Annual Filing of Frequent Intervenor

Intervenor Name:

Consumers Council of Canada

Mandate and Objectives:

The Consumers Council of Canada works toward an improved marketplace for consumers in Canada. Where possible,
it takes a collaborative approach to helping consumers, business and government consider consumers’ rights and
responsibilities, in pursuit of an efficient, equitable, effective and safe marketplace for Canadian consumers.

The Council advocates for consumers’ ability to exercise their rights and responsibilities in the marketplace. It bases its
advocacy on the Charter of International Consumer Rights, to which it has added a ninth, the Right to Privacy. These
rights and responsibilities include:

1. Basic Needs

¢ The right to basic goods and services that guarantee survival.
¢ The responsibility to use these goods and services appropriately. To take action to ensure that basic needs are
available.

2. Safety

¢ The right to be protected against goods or services that are hazardous to health and life.

¢ The responsibility to read instructions and take precautions. To take action to choose safety equipment, use products
as instructed and teach safety to children.

3. Information

¢ The right to be given the facts needed to make an informed choice, to be protected against misleading advertising or
labeling.

¢ The responsibility to search out and use available information. To take action to read and follow labels and research
before purchase.

4, Choice

The right to choose products and services at competitive prices with an assurance of satisfactory quality.

The responsibility to make informed and responsible choices. To take action to resist high-pressure sales and to
comparison shop.

5. Representation

The right to express consumer interests in the making of decisions.

The responsibility to make opinions known. To take action to join an association such as the Consumers Council of
Canada to make your voice heard and to encourage others to participate.

6. Redress

The right to be compensated for misrepresentation, shoddy goods or unsatisfactory services.

The responsibility to fight for the quality that should be provided. Take action by complaining effectively and refusing to
accept shoddy workmanship.

7. Consumer Education

The right to acquire the knowledge and skills necessary to be an informed consumer.

The responsibility to take advantage of consumer opportunities. Take action by attending seminars and workshops, work
to ensure consumer education takes place in schools.



8. Healthy Environment

The right to live and work in an environment that is neither threatening nor dangerous and which permits a life of
dignity and well being.

The responsibility to minimize environmental damage through careful choice and use of consumer goods and services.
Take action to reduce waste, to reuse products whenever possible and to recycle whenever possible.

9. Privacy

* The right to privacy particularly as it applies to personal information.
¢ The responsibility to know how information will be used and to divulge personal information only when appropriate.

The Consumers Council of Canada is committed to:

¢ Being a Voice for Consumers: We endeavour to be a voice for consumers across Canada;

e Listening to Consumers: We work to listen to consumers and develop policy consistent with what we are told;

e Consumer Empowerment: We provide leadership in educating and informing consumers about their rights and
responsibilities;

¢ Integrity: We endeavour to conduct our business in ways that are consistent with the highest professional and ethical
standards;

¢ Stakeholder Involvement: We actively seek the advice of a broad range of stakeholders, including other consumer
groups, and assess the specific suggestions made, to incorporate, where appropriate, their advice into the Council's
policies and programs;

¢ Excellence in Client and Member Services: We strive to provide high levels of service to stakeholders and members;
and

¢ Financial Sustainability.

Membership of the Intervenor and Constituency Represented:

The Consumers Council of Canada is open to application for membership by any individual who is a resident of Canada.
However, the Council’s board of directors must approve Council membership. This step is taken to ensure voting
members of the organization are committed to the Council’s mandate and objectives.

In addition, the Council engages members of the public through its Public Interest Network. Public Interest Network
participants (currently 400 members) agree to make themselves available to the Council for the purpose of being
queried about consumer issues. PIN participants form a national network of thoughtful, knowledgeable Canadian
consumers. The Council consults the PIN online about important public and consumer policy issues being considered by
government, corporations and consumer organizations.

PIN volunteers get the satisfaction of knowing their opinions are heard and help improve the Canadian marketplace.
Participation in the PIN helps the Council in its work on behalf of consumers in Ontario and across Canada.

The Consumers Council of Canada seeks to represent retail consumers in Ontario and across Canada concerning
consumers’ rights and responsibilities in the marketplace, and it has done so actively before the Ontario Energy Board
since 2003.

Programs or Activities Carried Out by the Intervenor:

The Consumers Council of Canada was formed as a federally incorporated non-profit organization in 1994. It is
headquartered in Toronto.

RESEARCH

To support its evidence-based orientation towards consumer representation, the Council conducts publicly, privately
and self-funded research into impacts on consumer rights and responsibilities and seeks to participate in public
processes that support access to expert advice to inform its positions.

The Council has been supported repeatedly as a qualifying research grant applicant to the Office of Consumer Affairs,
Innovation, Science and Economic Development Canada’s Contributions Program for Non-Profit Consumer and
Voluntary Organizations. Eligible recipients must be voluntary organizations that are incorporated as non-profit
corporations in Canada and which can demonstrate that they:
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¢ Have a governance structure which assures accountability to a membership representing the consumer interest,

¢ Have the structure, governance and funding arrangements which do not expose them to commercial influence on their
research and policy positions,

¢ Are capable of reaching consumers who are not members of the organization itself;

¢ Are competent, credible, and accountable in carrying out the projects, and

¢ Are guided by objectives consistent with the program objective.

The Council's publishing activity can be found at: https://cccshop.consumerscouncil.com/ca/

CONSUMER REPRESENTATION

In addition to having actively intervened on behalf of Ontario consumers at the Ontario Energy Board since 2003, the
Council is an accepted intervenor on behalf of consumers nationally before the Canadian Radio-television and
Telecommunications Commission. Other federal and provincial government departments and agencies regularly consult
it. It has been the invited guest of Parliamentary and Legislative committees at the federal and provincial levels of
government.

The Council has identified, trained and appointed or recommended consumer representatives to:
Advertising Standards Council Review Panel

Bereavement Authority of Ontario

Pharmaceutical Advertising Advisory Board

Canadian Food Inspection Agency Consumer Association Roundtable

Canadian General Standards Board

Condominium Management Regulatory Authority of Ontario Payments Canada Stakeholder Advisory Committee
Competition Bureau Fraud Prevention Forum

Electrical Safety Authority Consumer Advisory Council

Home Construction Regulatory Authority of Ontario

IESO Stakeholder Advisory Committee

Ontario Ministry of Energy Electricity Labeling Workshop

Ontario Ministry of Municipal Affairs and Housing, Building Code Technical Advisory Committee
Ontario Motor Vehicle Industry Council Stakeholder Advisory Committee

Ontario Securities Commission, Investor Advisory Panel

Ontario Ministry of Energy’s Fuels Sector Working Group

Standards Council of Canada’s Consumer and Public Interest Panel

The Technical Standards and Safety Authority Consumer Advisory Committee

The Council is a member organization of Consumers International.

Governance Structure:

The Council's representatives in the Ontario Energy Board process receive instructions and input from the Council's
Executive Director and its Consumers and Sustainable Communities Committee, which reports to the Council's Board of
Directors. The President of the Consumers Council of Canada, who chairs the Council's board of directors, is a member
of the Consumers and Sustainable Communities Committee.

Representatives:

Julie Girvan
jgirvan@uniserve.com

Kenneth Whitehurst
whitehurst@consumerscouncil.com

Other Contacts:

Chris Ballard
president@consumerscouncil.com






