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March 16, 2020

Ms. Christine Long
Board Secretary
Ontario Energy Board
P.O. Box 2319

26™ Floor

2300 Yonge Street
Toronto, ON

M4P 1E4

Dear Ms. Long,

Re: Enbridge Gas Inc. — EB-2019-0271

DELIVERED BY EMAIL

Application for continuation of OEB-approved 2020 DSM Plans into 2021

Please find enclosed the interrogatories submitted on behalf of the Ontario Greenhouse

Vegetable Growers.

If there are any questions with respect to the interrogatories, please feel free to contact the

undersigned.

Yours very truly,

A

Michael R. Buonaguro
Encl.
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OGVG-1
Ref: General
a) For each rate class in both the Enbridge Gas and Union Gas franchise areas, for the
years 2015 to 2019, please provide the following information in table form:

1) The total number of customers in the rate class in each year.

i) The total DSM costs allocated to the rate class in each year, including
amounts embedded in base rates and amounts recovered through deferral
and variance accounts (or for years where disposition has not yet been
applied for the forecast amounts to be recovered through deferral and
variance accounts).

1i1) The total number of customers in the rate class that were DSM participants
in each year.

b) Please provide in table form:

1) The total number of customers in each rate class at the beginning of 2020.

i) The forecast total amount of DSM costs to be allocated to each rate class in
2020, both embedded in base rates and through deferral and variance
accounts.

ii1) The total number of customers in each rate class at the beginning of 2020
that were participants in DSM offered by EGI (through its predecessor
companies) from 2015 to 2019.

v) The total number of customers in each rate class at the beginning of 2020
that were participants in DSM offered by EGI (through its predecessor
companies) from 2015 to 2019 more than once.

V) The forecast number of DSM participants in each rate class for 2020.

c) Please discuss what efforts EGI is making in 2020 and 2021 to target customers in

each rate class that have not participated in EGI’s DSM programming from 2015 to
20109.
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