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Enbridge Gas Inc. (“Enbridge Gas” or “the Company”) reports 2.0 billion lifetime cubic meters of natural gas saved from its DSM
activities in 2019. These savings are a direct result of the Company’s ongoing efforts delivering resource acquisition programs to
residential, commercial, and industrial customers. Results attributable to market transformation programs are not included in this total,

as results for these programs are not measured by cubic meters of natural gas saved.

A summary of the Company’s draft 2019 DSM results, budgets, and spend is provided in Table ES1. below.

ITEM EGD RATE ZONE UNION RATE ZONES
Net Cumulative Natural Gas Savings 921,896,028 m?® 1,127,889,015 m®
Budget $66,421,773 $63,268,773
Actual Spend $72,843,440 $65,604,306
Shareholder Incentive Achievement $5,911,719 $6,893,889
Lost Distribution Revenue $20,677 $205,653
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Enbridge Gas has been designing and delivering DSM programs under OEB frameworks for nearly 25 years. Since 1995, Enbridge

Gas has saved its customers 30 hillion lifetime cubic meters of natural gas and 56.2 million tonnes of greenhouse gas emissions, the

equivalent of taking 12.2 million cars of the road for a year.

The 2019 Draft Annual Report provides a summary of Enbridge Gas’ DSM activities and results during the 2019 program year,

including:

A summary of the DSM Framework as it relates to the 2019 program year (Section 2);

OEB data reporting requirements (Sections 3 and 4);

Program and offering summaries, including offering results, offering changes, lessons learned, and anticipated offering changes
for 2020 (Sections 5 and 6);

Evaluation activities (Section 7); and,

Results, including scorecard results, shareholder incentive achievement, lost distribution revenue calculations, cost-effectiveness

results, budgets and spending, and rate allocations (Sections 8 and 9).

At the current time, Ontario and many other jurisdictions around the world are experiencing the effects of the COVID-19 pandemic.

While the 2019 program year was not impacted by the pandemic, this report does reference anticipated offering changes in 2020.

Given the nascency of the pandemic, the future offering changes outlined in this report do not include implications from the pandemic.

These implications will be discussed in the Company’s 2020 Annual Report.
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On December 22, 2014 the OEB released its Demand Side Management Framework for Natural Gas Distributors (2015-2020) (EB-
2014-0134) (“DSM Framework”) and Filing Guidelines to the Demand Side Management Framework for Natural Gas Distributors (2015-
2020) (EB-2014-0134) (“DSM Guidelines”). Given the timing, the OEB instructed that 2015 should be treated as a transition year, and
that the natural gas utilities should “roll-forward their 2014 DSM plans, including all programs and parameters (i.e., budget, targets,
incentive structure) into 2015".1 Meanwhile, the natural gas utilities began developing DSM plans with new and expanded offerings in

response to the new DSM Framework for 2016-2020.

Throughout 2017 and 2018, the OEB undertook a mid-term review. On November 28, 2018 the OEB released its Mid-Term Review of
the Demand Side Management Framework for Natural Gas Distributors (2015-2020) (EB-2017-0127 & EB-2017-0128) (“Mid-Term
Report”).

On November 27, 2019 Enbridge Gas filed a request for the OEB to issue an extension of the current DSM Framework for one year (to
December 31, 2021) along with an application to roll-forward the Company’s OEB-approved DSM plans to 2021. The submission was
made to reflect the concern that it was no longer reasonable to assume a post-2020 DSM framework followed by a multi-year plan
could be completed, reviewed and approved in time for the 2021 DSM program year. At the current time, an OEB decision has not been

established.

2.1 2015-2020 DSM PLANS

On April 1, 2015, Enbridge Gas Distribution Inc. (‘EGD”) and Union Gas Limited (“Union”) filed respective 2015-2020 DSM Plans (EB-
2015-0049 & EB-2015-0029, respectively). On January 20, 2016 the OEB released its Decision and Order on EGD’s and Union’s 2015-
2020 DSM Plans (EB-2015-0049/EB-2015-0029) (“Decision”), and published an update to the Decision on February 24, 2016. As part
of its Decision, the OEB approved many of the proposed programs, scorecards, metrics, targets, and budgets but also directed certain

revisions to be made.

On January 1, 2019 EGD and Union amalgamated to become Enbridge Gas Inc. (“Enbridge Gas”). Enbridge Gas continues to operate
and report on the two DSM portfolios independently (within the EGD rate zone and the Union rate zones) to reflect the manner in which
programs, scorecards, metrics, targets, and budgets were approved by the OEB. Where customer-facing alignment is possible to

provide consistent province-wide program experiences, Enbridge Gas has made all reasonable efforts to do so. Alignment activities are

discussed throughout this report.

The OEB designed the DSM Framework to have “the flexibility to allow gas utilities to adapt and change with the market, the stability to
ensure programs remain in place so customers can participate, and provides the continuity to manage DSM programs in a changing
environment.”? With these goals in mind, Enbridge Gas may introduce, change or discontinue activities in response to changing market
conditions and customer needs, within the constraints of the DSM Framework and DSM Guidelines. Any changes are discussed

throughout this report.

The structure of the 2019 DSM portfolios for the EGD rate zone and the Union rate zones are shown in Table 2.0 and Table 2.1 below,
respectively. Each scorecard contains one or more programs, and each program provides one or more offerings to customers.

Offerings are bundles of energy efficiency measures, initiatives, and/or services.

! Report of the Board, DSM Framework for Natural Gas Distributors (2015-2020), EB-2014-0134, Section 15.1, p.37
2 Report of the Board, DSM Framework for Natural Gas Distributors (2015-2020), EB-2014-0134, Section 1.2, p.3
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DSM SCORECARD

DSM PROGRAM

DSM OFFERING

Resource Acquisition Scorecard

Resource Acquisition Program

Home Efficiency Rebate Offering

Residential Adaptive Thermostats Offering

Commercial & Industrial Prescriptive (Fixed) Incentive Offering

Commercial & Industrial Direct Install Offering

Custom Commercial Offering

Custom Industrial Offering

Energy Leaders Offering

Low-Income Scorecard

Low-Income Program

Home Winterproofing Offering

Multi-Residential Affordable Housing Offering

Savings by Design Affordable Housing Offering

Market Transformation & Energy Management

Scorecard

Market Transformation & Energy

Management Program

Savings by Design Residential Offering

Savings by Design Commercial Offering

School Energy Competition Offering

Run it Right Offering*

Comprehensive Energy Management Offering*

*Run it Right Offering and Comprehensive Energy Management Offering include savings attributed to the Resource Acquisition Scorecard

DSM SCORECARD

DSM PROGRAM

DSM OFFERING

Resource Acquisition Scorecard

Residential Program

Home Efficiency Rebate Offering

Residential Adaptive Thermostats Offering

Commercial/Industrial Program

Commercial/Industrial Prescriptive Offering

Commercial/Industrial Custom Offering

Commercial/Industrial Direct Install Offering

Performance-Based Scorecard

Performance-Based Program

RunSmart Offering

Strategic Energy Management Offering

Low-Income Scorecard

Low-Income Program

Home Weatherization Offering

Multi-Residential Affordable Housing Offering

Indigenous Offering

Furnace End-of-Life Upgrade Offering

Large Volume Scorecard

Large Volume Program

Large Volume Direct Access Offering

Market Transformation Scorecard

Market Transformation Program

Optimum Home Offering

Commercial Savings by Design Offering

10
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2.3 SCORECARD TARGET SETTING

For the 2019 program year, scorecard targets have been set based on the methodologies provided by the OEB in its Mid-Term Report.

See Appendix B for the 2019 scorecard target setting methodology, and Sections 8.1 and 9.1 for the calculated 2019 scorecard targets and

results for the EGD rate zone and the Union rate zones, respectively.

24 EVALUATION GOVERNANCE

As outlined in the DSM Framework, the Board indicated it “is of the view that it is in the best position to coordinate the evaluation process
throughout the DSM framework period”3. On August 21, 2015, the Board released a letter which provided additional details regarding the

new evaluation governance structure. This letter included the following information:

* The OEB would be responsible for coordinating and overseeing the evaluation and audit process, including selecting a third-party
Evaluation Contractor (“EC”").

* The EC would carry out the evaluation and audit processes and would draft an EM&V Plan for the natural gas utilities’ DSM
programs.

* An Evaluation Advisory Committee (“EAC”) would be formed to provide input and advice to the OEB on the development of the plan

and on the evaluation and audit of the DSM results.

Furthermore, the letter noted that the EAC would be comprised of:

* Experts representing non-utility stakeholders, with demonstrated experience and expertise in the evaluation of DSM technologies and

programs, natural gas energy efficiency technologies, multi-year impact assessments, net-to-gross (“NTG") studies, free ridership
analysis and natural gas energy efficiency persistence analysis;

* Expert(s) retained by the OEB;

* Representatives from the Independent Electricity System Operator (“IESO”);

* Representatives from each natural gas utility; and,

* Representatives from the Ministry of Energy and the Environmental Commissioner of Ontario, who will participate as observers.

In 2019, the OEB-appointed non-utility stakeholder members of the EAC were:

e Chris Neme, Energy Futures Group
e Jay Shepherd, Shepherd Rubenstein Professional Corporation
e Marion Fraser, Fraser & Company®

In 2019, the independent expert members of the EAC were:
* Ted Kesik, Knowledge Mapping Inc.

¢ Robert Wirtshafter, Wirtshafter Associates Inc.

3 DSM Framework, p. 30
4 OEB letter, 2015-2020 DSM Evaluation Process of Program Results (EB-2015-0245), August 21, 2015
5 Retired from the EAC during 2019 year

11
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Non-utility stakeholders and independent experts are expected to provide input and advice based on their experience and technical

expertise and not to advocate for the position of parties they have represented before the OEB in various proceedings.

2.5 COST-EFFECTIVENESS SCREENING

Cost-effectiveness screening for the 2015-2020 DSM Framework uses an enhanced Total Resource Cost test, called the “TRC-Plus” test,
which includes a 15% adder to account for the non-energy benefits of DSM, such as improvements to the environment, economy and

society.

For programs measured by cumulative natural gas savings, excluding low-income programs, the program is considered cost-effective if the
ratio of the present value of the TRC-Plus benefits to the TRC costs exceeds 1.0. To recognize that low-income programs may result in
additional benefits not captured by the TRC-Plus test, low-income programs are screened using a TRC-Plus threshold of 0.7. Market
transformation programs are assessed based on the objectives of the program and are not tested against a TRC-Plus ratio threshold. A
secondary reference tool is the Program Administrator Cost (“PAC”) est. For more information on the TRC-Plus test and the PAC test,

please refer to Section 9 of the DSM Guidelines.

The cost-effectiveness tests are used to screen for cost-effectiveness at the program and portfolio level. See Section 2.1 for the 2019 DSM
portfolio structures, and Sections 8.3 and 9.3 for the 2019 TRC-Plus test and PAC test results for EGD rate zone and Union rate zones,

respectively.

2.6 AVOIDED COST ASSUMPTIONS

Avoided cost assumptions reflect “the benefit of not having to provide an extra unit of supply of natural gas, or other resources ... through

the delivery of DSM programs”8. For more information on avoided cost assumptions, please refer to Section 10 of the DSM Guidelines.

The 2019 avoided cost assumptions for the EGD rate zone and the Union rate zones can be found in Appendix A. As per the direction
provided in the OEB’s Mid-Term Report’, Enbridge Gas includes the avoided cost of carbon within its avoided cost assumptions (in

addition to the avoided costs of natural gas, electricity, and water).

2.7 TECHNICAL RESOURCE MANUAL

The Technical Resource Manual (“TRM”") provides prescribed assumptions (including energy savings and measure lives) for several
energy efficient technologies. Enbridge Gas uses the TRM as the basis for prescriptive and quasi-prescriptive measures it offers to

customers. For more information on the TRM, please refer to summary provided at the outset of the TRM&,

The TRM is reviewed annually by the Evaluation Contractor to make appropriate updates or revisions to existing measures, add new

measures, or retire measures which are no longer relevant.

For the purpose of determining 2019 shareholder incentives for prescriptive and quasi-prescriptive measures, TRM Version 3.0 has been
used (released on November 30, 2018). This version was updated by the Evaluation Contractor with input from Enbridge Gas and the rest

of the EAC, and reflect the following changes:

5 DSM Guidelines, p. 34
7 Mid-Term Report, p. 28
8

12
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* Expanding the Commercial Demand Control Ventilation measure to include new market types while also updating the existing
Office/Retail measure for consistency in assumptions;

* Revising the Commercial High Volume Low Speed (“HVLS”") Destratification Fan measure;

* Revising the Residential and Multi-Residential Low-Flow Showerhead measures for changes to building code in new construction
applications; and,

* An update to the Common Assumptions input variables for heating hours per year and heating days per year (Commercial Air
Curtains, Commercial Energy Recovery Ventilators (ERVs), Commercial Heat Recovery Ventilators (HRVs), and Residential Pipe

Wrap measures were all revised accordingly).

For the purpose of determining 2019 lost distribution revenue for prescriptive and quasi-prescriptive measures, TRM Version 4.0 has been

used (released on January 10, 2020).

All version of the TRM can be accessed on the OEB website:

13
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Section 3 provides the OEB'’s reporting requirements for the EGD rate zone, as per Section 14.2 of the DSM Guidelines.

PROGRAM 2015 2016 2017 2018 2019 2020 TOTAL (6YEARS)
Resource Acquisition $19.175 $34.337 $39.489 $43.162 $42.056 $42.909 $221.128
Program

Low-Income Program $7.382 $11.945 $12.527 $13.309 $13.577 $13.850 $72.591
Market Transformation $6.245 $6.579 $6.718 $6.882 $7.030 $7.181 $40.635
Program

Portfolio Levelizs $4.920 $3.500 $4.200 $4.200 $3.758 $3.818 $24.397
Total $37.722 $56.361 $62.934 $67.554 $66.422 $67.757 $358.75

1In 2015, Board approved $1.0M budget for Collaboration & Innovation, which is included in the $4.92M Portfolio budget
2Board approved an additional $5M budget for Collaboration & Innovation for a total budget of $6M for Collaboration & Innovation for the entire multi-year framework (2015-

2020)

3Actual Portfolio Overheads for 2016-2020 is $19.47M. 2015 Collaboration & Innovation budget of $1M was included in Portfolio Overheads to highlight the Board's approval
of a total Collaboration & Innovation budget of $1M within the multi-year framework
42016-2020 includes budget amounts for EM&V, Collaboration & Innovation, DSM IT and Energy Literacy

oASs 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 PREET
Rate 1 $11.894 $12.546 $14795 $12.468 $14.215 $17.935 $13.882 $23.507 $26.856 $42.391  $44.579  $50.048  $54.421
Rate 6 $2.848  $7.519  $7.487 $10.713 $15.103 $17.127 $15173 $13.901 $15.646 $17.001 $17.610 $17.616  $21.346
Rate 9 ; - - - - $0.001  $0.001  $0.002  $0.002  $0.002  $0.002  $0.003  $0.003
Rate 100  $8.950  $3.202  $2.667  $0.086  $0.018 - - - - - - - $0.367
Rate 110  $3.658  $1.042  $1.944  $1.471  $1.048  $0.784  $0.937  $1.190  $1.900  $1.251  $1.474  $0.918  $0.927
Rate 115  $0.643  $1.717  $1.314  $0.545  $0.602  $1.329  $1.420  $0.567  $0.658  $0.532  $0.502  $0.274  $0.912
Rate 125 ; - - - . $0.053  $0.053  $0.064  $0.069  $0.076  $0.086  $0.110  $0.098
Rate 135  $0.002  $0.080  $0.012  $0.059  $0.122  $0.441  $0.320  $0.124  $0.059  $0.086  $0.387  $0.407  $0.297
Rate 145  $0.855  $0.902  $0.677  $0.730  $0.655  $0.496  $0.369  $0.254  $0.152  $0.084  $0.091  $0.551  $0.083
Rate 170  $0.295  $1.861  $1.844  $2.041  $2195  $0.536  $0.149  $0.458  $0.403  $0.574  $0.177  $0.176  $0.282
Rate 200 ; - - - . 30019  $0.018  $0.022  $0.024  $0.026  $0.030  $0.038  $0.034
Rate 300 ; - - - . $0.004  $0.004  $0.004  $0.005  $0.005  $0.006  $0.007  $0.007
Total $20.146  $28.867 $30.730  $28.113 $33.958  $38.726  $32.328  $40.093 $45.773  $62.029 $65.035 $70.148  $78.776

*Figures include all DSM spend, shareholder incentive, and lost distribution revenue

14
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ITEM 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 PRAFE
Total DSM Spending $21.20 $23.03 $25.42 $24.00 $27.24 $30.61 $27.84 $32.51 $35.78 $55.65 $62.91 $66.15 $72.84
12015 DSM Spending includes incremental spending of $559,378
ITEM 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 DRAFT 2019
L‘I’I‘ﬁrf)’ls"" Spending ($ $21.2 $23.0 $25.4 $24.0 $27.2 $30.6 $27.8 $32.5 $35.8 $55.6 $62.9 $66.2 $72.8
(T$°§:,"2;§;2'3““°“ Revenue $980.9  $995.9 $1,0121  $960.4  $978.8  $972.0 $1,0550 $1,0440 $10554 $1,1156 $1,128.3 $1,2316
Information not
’ yet available
Biﬂﬁ?ﬁ'ﬁdggﬁfe% of 2.2% 2.3% 2.5% 2.5% 2.8% 3.1% 2.6% 3.1% 3.4% 5.0% 5.6% 5.4%
1Total DSM Spending includes variable costs, fixed costs and DSMVA where applicable
2Distribution Revenue includes gas sales and transportation of gas less gas commodity cost
3Distribution Revenue excludes transmission, compression, and storage
“Distribution Revenue is based on data unnormalized for weather
1 2 3 DRAFT
ITEM 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
DSM Shareholder | ti
Earned arenoider incentive $8.25 $5.80 $5.36 $4.16 $6.77 $8.16 $4.54 $7.65 $10.08 $6.37 $2.12 $3.98 $5.91
DSM Shareholder Incentive $9.00 $9.22 $9.24 $9.40  $10.16 $1045  $1066  $10.87  $11.09  $1045  $1045  $1045  $10.45

Available

12012 Shareholder Incentive includes reduction of -$657,223 per Board's decision (EB-2013-0352)
22017 Shareholder Incentive subject to Board approval
52018 Shareholder Incentive subject to Board approval
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ITEM 2007 2008 2009 2010 2011 20122 2013 2014 2015 2016 20173 2018* DRZP(‘)'E
DSM Shareholder
Incentive Earned ($ $8.25 $5.80 $5.36 $4.16 $6.77 $8.16 $4.54 $7.65 $10.08 $6.37 $2.12 $3.98 $5.91
million)
&Oﬁ:lﬁﬂ)‘f Spending  ¢5120  $2308  $2542  $2400 $27.24  $30.61 $27.84 $3251  $35.78  $55.65 $62.91  $66.15  $72.84
Shareholder
g‘oc/fg‘f'"DeSE,\j‘med as 39% 25% 21% 17% 25% 27% 16% 24% 28% 11% 3% 6% 8%
Spending
1Total DSM Spending includes variable costs, fixed costs and DSMVA where applicable
22012 Shareholder Incentive includes reduction of -$657,223 per Board's decision (EB-2013-0352)
32017 Shareholder Incentive subject to Board approval
42018 Shareholder Incentive subject to Board approval
SCORECARD 2015 2016 2017 2018 20192 2020
Resource Acquisition 1,011.9 631.1 806.5 805.5 752.5  Targets subject to
Board approval of
2019 performance
Low-Income 92.8 96.7 167.1 126.1 122.8

12018 targets subject to Board approval of 2017 performance
22019 targets subject to Board approval of 2018 performance

DRAFT ANNUAL NATURAL GAS SAVINGS DRAFT CUMULATIVE NATURAL GAS SAVINGS

SCORECARD
GROSS NET GROSS NET
Resource Acquisition 67.08 44.15 1,220.82 819.81
Low-Income 5.04 5.04 102.09 102.09
Total 72.12 49.19 1,322.91 921.90
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Table 3.8 Total Historic Annual Natural Gas Savings (Gross and Net) (million m®) (EGD Rate Zone)
Total Net Annual Natural 85.07 77.25 69.86 64.58 76.40 60.14 47.74 43.54 48.97 50.52 44.02 42.23 49.19
Gas Savings
Total Gross Annual Natural 85.99 121.98 117.62 98.82 114.14 92.53 66.06 60.62 67.09 90.03 71.28 61.60 72.12
Gas Savings

12017 DSM results subject to Board approval
22018 DSM results subject to Board approval

Table 3.9 Total Historic Cumulative Natural Gas Savings (Gross and Net) (million m® (EGD Rate Zone)

Total Net Cumulative 1,214.10  1,118.98  1,039.18 951.40  1,253.82  1,068.98 826.91 719.84 826.17 837.11 781.17 807.48 921.90
Natural Gas Savings

Total Gross Cumulative 1,233.54  1,809.65  1,801.77 145574  1811.35  1,593.05  1,148.12 993.62  1,114.13  1,479.09  1,215.44 1,141.22 1,322.91
Natural Gas Savings

12017 DSM results subject to Board approval
22018 DSM results subject to Board approval
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ITEM 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017* 20182  DRAFT 2019
Net Annual Natural Gas 85.1 77.3 69.9 64.6 76.4 60.1 477 435 49.0 505 44.0 42.2 49.2
Savings (million m3)
Net Annual Natural Gas Information
Savings as a % of Natural 0.7% 0.7% 0.6% 0.6% 0.7% 0.6% 0.4% 0.4% 0.4% 0.5% 0.4% 0.3% not yet
Gas Sales available
Gross Annual Natural Gas 86.0 122.0 117.6 98.8 114.1 92.5 66.1 60.6 67.1 90.0 71.3 61.6 72.1
Savings (million m?3)
Gross Annual Natural Gas Information
Savings as a % of Natural 0.7% 1.0% 1.1% 0.9% 1.0% 0.9% 0.6% 0.5% 0.6% 0.8% 0.6% 0.5% not yet
Gas Sales available
Information
Total Natural Gas Sales 11,8629 11,6865 11,1149 10,7423 11,3032 10,3044 11,3383 124343 11,7283 10,7362 11,1726 12,361.6 not yet
(million m?) available

12017 DSM results subject to Board approval
22018 DSM results subject to Board approval
STotal Gas Sales include only rate classes that are eligible for DSM and subject to DSM cost

ITEM 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017* 20182 DRAFT 2019

Net Cumulative Natural Gas 12141  1,119.0  1,039.2 951.4  1,253.8  1,069.0 826.9 719.8 826.2 837.1 781.2 807.5 921.9
Savings (million m?)

i Information not
Net Annual Natural Gas Savings 10.2% 9.6% 9.3% 89%  111%  10.4% 7.3% 5.8% 7.0% 7.8% 7.0% 6.5% et available
as a % of Natural Gas Sales Y

Gross Cumulative Natural Gas 1,2335  1,809.7 1,801.8 14557 18113 15930  1,148.1 9936 11141 14791 12154 11412 1,322.9
Savings (million m?)

Gross Cumulative Natural Gas Information not
Savings as a % of Natural Gas 10.4% 15.5% 16.2% 13.6% 16.0% 15.5% 10.1% 8.0% 9.5% 13.8% 10.9% 9.2% yet available
Sales

ngagl Natural Gas Sales (million 118629 11,6865 11,1149 10,7423 11,303.2 10,3044 11,3383 12,4343 11,7283 10,7362 11,172.6 12,3616 '”f%:‘:\t/'gi?agf’;
m

12017 DSM results subject to Board approval
22018 DSM results subject to Board approval
STotal Gas Sales include only rate classes that are eligible for DSM and subject to DSM costs
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ITEM 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
Gas Sales and Distribution
Operating Revenue! $3,095.0 $3,233.8 $2,952.3 $2,394.1 $2,393.6 $2,240.9 $2,613.4 $2,861.3 $2,892.1 $2,588.7 $2,788.1 $2,863.5
Information

Less Total Cost of Gas? $2,113.0  $2,236.1  $1,9386  $1,432.3  $1,4133  $1,267.6  $1556.8  $1,8155  $1,834.8  $1,466.7 $1,640.8  $1,612.7 gsgﬁ’ggle
fotal Distribution $982.0  $997.7  $1,0137  $961.8  $980.3  $973.3  $1,0566 $1,0458  $1,057.3  $1,1220 $1147.3  $1,250.8

1Operating Revenue includes gas sales and transportation, transmission, compression, and storage. All values are unnormalized for weather

2Cost of gas is based on data unnormalized for weather

3Distribution revenue is equal to the gas distribution margin and is the gas sales plus transportation less the cost of gas
ITEM 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
Total Natural Gas Information
Salest 11,862.90 11,686.50 11,114.90 10,742.30 11,303.20  10,304.40  11,338.30  12,434.30  11,728.30 10,736.20 11,172.60  12,361.60 not yet

available

LAnnual consumption volumes include rate classes that are subject to DSM costs only. Rates 9,125, 200 and 300 are excluded as they do not participate in DSM
CUSTOMER TYPE 2015 2016 2017 2018 2019
Residential* 1,930,657 1,959,569 1,990,032 2,017,128 2,040,710
Commercial 157,758 158,812 160,721 162,157 162,682
Industrial 6,266 6,308 5,916 5,881 5,813
Total 2,094,681 2,124,689 2,156,669 2,185,166 2,209,205

Residential customers include Low-Income
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RATE CLASS 2015 2016 2017 2018 2019
Rate 1 1,930,657 1,959,569 1,990,032 2,017,128 2,040,710
Rate 6 163,634 164,698 166,224 167,626 168,093
Rate 9 6 6 3 2 0
Rate 100 2 2 3 3 4
Rate 110 227 270 263 273 280
Rate 115 25 27 27 25 22
Rate 125 5 5 5 4 4
Rate 135 43 45 45 43 41
Rate 145 52 38 37 32 25
Rate 170 26 25 26 27 23
Rate 200 1 1 1 1 1
Rate 300 2 2 2 1 1
Rate 315 1 1 1 1 1
Total 2,094,681 2,124,689 2,156,669 2,185,166 2,209,205
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Section 4 provides the OEB'’s reporting requirements for the Union rate zones, as per Section 14.2 of the DSM Guidelines.

TOTAL

PROGRAM 2015 20162 20172 2018 20193 2020°
(6YEARS)
Residential $3.163 $8.612 $11.369 $13.908 $13.908 $13.908 $64.867
Commercial/Industrial $10.859 $19.316 $22.035 $22.726 $22.403 $22.403 $119.743
Low-Income $6.839 $11.407 $12.343 $13.571 $14.145 $15.005 $73.310
Large Volume $4.534 $4.000 $4.000 $4.000 $4.000 $4.000 $24.534
Market Transformation $1.379 $1.703 $2.338 $2.338 $2.338 $2.338 $12.434
Performance-Based - $0.548 $0.843 $1.088 $0.833 $1.053 $4.365
Portfolio Level $4.717 $11.235 $5.642 $5.642 $5.642 $5.642 $38.520
Inflation $2.497 $2.497
Total® $33.988 $56.821 $58.570 $63.272 $63.269 $64.350 $340.270

12015 includes budget amounts for the Achievable Potential Study, Future Infrastructure Planning Study and DSM Tracking and Reporting System Upgrades

22016-2020 includes budget amounts for pilots and DSM Tracking and Reporting System Upgrades

3The total budget shown for 2019-2020 does not include related to the Residential Adaptive Thermostat offering approved through the Mid-Term Review. Expenditures for this

offering will be tracked in the DSMVA

CRZCIES 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 DRZA(\)';;
M1 N/A $12.107 $12.743 $11.348  $11.498 $13.502  $13.657 $15.415  $16.752 $23.338 $37.204  $41.948  $38.394
M2 $11.619 $2.486 $2.023 $2.117 $4.097 $4.968 $5.818 $6.728 $4.958 $6.505 $8.166 $7.851 $8.400
M4 $1.488 $1.353 $0.828 $1.098 $1.817 $3.319 $3.244 $3.296 $3.645 $3.808 $5.892 $6.775 $5.675
M5 $0.294 $1.044 $1.226 $1.086 $3.150 $2.660 $3.484 $2.394 $1.421 $2.453 $1.459 $0.657 $0.569
M7 $0.886 $0.116 $0.256 $1.474 $1.304 $0.538 $0.571 $2.143 $3.370 $3.760 $1.258 $2.714 $4.238
T1 $3.147 $3.988 $5.596 $3.965 $7.749 $6.111 $2.265 $1.078 $0.889 $1.409 $2.578 $1.962 $0.842
T2 N/A N/A N/A N/A N/A N/A $3.365 $2.875 $2.673 $3.758 $3.006 $3.375 $4.005
Rate 01 $2.229 $2.162 $2.093 $1.869 $3.050 $3.532 $3.560 $4.161 $3.555 $4.447 $6.209 $7.403 $6.823
Rate 10 $1.612 $1.371 $2.292 $0.510 $1.109 $1.939 $1.637 $1.613 $0.953 $1.322 $2.144 $1.686 $1.842
Rate 20 $0.323 $0.496 $0.771 $0.881 $1.030 $1.607 $1.573 $1.791 $1.005 $0.806 $1.554 $0.842 $1.207
Rate 100 $1.535 $4.542 $3.950 $4.471 $1.614 $2.305 $1.828 $1.517 $0.799 $0.541 $0.809 $0.963 $0.708
Total $23.133  $29.664  $31.778 $28.818  $36.418 $40.481  $41.001 $43.011  $40.019 $52.146  $70.277 $76.176  $72.704

*Figures include all DSM spend, shareholder incentive, and lost distribution revenue
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ITEM 2007 2008 2009 2010 2011 2012 2013 2014 20152 2016 2017 2018 DRZ’B'E
Total DSM Spending! $16.13 $20.26 $22.04 $21.61 $27.97 $31.32 $32.84 $33.71 $32.39 $47.84 $67.12 $68.99  $65.60
1Total DSM spending includes direct, indirect, incremental projects and DSMVA where applicable

ITEM 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 DRAFT 2019

Total DSM Spending ($ million)* $16 $20 $22 $22 $28 $31 $33 $34 $32 $48 $67 $69 $66
&O:f]‘:m%'f]‘)’z'b”t'on Revenue $655 $675 $658 $699 $713 $727 $772 $778 $800 $812 $834 $893

Information not

’ available yet
Bimi’ﬁ;dg’gvﬁje% of 2% 3% 3% 3% 4% 4% 4% 4% 4% 6% 8% 8%

1Total DSM Spending includes variable costs, fixed costs and DSMVA where applicable
2Distribution Revenue is equal to the gas distribution margin, and is the gas sales and distribution revenue less the cost of gas; where gas sales and distribution revenue is the sum of the delivery revenue

and gas supply revenue (and earning sharing, if applicable)

ITEMS 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017* 20182 DRZ?J']:;
DSM Shareholder Incentive
Earned ($ millions) $6.23 $8.70 $8.75 $6.58 $7.64 $8.21 $7.78 $8.99 $7.47 $4.12 $8.24 $6.37 $6.89
DSM Shareholder Incentive
Available ($ millions) $8.50 $8.70 $8.92 $8.94 $9.24 $10.45 $10.68 $10.82 $11.00 $10.45 $10.45 $10.45 $10.45

12017 Shareholder Incentive subject to Board approval
22017 Shareholder Incentive subject to Board approval
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$ MILLIONS 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 20173 2018* DRZ%';-SI)-
DSM Shareholder
Incentive Earned ($ $6.23 $8.70 $8.75 $6.58 $7.64 $8.21 $7.78 $8.99 $7.47 $4.12 $8.24 $6.37 $6.89
million)
&Oﬁ:lﬁjﬁ)‘ﬂ Spending 41613 $2026  $22.04  $21.61  $27.97 $31.32  $32.84  $33.71  $32.30  $47.84  $67.12  $68.99  $65.60
Shareholder Incentive
Earned as a % of 39% 43% 40% 30% 27% 26% 24% 27% 23% 9% 12% 9% 11%
DSM Spending
1Based on Audit-Adjusted 2016 balances as requested in Union’s 2016 DSM Deferral and Variance Account Disposition.
2Total DSM spending includes direct, indirect and DSMVA where applicable
32017 Shareholder Incentive subject to Board approval
42018 Shareholder Incentive subject to Board approval
SCORECARD 2015 20162 2017 2018 2019° 2020*
Resource Acquisition 816.6 1,120.3 976.5 818.3 747.4
Targets subject to
Low-Income 43.6 59.2 80.2 68.8 70.0  Board approval of
2019 performance
Large Volume 1,236.1 890.9 463.1 195.7 137.7

values are cumulative m® gas savings at the target (100%) band
?Based on Audit-Adjusted 2016 balances as requested in Union's 2016 DSM Deferral and Variance Account Disposition.
32018 targets subject to Board approval of 2017 performance
42019 targets subject to Board approval of 2018 performance

DRAFT ANNUAL NATURALGAS SAVINGS

DRAFT CUMULATIVE NATURALGAS SAVINGS

SCORECARD

GROSS NET GROSS NET
Resource Acquisition 113.06 55.34 1,965.35 967.39
Low-Income 3.71 3.64 81.91 80.50
Large Volume 54.02 8.27 522.55 80.00
Performance-Based 0.01 0.00 0.04 0.02
Total 170.80 67.25 2,569.85 1,127.91

23



ENBRIDGE

ITEM 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017+ 20182 DRZA(‘J';-QI;
Total Net Annual Natural 55.85 61.85 92.60 121.12 139.03 137.44 179.97 131.83 125.08 55.97 69.93 66.17 67.25
Gas Savings
Total Gross Annual Natural Not reported for 2007-2011 282.18 370.47 267.47 255.17 188.74 183.24 160.87 170.80
Gas Savings

12017 DSM results subject to Board approval

22018 DSM results subject to Board approval
ITEM 2007-2011 2012 2013 2014 2015 2016 2017+ 2018? DRAFT 2019
Total Net Cumulative Not reported for
Natural Gas Savings 2007-2011 2,336.35 2,820.83 1,889.46 1,750.77 959.44 1,182.36 1,124.48 1,127.91
Total Gross Cumulative Not reported for
Natural Gas Savings 2007-2011 4,777.83 5,752.39 3,752.37 3,482.50 2,758.90 2,886.61 2,451.15 2,569.85

12017 DSM results subject to Board approval
22018 DSM results subject to Board approval
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ITEM 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017* 20182 DRQ';;
Net Annual Natural Gas 55.9 61.9 926 121.1 139.0 137.4 180.0 131.8 125.1 56.0 69.9 66.2 67.3
Savings (million m3)

Information

Net Annual Natural Gas
Savings as a % of 0.42% 0.47% 0.75% 0.95% 1.02% 1.03% 1.29% 0.93% 0.93% 0.43% 0.56% 0.50% not yet

Natural Gas Sales available
Gross Annual Natural
Gas Savings (million Not reported for 2007-2011 282.2 370.5 267.5 255.2 188.7 183.2 160.9 170.8
m3)

Information

Gross Annual Natural
Gas Savings as a % of 2.11% 2.65% 1.88% 1.90% 1.46% 1.48% 1.22% not yet

Natural Gas Sales available

Total Natural Gas Sales Information
L N3 13,158.0 13,231.2 12,327.8 12,778.9 13,655.0  13,396.1 13,992.7 14,204.1 13,405.0 12,935.8 12,408.7  13,210.0 not yet
(million m?) available
12017 DSM results subject to Board approval
22018 DSM results subject to Board approval
STotal Natural Gas Sales only includes rate classes eligible for DSM and subject to DSM costs
ITEM 2017-2011 2012 2013 2014 2015 2016 2017+ 20182 DRAFT 2019
Net Cumulative Natural Not reported for
Gas Savings (million m?) 2007-2011 2,336.4 2,820.8 1,889.5 1,750.8 959.4 1,182.4 1,1245 1,127.9
Net Cumulative Natural Information not
Gas Savings as a % of 17.44% 20.16% 13.30% 13.06% 7.42% 9.53% 8.51% yet available
Natural Gas Sales
Gross Cumulative Natural  Not reported for 47778 5,752.4 3,752.4 3,4825 2,758.9 2,886.6 2,451.1 2,569.9
Gas Savings (million m3) 2007-2011
Gross Cumulative_Natural Information not
Gas Savings as a % of 35.67% 41.11% 26.42% 25.98% 21.33% 23.26% 18.56% yet available
Natural Gas Sales
Total Natural Gas Sales Information not
(million md)? 13,396.1 13,992.7 14,204.1 13,405.0 12,935.8 12,408.7 13,210.0 yet available

12017 DSM results subject to Board approval
22018 DSM results subject to Board approval
3Total Natural Gas Sales only includes rate classes eligible for DSM and subject to DSM costs
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ITEM 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
o Information

Gas Sales and Distribution $1,811 $1,852 $1,684 $1,493 $1,468 $1,365 $1,621 $1,755 $1,675 $1,529 $1,873 $1,813 not yet
Operating Revenue available
Information

Less Total Cost of Gas $1,156 $1,177 $1,026 $794 $755 $638 $849 $977 $875 $717 $1,039 $920 ns)lt )l;ft
avallable

o Information

Total D'S}”bu“O“ $655 $675 $658 $699 $713 $727 $772 $778 $800 $812 $834 $893 not yet
Revenue available

Distribution revenue is equal to the gas distribution margin and is the gas sales and distribution revenue less the cost of gas; where gas sales and distribution revenue is the sum of the delivery revenue and
gas supply revenue (and earning sharing, if applicable)

ITEM 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
Total Natural Information
Gas Sales 13,158.02 13,231.16 12,327.85 12,778.87 13,654.99 13,396.12 13,992.69 14,204.10 13,404.98 12,935.77 12,408.73 13,210.01  not yet
available
10nly includes rate classes eligible for DSM and subject to DSM costs

CUSTOMER TYPE 2015 2017 2018 2019
Residential 1,026,656 1,042,748 1,076,703 1,064,172 1,077,913
Low-Income? 289,569 294,108 303,685 300,151 304,027
Commercial 120,237 121,385 124,469 121,971 122,909
Industrial 457 486 472 493
Wholesale 5 6 7 7
Total 1,436,924 1,458,720 1,505,349 1,486,773 1,505,349

Low-Income customers are estimated to be 22% of all Residential customers
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RATE CLASS 2015 2016 2017 2018 2019
General Service

M1 1,083,032 1,097,031 1,141,279 1,127,353 1,141,279
M2 7,437 7,730 7,783 7,469 7,783
01 333,773 339,334 353,643 349,354 353,643
10 2,152 2,219 2,144 2,118 2,144
Total 1,426,394 1,458,241 1,504,849 1,486,294 1,504,849
Contract

M4 156 165 232 208 232
M5 80 72 42 38 42
M7 28 28 36 30 36
T1 37 37 37 37 37
T2 22 22 25 24 25
20 50 47 54 44 54
100 13 14 12 13 12
Total 386 385 438 394 438
Non-DSM Rate Classes

M9 4 4
M10 2 3 2
T3 1 1 1
25 80 78 55 78 55
Total 1,426,865 1,458,709 1,505,349 1,486,773 1,505,349
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Enbridge Gas’ DSM portfolio for the EGD rate zone consists of the following programs:

* Resource Acquisition Program (Section 5.1)
¢ Low-Income Program (Section 5.2)
* Market Transformation & Energy Management Program (Section 5.3)

5.1 RESOURCE ACQUISITION PROGRAM

Enbridge Gas’ Resource Acquisition Program for the EGD rate zone consists of the following offerings:

* Home Efficiency Rebate Offering (Section 5.1.1)

* Residential Adaptive Thermostat Offering (Section 5.1.2)

e Custom Commercial Offering (Section 5.1.3)

e Custom Industrial Offering (Section 5.1.4)

* Commercial & Industrial Prescriptive (Fixed) Incentive Offering (Section 5.1.5)
e Commercial & Industrial Direct Install Offering (Section 5.1.6)

e Energy Leaders Offering (Section 5.1.7)

5.1.1 Home Efficiency Rebate Offering

Through the Home Efficiency Rebate (“HER”) Offering, residential customers gain a better understanding of their home’s energy usage,
and insights into energy improvement opportunities identified through the completion of a home energy audit. By participating in HER,
homeowners can increase the energy efficiency of their home and decrease their energy bills each year, enhance home comfort, avoid

unsightly mould and condensation caused by poor insulation, and improve their health through better indoor air quality.

Through the offering, participants work with an approved Service Organization (“SQO”) to complete a preliminary energy assessment to
determine the home’s current energy use and profile. A Registered Energy Advisor (“REA”) models the home using Natural Resources
Canada (“NRCan") energy modelling software (HOT2000) to produce an energy efficiency report for the homeowner that outlines all
energy saving opportunities, along with the home’s EnerGuide rating and energy saving tips and information. With this information, the
homeowner is able to make informed decisions regarding potential energy efficient improvements. Rebates are available for completing
the assessments and at least two eligible measures recommended in the energy efficiency report (incentive structure and measure list
can be found in Appendix C). After upgrades to the home are complete, participants complete a post-energy assessment with the REA

to quantify the energy savings achieved by the retrofits, as determined by HOT2000.

The target customer for this offering are residential customers within the EGD rate zone, including detached, semi-detached,
townhouses, row townhouses, and mobile homes. To be eligible for the offering, participants must have a natural gas furnace or boiler
as a primary heating system. Additionally, participants must complete both the pre-energy assessment and post-energy assessments
using an Enbridge Gas approved SO and install at least two qualifying measures.
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The aggregate annual gas savings across all participants in the offering must achieve, on average, at least a 15% reduction in annual
natural gas use, when comparing the results of the pre-energy assessment to the results of the post-energy assessment as determined
by HOT2000.

METRIC ACHIEVEMENT
Small Volume Customers Net Cumulative Natural Gas Savings (m?3) 217,653,370
Participants (homes) 16,486

Offering Changes in 2019:

Following the amalgamation of Union Gas Limited and Enbridge Gas Distribution, the former home retrofit offerings were harmonized in
May of 2019 from the customer/participant perspective. The offering adopted a new name, the Home Efficiency Rebate (“‘HER”)
Offering, to facilitate clarity and a consistent customer-facing experience for all Enbridge Gas customers province-wide. By Q3 2019,

consistent marketing initiatives were being deployed across all rate zones in the Enbridge Gas franchise area.

Harmonization also included combining participating SOs. The 12 SOs signed amended program delivery agreements, which allowed
their energy advisors to service homes across both former franchise areas. The energy advisor process and documentation

requirements were streamlined for consistency so that customers would have a similar experience regardless of their rate zone.

Enbridge Gas’ partnerships with the Government of Ontario and IESO, which began in 2016 and 2017 respectively, concluded during
the 2018 program year. No new participants were enrolled in the offering in 2019 using Government of Ontario or IESO funding. With
the conclusion of these partnerships, the offering returned to being DSM ratepayer funded only. As such, all non-Enbridge Gas natural
gas homes, and homes heated by fuels other than natural gas, were no longer eligible to enroll in the offering in 2019.

Lessons Learned:

With the conclusion of funding from the Government of Ontario and IESO, the Company saw a reduction in participation, specifically as
it relates to the furnace rebate, which was reduced from $1000 to $750.

Enbridge Gas also identified that many participants were pairing furnaces with air sealing to meet the minimum offering eligibility of two
measures. While this results in significant gas savings that meet the offering’s requirements, it became apparent that the measure mix
of installations could be diversified to focus more on insulation and building envelope measures, which can generate even greater gas
savings. To diversify the measure mix, Enbridge Gas launched two limited time offers (“LTO”). The purpose of the LTOs were to
encouraged homeowners to think more about their entire home, beyond the furnace and air sealing, and to increase participation in
attic insulation resulting in higher gas savings per home. The LTOs also enabled HVACs and insulators to work together, with

homeowners, to support the goals of the offering. LTO incentive details can be found in Appendix C.

By the end of 2019, results began to show a change in participant behaviour with an increase in the installation of attic insulation. The
information and analytics gathered from these 2019 projects will allow Enbridge Gas to tweak and update the offering design for 2020
and beyond.
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Anticipated Offering Changes for 2020:

As a result of NRCan’s Regulations Amending the Energy Efficiency Regulations, 2016 (Amendment 15): SOR/2019-164 (“Amendment
15"), changes to the furnace rebate are likely required, as the new regulation is expected to reduce the savings associated with the

furnace measure. With the introduction of the LTOs in 2019 noted above, Enbridge Gas was able to test potential changes to the

offering, such as a shift from furnace participation to other measures.

5.1.2 Residential Adaptive Thermostat Offering

Adaptive thermostats, also known as smart thermostats, are one of the easiest ways for residential customers to save on energy costs.
Adaptive thermostats use sensors and Wi-Fi technology to give homeowners greater flexibility in controlling heating and cooling needs
while at home or away, which supports a reduced demand on energy consumption. The offering provides customers a rebate towards

the purchase of an eligible adaptive thermostat. Incentive details are provided in Appendix C.

To be eligible for the offering, a customer must:

* Be aresidential customer in the EGD rate zone;

* Reside in a single-family home (detached, semi-detached, and row townhouse homes are eligible);

* Have their adaptive thermostat control their primary heating source of natural gas (i.e. propane, oil and electric heating is not
eligible); and,

* Have not applied to and/or received an incentive related to the thermostat through any other conservation program(s) in Ontario.

METRIC ACHIEVEMENT

Small Volume Customers Net Cumulative Natural Gas Savings (m?) 35,203,822

Offering Changes in 2019:

For the 2019 program year, the rebate was decreased from $100 to $75. This change was made to reflect the decrease in retail prices

for the adaptive thermostat technology, and to maximize energy savings within the DSM budget available.

Furthermore, in July 2019 the design of the offering changed from a post-purchase rebate to an instant rebate. This made the incentive
available in-store at the time of purchase (at participating Home Depot locations) as well as online. This change was made to

modernize and enhance the participation experience, in an effort to increase participation.
Lessons Learned:

Providing an instant rebate for purchases of adaptive thermostats is a new and innovative procedure, and as such required significant

time and effort to launch. Several learnings were experienced throughout the process, including how to handle data transfer issues and
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how to make process changes to enhance customer experience. As the year progressed, the issues were resolved, and the Company
started to see increased participation. The year ended with strong monthly results, illustrating the potential of the program. Enbridge

Gas will continue to monitor uptake to ensure the growth of the offering.

Anticipated Offering Changes for 2020:

Enbridge Gas does not anticipate significant changes to the offering in 2020 at this time. The focus in 2020 will be to enhance
marketing efforts to generate offering awareness, increase participation, and improve customer experience. In addition, efforts will be
made to explore opportunities to expand the offering to other online/retail channels and to add more qualifying devices to the program.

5.1.3 Custom Commercial Offering

The Custom Commercial Offering addresses energy savings opportunities related to unique building specifications, design concepts,
processes and/or new technologies that are outside the scope of prescriptive measures. The offering provides technical assistance and
financial incentives to encourage customers to implement energy efficient technologies. Enbridge Gas provides consultative services to
customers and third-party service providers aimed at assessing building energy consumption and making recommendations for gas-

saving measures. See Appendix C for the offering details.

The Custom Commercial Offering targets commercial customers, with the exception of low-income qualified multi-family buildings (see
Section 5.2.2, the Multi-Residential Affordable Housing Offering).

METRIC ACHIEVEMENT
Large Volume Customers Net Cumulative Natural Gas Savings (m®) 129,389,368
Small Volume Customers Net Cumulative Natural Gas Savings (m?®) 9,406,883

Offering Changes in 2019:
In 2019, Enbridge Gas adjusted the incentive structure from three tiers to two tiers, in an effort to:

* Reduce complexity of the offering;

* Align all offering incentives within the Custom Commercial Offering;

* Provide a larger incentive for projects with higher savings percentages; and,
* Provide more opportunity for smaller customers to participate.

In response to market needs, Enbridge Gas began providing support and financial incentives for custom new construction projects that
are not applicable to the Savings by Design Commercial Offering (i.e. for warehouses and other buildings under 50,000 ft?). Pre and

post-built energy simulation models are required, and incentives are available for energy simulation modeling and the implementation of
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energy efficient measures. However, no results occurred in 2019 due to the longer timeframe required to influence new construction

projects.

Lessons Learned:

Limited time offers continue to drive increased results, by increasing the number of projects influenced during the customers’ typical
budget planning cycle (i.e. prior to Q4).

Early review of the incentive structure changes showed that it may not have drove additional participation from smaller c