0 98.0
Haldimand County Hydro Inc. 89.0 92.0 96.0
Orangeville Hydro Limited 73.0 73.0 92.0
Festival Hydro Inc. 92.0 92.0 92.0
Lakeland Power Distribution Ltd 67.0 76.0 77.0
Grimsby Power Incorporated 70.1 69.7
Lakefront Utilities Inc. 20.0 20.0
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$12 Underground Circuit Kilometres of Line (Route kms Only)

Medium Utilities 2010 2011 2012
Count 9 10 12

Average 151.11 135.31 150.23

Median 92.0 92.0 97.0

1st & 3rd quartiles 89.0 & 144.0 73.8 & 93.5 88.3 & 151.0

Range (min, max) 67.0 to 545.0 20.0to 576.0 20.0 to 605.0

Small Utilities 2010 2011 2012
Kenora Hydro Electric 10.0 10.0
Sioux Lookout Hydro Inc. 6.0 6.8 6.8
Count 1 2 2

Average 6.00 8.40 8.40

Median 6.0 8.4 8.4

1st & 3rd quartiles 6.0&6.0 7.6 &9.2 7.6&9.2

Range (min, max) 6.0t0 6.0 6.8 to 10.0 6.8 to 10.0

Totals over Large, Medium and Small Utility Classes

Count 24 25 28
Average 839.01 751.00 747.42
Median 477.0 406.0 341.5
1st & 3rd quartiles 92.8 & 1,029.0 92.0 & 832.3 95.0 & 908.0
Range (min, max) 6.0 to 4,830.5 6.8t04,847.8 6.8 t0 4,944.2
Notes:
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S$21 Total Circuit Kilometres of Line

Large Utilities 2010 2011 2012
PowerStream Inc. 7,381.9 7,431.8 7,466.4
Hydro Ottawa Limited 5,414.0 5,606.0 5,658.0
Horizon Utilities Corporation 3,415.0 3,414.0 3,428.0
Hydro One Brampton Networks 2,823.0 2,896.0 2,952.0
London Hydro Inc. 2,774.0 2,842.0
Veridian Connections Inc. 2,301.0 2,409.0 2,541.0
Kitchener-Wilmot Hydro Inc. 1,866.0 1,878.4 1,887.0
Waterloo North Hydro Inc. 1,547.0 1,542.0 1,557.0
Oakville Hydro Electricity 1,475.0 1,500.0 1,529.0
Burlington Hydro Inc. 1,727.2 1,703.9 1,520.0
EnWin Utilities Ltd. 1,179.0 1,176.0 1,159.0
Cambridge and North Dumfries 1,111.0 1,119.0 1,124.0
Whitby Hydro Electric 1,051.0 1,060.0 1,063.0
Entegrus Powerlines Inc. 883.0 946.0 959.0

Count 14 13 14
Average 2,496.29 2,514.01 2,548.96
Median 1,796.6 1,703.9 1,722.0
1st & 3rd quartiles 1,253.0 & 2,810.8 1,176.0 & 2,896.0 1,249.3 & 2,924.5
Range (min, max) 883.0to 7,381.9 946.0 to 7,431.8 959.0 to 7,466.4

Medium Utilities 2010 2011 2012
Haldimand County Hydro Inc. 1,723.0 1,734.0 1,748.0
Halton Hills Hydro Inc. 1,404.0 1,464.0 1,497.0
Peterborough Distribution Inc. 552.0 553.0 560.0
Westario Power Inc. 515.0 515.0
Brantford Power Inc. 512.0
Lakeland Power Distribution Ltd 355.0 333.0 300.0
Festival Hydro Inc. 277.0 277.0 277.0
Woodstock Hydro Services Inc. 248.0 249.0 252.0
St. Thomas Energy Inc. 247.0 248.0 252.0
Grimsby Power Incorporated 240.8 237.6
Orangeville Hydro Limited 176.0 176.0 187.0
Lakefront Utilities Inc. 115.0 115.0
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S$21 Total Circuit Kilometres of Line

Medium Utilities 2010 2011 2012
Count 9 10 12
Average 610.78 538.98 537.72
Median 355.0 263.0 288.5
1st & 3rd quartiles 248.0 & 552.0 242.6 & 498.0 248.4 & 526.3
Range (min, max) 176.0 to 1,723.0 115.0 to 1,734.0 115.0 to 1,748.0

Small Utilities 2010 2011 2012

Sioux Lookout Hydro Inc. 211.0 270.7 270.7
Kenora Hydro Electric 98.0 98.0

Count 1 2 2
Average 211.00 184.35 184.35
Median 211.0 184.3 184.3
1st & 3rd quartiles 211.0 & 211.0 141.2 & 227.5 141.2 & 227.5
Range (min, max) 211.0 to 211.0 98.0 to 270.7 98.0 to 270.7

Totals over Large, Medium and Small Utility Classes
Count 24 25 28
Average 1,694.00 1,537.62 1,518.10
Median 1,291.5 1,119.0 1,093.5
1st & 3rd quartiles 475.0 & 1,974.8 270.7 & 1,734.0 275.4 & 1,782.8
Range (min, max) 176.0 to 7,381.9 98.0t0 7,431.8 98.0 to 7,466.4
Notes:
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5293 |s The Utility Directly Connected to The IESO Grid?

Yes=1, No=0

Large Utilities 2010 2011 2012
London Hydro Inc. 1
Veridian Connections Inc. 1 1
Burlington Hydro Inc. 1 1
Hydro Ottawa Limited 1 1
Waterloo North Hydro Inc. 1 1
PowerStream Inc. 1 1
EnWin Utilities Ltd. 1 1
Horizon Utilities Corporation 1 1
Hydro One Brampton Networks 1 1
Kitchener-Wilmot Hydro Inc. 1 1
Entegrus Powerlines Inc. 1 1
Oakville Hydro Electricity 1 1
Cambridge and North Dumfries 0 0
Whitby Hydro Electric 0 0
Count 0 13 14

Average 0.8 0.9

Median 1 1

1st & 3rd quartiles 1&1 1&1

Range (min, max) Oto1l Oto1l

Medium Utilities 2010 2011 2012
Brantford Power Inc. 1
Woodstock Hydro Services Inc. 1 1
Lakefront Utilities Inc. 1 1
Peterborough Distribution Inc. 1 1
Haldimand County Hydro Inc. 1 1
Festival Hydro Inc. 1 1
Westario Power Inc. 0
Halton Hills Hydro Inc. 0 0
St. Thomas Energy Inc. 0 0
Orangeville Hydro Limited 0 0
Lakeland Power Distribution Ltd 0 0
Grimsby Power Incorporated 0 0
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Yes=1, No=0

5293 |s The Utility Directly Connected to The IESO Grid?

Medium Utilities 2010 2011 2012
Count 0 10 12
Average 0.5 0.5
Median 1 1
1st & 3rd quartiles 0&1 0&1
Range (min, max) Oto1l Oto1l

Small Utilities 2010 2011 2012

Sioux Lookout Hydro Inc. 0 1
Kenora Hydro Electric 1 1

Count 0 2 2
Average 0.5 1.0
Median 1 1
1st & 3rd quartiles 0&1 1&1
Range (min, max) Oto1l 1tol

Totals over Large, Medium and Small Utility Classes
Count 0 25 28
Average 0.7 0.7
Median 1 1
1st & 3rd quartiles 0&1
Range (min, max) Oto1l Oto1l
Notes:
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$22 Circuit Kilometres of 3 Phase Line

Large Utilities 2010 2011 2012
PowerStream Inc. 3,454.8 3,536.6 3,488.6
Hydro Ottawa Limited 2,973.0 3,115.0 3,135.0
Horizon Utilities Corporation 1,783.0 1,779.0 1,785.0
London Hydro Inc. 1,312.0 1,329.0
Hydro One Brampton Networks 1,195.0 1,227.0 1,222.0
Veridian Connections Inc. 1,139.0 1,043.0 1,161.0
Kitchener-Wilmot Hydro Inc. 793.0 798.6 801.1
Burlington Hydro Inc. 764.9 856.9 737.0
Waterloo North Hydro Inc. 709.0 701.0 718.0
Oakville Hydro Electricity 595.0 615.0 622.0
Entegrus Powerlines Inc. 544.0 592.0 596.0
EnWin Utilities Ltd. 569.0 567.0 547.0
Whitby Hydro Electric 475.0 480.0 478.0
Cambridge and North Dumfries 435.0 437.0 437.0

Count 14 13 14
Average 1,195.84 1,211.39 1,218.34
Median 779.0 798.6 769.1
1st & 3rd quartiles 575.5 & 1,282.8 592.0 & 1,227.0 602.5 & 1,302.3
Range (min, max) 435.0 to 3,454.8 437.0 to 3,536.6 437.0 to 3,488.6

Medium Utilities 2010 2011 2012
Haldimand County Hydro Inc. 603.0 611.0 617.0
Halton Hills Hydro Inc. 385.0 402.0 414.0
Peterborough Distribution Inc. 345.0 346.0 349.0
Westario Power Inc. 307.0 307.0
Brantford Power Inc. 240.0
Woodstock Hydro Services Inc. 163.0 163.0 163.0
Festival Hydro Inc. 148.0 147.9 148.0
Grimsby Power Incorporated 103.4 136.1
St. Thomas Energy Inc. 141.0 139.0 136.0
Lakeland Power Distribution Ltd 171.0 145.0 118.0
Orangeville Hydro Limited 97.0 97.0 89.0
Lakefront Utilities Inc. 76.0 76.0
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$22 Circuit Kilometres of 3 Phase Line

Medium Utilities 2010 2011 2012
Count 9 10 12
Average 262.22 223.03 232.76
Median 171.0 146.5 155.5
1st & 3rd quartiles 148.0 & 345.0 112.3 & 300.3 131.5 & 317.5
Range (min, max) 97.0 to 603.0 76.0 to 611.0 76.0 to 617.0
Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 72.0 92.0 92.0
Kenora Hydro Electric 61.0 61.0
Count 1 2 2
Average 72.00 76.50 76.50
Median 72.0 76.5 76.5
1st & 3rd quartiles 72.0&72.0 68.7 & 84.2 68.7 & 84.2
Range (min, max) 72.0t0 72.0 61.0 to 92.0 61.0 to 92.0
Totals over Large, Medium and Small Utility Classes
Count 24 25 28
Average 798.90 725.26 714.39
Median 556.5 480.0 457.5
1st & 3rd quartiles 273.0 & 879.5 145.0 & 798.6 145.0 & 753.0

Range (min, max)

72.0 to 3,454.8

61.0 to 3,536.6

61.0 to 3,488.6

Notes:
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$23 Circuit Kilometres of 2 Phase Line

Large Utilities 2010 2011 2012
Hydro Ottawa Limited 166.0 167.0 167.0
PowerStream Inc. 93.3 136.6 136.3
Hydro One Brampton Networks 21.0 21.0 21.0
Horizon Utilities Corporation 21.0 20.0 20.0
Veridian Connections Inc. 17.0 18.0 18.0
Whitby Hydro Electric 13.0 13.0 13.0
Waterloo North Hydro Inc. 7.0 7.0 5.0
EnWin Utilities Ltd. 2.0 2.0 2.0
Entegrus Powerlines Inc. 1.0 0.0 0.0

Count 9 9 9
Average 37.92 42.73 42.48
Median 17.0 18.0 18.0
1st & 3rd quartiles 7.0&21.0 7.0&21.0 5.0 & 21.0
Range (min, max) 1.0 to 166.0 0.0 to 167.0 0.0 to 167.0

Medium Utilities 2010 2011 2012
Haldimand County Hydro Inc. 30.0 27.0 30.0
St. Thomas Energy Inc. 12.0 11.0 9.0
Peterborough Distribution Inc. 7.0 7.0 7.0
Festival Hydro Inc. 6.0 6.0 6.0
Lakeland Power Distribution Ltd 9.0 8.0 5.0
Woodstock Hydro Services Inc. 3.0 4.0 4.0
Westario Power Inc. 1.0 1.0
Grimsby Power Incorporated 0.3 0.4

Count 7 7 8
Average 9.71 9.04 7.80
Median 7.0 7.0 5.5
1st & 3rd quartiles 4.5 & 10.5 5.0&9.5 33&75
Range (min, max) 1.0 to 30.0 0.3 to 27.0 0.4 to 30.0
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$23 Circuit Kilometres of 2 Phase Line

Totals over Large, Medium and Small Utility Classes

Count 16 16 17
Average 25.58 27.99 26.16
Median 10.5 9.5 7.0
1st & 3rd quartiles 5.3 &21.0 5.5 & 20.3 4.0 & 20.0
Range (min, max) 1.0 to 166.0 0.0 to 167.0 0.0 to 167.0
Notes:
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524 Circuit Kilometres of Single Phase Line

Large Utilities 2010 2011 2012
PowerStream Inc. 3,807.9 3,758.6 3,844.0
Hydro Ottawa Limited 2,275.0 2,324.0 2,356.0
Hydro One Brampton Networks 1,607.0 1,648.0 1,709.0
Horizon Utilities Corporation 1,611.0 1,615.0 1,623.0
London Hydro Inc. 1,462.0 1,513.0
Veridian Connections Inc. 1,145.0 1,348.0 1,362.0
Kitchener-Wilmot Hydro Inc. 1,073.0 1,079.8 1,086.0
Oakville Hydro Electricity 880.0 885.0 907.0
Waterloo North Hydro Inc. 831.0 834.0 834.0
Burlington Hydro Inc. 962.3 847.0 783.0
Cambridge and North Dumfries 676.0 682.0 687.0
EnWin Utilities Ltd. 608.0 607.0 610.0
Whitby Hydro Electric 563.0 567.0 572.0
Entegrus Powerlines Inc. 338.0 354.0 363.0

Count 14 13 14
Average 1,274.23 1,273.03 1,303.50
Median 1,017.7 885.0 996.5
1st & 3rd quartiles 714.8 & 1,570.8 682.0 & 1,615.0 711.0 & 1,595.5
Range (min, max) 338.0 to 3,807.9 354.0 to 3,758.6 363.0 to 3,844.0

Medium Utilities 2010 2011 2012
Haldimand County Hydro Inc. 1,090.0 1,096.0 1,101.0
Halton Hills Hydro Inc. 1,019.0 1,062.0 1,083.0
Brantford Power Inc. 272.0
Westario Power Inc. 207.0 207.0
Peterborough Distribution Inc. 200.0 200.0 204.0
Lakeland Power Distribution Ltd 175.0 180.0 177.0
Festival Hydro Inc. 123.0 123.0 123.0
St. Thomas Energy Inc. 94.0 98.0 107.0
Grimsby Power Incorporated 137.1 101.1
Orangeville Hydro Limited 79.0 79.0 98.0
Woodstock Hydro Services Inc. 82.0 82.0 82.0
Lakefront Utilities Inc. 39.0 39.0
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524 Circuit Kilometres of Single Phase Line

Medium Utilities 2010 2011 2012
Count 9 10 12
Average 341.00 309.61 299.51
Median 175.0 130.1 150.0
1st & 3rd quartiles 94.0 & 207.0 86.0 & 195.0 100.3 & 223.3
Range (min, max) 79.0 to 1,090.0 39.0 to 1,096.0 39.0to0 1,101.0

Small Utilities 2010 2011 2012

Sioux Lookout Hydro Inc. 139.0 178.7 178.7
Kenora Hydro Electric 37.0 37.0

Count 1 2 2
Average 139.00 107.85 107.85
Median 139.0 107.8 107.8
1st & 3rd quartiles 139.0 & 139.0 72.4 & 143.3 72.4 & 143.3
Range (min, max) 139.0 to 139.0 37.0to 178.7 37.0to 178.7

Totals over Large, Medium and Small Utility Classes
Count 24 25 28
Average 876.97 794.45 787.81
Median 753.5 607.0 591.0
1st & 3rd quartiles 193.8 & 1,103.8 137.1 & 1,079.8 163.5 & 1,089.8
Range (min, max) 79.0 to 3,807.9 37.0to0 3,758.6 37.0to 3,844.0
Notes:
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$27 Number of Transmission Transformers

Large Utilities 2010 2011 2012
Hydro Ottawa Limited 27 27 26
Kitchener-Wilmot Hydro Inc. 18 18 18
PowerStream Inc. 11 11 11
EnWin Utilities Ltd. 10 10 10
Waterloo North Hydro Inc. 8 8 8
Oakville Hydro Electricity 2 2
Hydro One Brampton Networks 2 2 2
Cambridge and North Dumfries 2 2

Count 7 8 8
Average 11.1 10.0 9.9
Median 10 9 9
1st & 3rd quartiles 5&15 2&13 2&13
Range (min, max) 2to 27 2to 27 2to 26
Medium Utilities 2010 2011 2012
Brantford Power Inc. 2
Count 0 0 1
Average 2.0
Median 2
1st & 3rd quartiles 282
Range (min, max) 2to2
Small Utilities 2010 2011 2012
Kenora Hydro Electric 3 3
Count 0 1 1
Average 3.0 3.0
Median 3 3
1st & 3rd quartiles 3&3 3&3
Range (min, max) 3to3 3to3
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$27 Number of Transmission Transformers

Totals over Large, Medium and Small Utility Classes

Count 7 9 10
Average 111 9.2 8.4
Median 10 8 6
1st & 3rd quartiles 5&15 2&11 2&11
Range (min, max) 2to 27 2to 27 2to 26
Notes:
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$28 Number of Subtransmission Transformers

Large Utilities 2010 2011 2012
Hydro One Brampton Networks 788 814 840
Hydro Ottawa Limited 143 143 141
Horizon Utilities Corporation 71 71 71
Veridian Connections Inc. 65 63 66
London Hydro Inc. 54 55
PowerStream Inc. 54 56 54
Burlington Hydro Inc. 44 44 44
Oakville Hydro Electricity 38 38 38
Whitby Hydro Electric 29 30 29
Entegrus Powerlines Inc. 20 24 18
Kitchener-Wilmot Hydro Inc. 7 7
EnWin Utilities Ltd. 12 10
Waterloo North Hydro Inc. 17 18

Count 13 12 13
Average 103.2 109.8 105.5
Median a4 41 44
1st & 3rd quartiles 20 & 65 23865 18 & 66
Range (min, max) 710788 7to 814 2to 840

Medium Utilities 2010 2011 2012
Peterborough Distribution Inc. 37 37 36
Westario Power Inc. 27 27
Halton Hills Hydro Inc. 12 12 12
Lakeland Power Distribution Ltd 7 7 7
Lakefront Utilities Inc. 7 7
Haldimand County Hydro Inc. 5 5
Festival Hydro Inc. 4 4 4
Orangeville Hydro Limited 4
St. Thomas Energy Inc. 6

Count 6 7 8
Average 15.3 111 12.8
Median 10 7 7
1st & 3rd quartiles 6 &23 6 &10 5&16
Range (min, max) 4to 37 4to 37 4to 36
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$28 Number of Subtransmission Transformers

Totals over Large, Medium and Small Utility Classes

Count 19 19 21
Average 75.5 73.5 70.1
Median 29 24 27
1st & 3rd quartiles 12 & 54 7 &50 7&54
Range (min, max) 4to0 788 4to 814 2 to 840
Notes:
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$29 Number of Distribution Transformers

Large Utilities 2010 2011 2012
Hydro Ottawa Limited 42,516 42,970 43,689
PowerStream Inc. 40,682 42,690 43,400
Horizon Utilities Corporation 23,852 23,936 24,043
Veridian Connections Inc. 16,934 16,991 16,872
Hydro One Brampton Networks 14,851 15,226 15,497
London Hydro Inc. 15,140 15,151
Kitchener-Wilmot Hydro Inc. 10,316 10,394 10,481
Oakville Hydro Electricity 8,259 8,285 8,374
EnWin Utilities Ltd. 8,146 8,122 8,076
Waterloo North Hydro Inc. 7,655 7,675 7,670
Cambridge and North Dumfries 7,479 6,984 7,088
Whitby Hydro Electric 5,396 5,423 5,453
Entegrus Powerlines Inc. 3,858 4,379 4,463
Burlington Hydro Inc. 833 833 883

Count 14 13 14
Average 14,708.4 14,916.0 15,081.4
Median 9,288 8,285 9,428
1st & 3rd quartiles 7,523 & 16,486 6,984 & 16,991 7,234 & 16,528
Range (min, max) 833t042,516 833 to 42,970 883 to 43,689

Medium Utilities 2010 2011 2012
Haldimand County Hydro Inc. 7,127 7,179 7,259
Halton Hills Hydro Inc. 3,738 3,740 3,925
Peterborough Distribution Inc. 3,858 3,864 3,911
Brantford Power Inc. 3,252
Westario Power Inc. 2,994 3,033
Festival Hydro Inc. 2,445 2,500 2,500
Lakeland Power Distribution Ltd 2,137 2,145 2,096
Woodstock Hydro Services Inc. 1,543 1,561 1,567
Grimsby Power Incorporated 1,433 1,449
Orangeville Hydro Limited 1,407 1,416 1,429
St. Thomas Energy Inc. 1,385 1,393 1,411
Lakefront Utilities Inc. 980 1,024
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$29 Number of Distribution Transformers

Medium Utilities 2010 2011 2012
Count 9 10 12

Average 2,959.3 2,621.1 2,738.0

Median 2,445 1,853 2,298

1st & 3rd quartiles 1,543 & 3,738 1,420 & 3,430 1,444 & 3,417

Range (min, max) 1,385 to 7,127 980 to 7,179 1,024 to 7,259

Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 0 0
Count 1 0 1

Average 0.0 0.0

Median 0 0

1st & 3rd quartiles 0&0 0&0

Range (min, max) Oto0 Oto0

Totals over Large, Medium and Small Utility Classes

Count 24 23 27
Average 9,689.6 9,570.4 9,036.9
Median 6,262 5,423 4,463
1st & 3rd quartiles 2,368 & 11,450 1,853 & 9,340 1,832 & 9,428
Range (min, max) 0to 42,516 833 to 42,970 0 to 43,689
Notes:

This metric will be further defined to clarify intent.
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$324 How Many Electricity Substations of 27.6kV and Below Do You Operate
In Your Utility?

Large Utilities 2010 2011 2012
Entegrus Powerlines Inc. 4,463
Veridian Connections Inc. 55
London Hydro Inc. 42
Burlington Hydro Inc. 32
Horizon Utilities Corporation 28
Waterloo North Hydro Inc. 20
Oakville Hydro Electricity 19
Hydro One Brampton Networks 13
EnWin Utilities Ltd. 8

Cambridge and North Dumfries

Count 0 0 10

Average 468.1

Median 24

1st & 3rd quartiles 15 & 40

Range (min, max) 1to 4,463

Medium Utilities 2010 2011 2012
Westario Power Inc. 27
Peterborough Distribution Inc. 15
Lakeland Power Distribution Ltd 7
St. Thomas Energy Inc. 6
Woodstock Hydro Services Inc. 5
Haldimand County Hydro Inc. 5
Festival Hydro Inc. 4
Orangeville Hydro Limited 4
Brantford Power Inc. 1
Grimsby Power Incorporated 0
Count 0 0 10

Average 7.4

Median 5

1st & 3rd quartiles 487

Range (min, max) 0to 27

Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 0
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$324 How Many Electricity Substations of 27.6kV and Below Do You Operate
In Your Utility?

Small Utilities 2010 2011 2012
Count 0 0 1
Average 0.0
Median 0
1st & 3rd quartiles 0&0
Range (min, max) Oto0

Totals over Large, Medium and Small Utility Classes

Count 0 0 21
Average 226.4
Median 8
1st & 3rd quartiles 4 &27
Range (min, max) 0to 4,463

Notes: | This metric will be further defined to clarify intent.
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5325 What % of Your System Has Been Upgraded in the Last Year?

Large Utilities 2010 2011 2012
Hydro One Brampton Networks 8.0
Veridian Connections Inc. 7.4
Horizon Utilities Corporation 5.0
London Hydro Inc. 4.3
Entegrus Powerlines Inc. 3.8
Oakville Hydro Electricity 2.0
Burlington Hydro Inc. 2.0
Cambridge and North Dumfries 0.9
Waterloo North Hydro Inc. 0.0

Count 0 0 9
Average 3.71
Median 3.8
1st & 3rd quartiles 2.0&5.0
Range (min, max) 0.0to 8.0

Medium Utilities 2010 2011 2012
Haldimand County Hydro Inc. 16.0
Grimsby Power Incorporated 16.0
Peterborough Distribution Inc. 7.0
Westario Power Inc. 7.0
Woodstock Hydro Services Inc. 4.9
St. Thomas Energy Inc. 2.0
Orangeville Hydro Limited 2.0
Lakeland Power Distribution Ltd 1.4
Brantford Power Inc. 0.8

Count 0 0 9
Average 6.34
Median 49
1st & 3rd quartiles 20&7.0
Range (min, max) 0.8 to 16.0

Small Utilities 2010 2011 2012

Sioux Lookout Hydro Inc. 2.0
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5325 What % of Your System Has Been Upgraded in the Last Year?

Small Utilities 2010 2011 2012
Count 0 0 1
Average 2.00
Median 2.0
1st & 3rd quartiles 20&2.0
Range (min, max) 2.0t0 2.0

Totals over Large, Medium and Small Utility Classes

Count 0 0 19
Average 4.87
Median 3.8
1st & 3rd quartiles 20&7.0
Range (min, max) 0.0 to 16.0
Notes:

This metric will be further defined to clarify intent.
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5326 What % of Your System Has Been Upgraded Since Rebasing?

Large Utilities 2010 2011 2012
Veridian Connections Inc. 21.9
Hydro One Brampton Networks 14.0
Horizon Utilities Corporation 13.0
Entegrus Powerlines Inc. 10.4
Burlington Hydro Inc. 8.0
Oakville Hydro Electricity 6.0
Cambridge and North Dumfries 2.1
Waterloo North Hydro Inc. 0.0

Count 0 0 8
Average 9.43
Median 9.2
1st & 3rd quartiles 5.0&13.3
Range (min, max) 0.0to 21.9

Medium Utilities 2010 2011 2012
Lakeland Power Distribution Ltd 127.8
Haldimand County Hydro Inc. 33.0
Westario Power Inc. 29.0
Peterborough Distribution Inc. 23.0
Woodstock Hydro Services Inc. 16.8
Grimsby Power Incorporated 16.0
Orangeville Hydro Limited 8.0
Brantford Power Inc. 3.8
St. Thomas Energy Inc. 2.0

Count 0 0 9
Average 28.82
Median 16.8
1st & 3rd quartiles 8.0 & 29.0
Range (min, max) 2.0to 127.8
Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 10.0
Count 0 0 1
Average 10.00
Median 10.0
1st & 3rd quartiles 10.0 & 10.0
Range (min, max) 10.0 to 10.0
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5326 What % of Your System Has Been Upgraded Since Rebasing?

Totals over Large, Medium and Small Utility Classes

Count 0 0 18
Average 19.16
Median 11.7
1st & 3rd quartiles 6.5 & 20.6
Range (min, max) 0.0to 127.8
Notes: [ This metric will be further defined to clarify intent.
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$31 Control Centre for SCADA System

Yes=1, No=0

Large Utilities 2010 2011 2012

Veridian Connections Inc.
Cambridge and North Dumfries
Entegrus Powerlines Inc.
EnWin Utilities Ltd.

London Hydro Inc.

[ O =Y

Waterloo North Hydro Inc.
Hydro Ottawa Limited
PowerStream Inc.

Whitby Hydro Electric

Oakville Hydro Electricity
Hydro One Brampton Networks
Kitchener-Wilmot Hydro Inc.

R R R R R R R R R R R R R

e T T e O = Y ==Y

Horizon Utilities Corporation

R R R R R R R R R R R R R R

Burlington Hydro Inc.

Count 14 12 13
Average 1.0 1.0 1.0
Median 1 1 1
1st & 3rd quartiles 1&1 1&1 1&1
Range (min, max) 1to1l 1to1l 1tol

Medium Utilities 2010 2011 2012

St. Thomas Energy Inc.
Festival Hydro Inc.

Woodstock Hydro Services Inc.

O S S =Y

1
1
Halton Hills Hydro Inc. 1
1
1

Peterborough Distribution Inc.
Brantford Power Inc.
Westario Power Inc.
Orangeville Hydro Limited

Grimsby Power Incorporated

O O O O O F P P P B,

Haldimand County Hydro Inc.
Lakeland Power Distribution Ltd

o O O o
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$31 Control Centre for SCADA System

Yes=1, No=0

Medium Utilities 2010 2011 2012
Count 9 9 10

Average 0.6 0.6 0.5

Median 1 1 1

1st & 3rd quartiles 0&1 0&1 0&1

Range (min, max) Oto1l Oto1l Oto1l

Small Utilities 2010 2011 2012
Kenora Hydro Electric 0 1
Sioux Lookout Hydro Inc. 0 0 0
Count 1 2 2

Average 0.0 0.0 0.5

Median 0 0 1

1st & 3rd quartiles 0&0 0&0 0&1

Range (min, max) Oto0 Oto0 Oto1l

Totals over Large, Medium and Small Utility Classes

Count 24 23 25
Average 0.8 0.7 0.8
Median 1 1 1
1st & 3rd quartiles 1&1 1&1 1&1
Range (min, max) Oto1l Oto1l Oto1l
Notes:
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$32 Number of Residential Customers

1st & 3rd quartiles
Range (min, max)

13,701 & 19,029
7,782 to 31,037

9,531 & 14,580
7,930 to 19,354

Large Utilities 2010 2011 2012
PowerStream Inc. 290,951 297,962 304,801
Cambridge and North Dumfries 45,526 46,122 46,532
Whitby Hydro Electric 37,283 37,921 38,471
Hydro One Brampton Networks 124,592
Kitchener-Wilmot Hydro Inc. 78,142
Oakville Hydro Electricity 56,913
EnWin Utilities Ltd. 76,720
Entegrus Powerlines Inc. 28,558
Burlington Hydro Inc. 58,218
London Hydro Inc. 133,452
Horizon Utilities Corporation 214,133
Hydro Ottawa Limited 273,758
Waterloo North Hydro Inc. 45,863
Veridian Connections Inc. 102,929

Count 14 3 3
Average 111,931.3 127,335.0 129,934.7
Median 77,431 46,122 46,532
1st & 3rd quartiles 48,626 & 131,237 42,022 & 172,042 42,502 & 175,667
Range (min, max) 28,558 to 290,951 37,921 to 297,962 38,471 to 304,801

Medium Utilities 2010 2011 2012
Westario Power Inc. 19,301 19,850
Halton Hills Hydro Inc. 19,029 19,354 19,025
St. Thomas Energy Inc. 14,538 14,580 14,698
Orangeville Hydro Limited 9,963 10,027 10,143
Grimsby Power Incorporated 9,531 9,692
Lakeland Power Distribution Ltd 7,782 7,930 8,003
Festival Hydro Inc. 17,373
Peterborough Distribution Inc. 31,037
Haldimand County Hydro Inc. 18,465
Woodstock Hydro Services Inc. 13,701

Count 9 5 6
Average 16,798.8 12,284.4 13,568.5
Median 17,373 10,027 12,421

9,805 & 17,943
8,003 to 19,850

[T survey
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$32 Number of Residential Customers

Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 2,312 2,324
Count 1 1 0
Average 2,312.0 2,324.0
Median 2,312 2,324
1st & 3rd quartiles 2,312 & 2,312 2,324 & 2,324
Range (min, max) 2,312 to 2,312 2,324 t0 2,324 to
Totals over Large, Medium and Small Utility Classes
Count 24 9 9
Average 71,689.1 49,527.9 52,357.2
Median 41,405 14,580 19,025
1st & 3rd quartiles 18,192 & 84,339 9,531 & 37,921 10,143 & 38,471
Range (min, max) 2,312 to 290,951 2,324 to 297,962 8,003 to 304,801
Notes:
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5200 Residential Customers (Included in Total) Served by Retailers

Large Utilities 2010 2011 2012
Horizon Utilities Corporation 32,940 25,653 20,584
PowerStream Inc. 34,270 31,755 20,322
Hydro Ottawa Limited 27,209 21,208 15,879
Hydro One Brampton Networks 24,887 19,081 13,989
London Hydro Inc. 19,308 11,597
Veridian Connections Inc. 13,927 11,621 9,429
EnWin Utilities Ltd. 11,066 7,571 5,701
Kitchener-Wilmot Hydro Inc. 7,562 4,249
Entegrus Powerlines Inc. 4,900 4,557 3,576
Burlington Hydro Inc. 4,643 3,930 3,001
Cambridge and North Dumfries 5,797 4,135 2,995
Waterloo North Hydro Inc. 5,029 3,601 2,828
Oakville Hydro Electricity 4,259 3,323 2,614
Whitby Hydro Electric 3,947 2,870 2,247

Count 14 12 14
Average 14,267.4 11,608.8 8,500.8
Median 9,314 6,064 4,975
1st & 3rd quartiles 4,932 & 23,492 3,848 & 19,613 2,997 & 13,391
Range (min, max) 3,947 to 34,270 2,870 to 31,755 2,247 to 20,584

Medium Utilities 2010 2011 2012
Brantford Power Inc. 3,107
Peterborough Distribution Inc. 3,666 1,978
Festival Hydro Inc. 3,281 2,441 1,941
St. Thomas Energy Inc. 2,909 2,227 1,906
Halton Hills Hydro Inc. 2,155 1,624 1,628
Haldimand County Hydro Inc. 2,516 1,974 1,625
Woodstock Hydro Services Inc. 2,342 1,903 1,589
Westario Power Inc. 2,160 1,195
Orangeville Hydro Limited 1,692 1,333 1,043
Lakeland Power Distribution Ltd 1,132 849 666
Grimsby Power Incorporated 852 657
Lakefront Utilities Inc. 790 609
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5200 Residential Customers (Included in Total) Served by Retailers

Medium Utilities 2010 2011 2012
Count 9 9 12

Average 2,428.1 1,554.8 1,495.3

Median 2,342 1,624 1,607

1st & 3rd quartiles 2,155 & 2,909 852 & 1,974 949 & 1,915

Range (min, max) 1,132 to 3,666 790 to 2,441 609 to 3,107

Small Utilities 2010 2011 2012
Kenora Hydro Electric 340
Sioux Lookout Hydro Inc. 142 108 50
Count 1 1 2

Average 142.0 108.0 195.0

Median 142 108 195

1st & 3rd quartiles 142 & 142 108 & 108 123 & 268

Range (min, max) 142 to 142 108 to 108 50 to 340

Totals over Large, Medium and Small Utility Classes

Count 24 22 28
Average 9,239.1 6,973.0 4,905.2
Median 4,451 3,097 2,431
1st & 3rd quartiles 2,473 & 11,781 1,694 & 6,818 1,491 & 4,612
Range (min, max) 142 to 34,270 108 to 31,755 50 to 20,584
Notes:
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5294 Total Number of Hourly Ontario Energy Price (HOEP) Residential
Customers

Large Utilities 2010 2011 2012
Kitchener-Wilmot Hydro Inc. 5,683 4,249
London Hydro Inc. 3
Entegrus Powerlines Inc. 0

Count 0 1 3
Average 5,683.0 1,417.3
Median 5,683 3
1st & 3rd quartiles 5,683 & 5,683 2&2,126
Range (min, max) 5,683 to 5,683 0to 4,249
Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 0

Count 0 0 1
Average 0.0
Median 0
1st & 3rd quartiles 0&0
Range (min, max) Oto 0

Totals over Large, Medium and Small Utility Classes
Count 0 1 4
Average 5,683.0 1,063.0
Median 5,683 2
1st & 3rd quartiles 0 & 1,065
Range (min, max) 5,683 to 5,683 0to 4,249
Notes:
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5295 Total Number of Weighted Average Hourly Spot Market Price (WAHSP)
Residential Customers

1st & 3rd quartiles
Range (min, max)

1,903 & 1,903
1,903 to 1,903

Large Utilities 2010 2011 2012
Horizon Utilities Corporation 25,653 20,584
Entegrus Powerlines Inc. 0

Count 0 1 2
Average 25,653.0 10,292.0
Median 25,653 10,292
1st & 3rd quartiles 25,653 & 25,653 5,146 & 15,438
Range (min, max) 25,653 to 25,653 0to 20,584

Medium Utilities 2010 2011 2012
Peterborough Distribution Inc. 1,978
Woodstock Hydro Services Inc. 1,903

Count 0 1 1
Average 1,903.0 1,978.0
Median 1,903 1,978

1,978 & 1,978
1,978 to 1,978

Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 0

Count 0 0 1
Average 0.0
Median 0
1st & 3rd quartiles 0&0
Range (min, max) Oto 0

Totals over Large, Medium and Small Utility Classes
Count 0 2 4
Average 13,778.0 5,640.5
Median 13,778 989
1st & 3rd quartiles 0 & 6,630
Range (min, max) 1,903 to 25,653 0to 20,584
Notes:
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5296 Total Number of Residential Customers Paying The Two-Tiered RPP

Price
Large Utilities 2010 2011 2012
EnWin Utilities Ltd. 69,344 77,344
Veridian Connections Inc. 578 9,550
Hydro Ottawa Limited 8,971 3,823
Horizon Utilities Corporation 1,228 1,260
Hydro One Brampton Networks 1,489 505
London Hydro Inc. 137
Oakville Hydro Electricity 1,198 52
Kitchener-Wilmot Hydro Inc. 49
Entegrus Powerlines Inc.
Burlington Hydro Inc. 58,713
Waterloo North Hydro Inc. 112
Count 0 9 9
Average 15,742.4 10,297.7
Median 1,228 505
1st & 3rd quartiles 578 & 8,971 52 & 3,823
Range (min, max) 49 to 69,344 0to 77,344
Medium Utilities 2010 2011 2012
Brantford Power Inc. 118
Festival Hydro Inc. 15,212 53
Haldimand County Hydro Inc. 39 8
Peterborough Distribution Inc. 28,596
Lakefront Utilities Inc. 55
Count 0 4 4
Average 10,975.5 45.0
Median 7,634 31
1st & 3rd quartiles 51 & 18,558 6 & 69
Range (min, max) 39 to 28,596 1to 118
Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 1
Count 0 0 1
Average 1.0
Median 1
1st & 3rd quartiles 1&1
Range (min, max) 1tol

(Z7lsurvey CONFIDENTIAL Page 53



5296 Total Number of Residential Customers Paying The Two-Tiered RPP
Price

Totals over Large, Medium and Small Utility Classes

Count 0 13 14
Average 14,275.7 6,632.9
Median 1,228 86
1st & 3rd quartiles 8&1,071
Range (min, max) 39 to 69,344 0to 77,344
Notes:
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5297 Total Number of Residential Customers Paying The RPP Time of Use

Price

Large Utilities 2010 2011 2012
Hydro Ottawa Limited 247,877 262,485
Horizon Utilities Corporation 188,144 194,898
Hydro One Brampton Networks 126,467 131,160
London Hydro Inc. 124,295
Veridian Connections Inc. 92,291 95,824
Kitchener-Wilmot Hydro Inc. 73,659 76,158
Burlington Hydro Inc. 59,210
Oakville Hydro Electricity 53,260 58,234
Waterloo North Hydro Inc. 46,413 47,228
Entegrus Powerlines Inc. 31,209 35,868
Count 0 8 10

Average 107,415.0 108,536.0

Median 82,975 85,991

1st & 3rd quartiles 51,548 & 141,886 58,478 & 129,444

Range (min, max) 31,209 to 247,877 35,868 to 262,485

Medium Utilities 2010 2011 2012
Brantford Power Inc. 31,841
Peterborough Distribution Inc. 183 29,492
Haldimand County Hydro Inc. 18,515 18,632
Festival Hydro Inc. 15,823
Woodstock Hydro Services Inc. 11,890 13,946
Lakefront Utilities Inc. 8,386 8,868
Count 0 4 6

Average 9,743.5 19,767.0

Median 10,138 17,228

1st & 3rd quartiles 6,335 & 13,546 14,415 & 26,777

Range (min, max) 183 to 18,515 8,868 to 31,841

Small Utilities 2010 2011 2012
Kenora Hydro Electric 4,757 4,755
Sioux Lookout Hydro Inc. 2,311
Count 0 1 2

Average 4,757.0 3,533.0

Median 4,757 3,533

1st & 3rd quartiles 4,757 & 4,757 2,922 & 4,144

Range (min, max) 4,757 to 4,757 2,311 to 4,755
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Price

5297 Total Number of Residential Customers Paying The RPP Time of Use

Totals over Large, Medium and Small Utility Classes

Count 0 13 18
Average 69,465.5 67,279.3
Median 46,413 41,548
1st & 3rd quartiles 16,525 & 90,908
Range (min, max) 183 to 247,877 2,311 to 262,485
Notes:
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$215 Number of General Service Customers <50kW

Large Utilities 2010 2011 2012
PowerStream Inc. 32,944 33,195 33,615
Cambridge and North Dumfries 4,690 4,749 4,690
Whitby Hydro Electric 1,967 2,046 2,066
Kitchener-Wilmot Hydro Inc. 7,513
Hydro Ottawa Limited 23,548
Entegrus Powerlines Inc. 3,148
EnWin Utilities Ltd. 6,955
Hydro One Brampton Networks 7,975
Burlington Hydro Inc. 5,064
Oakville Hydro Electricity 5,549
Veridian Connections Inc. 8,578
London Hydro Inc. 11,948
Waterloo North Hydro Inc. 5,399
Horizon Utilities Corporation 19,912

Count 14 3 3
Average 10,370.7 13,330.0 13,457.0
Median 7,234 4,749 4,690
1st & 3rd quartiles 5,148 & 11,106 3,398 & 18,972 3,378 & 19,153
Range (min, max) 1,967 to 32,944 2,046 to 33,195 2,066 to 33,615

Medium Utilities 2010 2011 2012
Westario Power Inc. 2,429 2,484
Halton Hills Hydro Inc. 1,825 1,846 1,853
St. Thomas Energy Inc. 1,688 1,658 1,670
Lakeland Power Distribution Ltd 1,597 1,605 1,582
Orangeville Hydro Limited 1,199 1,090 1,126
Grimsby Power Incorporated 762 764
Festival Hydro Inc. 2,003
Haldimand County Hydro Inc. 2,445
Woodstock Hydro Services Inc. 1,305
Peterborough Distribution Inc. 3,596

Count 9 5 6
Average 2,009.7 1,392.2 1,579.8
Median 1,825 1,605 1,626
1st & 3rd quartiles 1,597 & 2,429 1,090 & 1,658 1,240 & 1,807
Range (min, max) 1,199 to 3,596 762 to 1,846 764 to 2,484
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$215 Number of General Service Customers <50kW

Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 394 382
Count 1 1 0
Average 394.0 382.0
Median 394 382
1st & 3rd quartiles 394 & 394 382 & 382
Range (min, max) 394 to 394 382 to 382 to

Totals over Large, Medium and Small Utility Classes

Count 24 9 9
Average 6,819.6 5,259.2 5,538.9
Median 4,143 1,658 1,853
1st & 3rd quartiles 1,932 & 7,629 1,090 & 2,046 1,582 & 2,484
Range (min, max) 394 to 32,944 382 to 33,195 764 to 33,615
Notes:
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§216 Number of General Service Customers <50kW That are With a Retailer

Large Utilities 2010 2011 2012
PowerStream Inc. 3,733 3,286 2,945
Hydro Ottawa Limited 2,042 2,107 1,878
Horizon Utilities Corporation 2,038 1,833 1,684
Hydro One Brampton Networks 1,283 1,162 1,117
Veridian Connections Inc. 1,001 1,083 981
London Hydro Inc. 1,431 976
Kitchener-Wilmot Hydro Inc. 645 649 625
EnWin Utilities Ltd. 689 612 549
Waterloo North Hydro Inc. 558 514 545
Oakville Hydro Electricity 540 480 503
Burlington Hydro Inc. 427 368 414
Cambridge and North Dumfries 459 388 345
Entegrus Powerlines Inc. 285 306 276
Whitby Hydro Electric 224 192 191

Count 14 13 14
Average 1,096.8 998.5 930.6
Median 667 612 587
1st & 3rd quartiles 479 & 1,394 388 & 1,162 436 & 1,083
Range (min, max) 224 to0 3,733 192 to 3,286 191 to 2,945

Medium Utilities 2010 2011 2012
Haldimand County Hydro Inc. 291 309 433
Westario Power Inc. 333 330
Festival Hydro Inc. 339 297 294
Peterborough Distribution Inc. 321 274
Brantford Power Inc. 249
Halton Hills Hydro Inc. 228 202 205
St. Thomas Energy Inc. 227 213 194
Lakeland Power Distribution Ltd 232 196 145
Woodstock Hydro Services Inc. 137 123 116
Orangeville Hydro Limited 123 114 114
Lakefront Utilities Inc. 106 104
Grimsby Power Incorporated 91 89
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§216 Number of General Service Customers <50kW That are With a Retailer

Medium Utilities 2010 2011 2012
Count 9 9 12
Average 247.9 183.4 212.3
Median 232 196 200
1st & 3rd quartiles 227 & 321 114 & 213 116 & 279
Range (min, max) 123 to 339 91 to 309 89 to 433

Small Utilities 2010 2011 2012

Kenora Hydro Electric 134
Sioux Lookout Hydro Inc. 7 7 4

Count 1 1 2
Average 7.0 7.0 69.0
Median 7 7 69
1st & 3rd quartiles 7&7 7&7 37 & 102
Range (min, max) 7to7 7to7 4to 134

Totals over Large, Medium and Small Utility Classes
Count 24 23 28
Average 733.0 636.4 561.2
Median 383 309 312
1st & 3rd quartiles 231 & 767 194 & 631 180 & 568
Range (min, max) 7t03,733 7 to 3,286 4 to 2,945
Notes:
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5298 Total Number of Hourly Ontario Energy Price (HOEP) General Service
Customers <50kW

Large Utilities 2010 2011 2012
Kitchener-Wilmot Hydro Inc. 652 643
London Hydro Inc. 25
Hydro One Brampton Networks 1 6
Waterloo North Hydro Inc. 3
Burlington Hydro Inc. 2 2
Horizon Utilities Corporation 1 1
Entegrus Powerlines Inc. 0
Oakville Hydro Electricity 3

Count 0 5 7
Average 131.8 97.1
Median 2 3
1st & 3rd quartiles 1&3 2&16
Range (min, max) 1to 652 0to 643

Medium Utilities 2010 2011 2012
Haldimand County Hydro Inc. 10
Lakefront Utilities Inc. 5

Count 0 1 1
Average 5.0 10.0
Median 5 10
1st & 3rd quartiles 58&5 10& 10
Range (min, max) 5to5 10 to 10

Small Utilities 2010 2011 2012

Sioux Lookout Hydro Inc. 0

Count 0 0 1

Average 0.0

Median 0

1st & 3rd quartiles 0&0

Range (min, max) Oto 0
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5298 Total Number of Hourly Ontario Energy Price (HOEP) General Service
Customers <50kW

Totals over Large, Medium and Small Utility Classes

Count 0 6 9
Average 110.7 76.7
Median 3 3
1st & 3rd quartiles 1&10
Range (min, max) 1to 652 0to 643
Notes:
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5299 Total Number of Weighted Average Hourly Spot Market Price (WAHSP)
General Service Customers <50kW

Large Utilities 2010 2011 2012
Horizon Utilities Corporation 1,833 1,684
Hydro One Brampton Networks 20
Veridian Connections Inc. 3 3
Oakville Hydro Electricity 1
Entegrus Powerlines Inc. 0
Waterloo North Hydro Inc. 3 0
Burlington Hydro Inc. 6
Kitchener-Wilmot Hydro Inc. 1,638

Count 0 5 6
Average 696.6 284.7
Median 6 2
1st & 3rd quartiles 3&1,638 0&16
Range (min, max) 3t01,833 0to 1,684

Medium Utilities 2010 2011 2012
Peterborough Distribution Inc. 21 292
Woodstock Hydro Services Inc. 123

Count 0 2 1
Average 72.0 292.0
Median 72 292
1st & 3rd quartiles 47 & 98 292 & 292
Range (min, max) 21to 123 292 to 292
Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 0
Count 0 0 1
Average 0.0
Median 0
1st & 3rd quartiles 0&0
Range (min, max) Oto 0
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5299 Total Number of Weighted Average Hourly Spot Market Price (WAHSP)
General Service Customers <50kW

Totals over Large, Medium and Small Utility Classes

Count 0 7 8
Average 518.1 250.0
Median 21 2
1st & 3rd quartiles 0&88
Range (min, max) 3t01,833 0to 1,684
Notes:
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Tiered RPP Price

5300 Total Number of General Service Customers <50kW Paying The Two-

Large Utilities 2010 2011 2012
EnWin Utilities Ltd. 6,377 7,082
Burlington Hydro Inc. 5,114 5,161
Oakville Hydro Electricity 4,034 3,972
Horizon Utilities Corporation 6,378 3,059
Hydro Ottawa Limited 4,521 2,695
Hydro One Brampton Networks 3,760 1,290
Veridian Connections Inc. 1,170 1,260
London Hydro Inc. 336
Entegrus Powerlines Inc. 150 96
Waterloo North Hydro Inc. 2,964 14
Kitchener-Wilmot Hydro Inc. 5,326 7

Count 0 10 11
Average 3,979.4 2,270.2
Median 4,278 1,290
1st & 3rd quartiles 3,163 & 5,273 216 & 3,516
Range (min, max) 150 to 6,378 7 to 7,082

Medium Utilities 2010 2011 2012
Festival Hydro Inc. 1,726 1,489
Brantford Power Inc. 77
Haldimand County Hydro Inc. 386 73
Peterborough Distribution Inc. 3,302 13
Lakefront Utilities Inc. 409 12
Woodstock Hydro Services Inc. 48 7

Count 0 5 6
Average 1,174.2 278.5
Median 409 43
1st & 3rd quartiles 386 & 1,726 12&76
Range (min, max) 48 to 3,302 7to 1,489

Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 6
Kenora Hydro Electric 1 1
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5300 Total Number of General Service Customers <50kW Paying The Two-
Tiered RPP Price

Small Utilities 2010 2011 2012
Count 0 1 2
Average 1.0 3.5
Median 1 4
1st & 3rd quartiles 1&1 28&5
Range (min, max) 1tol 1to6

Totals over Large, Medium and Small Utility Classes

Count 0 16 19
Average 2,854.1 1,402.6
Median 3,133 96
1st & 3rd quartiles 13 & 2,092
Range (min, max) 1t0 6,378 1to 7,082
Notes:
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5301 Total Number of General Service Customers <50kW Paying The RPP
Time of Use Price

Large Utilities
Hydro Ottawa Limited

Horizon Utilities Corporation
London Hydro Inc.
Veridian Connections Inc.
Hydro One Brampton Networks
Kitchener-Wilmot Hydro Inc.
Waterloo North Hydro Inc.
Entegrus Powerlines Inc.
Oakville Hydro Electricity

Count

Average

Median

1st & 3rd quartiles
Range (min, max)

2010 2011

17,106
11,769

7,390
4,560

2,468
3,494
1,094

0 7
6,840.1

4,560

2,981 & 9,580

1,094 to 17,106

2012

19,348
13,514
10,721
7,562
7,224
7,032
5,486
3,683
1,612
9
8,464.7
7,224

5,486 & 10,721
1,612 to 19,348

Medium Utilities 2010 2011 2012
Peterborough Distribution Inc. 3,267
Brantford Power Inc. 2,409
Haldimand County Hydro Inc. 2,064 2,359
Woodstock Hydro Services Inc. 1,065 1,216
Lakefront Utilities Inc. 729 1,042
Festival Hydro Inc. 258

Count 0 3 6
Average 1,286.0 1,758.5
Median 1,065 1,788
1st & 3rd quartiles 897 & 1,565 1,086 & 2,397
Range (min, max) 729 to 2,064 258 to 3,267

Small Utilities 2010 2011 2012
Kenora Hydro Electric 747 748
Sioux Lookout Hydro Inc. 386

Count 0 1 2
Average 747.0 567.0
Median 747 567
1st & 3rd quartiles 747 & 747 477 & 658
Range (min, max) 747 to 747 386 to 748
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Time of Use Price

5301 Total Number of General Service Customers <50kW Paying The RPP

Totals over Large, Medium and Small Utility Classes

Count 0 11 17
Average 4,771.5 5,168.6
Median 2,468 3,267
1st & 3rd quartiles 1,216 & 7,224
Range (min, max) 729 to 17,106 258 to 19,348
Notes:
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5$217 Number of General Service Customers >=50kW up to 999kW

Large Utilities 2010 2011 2012
PowerStream Inc. 4,512 4,614 4,768
Cambridge and North Dumfries 707 740 733
Whitby Hydro Electric 419 370 378
London Hydro Inc. 1,584
Entegrus Powerlines Inc. 385
EnWin Utilities Ltd. 1,207
Hydro Ottawa Limited 3,224
Horizon Utilities Corporation 2,265
Veridian Connections Inc. 973
Kitchener-Wilmot Hydro Inc. 975
Oakville Hydro Electricity 869
Waterloo North Hydro Inc. 665
Burlington Hydro Inc. 1,014
Hydro One Brampton Networks 1,542

Count 14 3 3
Average 1,452.9 1,908.0 1,959.7
Median 995 740 733
1st & 3rd quartiles 748 & 1,574 555 & 2,677 556 & 2,751
Range (min, max) 385t0 4,512 370to 4,614 378 t0 4,768

Medium Utilities 2010 2011 2012
Westario Power Inc. 277 259
St. Thomas Energy Inc. 194 194 195
Halton Hills Hydro Inc. 219 158 147
Orangeville Hydro Limited 126 131 123
Grimsby Power Incorporated 111 109
Lakeland Power Distribution Ltd 95 95 94
Festival Hydro Inc. 201
Peterborough Distribution Inc. 385
Woodstock Hydro Services Inc. 203
Haldimand County Hydro Inc. 135

Count 9 5 6
Average 203.9 137.8 154.5
Median 201 131 135
1st & 3rd quartiles 135 & 219 111 & 158 113 & 183
Range (min, max) 95 to 385 95 to 194 94 to 259
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5$217 Number of General Service Customers >=50kW up to 999kW

Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 46 52
Count 1 1 0
Average 46.0 52.0
Median 46 52
1st & 3rd quartiles 46 & 46 52 & 52
Range (min, max) 46 to 46 52 to 52 to
Totals over Large, Medium and Small Utility Classes
Count 24 9 9
Average 925.9 718.3 756.2
Median 542 158 195
1st & 3rd quartiles 203 & 1,062 111 & 370 123 & 378
Range (min, max) 46 to 4,512 52to0 4,614 94 to 4,768
Notes:
(Z7lsurvey CONFIDENTIAL Page 70




5218 Number of General Service Customers >=50kW up to 999kW That are
With a Retailer

Large Utilities 2010 2011 2012
PowerStream Inc. 1,228 926 962
Hydro Ottawa Limited 692 581 631
Hydro One Brampton Networks 497 439 443
Horizon Utilities Corporation 481 426 440
Veridian Connections Inc. 264 260 253
London Hydro Inc. 365 251
EnWin Utilities Ltd. 269 222 217
Oakville Hydro Electricity 210 183 196
Burlington Hydro Inc. 227 184 193
Cambridge and North Dumfries 174 163 158
Waterloo North Hydro Inc. 169 146 132
Entegrus Powerlines Inc. 76 88 99
Whitby Hydro Electric 96 71 91
Kitchener-Wilmot Hydro Inc. 226 0

Count 14 13 13
Average 355.3 283.8 312.8
Median 246 184 217
1st & 3rd quartiles 183 & 452 146 & 426 158 & 440
Range (min, max) 76 to 1,228 0to 926 91 to 962

Medium Utilities 2010 2011 2012
Westario Power Inc. 86 113
Peterborough Distribution Inc. 69 93
Brantford Power Inc. 92
Festival Hydro Inc. 81 80 79
Haldimand County Hydro Inc. 41 46 61
Woodstock Hydro Services Inc. 73 44 44
Halton Hills Hydro Inc. 63 48 36
St. Thomas Energy Inc. 51 42 36
Orangeville Hydro Limited 33 30 33
Lakeland Power Distribution Ltd 42 37 31
Grimsby Power Incorporated 25 24
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5218 Number of General Service Customers >=50kW up to 999kW That are
With a Retailer

Medium Utilities 2010 2011 2012
Count 9 8 11

Average 59.9 44.0 58.4

Median 63 43 a4

1st & 3rd quartiles 42 &73 35 &47 35 & 86

Range (min, max) 33 to 86 25to 80 24t0 113

Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 0 0 2
Count 1 1 1

Average 0.0 0.0 2.0

Median 0 0 2

1st & 3rd quartiles 0&0 0&0 2&2

Range (min, max) OtoO Oto0 2to2

Totals over Large, Medium and Small Utility Classes

Count 24 22 25
Average 229.7 183.7 188.4
Median 133 84 99
1st & 3rd quartiles 68 & 265 43 & 213 44 & 217
Range (min, max) 0to 1,228 0 to 926 2t0 962
Notes:
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5278 Number of General Service Customers >=1,000kW and <=4,999kW

Large Utilities 2010 2011 2012
PowerStream Inc. 38,383
Cambridge and North Dumfries 28 30 25
EnWin Utilities Ltd. 3
Entegrus Powerlines Inc. 14
Oakville Hydro Electricity 17
Hydro One Brampton Networks 113
Veridian Connections Inc. 25
Hydro Ottawa Limited 122
London Hydro Inc. 42

Count 8 1 2
Average 45.5 30.0 19,204.0
Median 27 30 19,204
1st & 3rd quartiles 16 & 60 30 &30 9,615 & 28,794
Range (min, max) 3to 122 30to 30 25 to 38,383

Medium Utilities 2010 2011 2012
Halton Hills Hydro Inc. 12 11
Lakeland Power Distribution Ltd 6 6 6
Haldimand County Hydro Inc. 10
St. Thomas Energy Inc. 4
Festival Hydro Inc. 19

Count 3 3 2
Average 11.7 7.3 8.5
Median 10 6 9
1st & 3rd quartiles 8&15 5&9 7&10
Range (min, max) 6to 19 4to 12 6to 11
Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 2
Count 1 0 0
Average 2.0
Median 2
1st & 3rd quartiles 282
Range (min, max) 2to2 to
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5278 Number of General Service Customers >=1,000kW and <=4,999kW

Totals over Large, Medium and Small Utility Classes

Count 12 4 4
Average 334 13.0 9,606.3
Median 18 9 18
1st & 3rd quartiles 9&32 6&17 10 & 9,615
Range (min, max) 2to 122 4to 30 6 to 38,383
Notes:
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5279 Number of General Service Customers >=1,000kW and <=4,999kW
That Are With a Retailer

Large Utilities 2010 2011 2012
Kitchener-Wilmot Hydro Inc. 0 216
Hydro One Brampton Networks 29 27 27
London Hydro Inc. 8 8
Hydro Ottawa Limited 13 75 8
Cambridge and North Dumfries 4
Veridian Connections Inc. 4 4 3
Oakville Hydro Electricity 1
PowerStream Inc. 0
Entegrus Powerlines Inc. 0
EnWin Utilities Ltd. 0 0

Count 8 8 10
Average 8.4 13.9 26.7
Median 5 3 4
1st & 3rd quartiles 4&9 0&10 0&8
Range (min, max) 0to 29 0to75 0to 216

Medium Utilities 2010 2011 2012
Lakefront Utilities Inc. 28 35
Festival Hydro Inc. 2 3
Halton Hills Hydro Inc. 0 3
Woodstock Hydro Services Inc. 2
Haldimand County Hydro Inc. 0 1
Lakeland Power Distribution Ltd 1 0 0
St. Thomas Energy Inc.

Count 3 6 6
Average 1.0 5.7 7.3
Median 1 2 3
1st & 3rd quartiles 1&2 0&3 1&3
Range (min, max) Oto2 Oto 28 0to 35

Small Utilities 2010 2011 2012

Kenora Hydro Electric 17

Sioux Lookout Hydro Inc. 0
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5279 Number of General Service Customers >=1,000kW and <=4,999kW
That Are With a Retailer

Small Utilities 2010 2011 2012
Count 1 0 1
Average 0.0 17.0
Median 0 17
1st & 3rd quartiles 0&0 17 & 17
Range (min, max) Oto0 17 to 17

Totals over Large, Medium and Small Utility Classes
Count 12 14 17
Average 5.8 10.4 19.3
Median 4 2 3
1st & 3rd quartiles 1&7 0&4 1&8
Range (min, max) 0to 29 0to75 0to 216
Notes:
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5302 Total Number of Hourly Ontario Energy Price (HOEP) General Service
Customers >=50kW <= 4,999kW

Large Utilities 2010 2011 2012
Hydro Ottawa Limited 2,378 2,309
Horizon Utilities Corporation 1,175 1,168
London Hydro Inc. 1,081
Kitchener-Wilmot Hydro Inc. 695 659
Oakville Hydro Electricity 490 504
Entegrus Powerlines Inc. 276 465
Hydro One Brampton Networks 1,165 422
Veridian Connections Inc. 331 290
Burlington Hydro Inc. 265 220
EnWin Utilities Ltd. 150 137
Waterloo North Hydro Inc. 25 27

Count 0 10 11
Average 695.0 662.0
Median 411 465
1st & 3rd quartiles 268 & 1,048 255 & 870
Range (min, max) 25 to 2,378 27 to 2,309

Medium Utilities 2010 2011 2012
Brantford Power Inc. 236
Peterborough Distribution Inc. 223 202
Woodstock Hydro Services Inc. 103 107
Lakefront Utilities Inc. 84 102
Haldimand County Hydro Inc. 59 57
Festival Hydro Inc. 97 43

Count 0 5 6
Average 113.2 124.5
Median 97 105
1st & 3rd quartiles 84 & 103 68 & 178
Range (min, max) 59 to 223 43 to 236

Small Utilities 2010 2011 2012
Kenora Hydro Electric 3 3
Sioux Lookout Hydro Inc. 1
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5302 Total Number of Hourly Ontario Energy Price (HOEP) General Service
Customers >=50kW <= 4,999kW

Small Utilities 2010 2011 2012
Count 0 1 2
Average 3.0 2.0
Median 3 2
1st & 3rd quartiles 3&3 2&3
Range (min, max) 3to3 1to3

Totals over Large, Medium and Small Utility Classes

Count 0 16 19
Average 469.9 422.8
Median 244 220
1st & 3rd quartiles 80 & 485
Range (min, max) 3t02,378 1to 2,309
Notes:
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5303 Total Number of Weighted Average Hourly Spot Market Price (WAHSP)
General Service Customers >=50kW <= 4,999kW

Large Utilities 2010 2011 2012
Hydro One Brampton Networks 750
Waterloo North Hydro Inc. 428 442
Horizon Utilities Corporation 426 440
EnWin Utilities Ltd. 466 395
Burlington Hydro Inc. 374 298
Veridian Connections Inc. 280 296
Entegrus Powerlines Inc. 0

Count 0 5 7
Average 394.8 374.4
Median 426 395
1st & 3rd quartiles 374 & 428 297 & 441
Range (min, max) 280 to 466 0to 750

Medium Utilities 2010 2011 2012
Peterborough Distribution Inc. 102 93
Festival Hydro Inc. 26 57
Haldimand County Hydro Inc. 52 51
Woodstock Hydro Services Inc. 55 45

Count 0 4 4
Average 58.8 61.5
Median 54 54
1st & 3rd quartiles 46 & 67 50 & 66
Range (min, max) 26 to 102 45 to 93

Small Utilities 2010 2011 2012
Kenora Hydro Electric 67 43
Sioux Lookout Hydro Inc. 36

Count 0 1 2
Average 67.0 39.5
Median 67 40
1st & 3rd quartiles 67 & 67 38&41
Range (min, max) 67 to 67 36 to 43
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5303 Total Number of Weighted Average Hourly Spot Market Price (WAHSP)
General Service Customers >=50kW <= 4,999kW

Totals over Large, Medium and Small Utility Classes

Count 0 10 13
Average 227.6 226.6
Median 191 93
1st & 3rd quartiles 45 & 395
Range (min, max) 26 to 466 0to 750
Notes:
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5304 Total Number of General Service Customers >=50kW <= 4,999kW
Paying the Two-Tiered RPP Price

Large Utilities 2010 2011 2012
EnWin Utilities Ltd. 337 653
Horizon Utilities Corporation 566 566
Veridian Connections Inc. 181 498
Burlington Hydro Inc. 356 486
Hydro One Brampton Networks 469 475
Hydro Ottawa Limited 431 467
Oakville Hydro Electricity 218 405
London Hydro Inc. 309
Kitchener-Wilmot Hydro Inc. 260 285
Waterloo North Hydro Inc. 215 201
Entegrus Powerlines Inc. 141 128

Count 0 10 11
Average 317.4 406.6
Median 299 467
1st & 3rd quartiles 216 & 412 297 & 492
Range (min, max) 141 to 566 128 to 653

Medium Utilities 2010 2011 2012
Peterborough Distribution Inc. 0 96
Lakefront Utilities Inc. 47 56
Haldimand County Hydro Inc. 37 47
Festival Hydro Inc. 25 40
Woodstock Hydro Services Inc. 33 35

Count 0 5 5
Average 28.4 54.8
Median 33 a7
1st & 3rd quartiles 25 & 37 40 & 56
Range (min, max) 0 to 47 35 to 96

Small Utilities 2010 2011 2012
Kenora Hydro Electric 21
Sioux Lookout Hydro Inc. 16

Count 0 0 2
Average 18.5
Median 19
1st & 3rd quartiles 17 & 20
Range (min, max) 16 to 21
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5304 Total Number of General Service Customers >=50kW <= 4,999kW
Paying the Two-Tiered RPP Price

Totals over Large, Medium and Small Utility Classes

Count 0 15 18
Average 221.1 265.8
Median 215 243
1st & 3rd quartiles 49 & 473
Range (min, max) 0 to 566 16 to 653
Notes:
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5305 Total Number of General Service Customers >=50kW <= 4,999kW
Paying The RPP Time of Use Price

Large Utilities 2010 2011 2012
Entegrus Powerlines Inc. 0
Waterloo North Hydro Inc. 0
Hydro One Brampton Networks 1

Count 0 1 2
Average 1.0 0.0
Median 1 0
1st & 3rd quartiles 1&1 0&0
Range (min, max) 1tol Oto0
Medium Utilities 2010 2011 2012
Brantford Power Inc. 93
Count 0 0 1
Average 93.0
Median 93
1st & 3rd quartiles 93&93
Range (min, max) 93 to 93

Totals over Large, Medium and Small Utility Classes

Count 0 1 3
Average 1.0 31.0
Median 1 0
1st & 3rd quartiles 0&47
Range (min, max) 1tol 0to 93
Notes:
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533 Number of General Service Customers <50kW to <=4,999kW

Large Utilities 2010 2011 2012
PowerStream Inc. 37,456 37,809 76,766
Hydro Ottawa Limited 26,894 24,436 24,819
Horizon Utilities Corporation 22,177 22,148 20,432
London Hydro Inc. 13,574 12,472
Hydro One Brampton Networks 9,630 9,956 10,187
Veridian Connections Inc. 9,576 9,355 9,909
Kitchener-Wilmot Hydro Inc. 8,488 8,571 8,626
EnWin Utilities Ltd. 8,165 7,330 8,267
Oakville Hydro Electricity 6,435 5,839 6,494
Waterloo North Hydro Inc. 6,064 6,103 6,173
Burlington Hydro Inc. 6,078 6,117 6,167
Cambridge and North Dumfries 5,425 5,519 5,448
Entegrus Powerlines Inc. 3,547 4,061 4,372
Whitby Hydro Electric 2,386 2,416 2,444

Count 14 13 14
Average 11,849.6 11,512.3 14,469.7
Median 8,327 7,330 8,447
1st & 3rd quartiles 6,068 & 12,588 5,839 & 9,956 6,169 & 11,901
Range (min, max) 2,386 to 37,456 2,416 to 37,809 2,444 to 76,766

Medium Utilities 2010 2011 2012
Peterborough Distribution Inc. 3,981 3,648 3,963
Brantford Power Inc. 2,815
Westario Power Inc. 2,706 2,743
Haldimand County Hydro Inc. 2,590 2,598 2,597
Halton Hills Hydro Inc. 2,044 2,016 2,011
Festival Hydro Inc. 2,223 1,874 1,887
St. Thomas Energy Inc. 1,882 1,856 1,865
Lakeland Power Distribution Ltd 1,698 1,706 1,682
Woodstock Hydro Services Inc. 1,508 1,427 1,410
Orangeville Hydro Limited 1,325 1,221 1,249
Lakefront Utilities Inc. 1,274 1,212
Grimsby Power Incorporated 873 873
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533 Number of General Service Customers <50kW to <=4,999kW

Medium Utilities 2010 2011 2012
Count 9 10 12

Average 2,217.4 1,849.3 2,025.6

Median 2,044 1,781 1,876

1st & 3rd quartiles 1,698 & 2,590 1,312 & 1,981 1,370 & 2,634

Range (min, max) 1,325 to 3,981 873 to 3,648 873 to 3,963

Small Utilities 2010 2011 2012
Kenora Hydro Electric 818 816
Sioux Lookout Hydro Inc. 442 434 445
Count 1 2 2

Average 442.0 626.0 630.5

Median 442 626 631

1st & 3rd quartiles 442 & 442 530 & 722 538 & 723

Range (min, max) 442 to 442 434 to 818 445 to 816

Totals over Large, Medium and Small Utility Classes

Count 24 25 28
Average 7,762.3 6,776.2 8,148.0
Median 4,703 3,648 3,389
1st & 3rd quartiles 2,178 & 8,760 1,706 & 7,330 1,819 & 8,357
Range (min, max) 442 to 37,456 434 to 37,809 445 to 76,766
Notes:
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5201 Total Number of General Service Customers <50kW to <=4,999kW
That Are With a Retailer

Large Utilities 2010 2011 2012
PowerStream Inc. 4,961 4,212 3,907
Hydro Ottawa Limited 2,747 2,763 2,517
Horizon Utilities Corporation 2,519 2,259 2,124
Hydro One Brampton Networks 1,809 1,628 1,587
Veridian Connections Inc. 1,269 1,347 1,237
London Hydro Inc. 1,804 1,235
Kitchener-Wilmot Hydro Inc. 871 649 841
EnWin Utilities Ltd. 958 834 766
Oakville Hydro Electricity 756 665 700
Waterloo North Hydro Inc. 727 660 677
Burlington Hydro Inc. 654 552 607
Cambridge and North Dumfries 637 554 507
Entegrus Powerlines Inc. 364 394 375
Whitby Hydro Electric 320 263 282

Count 14 13 14
Average 1,456.9 1,290.8 1,240.1
Median 915 665 804
1st & 3rd quartiles 672 & 1,808 554 & 1,628 625 & 1,500
Range (min, max) 320to 4,961 263 to 4,212 282 to 3,907

Medium Utilities 2010 2011 2012
Haldimand County Hydro Inc. 332 356 495
Westario Power Inc. 419 443
Festival Hydro Inc. 422 380 376
Peterborough Distribution Inc. 390 0 367
Brantford Power Inc. 341
Halton Hills Hydro Inc. 291 250 244
St. Thomas Energy Inc. 278 257 230
Lakeland Power Distribution Ltd 275 233 176
Woodstock Hydro Services Inc. 210 167 162
Orangeville Hydro Limited 156 144 147
Lakefront Utilities Inc. 134 139
Grimsby Power Incorporated 116 113
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That Are With a Retailer

5201 Total Number of General Service Customers <50kW to <=4,999kW

Medium Utilities 2010 2011 2012
Count 9 10 12
Average 308.1 203.7 269.4
Median 291 200 237
1st & 3rd quartiles 275 & 390 137 & 255 158 & 369
Range (min, max) 156 to 422 0 to 380 113 to 495

Small Utilities 2010 2011 2012

Kenora Hydro Electric 0 151
Sioux Lookout Hydro Inc. 7 7 6

Count 1 2 2
Average 7.0 3.5 78.5
Median 7 4 79
1st & 3rd quartiles 7&7 2&5 42 & 115
Range (min, max) 7to7 Oto7 6 to 151

Totals over Large, Medium and Small Utility Classes
Count 24 25 28
Average 965.7 753.0 741.1
Median 530 380 410
1st & 3rd quartiles 313 & 1,036 167 & 665 217 & 785
Range (min, max) 7 to 4,961 0to 4,212 6 to 3,907
Notes:
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$34 Number of Large User Customers >5,000kW

Large Utilities 2010 2011 2012
Cambridge and North Dumfries 2 3 3
PowerStream Inc. 1 1 2
Veridian Connections Inc. 5
EnWin Utilities Ltd. 10
London Hydro Inc.

Hydro One Brampton Networks 6

Hydro Ottawa Limited 12

Horizon Utilities Corporation 13

Waterloo North Hydro Inc. 1

Kitchener-Wilmot Hydro Inc. 1
Count 10 2 2
Average 5.4 2.0 25
Median 4 2 3
1st & 3rd quartiles 1&9 2&3 28&3
Range (min, max) 1to 13 1to3 2to3

Medium Utilities 2010 2011 2012
Festival Hydro Inc. 1
St. Thomas Energy Inc. 0
Peterborough Distribution Inc. 2

Count 3 0 0
Average 1.0
Median 1
1st & 3rd quartiles 1&2
Range (min, max) Oto2 to

Totals over Large, Medium and Small Utility Classes

Count 13 2 2
Average 4.4 2.0 2.5
Median 2 2 3
1st & 3rd quartiles 1&6 28&3 2&3
Range (min, max) Oto13 1to3 2to3
Notes:
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5202 Number of Large User Customers >5,000 kW, That Are With a Retailer

Large Utilities 2010 2011 2012
Horizon Utilities Corporation 0 0 1
London Hydro Inc. 1 1
Hydro Ottawa Limited 0 0 1
Hydro One Brampton Networks 1 1 1
Kitchener-Wilmot Hydro Inc. 0 0 1
Entegrus Powerlines Inc. 0 0
Cambridge and North Dumfries 1 0 0
Waterloo North Hydro Inc. 1 1 0
EnWin Utilities Ltd. 1 1 0
PowerStream Inc. 0
Veridian Connections Inc. 0 0 0

Count 9 9 11
Average 0.6 0.3 0.5
Median 1 0 0
1st & 3rd quartiles 0&1 0&1 0&1
Range (min, max) Oto1l Oto1l Oto1l

Medium Utilities 2010 2011 2012
Peterborough Distribution Inc. 0 1
Festival Hydro Inc. 0 0 0
Lakefront Utilities Inc. 1 0
St. Thomas Energy Inc. 0

Count 3 2 3
Average 0.0 0.5 0.3
Median 0 1 0
1st & 3rd quartiles 0&0 0&1 0&1
Range (min, max) Oto0 Oto1l Oto1l
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5202 Number of Large User Customers >5,000 kW, That Are With a Retailer

Totals over Large, Medium and Small Utility Classes

Count 12 11 14
Average 0.4 0.4 0.4
Median 0 0 0
1st & 3rd quartiles 0&1 0&1 0&1
Range (min, max) Oto1l Oto1l Oto1l
Notes:
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5306 Total Number of Hourly Ontario Energy Price (HOEP) Large User
Customers >5,000kW

Large Utilities 2010 2011 2012
Hydro Ottawa Limited 11 10
EnWin Utilities Ltd. 5 9
Horizon Utilities Corporation 11 7
Hydro One Brampton Networks 6 6
London Hydro Inc. 2
Kitchener-Wilmot Hydro Inc. 2 2
Entegrus Powerlines Inc. 1 1
Waterloo North Hydro Inc. 1 1

Count 0 7 8
Average 53 4.8
Median 5 4
1st & 3rd quartiles 2&9 2&8
Range (min, max) 1to11 1to 10

Medium Utilities 2010 2011 2012
Peterborough Distribution Inc. 2 2
Festival Hydro Inc. 1 1
Lakefront Utilities Inc. 1 1

Count 0 3 3
Average 13 13
Median 1 1
1st & 3rd quartiles 1&2 1&2
Range (min, max) 1to2 1to2

Totals over Large, Medium and Small Utility Classes

Count 0 10 11
Average 4.1 3.8
Median 2 2
1st & 3rd quartiles 1&7
Range (min, max) 1to11 1to 10
Notes:
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5307 Total Number of Weighted Average Hourly Spot Market Price (WAHSP)
Large User Customers >5,000kW

Large Utilities 2010 2011 2012
Veridian Connections Inc. 4 4
Horizon Utilities Corporation 1
Entegrus Powerlines Inc. 0

Count 0 1 3
Average 4.0 1.7
Median 4 1
1st & 3rd quartiles 484 1&3
Range (min, max) 4to4 Oto4

Totals over Large, Medium and Small Utility Classes

Count 0 1 3
Average 4.0 1.7
Median 4 1
1st & 3rd quartiles 1&3
Range (min, max) 4to4 Oto4
Notes:
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5308 Total Number of Large User Customers >5,000kW Paying The Two-
Tiered RPP Price

Large Utilities 2010 2011 2012
Horizon Utilities Corporation 3
Entegrus Powerlines Inc. 0

Count 0 0 2
Average 1.5
Median 2
1st & 3rd quartiles 1&2
Range (min, max) Oto3

Totals over Large, Medium and Small Utility Classes

Count 0 0 2
Average 1.5
Median 2
1st & 3rd quartiles 1&2
Range (min, max) Oto3
Notes:
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The RPP Time of Use Price

5309 Total Number of Large User Customers >5,000kW Customers Paying

Large Utilities 2010 2011 2012
Entegrus Powerlines Inc. 0

Count 0 0 1
Average 0.0
Median 0
1st & 3rd quartiles 0&0
Range (min, max) Oto0

Totals over Large, Medium and Small Utility Classes
Count 0 0 1
Average 0.0
Median 0
1st & 3rd quartiles 0&0
Range (min, max) Oto 0
Notes:

(Z7lsurvey CONFIDENTIAL Page 94




$35 Number of Street Lighting Customers

Large Utilities 2010 2011 2012
PowerStream Inc. 52 43 44
Cambridge and North Dumfries 8 8 8
Whitby Hydro Electric 1
Veridian Connections Inc. 9
London Hydro Inc. 1
EnWin Utilities Ltd. 2
Entegrus Powerlines Inc. 1
Burlington Hydro Inc. 3 3
Waterloo North Hydro Inc. 6
Hydro Ottawa Limited 8 8
Horizon Utilities Corporation 4
Oakville Hydro Electricity 3
Hydro One Brampton Networks 2
Kitchener-Wilmot Hydro Inc. 6

Count 14 5 3
Average 7.6 12.6 17.7
Median 4 8 8
1st & 3rd quartiles 288 3&8 5& 26
Range (min, max) 1to 52 1to43 1to 44

Medium Utilities 2010 2011 2012
Westario Power Inc. 10 11
Lakeland Power Distribution Ltd 7 7 7
Orangeville Hydro Limited 5 5
St. Thomas Energy Inc. 3 3 3
Grimsby Power Incorporated 2 2
Halton Hills Hydro Inc. 1 1 1
Peterborough Distribution Inc. 4
Haldimand County Hydro Inc. 3
Woodstock Hydro Services Inc. 3
Festival Hydro Inc. 11

Count 9 5 6
Average 5.2 3.6 4.8
Median 4 3 4
1st & 3rd quartiles 3&7 28&5 2&7
Range (min, max) 1to11 1to7 1to11
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$35 Number of Street Lighting Customers

Small Utilities 2010 2011 2012
Sioux Lookout Hydro Inc. 2 2
Count 1 1 0
Average 2.0 2.0
Median 2 2
1st & 3rd quartiles 282 282
Range (min, max) 2to2 2to2 to

Totals over Large, Medium and Small Utility Classes

Count 24 11 9
Average 6.5 7.5 9.1
Median 4 3 5
1st & 3rd quartiles 2&7 2&8 2&8
Range (min, max) 1to 52 1to43 1to 44
Notes:
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5203 Number of Street Lighting Customers That Are With a Retailer

Large Utilities 2010 2011 2012
PowerStream Inc. 3 5 5
Cambridge and North Dumfries 5 5 5
Veridian Connections Inc. 3 2 2
Oakville Hydro Electricity 3 2 2
Kitchener-Wilmot Hydro Inc. 2 1 1
Hydro Ottawa Limited 0 1 1
Hydro One Brampton Networks 2 2 1
Waterloo North Hydro Inc. 0 0 0
Whitby Hydro Electric 1 0 0
Entegrus Powerlines Inc. 0 0 0
EnWin Utilities Ltd. 1 0 0
Burlington Hydro Inc. 2 0
Horizon Utilities Corporation 0 0
London Hydro 